Your  advertising  gets  buying  action  which  no 
other  medium  con  match  when  you  place  it  in 
the  newspoper.  More  than  to  ony  other  me¬ 
dium,  people  turn  to  the  newspaper  for  buying 
ideas.  And  in  Chicago  the  Tribune,  with  great¬ 
est  coverage  and  reader  interest,  produces 
greatest  soles. 

Manufacturers,  retailers  and  want  adver¬ 
tisers  place  more  of  their  budgets  in  the  Tribune 
than  in  all  other  Chicago  newspapers  com¬ 
bined.  During  the  twelve  months  ended  De¬ 
cember  31,  1953,  they  placed  in  the  Tribune 
over  $58,000,000.00  in  advertising — far  more 


than  has  ever  appeared  in  a  similar  period 
in  any  newspaper  in  the  world. 

Readers  of  the  Tribune  are  your  best  Chi¬ 
cago  prospects.  Their  buying  has  greatest  im¬ 
pact  at  retail  counters.  Their  preference  for 
your  brand  will  result  in  greater  sales  and  a 
stronger  market  position. 

A  Tribune  representative  will  be  glad  to  dis¬ 
cuss  with  you  a  plan  that  will  help  you  build  a 
consumer  franchise  for  your  brond  among  the 
families  who  read  the  Tribune.  Why  not  ask 
him  to  coll  now,  while  the  matter  is  still  fresh 
in  your  mind? 


The  metal  that  makes  time  stand  still 

Tliaiiks  lo  (  iiroiniiiin.  steel  now  ser\es  voii  willi  strenjitli  and  bcantv  that  lasts  a  lifetime 


In  timi;.  oin*  ol  mun'is  nidst  iisf’liil  materials  -  «toel  — 
ic  olhMi  tlio  \i(‘liiii  of  «u»‘li  (K'slrurlive  lorccs  as  rust, 
corrosion,  heal,  or  wear. 

THESE  NATURAL  ENEMIES  oi  steel  now  are  mastered 
hv  the  mrtal  called  ehromium.  \\  hot)  the  rijilit  amount  ol’ 
ehromium  is  adtled  to  molten  steel,  the  result  is  stroni;. 
lustrous  staiidess  st(*('l  that  defies  the  ravages  of  time. 

IN  HOMES,  TODAY,  stainless  steel  is  a  shining  svm- 
hol  of  modern  livinji.  It  hrinjis  us  eare-free  sinks,  fileam- 
in*;  tahh'ware  and  kitchen  utensils — all  with  heauty  that 
lasts  a  liletimc. 

IN  INDUSTRY— Food  is  prepared  in  super-sanitarv 
stainless  steel  equipment.  Streamlined  trains  and  buses 
are  made  of  this  womler  metal.  \  ital  jiarts  of  jet  planes 


that  must  withstand  both  hlazinj;  heat  and  sub-zero  cold 
are  made  of  toujih,  endurinj;  stainless  steel. 

SERVING  STEEL. ..AND  YOU— The  people  of  Tnion 
('.arhide  produce  alloys  of  ehromium  for  America's  steel¬ 
makers.  riiis  is  another  of  the  many  ways  in  which 
I  (X]  transforms  the  elements  of  nature  for  the  benefit 
of  eycryone. 

FREE:  For  the  full  story  oj  the  everyday  niirarles  made  pos- 
silde  by  alloying  metals  such  as  chromium,  write  for  the  illus¬ 
trated  booklet,  “Hot-Metal  Magir."  Ask  for  booklet  G. 

Imox  CxuniDF 

AM>  CARBON  CORPORATION 

1 II  I  \  S  T  I  2  N  D  S  T  R  I  E  T  NEW  YORK  IT.  .\  .  Y 

in  Cunailii:  IMoN  CARBIDE  Canada  Limited 


_ _  l  C.('.'s  Trade-marked  Products  include _ 

ElECTROMET  Alloys  and  Metals  N  ATIONAL  Carltons  \CHESON  Electrodes  SYNTHETIC.  ORGANIC  CHEMICALS 

H.AYNES  Stellite  Alloys  1’REST-0-Lite  Acetylene  I )>nel  Textile  Kibers  I’RESTONE  Anii-Ereeze  LnION  Carbide 

Linde  Silicones  Eyere;.ADY  Flashliglits  and  Balteries  l*Y  ROEAX  (Jas  B.4KELITE,  \  INYLITE.  and  Krene  Plasties  LiNDE  Oxypen 


Editors:  Two  important  features!! 


Todays  to[)  authority  in  her  field 


AMY  VANDERBILT'S 
ETIQUETTE 

5-6  timely,  informative  columns  each  week 


Realistic,  common-sense  counsel  on  modern  social  behavior 
for  every  occasion  .  .  .  takes  the  stuffiness  out  of  etiquette 
and  brings  it  up  to  date  for  the  average  person. 

FIRST  COLUMN:  MONDAY,  SEPTEMBER  6 

Ask  US  for  samples  today! 


SPOTLITE  Service  tempting  August  schedule: 


Week  of  Aug.  9: 

PET  PARADE  by  Leila  Roosevelt  and  Bill  Wes+ley. 
Light,  humorous,  hot-weather  reading  with  strik¬ 
ing  photographs  .  .  .  about  the  strange  animals 
they  have  caught,  raised  and  trained. 

Week  of  Aug.  16: 

SEGREGATION  AND  THE  SCHOOLS.  A  con¬ 
cise  summation  of  the  monumental  Ashmore  Re¬ 
port  by  Harry  S.  Ashmore,  editor  of  the  Little 
Rock  Gazette.  ...  A  most-encouraging  forecast 
of  what  will  happen  when  the  historic  Supreme 
Court  opinion  becomes  effective. 


Week  of  Aug.  23: 

HOW  TO  STAY  ON  YOUR  DIET  by  Lee 
Graham.  This  is  NOT  a  diet.  It's  written  for  men 
and  women  who  HAVE  a  diet  .  .  .  but  who  are 
having  difficulty  making  their  limited  caloric  in¬ 
take  jibe  with  their  unlimited  caloric  appetites. 

Week  of  Aug.  30: 

THE  BILLY  GRAHAM  STORY  by  Louis  Hoffer- 
bert.  The  story  of  Billy  Graham,  the  striking  pul¬ 
pit  character  who  may  become  the  greatest  re¬ 
vival  preacher  of  modern  times. 


Consistently  outstanding  series  throughout  the  year! 


UNITED  FEATURES 


220  EAST  42ND  STREET 
NEW  YORK  17.  N.  Y. 
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ELIZABETH 
NEW  JERSEY 


(^li^abctl)  HJailD  journal 

Special  Representatives:  WARD -GRIFFITH  CO-t  INC. 


BOXIJS 

10,000  MORE 


'Miss  Mauds'  Story  to  find  out  who  got  the  ADA  to 

Gave  Inspiration  endorse  fluoridation,  but  I  suspect 

^  ^  ,  .it  was  the  USPHS.  The  secret 

To  THE  Editor:  Thank  you  sm-  meeting  in  Washington  under  the 
cerely  for  your  feature  on  Mrs.  the  uSPHS  three  years 

Maude  DuiKanm  the  July  17  edi-  indicated  as  much.  That 

tion  of  mP  (Page  53).  meeting  also  brought  out  how  to 

1  sat  down  to  read  it  on  a  Satur-  pressure  the  PTA  and  convince 
day  afternoon,  after  one  of  the  t^g  members  that  sodium  fluoride 
damndest  weeks  a  smalltown  daily  jj  honey.  It  also  brought  out  how 
editor  could  imagine.  So  drastic  it  tQ  prevent  the  people  from  ex- 
was  that  I  even  was  thinking  se-  pressing  themselves  by  vote, 
riously  about  taking  a  job  in  pub-  Mr.  White  asks  me  for  new  sci- 
lic  relations,  sic.  entific  evidence.  I  would  like  first 

However,  after  learning  what  to  hear  his  and  Dr.  Scheele’s  ap- 
“Miss  Maude”  continues  to  do  praisal  of  the  Delaney  report, 
with  nary  a  linotype.  I’m  sure  1  Seven  outstanding  members  of 
can  struggle  along  with  my  lux-  Congress,  two  of  them  physicians 
urious  printing  junkheap.  and  one  a  chemical  engineer. 

There’ll  be  plenty  of  griping  heard  testimony  on  fluoridation 
newshawks  with  red  necks  when  pro  and  con  for  seven  days, 
the  story  of  “Miss  Maude”  gets  The  recommendation  of  this 
around.  committee  was  ignored  and,  I  be- 

B.  W.  Burns  lieve,  suppressed.  The  report  was 

Editor  not  published  in  the  newspapers. 

Saiif’eriies  (N.Y.)  Daily  Post  The  latest  report  is  that  no  more 

copies  of  it  are  available  from 
Fluoridation  the  Government  Printing  Office. 

Discussed  A^ain  Somebody  feared  that  report. 

c...- _ I  -  .  1  Congressman  A.  L.  Miller,  a 

physician,  stated  in  that  report 

that  he  was  misled  by  the  USPHS. 
Health  Service,  who  put  forth  ar-  j  gig  g,. 

^  t"?" J  icLinued  on  pa,e  42) 


1954  Bonus  2,345 
TOTAL  48,485* 

1953  ••  Bonus  1,771 
TOTAL  46,140 

1952  **'  Bonus  1,686 
TOTAL  44,369 

1951***  Bonus  3,383 
TOTAL  42,683 

1950  ****  Bonus  816 
TOTAL  39,300 

Every  year  an  EXTRA 
dividend  to  Journal 
advertiser* 


Cummemoralive  Year 
175  Years  Of 
Community  Service 


ONE  FIFTH  OF  OKLA. 
RETAIL  SALES  MADE 
IN  TULSA  COUNTY! 


From  Drew  Pearson’s  column  in 
the  Corpus  Christi  (Texas)  Caller: 
“He  began  life  driving  a  mule  in 
a  coal  mine.” 


The  Reynolds  versus  Pegler 
trial,  as  reported  by  the  Evansville 
(Ind.)  Press:  “In  Pegler’s  column, 
Reynolds  said  he  was  depicted  as 
a  pro-Communist,  a  nudist  and  a 
man  so  unfeeling  he  would  propose 
to  a  window  on  the  way  to  bury 
her  husband.” 


YOU'RE  missing  one  of  the  richest  markets  in  the 
Southwest  if  you  aren't  in  Tulsa!  The  latest  retail 
soles  figures  prove  it.  It's  a  Billion  Dollar  market, 
and  the  Mogic  Empire  is  growing  every  day  .  .  . 
Remember  .  .  .  it's 
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22  of  a  series  of  friendly  talks  about  the  movies.,. 


Adjectives,  Sure,  But  This  Time 
They’re  Not  Ours 


If  you  have  been  reading  these  little  essays  of 
ours  each  week,  you  may  have  remarked  on 
their  freedom  from  traditional  show  business 
superlatives.  It  took  a  struggle,  but  we  made  it. 
Now,  however,  we  find  we  can  hold  in  no  longer. 
We’ve  simply  got  to  let  loose  a  few  colorful 
words  about  the  quality  of  our  pictures. 

Even  so,  however,  we  shan’t  use  our  own.  We’ll 
merely  pass  on  to  you  some  of  the  bouquets  that 
have  been  tossed  at  the  movies  by  others. 

Only  the  other  day,  for  instance,  the  AP  carried 
a  dispatch  by  Wayne  Oliver  saying:  “The  movie 
industry  is  maintaining  its  hard  won  gains  of 
recent  months  and  looking  for  a  new  boost  later 
in  the  year  from  a  crop  of  top-fiight  pictures,’’ 

We’ll  have  more  to  say  shortly  in  this  space 
about  some  of  the  high-quality  pictures  that  are 
being  lined  up  for  Fall  release.  For  the  moment, 
however,  we  are  content  to  talk  about  the  quality 
of  pictures  in  circulation  now  and  in  the  recent 
past.  Or  rather,  content  to  let  others  talk  for  us. 

First,  we’ll  hear  from  Bob  Thomas,  another  AP 
correspondent  writing  from  Hollywood:  “You, 
the  ticket  buyers,  are  going  to  the  movies  more 
often.  The  ‘lost’  audience  has  been  found  again. 
You  and  your  neighbors  don’t  stare  at  TV  sets 
as  much  as  you  used  to.” 


Writing  in  the  New  York  Herald  Tribune  about 
his  task  of  selecting  the  ten  best  pictures  of 
1953,  Otis  Guernsey,  Jr.,  the  Herald  Trib’s  movie 
critic,  had  this  to  say:  “The  vastly  improved 
quality  of  recent  movies  makes  this  a  tough  year 
for  a  man  trying  to  assemble  a  list  of  best  films 
...There’s  enough  around  to  justify  a  list  of  20 
or  30.” 

And  again,  showing  that  this  excellence  of 
American  pictures  is  a  continuing  thing,  there 
was  the  annual  report  last  year  of  the  motion 
picture  division  of  the  General  Federation  of 
Women’s  Clubs.  This  report,  noting  that  for  the 
year  it  covered  “two  exceptionally  fine  motion 
pictures  were  released  every  week,”  made  this 
statement :  “American  movie  goers  saw  a  greater 
number  of  outstanding  motion  pictures  during 
the  past  year  than  in  any  previous  12-month 
period  on  record.” 

Believe  us,  there  are  plenty  of  good  movies.  And 
with  new  widescreen  devices  and  sweeping  im¬ 
provements  in  production  and  projection, 
they’re  getting  better  every  day.  If  you’re  in  the 
mood  for  a  movie,  there’s  always  one  around 
worth  seeing. 

Yes — and  here  goes  the  last  restraint — the  pic¬ 
tures  coming  up  for  the  new  Fall-Winter  season 
will  be  positively  sensational. 


Any  questions?  We'll  be  glad  to  answer  them. 

The  Council  of  Motion  Picture  Organizations,  Inc. 
1501  Broadway,  New  York  36,  N.  Y, 


(MORE  TO  COME  NEXT  WEEK) 


ALTOONA'S  ONLY  IVfNING  NEWSfAPfl 


umn 


The  Winona  (Minn.)  Daily  Xeti's  has  moveJ  to  a  new  home. 

Executive  Editor  (Jordon  R.  Closvvay,  in  an  editorial  entitled 
"We’ve  Been  Whistling  While  We  Worked,”  rejxirted  that  "alter 
58  years  in  a  stuffy,  hot,  overcrowded  building,  we  are  moving  over 
the  }uly  4  weekend  to  our  beautitul  new  air-conditioned  newspajier 
plant — one  of  the  most  efficiently  laid  out  structures  in  the  U.  S.” 

He  added:  "We’ve  been  whistling  while  we  worked  arouiitl  the 
old  shack  these  last  fews  weeks.  Last  Eritlay  anil  Saturday  the  tem¬ 
perature  in  our  composing  room  was  104." 

In  t’ne  adjoining  editorial  column  apjieared  this  "Ode  to  a  Sweet 
Old  Building,”  with  “Thanx  to  Egg”: 

Goodbye,  old  friend,  old  newspaper  plant: 

All  winter  we  shiver,  all  summer  we  pant: 

You've  withstood  the  a^es  much  better  than  we; 

But  the  one  fact  remains:  You're  a  hot 

Your  stairways  are  creaky,  your  floors  are  unsound; 

Uhat  is  it  that  keeps  you  from  tumbling  down? 

Your  inside  and  outside  are  something  to  see; 

Return  to  the  dust,  you  old  SOB*. 

Soon  we  shall  move  to  a  modem  location; 

To  get  out  of  you  will  be  like  a  vacation; 

There'll  be  no  nostalgia,  take  it  from  me; 

Goodbye  and  good  riddance,  to  our  SOB*. 

*Note:  “SOB”  stands  for  “sweet  old  building.” 


markets 

WACO 


Pop.  107,000  .  . 
Texas,  latest  to 
top  100,000. 
Industry,  mili¬ 
tary,  agriculture 
.  .  in  balance  . . 
ready  to  buy! 


THAT  MAKES 
A  PRODUCTION 
MAN  HAPPY 


What  a  satisfaction  it 
is  to  have  color  specifi¬ 
cations  for  a  newspaper 
campaign  followed  .  .  . 
explicitly ! 

The  product  repro¬ 
duced  skilfully.  The 
smallest  details  of  all 
places  where  color  is  to 
play  a  very  important 
part,  handled  with  tech¬ 
nical  skill. 

THE  MIRROR  plant 
is  meticulous  in  such 
matters.  When  you  ask 
for  certain  results  .  .  . 
you  GET  THEM. 


Busy,  stabilized- 
income  State 
Capital  with 
sturdy  Univer- 
•sity.  State  and 
Federal  Payrolls 
.  .  .  selling  oppor¬ 
tunities  a-plenty! 


Tub  Thumpers'  Ride 

COPIED  and  credited  squib  (not  authored  by  the  Clipper) 
gently  kidding  publicity  men  appeared  in  this  frolicsome  (.’) 
space  June  26.  It  suggested  that  p.a.’s  might  be  eliminated  by  a 
collection  of  handoutese  phrases  and  then  went  on  to  jest  that  new's- 
paper  writers  also  might  !■)€  dispensed  with  by  use  of  pat  story  forms 
and  formulas. 

Reporters,  evidently  covered  with  thicker  hides  than  their  more 
sensitive  fellows  in  the  public  relations  field,  have  rejxirted  no 
offense  at  the  Summer  silly  season  spoofing  and  no  inner  quakings 
that  their  craft  might  disappear  in  the  machine  age. 

But  an  old  friend  and  a  former  newspai^erman,  Leonard  Davis, 
secretary  of  the  American  Hearing  .Aid  .Association,  makes  this 
serious  and  truthful  proclamation  of  his  profession’s  principles: 
“You  were  unduly  critical,  we  believe,  of  publicity  people. 
“Quite  a  few  ex-newspapermen,  like  the  writer,  take  great  pride 
in  their  publicity  ‘handouts!’ 

"One  of  these  days  we  are  going  to  get-up  some  sort  of  a  plaque, 
for  presentation  to  a  select  group  of  editors.  It  will  answer  the 
uucstion.  ‘ll'/iat  Is  .1  Pnhlicitv  Man?’  It  will  read: 

“1.  He  is  a  reporter. 

“2.  His  beat  is  an  industry,  a  business,  an  organization  or  a  cause. 
“3.  He  must  know  news. 

“4.  He  must  know  what  makes  a  good  feature  story  . 

“5.  Like  all  reporters,  his  stories  are  subject  to  considerable  editing. 
“6.  He  regards  his  job  as  a  ‘channel'  through  which  the  people  of 
.America — by  its  press  and  other  media — are  informed  of  many 
interesting  and  significant  happenings,  trends,  etc. 

“7.  He  knows  he  is  never  a  “buffer''— or  withholder  of  information, 
almost  always  negative — between  his  group  and  the  press,  etc. 

“8.  He  realizes  that  a  certain  amount  of  interpretation  sometimes  is 
necessary — but  never  at  the  expense  of  any  of  the  facts. 

"That’s  the  way  we  feel  about  our  basic  responsibilities  as  a  public 
relations  man.  press  agent,  publicist  .  .  .  call  us  what  vou  may.  Ray! 

“Believe  me,  Ray.  there  are  some  good  press  agents  (etc.)  here  in 
N’ew  York  .  .  .  and  I’ll  bet  that  99  percent  of  them  spent  most  of 
their  lives  writing  and  editing  newspajier  or  radio-news  stories! 

“How  about  giving  us  ‘tub  thumpers’  a  good  ride  in  one  of  your 
future  columns.-” 

Here's  the  good  ride  via  your  own  \  chicle.  Lcn,  and  I’d  never 
think,  even  in  humorous  vein,  of  calling  youse  guys  who  do  so 
much  legwork  and  fact-finding  and  tipstering  for  newspafiers  any¬ 
thing  but  Hood  Ioe.s — not  “tub  thum[x:rs,”  as  you  do. 


PORT 

ARTHUR 


Petroleum, 

Chemical  and 
Shipping  Indus¬ 
tries  combine 
to  provide  high- 
c.st  average  in¬ 
come  in  Texas 
.  .  .  come  and 
get  it! 

.?  firowittfi 
popular 
tions  triih 
money  to 
buy  lehat 
you're 
seiling! 

*  Group  Color 

Comics  Rotes 


Combinations  to  Meet 
Varied  Needs 


Black  plus  1  COLOR 


Black  plus  2  COLORS 


Many  newspaper  ad¬ 
vertisements  not  only 
cry  out  for  color  in  their 
sales  impact,  but  prove 
a  genuine  economy  due 
to  increased  reader-re¬ 
sponse. 

the  mirror  rings 
98%  of  every  100  home 
doorbells  in  the  Altoona 
City  Zone  —  and  that’s 
where  COLOR  does  a 
real  job. 


Eltooita 

ilRirtor 


RICHARD  E.  BEELER 

Adter/isiug  Munjger 


As  Frank.  McClaren  carefully  pilotc«l  liis  sleek 
truf’k-trailer  toward  Clinton.  Iowa,  headquarters 
of  his  employer,  Carstensen  Freight  Lines,  a  hhie 
sedan  shot  past  him  in  the  crisp  air  of  an  October  day. 

Then  it  happened! 

1  he  hlue  sedan  tried  to  pass  the  ear  ahead  of 
Frank  —  a  green  eonvertihle  —  cut  in  too  fast  and 
si»leswiped  it,  sending  hoth  ears  out  of  control.  The 
green  eonvertihle  struck  the  rough  shoulder  and  its 
eurhsi<le  door  (lew  open,  catapulting  a  woman  into 
the  eanal  that  ran  alongside  the  road. 

Instantly  Frank  parked  his  truck-trailer,  plunged 
into  the  cold  water  and  rescued  the  unconseious 
woman.  And.  as  other  truck  drivers  pulled  up.  he 
removed  an  injiireil  man  from  the  hlue  sedan  and 
helped  free  two  children  caught  in  the  wreckage. 


Aets  of  heroism  like  this — for  which  Frank  Mc- 
Claren  was  named  Iowa’s  ‘"Driver  of  the  Month” — 
typify  Aineriea's  gentlemen  of  the  highways,  our 
truek  drivers. 

Their  main  joh,  of  course,  is  to  keep  the  freight 
moving,  for  everything  you  eat.  wear  and  use  travels 
at  least  part  of  the  way  to  you  hy  truck. 

But  they  do  more  than  this,  these  truck  drivers. 

They  set  a  pattern  for  safe,  courteous  driving  on  our 
highways.  And  when  there’s  trouble  they’re  nearly 
always  the  first  to  lend  a  helping  hand. 
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On  Monday,  February  15,  Harold  Marshall’s 
phone  rang.  He  is  president  of  Harold  Marshall 
Advertising  Co.,  New  York. 

Calling  was  the  L.  E.  Carpenter  Co.,  one  of  his 
clients.  They  needed  help,  badly.  Mail  was 
piling  up,  telephone  calls  were  coming  in  so  fast 
they  couldn’t  be  handled. 

This  all  was  the  result  of  a  full-page  color 
advertisement  the  day  before  in  the 
Home  Fashions  supplement  of  The  New  York 
Times  Magazine.  It  was  the  first  consumer 
advertising  for  Carpenter’s  plastic  Vicrtex  V.E.E 
Fabrics  —  used  to  cover  w^alls,  upholstery  and 
furniture. 

The  New  York  Times  ad  contained  a  buried 
offer  of  a  free,  illustrated  booklet.  It  was  the 
responses  to  that  offer  by  New  York  Times  readers 
that  were  piling  up  at  Carpenter’s  office. 

Readers  wanted  booklets,  samples,  dealers’ 
names.  Within  a  few  days.  Carpenter  had  more 
than  1,500  direct  replies  from  consumers.  Dealers 
reported  the  greatest  store  inquiries  ever 
for  Vicrtex. 

Dealers  who  didn’t  stock  Vicrtex  wrote,  called 
or  wired.  They,  too,  had  consumer  inquiries, 
and  w'anted  to  stock  Vicrtex. 

Carpenter,  sold  on  The  New  York  Times, 
scheduled  three  more  big  ads.  The  first,  a  full 
color  page,  ran  on  June  20.  In  addition,  the  ad 
contained  an  extra  column  listing  Vicrtex  dealers, 
most  of  whom  signed  up  as  a  result  of  the 
opening  ad. 

“This  first  consumer  advertising  for  Vicrtex 
proves  again  what  we  have  known  all  along,” 
says  Mr.  Marshall.  “New  York  Times  readers  are 
interested  in  what  they  see  advertised  in 
The  Times.  They  read  it,  respond  to  it,  buy  what 
they  see  advertised.” 


newspaper  ad 
swamps  advertiser 
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U.  S.  Dailies  Maintain 
Weekday  Circulations 


ABC  Tolab  for  V.  S. 
(Period  Ending  March  31) 
1954 

274  Morning  Papers. .  21^00,061 
836  Evening  Papers.-.  30,022,418 
6  All  Day  Papers. .  732,912 

416  Sunday  Papers. . .  46,730,528 


Morning  and  Evening  Papers 
Show  Goins;  Sundays  Down 
By  George  A.  Brandenburg 

Chicago  the  annual  cross-section  survey  of 
Circulations  of  daily  news-  circulation  trends.  Percentages  are 
papers  in  U.  S.  continued  their  up-  based  on  the  annual  comparison 
ward  trend  for  the  period  ending  made  by  E&P  of  publishers’  state- 
March  31,  1954,  as  compared  with  ments  to  the  Audit  Bureau  of  Cir- 
the  same  period  a  year  ago,  ac-  culations  for  the  six-month  period 
cording  to  the  annual  E&P-ABC  ending  March  31. 
cross-section  study.  The  study  shows,  for  instance. 

Last  year,  U.  S.  newspapers  re-  that  among  the  138  morning  papers 
versed  the  downward  trend  in  cir-  included  in  the  survey,  110  showed 
culations  that  had  become  evident  increases  this  year  as  compared 
in  the  1952  cross-section  study.  with  99  a  year  ago.  Similarly,  134 
DaUies  Show  Gain  of  f95  evening  papers  reported 

This  year,  morning  papers  ‘"croases.  Among  183  Sunday 
showed  a  2.81%  gain  over  the  Pape".  many  m  competitive  cities, 
same  period  a  year  ago.  Evening  showed  increases, 
pape'-s  improved  their  position,  go-  ABC  Totab  Confirm 

ing  from  a  slight  decrease  last  year  Further  evidence  of  healthy  cir- 
to  a  0.12%  increase,  with  the  com-  culations  among  U.  S.  newspapers 
bined  morning  -  evening  dailies  is  the  ABC’s  own  totab  for  all 
showing  a  gain  of  1.40%  this  ABC  morning,  evening,  all -day 
year.  Sunday  papers  continued  to  and  Sunday  papers  for  the  same 
show  a  decline,  going  from  0.32%  period,  ending  March  31.  Total 
drop  in  ’53  to  1.16%  decline  ABC  circulations  for  1953  and  ’54 
in  ’54.  are  shown  in  boldface  along  with 

Basically,  however,  U.  S.  news-  the  E&P  cross-section  study, 
paper  circulations  remain  in  a  Here  again,  ABC  totals  reveal 
healthy  condition,  judging  from  that  morning,  evening,  all-day  and 


Sunday  circulations  combined —  Total  98.785  859 

totaling  98,785,859 — represent  a 

1%  increase  over  comparable  to-  1953 

tab  a  year  ago.  Likewise,  ABC  274  Morning  Papers  .  20,446,743 

totals  show  that  morning  papers  827  Evening  Papers  .  29,986,896 

gained  4.2%;  evening  papers  in-  6  All  Day  Papers  .  945,789 

creased  0.1%;  and  Sunday  ABC  407  Sunday  Papers  ..  46,400,588 

papers,  taken  as  a  whole  showed  a  - 

slight  gain  of  0.7%.  The  ABC  Total  .  97,780,016 

report  represents  67%  of  daily  and  ■■ 

Sunday  papers  and  95%  of  total  papers  now  charging  15  and  20 
newspaper  circulation.  cents  in  the  city  of  publication. 

Editor  &  Publisher’s  cross-sec-  Advertisers  should  recognize, 
tion  study  covers  most  of  the  im-  however,  that  newspapers,  general- 
portant  competitive  cities  in  the  ly  .speaking,  are  delivering  total 
metropolitan  class,  where  televis-  circulations  that  are  virtually  at 
sion  competition  and  higher  sub-  their  all-time  highs,  established 
scription  rates  tend  to  hold  down  during  World  War  II  years,  with 
circulation  increases.  The  impact  few  exceptions.  These  figures  are 
of  TV  continues  to  show  up  in  a  solid  tribute  to  the  vitality  of 
metropolitan  cities,  a  factor  that  is  newspapers  as  far  as  the  buying 
being  felt  more  widely  among  public  is  concerned, 
newspapers  as  television  stations  Below  is  a  comparison  of  1954 

spread  across  the  country.  Sunday  and  1953  cross-section  circulation 
papers  have  the  added  burden  of  figures  for  the  period  ending 
higher  prices,  with  many  of  the  March  31: 


CIRCULATION 

Increa  se 

March  31, 

March  31, 

Over 

1954 

1953 

1953 

138 

Morning . 

18,002,448 

17,509,831 

2  81% 

195 

Evening . 

19,192,457 

19,168,524 

0  12% 

333 

Momii^  and  Evening 

TOTALS . 

37,194,905 

39,376,335 

36,678,355 

1  40% 

183 

Sunday . 

39,841,466 

1  16%* 

*  Decrease. 

E&P-ABC  Cross-Section  Survey  of  Ciiculation  Trends 


Period  Ending  March  31,  IBM 

Period  Ending  March  31, 1953 

Period  Ending  March  31, 19M 

Period  Ending  March  31, 1993 

(M) 

(EJ 

(S) 

tM) 

(E) 

(S) 

(M) 

(E) 

(S) 

(M) 

(E) 

(S) 

BIRMINGHAM 

ALABAMA 

Herald  A  Express . 

322,043 

296,444 

Mirror . 

251,364 

224,438 

PoBt-Her»ld,  N*w* . 

82.994 

175309 

213,677 

82,129 

173,852 

211,693 

Daily  News* . 

193.706 

188,453 

207.054 

Citv  Total . 

82,994 

175309 

213,677 

82,129 

173,852 

211,693 

Times . 

...  412.167 

808,669 

404,074 

798,923 

MOBILE 

Citv  Total . 

...  934  371 

573.407  1.500.522 

731.037 

709.335 

1.705.688 

Rrgistcr,  Preaa,  and  Press 

*  Sunday  discontinued  on 

May  3,  1953.  Evening  to  all 

day  on  Mav  4, 1953, 

All  day  to  morning 

Rfoiter . 

City  Total . 

TUSCALOOSA 

33,287 

66,311 

85,774 

32,958 

65388 

84,816 

on  November  21,  1953. 

33,287 

66,311 

85,774 

32,958 

65388 

84316 

SACRAMENTO 

News . 

15364 

15,394 

14,698 

14,706 

Bee . 

132.491 

129329 

City  Total . 

15,364 

15,394 

14,698 

14,706 

Union . 

38369 

45,565 

36,628 

43,583 

City  Total . 

38389 

132,491 

45365 

36,628 

129,329 

43,583 

ARIZONA 

PHOENIX 

SAN  DIEGO 

Republic  A  Gaiette . 

City  Total . 

85,446 

59,606 

119,460 

79,549 

57.425 

112,336 

Union . 

69,790 

150,600 

64,698 

141,488 

85,446 

59,606 

119,460 

79349 

57,425 

112,336 

Tribune . 

105,156 

103315 

TUCSON 

City  Total . 

69,790 

105,156 

150,600 

64,698 

103.315 

141,488 

Star,  Citisen . 

28,048 

30,718 

35,497 

26331 

31,489 

44,808 

City  Total . 

28,048 

30,718 

35,497 

26,531 

31,489 

44,808 

SAN  FRANCISCO 

Call-Bulletin . 

138,319 

141,565 

FORT  SMITH 

ARKANSAS 

Chronicle . 

. . .  162,073 

257,592 

155,696 

262315 

Examiner . 

. . . .  224,128 

518,017 

219,020 

528,100 

Southwest  American,  Times- 

News . 

109,182 

116.685 

Record,  Southwest  Times- 
Record . 

15,253 

18,415 

31,438 

15357 

18,834 

32.064 

City  Total . 

.  .  386301 

247301 

775.609 

374,716 

258353 

790315 

City  Total . 

LITTLE  BOCK 

15,253 

18.415 

31,438 

15,557 

18334 

32,064 

SANTA  BARBARA 

News-Press . . 

21,404 

21,691 

21,090 

21,645 

•Arkansas  Democrat . 

80,008 

91,153 

81,862 

92,168 

City  Total . 

21,404 

21,691 

21,090 

21345 

Arkansas  Gaiette . 

94,316 

105.593 

95,496 

105,497 

City  Total . 

94316 

80,008 

196,746 

95.496 

81,862 

197,665 

TEXARKANA 

COLORADO 

Gaiette  News . 

22,265 

7,067 

26,528 

21374 

6318 

25,175 

DENVER 

City  Total . 

22,265 

7,067 

26,528 

21,374 

6,218 

25,175 

Post . 

236,366 

355,675 

222,005 

352,285 

Rocky  Mountain  News. .  . 

147343 

154,690 

144,173 

155,008 

LOS  ANGELES 

CALIFORNIA 

City  Total... . . 

. . . .  147343 

236,366 

508365 

144,173 

222,005 

507393 

Eiaminer . 

328,698 

691,853 

326,963 

708,711 

iContinned  on  page  48) 
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CMs  Wary 
Circulation 

CiKCi  i  AiioN  managers,  in  most 
instances  among  those  queried  by 
F&P.  are  wary  of  advocating  fur¬ 
ther  circulation  rate  raises  under 
prc'cnt  competitive  conditions. 

riiose  queried  were  asked  if  they 
agreed  with  William  Shea,  associ¬ 
ate  publisher  and  general  manager 
of  the  Sail  Dicffo  (Calif.)  Uition- 
Trihiine.  who  told  the  recent  News¬ 
paper  .Advertising  Executives  .\s- 
stx;iation  convention  that  circula¬ 
tion  rate  increases  have  not  kept 
pace  with  advertising  rates  and 
should  be  brought  into  line  in  order 
to  oflF.set  current  low  gross  news¬ 
paper  profits.  (E&P,  July  3,  p.  7). 

Needs  Sound  Research 

Several  circulators  approached 
the  subject  in  a  cautious  manner, 
indicating  it  was  something  that 
requires  considerable  research, 
both  as  to  increasing  circulation 
and  advertising  rates.  Several  point¬ 
ed  out  that  percentagewise,  cir¬ 
culation  rates  have  already  in¬ 
creased  60  per  cent  or  more — some 
as  much  as  133rf — ^while  advertis¬ 
ing  rates  on  .some  papers  have  gone 
up  only  .‘'0  per  cent. 

C.  K.  Jefferson,  Des  ^^oinc.'! 
(Iowa)  R<’i;ister  and  Tribune, 
pointed  out  the  whole  subject  is 
being  studied  by  the  best  minds  in 
the  newspaper  business.  “It  should 
not  be  debated  in  generalities,” 
said  Mr.  Jeffer.son,  who  stated: 

“Only  a  few  years  ago,  the  ad¬ 
vertising  manager  of  a  firm  which 
had  then  and  still  has  one  of  the 
large  newspaper  advertising  appro¬ 
priations  commended  newspapers 
for  keeping  milline  rates  at  or  near 
the  same  level  of  the  previous  de¬ 
cade  or  two.  At  the  time  this  .state¬ 
ment  was  made,  publishers  were 
finding  it  easy  to  get  additional  re¬ 
venue  from  circulation  price  in¬ 
creases  and  advertising  rates  were 
not  being  raised  proportionately. 

"Advertisers  u.se  newspapers  be¬ 
cause  they  want  to  reach  the  max¬ 
imum  number  of  potential  buyers 
at  the  locale  of  sale.  If  this  path  to 
the  market  at  the  point  of  sale  is 


F.  &  P  INDFX 

Advertising  News . 15-26 

Classified  Clinic .  40 

F.ditorial  .  32 

I.elters  .  2 

Newspaper  Law .  45 

Obituary  .  52 

Personals  .  33 

Photography .  44 

Promotion .  46 

Radio-TA'  .  36 

Ray  Frwins  Coliiiiin .  4 

•Shop  Talk  .  56 

Syndicates .  38 

Any  urtklc  iippcuring  in  this  pub¬ 
lication  may  be  reproduced  pro¬ 
vided  acknowledgment  is  made  of 
the  FniTOR  &  Plblishfr  copyright 
and  date  of  issue. 


of  Higher 
Rates 

diminished  because  too  high  circu¬ 
lation  prices  reduce  the  number  of 
readers  of  newspapers,  the  adver- 
ti-ser  could  be  forced  into  higher 
and  perhaps  wasteful  expenditures 
to  reach  his  maximum  potential.” 

Makes  Rate  Comparison 
■Arthur  Daniel.  Atlanta  (Ga.) 
Journal-Constitution,  did  some  re¬ 
search  of  his  own  and  found  on  his 
paper  that  suKscription  rates  have 
increased  12.^  per  cent  since  1935, 
while  the  milline  ad  rate  has  only 


See  story  on  page  14  expressing 
view  that  newspapers  are  entitled 
to  a  1 5  percent  rate  increase. 


gone  up  19  per  cent.  “In  expressing 
my  opinion.”  said  Mr.  Daniel.  “I 
can  form  my  conclusions  only  by 
our  experience  with  our  newspaper. 

“It  seems  to  me  the  only  fair 
way  to  judge  incre.i.se  in  advertis¬ 
ing  rates  is  to  consider  the  increase 
in  our  milline  rate.  To  make  the 
comparison  1  have  used  our  .Sun¬ 
day  national  rate  and  make  the 
comparison  between  the  advertis¬ 
ing  rates  and  subscription  rates  of 
the  year  1935  as  compared  with 
1954.  In  doing  so  I  find  that  our 
subscription  rates  have  increased 
125'"r.  Our  milline  rate  has  in¬ 
creased  19*^. 

“Forgetting  the  milline  rate  and 
using  only  the  per  line  rate,  our 
subscription  rates  have  increased 
125^^  (7  i.ssues  per  week)  and  our 
per  line  rate  has  increased  500f?). 

Circulation  Up  400% 

“But.  again.  I  think  the  milline 
rate  is  the  fair  basis  for  compari¬ 
son  as  our  circulation  has  increased 
during  this  interval  better  than 
400%.  .As  we  all  know,  advertis¬ 
ing  rates  are  based  on  circulation. 

“It  seems  to  me  that  in  making 
the  comparison  of  the  ‘penalty’  in¬ 
crease  to  the  advertiser  19%  we 
have  at  the  same  time  increased 
the  ‘penalty’  rate  to  the  reader 
125%.  Sure,  now  I  read  a  much 
better  newspaper  than  I  did  in 
1935.  but  T  am  one  person  reading 
one  newspaper.  Tn  1935  it  seemed 
to  me  that  I  enjoyed  my  newspa¬ 
per  then  as  much  as  1  do  now.  It 
served  my  purpose  in  keeping  me 
informed,  entertained,  etc.  I.  the 
reader,  have  had  to  pay  this  in¬ 
crease  in  cost  because  of  the  in¬ 
creased  cost  of  producing  the  news¬ 
paper.  .Again.  I  am  paying  125% 
more  than  I  did  in  1935  while  the 
advertiser  is  paying  only  19%  more 
than  he  did  in  19.35.  (Milline  rate.) 
Buying  advertising  is  somewhat 
like  buying  apples.  If  I  buy  one 
apple  I  p.ay  for  one.  If  I  buy  four 
1  pay  for  four.  Where  our  adver¬ 
tisers  had  one  subscriber  in  1935 
they  now  have  four,  and  it  seems 
only  fair  that  they  should  pay  for 
the  four.  My  opinion  is  that  the  in- 


crea-,e  in  circulation  rates  has  kept 
pace  with  the  increase  in  advertis¬ 
ing  rates  on  a  per  family  cost. 

“It  is  agreed  that  because  of  the 
reduced  gross  profits  which  papers 
are  experiencing  toilay  it  is  neces¬ 
sary  to  get  as  much  as  possible  in 
circulation  revenue,  but  I  do  not 
think  the  subscription  rate  should 
be  increased  to  the  point  that  cir¬ 
culation  is  materially  reduced.  In 
my  opinion  it  is  our  obligation  as 
newspaper  people  to  give  to  the 
public  a  newspaper  at  a  price  that 
will  keep  it  a  mass  distribution 
news  medium.  That  is  our  first 
obligation.  Suppose  we  do  increase 
our  circulation  rates  to  the  point 
that  our  circulation  falls  off  ma¬ 
terially.  and  we  cannot  build  it 
back.  Then  the  advertiser  himself 
suffers  if  we  maintain  his  present 
rate.  He  is  not  getting  the  same 
coverage  per  advertising  dollar  he 
was.  If  we  want  to  be  fair  with 
him.  then  we  should  reduce  his  rate 
commensurate  with  the  reduction 
in  circulation. 

“.Agreed  that  with  mounting 
costs  we  should  increase  our  circu¬ 
lation  rates  to  the  very  limit  or  to 
that  point  that  we  do  not  impair 
mass  distribution.  Just  what  that 
point  is  I  cannot  honestly  tell  you 
for  I  do  not  know.  But  judging 
from  circulation  behavior  in  our 
territory  it  would  appear  to  me 
that  we  have  reached  that  point.” 

Cites  Detroit  Situation 

Walter  Aronoff.  Detroit  (Mich.) 
Times,  said  that  it  may  be'' true  in 
some  localities  that  Mr.  vShea’s 
contention  is  true,  but  such  is  not 
the  case  in  Detroit.  He  outlined 
the  Detroit  situation  as  follows: 

“On  January  1.  1943,  the  per 
copy  rate  for  daily  and  Sunday 
papers  was  3c  and  lOc  respectively. 
On  January  I,  1954,  the  per  copy 
rate  per  daily  and  Sunday  papers 
was  7c  and  20c  respectively,  show¬ 
ing  a  percentage  increase  of 
133',j%  per  daily  papers  and  100% 
on  Sunday  papers. 

“A  typical  example  of  advertis¬ 
ing  increases  over  the  same  period 
was  the  100.000  line  retail  rate  that 
went  from  34c  in  1943  to  5.5c  in 
1954  or  an  increase  of  62%. 

“The  national  rate  went  from 
5.‘'c  daily  and  Sunday  to  $1.00  per 
line  daily  and  $1.10  per  line  Sun¬ 
day — an  increase  of  82%  daily 
and  exactly  100%  Sunday. 

“We  believe  this  proves  conclu¬ 
sively  that  in  Detroit  circulation 
rates  have  kept  pace  with  increased 
costs  and  increased  advertising  rates 
probably  better  than  in  most  cities 
in  the  country. 

Needs  Careful  Study 

“The  question,  however,  whether 
circulation  rates  and  .advertising 
rates  should  be  brought  into  strict 
alignment  is,  I  believe,  a  question 
not  one  for  a  snap  judgement  an¬ 
swer  on  my  part. 

“Of  this  1  am  confident,  how¬ 
ever.  if  present  conditions  prevail, 
it  is  a  matter  of  only  a  short  time 
when  papers  generally  will  be 
charging  7c  daily  and  20c  Sunday. 
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“Whether  anyone  would  gain  by 
further  increases  in  paper  prices 
.seems  to  me  dubious  in  view  of  the 
experiences  of  western  coast  news¬ 
papers  that  sell  for  10c  daily  and 
other  locations  where  they  sell  at 
7c  and  20c  Sunday. 

“Since  we  know  circulation 
lasses  have  not  been  entirely  re¬ 
covered  with  the  7c  and  lOc  daily 
and  20c  Sunday  paper,  it  would 
seem  that  still  higher  rates  may  re¬ 
sult  in  losses  in  circulation  not 
easily  recoverable. 

“Now,  from  the  point  of  view  of 
the  advertiser,  each  lost  reader 
means  a  lost  potential  buyer  of 
adverti.sed  merchandise.  It  is  ob¬ 
vious,  it  seems  to  me,  that  increas¬ 
ing  of  circulation  rates  above  7c  * 
and  20c  would  result  in  circulation 
declines  which  would  make  the 
cost  of  advertising  actually  much 
higher  than  if  modest  rate  increases 
were  instituted.” 

Rates  Must  Go  Up 

E.  I..  Schellenberg.  circulation 
director  of  the  San  Diego  Union- 
Tribune.  concurs  with  Mr.  Shea. 
Mr.  Schellenberg  says  that  even 
with  the  increased  circulation  rates 
now  effect,  his  department  is  not 
able  to  keep  up  with  the  time-hon¬ 
ored  formula  that  a  circulation  de¬ 
partment  should  be  able  to  carry 
all  its  own  freight  and  pay  the  cost 
of  newsprint.  He  states: 

“I  maintain  that  we.  here  in  San 
Diego,  have  not  really  increased 
the  costs  of  newspapers,  but  have 
just  adjusted  them  to  conform  with 
the  worth  of  the  present  day  dollar 
ratio.  .Actually,  at  the  present  day’s 
dollar  value,  our  San  Diego  Union, 
daily  and  Sunday,  at  $2.05  per 
month  and  the  Evening  Tribune, 
daily  only.  $1.80  per  month,  is 
cheaper  than  it  was  in  1940  when 
the  Home  Delivery  price  of  The 
San  Diego  Union,  daily  and  Sun¬ 
day,  was  $1.15  per  month  and  the 
Evening  Tribune  $.90  per  month. 

“It  is  true  that  it  is  easier  to  sell 
a  newspaper  at  .05c  than  at  lOc. 
but  the  increased  price  is  a  chal¬ 
lenge  to  the  circulation  department, 
and  we  here  at  Union-Tribune 
have  pioneered  the  field  and  met 
the  challenge,  and  are  able  to  sell 
newspapers  at  the  increased  rate. 
By  increasing  the  rates,  the  pub¬ 
lisher  has  been  able  to  give  us  a 
much  better  product.  I  feel  that  all 
publishers  should  get  together  with 
the  circulation  managers,  and  sur¬ 
vey  their  territory  very  carefully 
with  the  idea  in  mind  of  increasing 
the  price  commensurate  with  the 
product  they  are  offering.” 

Would  Re  a  Mistake 

On  the  other  hand,  James  M. 
Rankin,  vicepresident  and  director 
of  circulation  for  the  Capper  Pub¬ 
lications,  including  Topeka  (Kans.) 
Newspapers,  declares  it  is  a  mis¬ 
take  to  advocate  another  general 
increase  in  subscription  prices. 

“Such  a  move  in  many  localities 
would  result  in  a  substantial  cir¬ 
culation  loss  in  the  newspapers’ 
(Continued  on  page  43) 
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New  Hiah  Speed  TTS  System  wew  rrs  Testing 

^  Device  Invented 


Sends  600  Words  A  Minute 


Indiana  University  Surveys 
U.P.  and  AP  TTS  Wire  Content 


A  NEW  high  speed  Teietype- 
.settcr  transmission  system  was  op¬ 
erated  at  600  words  per  minute — 
10  times  faster  than  present  speeds 
— in  its  first  practical  field  demon¬ 
stration  at  the  Boston  (Mass.) 
Hemhl-Traveler  on  iv\\y  13. 

Speed  of  the  final  product,  de¬ 
pending  on  publisher  needs,  could 
run  considerably  higher,  according 
to  M.  T.  Goetz,  vicepresident  of 
Teletypesetter  Corporation. 

Stock  Reports 

Stock  reports  have  been  trans¬ 
mitted  daily  on  an  experimental 
basis  since  June  16  between  .AP 
headquarters  in  New  York  and  the 
Boston  Herald-Traveler.  The  en¬ 
tire  financial  quotation  sent  to  the 
H-T  over  conventional  circuits  re¬ 
quires  12  hours  of  transmission 
time.  The  same  material  has  been 
.sent  by  the  new  high  speed  method 
in  62  minutes. 

“One  thing  you  don’t  have  to 
prove  to  me  is  that  it  works.”  re¬ 
marked  William  Baumrucker  Jr., 
business  manager  of  the  Herald- 
Traveler. 

The  new  high-speed  equipment 
was  developed  jointly  by  the  l.ong 
l.ine.s  Department  of  the  American 
Telephone  &  Telegraph  Co.,  Tele¬ 
type  Corp.,  and  Teletypesetter 
Corp.  The  one-month  trial  run 
of  the  system  was  carried  out  co¬ 
operatively  by  the  Associated  Press, 
the  Herald-Traveler,  and  the  Amer¬ 
ican  Newspaper  Publishers  Associ¬ 
ation. 

At  a  conference  of  technical 
men  and  newspaper  representatives 
after  the  demonstration,  it  was 
pointed  out  by  ANP.A  Research 
Director  C.  M.  Flint  that  rapid 
transmission  of  stock  reports  was 
only  one  use  of  the  new  system. 
“High  speed  transmission  of 
•straight  copy  would  also  be  of  tre¬ 
mendous  importance  to  newspa¬ 
pers,”  Mr.  Flint  said. 

Cost-cutting  possibilities  of  the 
process  were  advanced  by  J.  J. 
Ackell.  business  manager  of  the 
H'all  Street  Journal.  As  Mr. 
•Ackell  pointed  out,  wire  transmis¬ 
sion  rates  have  in  the  past  de¬ 
creased  as  higher  speeds  were  put 
into  effect.  The  new  high  speed 
system,  therefore,  could  cut  trans¬ 
mission  costs  considerably.  .Send¬ 
ing  equipment  using  a  six-unit  code 
consists  of  a  600  WPM  tape  read¬ 
er,  a  high  speed  electronic  distrib¬ 
utor,  and  a  converter  which  trans¬ 
lates  the  signals  for  transmission 
over  the  special  wire  circuit.  As 
tape  passes  through  the  reader, 
holes  in  the  tape  repre.senting  one 


complete  character  are  translated 
into  electrical  impulses  and  fed 
simultaneously  into  the  electronic 
distributor.  The  distributor  changes 
the  impulses  it  receives  into  a 
time-sequence  code  and  sends  the 
signals  on  to  the  converter  for 
transmission. 

Two  Tape  Gales 

Two  tape  gates  can  be  provided 
on  the  reading  unit  of  the  sending 
set.  One  tape  is  held  stationary 
and  automatically  starts  to  feed 
when  the  other  tape  has  com¬ 
pletely  fed  through  its  gate,  thus 
avoiding  the  delay  in  threading 
fresh  tape  into  the  machine.  The 
twin-tape  gate  operation  is  not  un¬ 
like  the  system  used  by  manv 
newspapers  today  to  facilitate  rapid 
change  from  one  roll  of  newsprint 
to  the  next  in  their  pressrooms. 

Receiving  equipment  consists  of 
a  de-moi.lulating  converter,  a  re¬ 
ceiving  electronic  distributor,  and 
a  control  unit  which  feeds  the  in¬ 
coming  time-sequence  code  signals 
simultaneously  to  a  high  speed 
punch.  To  attain  required  speed, 
this  600  WPM  punch  uses  .seven 
magnets  which  allow  a  complete 
character  signal  to  be  perforated 
in  one  operation. 

Tape  prepared  by  the  punch  is 
then  fed  into  Teletypesetter  oper¬ 
ating  units,  which  in  turn  auto¬ 
matically  control  line  casting  ma¬ 
chines. 

I’.P.  and  .4P  Wires 

The  Bureau  of  Media  Research 
of  the  Department  of  Journalism. 
Indiana  University,  has  completed 
preliminary  reports  on  the  content 
of  the  Indiana  United  Press  wire 
and  the  Indiana  Associated  Press 
wire  and  the  impact  of  TTS  on 
them. 

The  U.P.  report,  recently  com¬ 
pleted.  surveys  26  newspapers 
which  forwarded  copies  to  the  De¬ 
partment  of  Journalism.  The  re¬ 
sults  provide  a  summary  for  this 
group  of  newspapers  only  and 
should  not  be  construed  as  an  ex¬ 
act  sample  of  Indiana  United  Press 
clients. 

Excerpts  from  the  report  on  the 
U  P.  and  the  impact  of  TIS  fol¬ 
low: 

"The  changeover  to  the  ITS 
circuit  was  not  received  with  com¬ 
plete  agreement.  Whenever  news¬ 
paper  publishers  or  editorial  work¬ 
ers  get  together,  there  is  bound  to 
be  some  discussion  on  the  effects 
that  the  six-phase  wire  and  tape 
had  upon  their  operation.  Of  the 
26  newspapers  surveyed  in  this 
report,  approximately  two-thirds 


are  still  using  monitor,  or  visual, 
copy. 

"  Among  the  comments  given  to 
the  Bureau  of  Media  Research  by 
managing  editors  still  using  moni¬ 
tor  copy,  this  remark  is  typical: 

“  'We  operate  four  machines 
and  have  no  trouble  in  getting  up 
enough  type  for  a  day’s  paper.’ 

"Yet.  those  who  are  taking  ad¬ 
vantage  of  the  new  circuit  and  have 
instalFcd  tape  punchers,  this  en¬ 
thusiastic  comment  seems  repre¬ 
sentative: 

"  ‘Through  use  of  TTS  we  have 
almost  doubled  our  wire  coverage 
while  holding  the  line  on  local. 
Before  TTS  when  there  was  a  de¬ 
cision  to  make  on  whether  to  go 
12  pages  or  14  pages  we  would 
go  12.  Today  we  go  14.’ 

Here  to  Slay 

"There  is  little  doubt  that  the 
TTS  circuit  is  here  to  stay.  How¬ 
ever.  newspapers  today  need  to  re¬ 
view  and  audit  the  effects  that  the 
new  .>cnding  process  is  having  on 
their  operation.  One  way  to  meas¬ 
ure  the  effect  is  to  study  backshop 
production.  The  other  is  a  survey 
of  the  impact  of  TTS  on  news 
content.” 

Nine  managing  editors  reported 
they  were  getting  more  items  into 
the  paper  since  TTS  circuits  were 
installed  and  11  reported  the  same 
number  of  items  as  before.  Two 
reported  they  were  doing  more  edit¬ 
ing.  eight  were  doing  less  and  10 
the  same. 

Thc^  editors  were  asked,  disre¬ 
garding  costs  and  what  they  are 
now  using,  whether  they  prefer 
tape  or  visual  copy.  The  answers: 
Tape,  30  percent;  visual,  61  per¬ 
cent;  no  response,  9  percent. 

In  1952.  the  26  newspapers 
spiked  168  items — 26  percent  of 
the  total  available.  In  1953,  the 
ITS  year,  only  25  items — 3.2  per¬ 
cent  —  rated  zero  in  the  papers 
studied. 

The  report’s  “Wrap-Up”  (Sum¬ 
mary  and  Possible  Conclusions) 
follows; 

“Tire  Bureau  of  Media  Research 
made  a  comparative  study  of  the 
content  of  the  U.P.  Indiana  wire 
for  PMs  and  the  use  made  of  the 
wire  by  26  newspapers.  The  wire 
an  1  newspapers  for  two  parallel 
weeks— Feb.  18-24.  1952  and  Feb. 
16-22,  1953 —  were  surveyed.  The 
wire  items  were  placed  in  26  news 
categories  and  four  dateline  areas 
and  then  traced  into  the  26  news¬ 
papers.  The  number  of  paragraphs 
in  the  items  and  the  number  of 
paragraphs  ‘trimmed’  by  the  news¬ 
papers  also  was  tabulated. 

Conlenl  Chaiige 

“This  report  relates  the  change 
in  wire  and  newspaper  content  fol¬ 
lowing  the  installation  of  the  si.x- 


•A  testing  device,  which  will  al¬ 
low  Teletypesetter  operating  units 
to  repeatedly  set  a  single  character 
without  using  tape,  has  been  in¬ 
vented  by  .Alfred  L.  Prince,  Prov- 
itlenee  (R.  1.)  Journal  and  Halle-- 
tin. 

.Mr.  Prince  is  the  first  to  take 
advantage  of  an  agreement  signed 
in  1949  between  .ANP.A  and  Re¬ 
search  Corp.  providing  patent  pro¬ 
tection  and  help  to  member  news¬ 
paper  personnel  who  take  inven¬ 
tions  to  .ANP.A.  Research  Corp., 
a  non-profit  organization,  will  ob¬ 
tain  patents  and  introduce  new 
developments  to  suitable  manufac¬ 
turers. 


phase  TTS  circuit  in  1952.  Any 
results  arising  from  the  comparison 
of  content  for  the  two  years  would 
show  the  over-all  effect  of  TTS  on 
editorial  operation. 

"This  is  what  the  Bureau  of 
Media  Research  found: 

“The  U.P.  increased  its  operat¬ 
ing  time  and  was  able  to  deliver 
more  items  in  1953.  (This  was 
the  net  increase.  .Actually,  the 
hourly  sending  rate  of  the  six- 
phase  circuit  is  slower.) 

"The  number  of  items  taken 
from  that  wire  by  each  newspaper 
wa.s  higher  proportionately  than 
the  increa.se  in  number  on  its  wire. 

“The  U.P.  was  able  to  increase 
the  number  of  paragraphs — more 
space. 

“The  newspapers,  all  receiving 
from  the  TTS  circuit,  increased  the 
amount  of  wire  space  by  109  per¬ 
cent. 

“The  percentage  of  items  and 
paragraphs  taken  from  the  wire 
.showed  a  significant  increa,se  with 
TTS  (the  increase  took  phtce  in 
both  tape  and  non-tape  news¬ 
papers). 

“More  newspapers  were  using 
individual  U.P.  items  in  1953. 

“Items  on  the  U.P.  TTS  circuit 
averaged  fewer  paragraphs. 

“The  newspapers  were  running 
longer  .stories,  on  the  average,  from 
the  TTS  circuit. 

More  Trimming 

"The  newspapers  did  more  trim¬ 
ming  of  wire  stories  but  at  the 
same  time  they  were  able  to  in¬ 
crease  the  space  devoted  to  U.P. 
copy. 

"In  general,  more  U.P.  copy  was 
used  by  more  newspapers.  TTS 
did  have  an  impact  on  the  26  U.P. 
newspapers  studied. 

“It  must  be  emphasized  again 
that  the  results  in  this  report  are 
for  a  group  of  26  U.P.  client  news¬ 
papers.  The  effect  of  the  change¬ 
over  to  the  six-phase  wire  must 
be  regarded  as  repre.sentative  of  a 
group  of  papers.  There  will  be 
some  newspapers,  particularly  the 
smaller  ones  that  use  very  little 
wire  copy  and  others,  in  the 
10-15.000  circulation  class,  for  ex- 
tContinued  on  page  51) 
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Woltman  Denies 
He  Wrote  Series 
Against  His  Will 

Charges  that  Frederick  Wolt¬ 
man,  New  York  Wcrld-Telegram 
and  Sun,  was  required  to  write  his 
five-article  series  evaluating  Sena¬ 
tor  Joe  McCarthy  (E  &  P  July  17, 
page  10)  for  the  Scripps-Howard 
Newspapers  against  his  will  are  en¬ 
tirely  false,  Mr.  Woltman  told 
E  &  P  this  week. 

When  told  that  it  had  been  re¬ 
ported  that  he  was  forced  to  do  a 
balance  sheet  critical  of  McCarthy 
against  his  will  by  Scripps-Howard 
superiors  and  that  he  did  not  agree 
with  its  conclusion,  Mr.  Woltman 
replied: 

“That  is  completely  false.  Edi¬ 
tors  of  the  Scripps-Howard  News¬ 
papers  have  felt  for  some  time  that 
there  should  be  a  re-evaluation  of 
the  Senator,  particularly  in  view 
of  his  controversies  over  the  year. 

“In  January.  Walker  Stone,  edi¬ 
tor-in-chief,  suggested  that  I  un¬ 
dertake  such  a  re-appraisal.  Mr. 
Stone  said  he  thought  I  was  best 
qualified  since  I  not  only  knew 
^nator  McCarthy  personally  and 
many  of  the  people  around  him  but 
also  because  I  had  for  16  years 
been  engaged  in  exposing  commu¬ 
nist  infiltration  in  this  country. 

“At  first  I  was  dubious.  I  felt 
the  detailed  research  and  study  re¬ 
quired  would  hardly  justify  the  end 
result.  I  doubted  if  much  new  ma¬ 
terial  could  be  turned  up,  since  the 
Senator  had  been  investigated  and 
re-investigated  many  times.  I 
thought  people  were  getting  bored. 

“Then  Senator  McCarthy’s  row 
with  the  .Army  began  to  make  page 
one.  A  show-down  seemed  inevit¬ 
able.  I  decided  that  an  objective  re¬ 
view  of  the  Senator’s  activities 
would  not  only  be  timely  but  had 
become  necessary  in  the  public  in¬ 
terest. 

“From  the  start  all  the  Scripps- 
Howard  executives  deliberately  re¬ 
fused  to  di-scuss  my  work  in  an  ef¬ 
fort  to  keep  my  findings  objective 
and  free  from  any  consideration  of 
Scripps-Howard  editorial  policy. 
During  more  than  three  months 
research  on  the  story  I  gave  no 
thought  to,  and  had  no  hints  of, 
what  might  be  the  views  of  Scripps- 
Howard  editorial  executives.  In 
fact,  our  first  discussion  came  after 
I  had  turned  in  the  complete  set 
of  five  articles.  After  that,  there 
was  absolutely  no  policy  change 
made  in  my  copy  which  ran  exact¬ 
ly  as  J  wrote  and  edited  it. 

“During  the  three  and  a  half 
months  J  gradually  became  more 
and  more  convinced  that  Senator 
McCarthy’s  conduct  and  technique 
was  harming  the  cause  of  anti¬ 
communism.  This  was  the  convic¬ 
tion  at  which  I  and  I  alone  ar¬ 
rived.” 

Asked  whether  the  White  House 
— President  Eisenhower  and  Sher¬ 
man  Adams — sparked  the  series  of 


articles  through  Roy  W.  Howard, 
editor  of  the  World-Telegram  and 
Sun,  as  rumored,  he  replied: 

“That  is  completely  ridiculous. 
The  White  House  haJ  no  knowl¬ 
edge  of  the  review  and  no  way  of 
gaining  possession  of  such  knowl¬ 
edge.  Months  ago  Mr.  Howard, 
along  with  others  in  the  chain,  ex¬ 
pressed  an  interest  in  having  pre¬ 
pared  a  broad  review  of  the  whole 
investigation  records  of  Senator 
McCarthy.  Other  than  that  he  had 
no  connection  whatsoever  with  it 
until  the  finished  articles  were 
handed  to  him  after  July  4th.” 

He  denied  also  that  he  was  drop¬ 
ping  his  interest  in  exposing  Com¬ 
munism. 

‘Nacky'  Scripps  Blasts 
McCarthy  Series 

Eollowing  publication  of  the 
Woltman  series  on  McCarthy  in 
the  Scripps  -  Howard  Newspapers, 
Nackey  Tripps  Loeb  assailed  the 
“smearing  of  Senator  McCarthy.” 
Jn  a  telegram  to  her  brother, 
Charles  E.  Scripps,  chairman  of 
the  board,  and  Jack  Howard,  pres¬ 
ident  of  the  S-H  Newspapers,  she 
termed  the  articles  “biased  journal¬ 
ism  which  would  make  my  grand¬ 
father,  E.  W.  Scripps,  who  above 
all  stood  for  integrity  and  fair 
play  in  the  handling  of  news,  turn 
in  his  grave  in  disgust  and  shame.” 

She  accused  the  S-H  papers  of 
“carrying  on  a  vicious  campaign, 
through  slanted  news  reports  and 
editorials,  to  discredit  Senator  Mc¬ 
Carthy,”  asked  who  had  converted 
Woltman  so  thoroughly  and  what 
methods  were  used,  and  said  “I 
abominate  and  loathe  your  anti- 
McCarthy  stab  in  the  back.” 

Mrs.  Loeb  acknowledged  that 
she  has  no  vote  or  management 
control  in  the  S-H  Newspapers  al¬ 
though  she  is  one  of  the  six  life 
beneficiaries  of  the  Scripps  Trust. 

Mrs.  Loeb  is  the  wife  of  Wil¬ 
liam  Loeb,  publisher  of  the  Man¬ 
chester  (N.  H.)  Union-Leader,  who 
wrote  Editor  &  Publisher  June 
26  “the  vicious  slanting  of  the 
news  against  McCarthy  by  a  num¬ 
ber  of  newspapers  has  now  become 
more  than  a  moral  sin.” 

The  telegram  was  sent  from 
Reno,  Nev.,  where  the  Loebs  are 
living.  It  was  sent  also  to  the 
United  Press  and  Associated  Press, 
which  did  not  carry  it,  and  to  some 
individual  newspapers  which  print¬ 
ed  it.  The  Chicago  Tribune  News 
Service  carried  a  story  on  it. 

Basil  Brewer,  publisher  of  the 
New  Bedford  (Mass.)  Standard- 
Times,  in  letters  to  AP  and  U.P. 
this  week  accused  them  of  “news 
suppression”  in  not  carrying  a  story 
on  Mrs.  Loeb’s  telegram  and  con¬ 
cluded:  “You  are  not  unaware 

that  in  the  biased  and  distorted 
handling  of  the  McCarthy  story 
by  many  newspapers  the  whole  pro¬ 
fession  of  journalism  is  somewhat 
on  trial — a  trial  in  which  I  re¬ 
gret  to  say  (the  wire  service)  now 
participates  and,  as  I  say,  against 
the  best  interests  of  the  press.” 


Newsprint  Flows  at 
New  Bowater  Mill 

The  first  newsprint  from  the  new 
Bowater  Southern  Paper  Corpora¬ 
tion  mill  at  Calhoun,  Tenn.,  was 
delivered  to  newspapers  July  20. 
The  Chattanooga  Times  and  News- 
Free  Press,  and  the  Knoxville  Jour¬ 
nal  and  News-Sentinel  received  the 
first  three  carloads  of  paper. 

Only  one  machine  is  in  opera¬ 
tion  in  the  new  $60,000,000  mill. 
The  second  is  expected  to  start 
production  near  the  middle  of 
August.  Initial  rated  capacity  of 
the  plant  is  130,000  tons  of  news¬ 
print. 

Beoverbrook 
Relinquishes 
Paper  Control 

London 

Lord  Beaverbrook,  Canadian- 
born  British  newspaper  publisher, 
has  relinquished  control  of  his 
mass  circulation  group  of  newspa¬ 
pers. 

The  Daily  Express  announced  he 
had  turned  over  a  large  block  of 
shares  to  the  Beaverbrook  Founda¬ 
tion,  a  British  Empire  educational 
trust.  “The  papers  have,  therefore, 
passed  out  of  his  control,”  it  was 
stated.  N 

Lord  Beaverbook,  now  75,  bought 
the  Daily  Express  as  a  bankrupt 
newspaper  in  1915  and  built  it  up 
to  its  present  position  with  a  cir¬ 
culation  of  4,140,667,  second  larg¬ 
est  in  Great  Britain. 

The  Beaverbrook  group  also 
controls  the  London  Evening 
Standard,  with  a  circulation  of 
788,579;  the  Glasgow  Evening  Citi¬ 
zen,  191,000,  and  the  Sunday  Ex¬ 
press,  3,232,818. 

Lord  Beaverbrook.  born  Mex- 
well  Aitken,  was  Minister  of  Air¬ 
craft  Production  during  World 
War  II. 

■ 

Typos  Mar  Report 
On  D.  C.  Dailies 

Typographical  errors  gave  the 
wrong  impression  in  two  instances 
in  E  &  P’s  report  on  the  Washing¬ 
ton,  D.  C.,  newspapers.  July  17, 
pages  7  and  54.  On  the  first  page  a 
reference  to  the  Post  and  Times- 
Herald’s  “daily  not  paid”  circula¬ 
tion  obviously  should  have  read 
“dailv  net  paid  circulation  of 
381,417.” 

On  the  second  page  a  statement 
that  “the  Star’s  linage  (daily)  is  of 
almost  700,000  lines  for  the  3 
months”  gave  the  impression  the 
linage  was  “ofF’  that  much  when 
actually  it  is  “up”  that  amount. 

Retail  and  classified  rates  of 
the  Star  effective  July  1,  and  an¬ 
nounced  before  the  merger  of  the 
two  other  papers,  were  increased 
by  two  cents  per  line  and  not  three 
cents  as  stated. 


Drew  Pearson 
Apologizes 
After  Protest 

Drew  Pearson,  Washington 
“Merry  -  Go  -  Round”  columnist, 
apologized  in  print  to  Congres.s- 
man  Charles  Halleck  of  Indiana 
last  week.  Eugene  C.  Pulliam,  In¬ 
diana  and  Arizona  publisher,  pro¬ 
testing  an  earlier  column  about 
Halleck.  had  told  the  columnist  his 
writings  would  not  appear  in  those 
newspapers  until  an  apology  had 
been  made. 

Pearson’s  column  for  June  28 
said  that  Philip  Willkie  of  Rush- 
ville,  Ind.,  son  of  the  late  Wendell 
Willkie,  was  being  urged  on  the 
White  House  to  succeed  FCC 
Commissioner  John  Doerfer. 
“Willkie  represents  the  anti-Mc¬ 
Carthy  wing  of  the  Republican 
Party  and  no  Democrat  could  ob¬ 
ject  to  his  confirmation,”  the  col¬ 
umnist  wrote. 

“However,  Halleck,  who  also 
comes  from  Indiana,  rushed  to  the 
White  House  and  demanded  that 
Doerfer  be  reappointed.  Appar¬ 
ently,  Halleck  didn’t  want  a  bright 
young  Republican  like  Willkie 
challenging  his  power  in  Indiana. 
Also  Halleck  was  under  pressure 
from  McCarthyites  to  push  through 
the  Doerfer  appointment  as  soon 
as  possible.” 

In  a  direct  protest  to  Pearson, 
Mr.  Pulliam  stated  Willkie 
“couldn’t  challenge  a  dog  catcher” 
in  Indiana,  that  Doerfer  is  not  a 
McCarthyite,  and  that  Halleck 
didn’t  make  any  such  approacn  to 
the  White  House.  He  demanded 
an  apology  to  Congressman  Hal¬ 
leck  and  said  the  column  would 
not  appear  in  his  newspapers  un¬ 
til  it  was  made. 

On  July  10,  Pearson’s  column 
stated:  “Correction:  This  column 
was  in  error  in  reporting  that  Rep. 
Charley  Halleck  of  Indiana  push^ 
Commissioner  Doerfer  for  FCC 
appointment  in  opposition  to  Philip 
Willkie,  also  of  Indiana.  Apolo¬ 
gies  to  Charley.” 

Mr.  Pulliam  is  president  and 
publisher  of  the  Indianapolis  Star 
and  News  and  the  Phoenix  (Ariz.) 
Republic  and  Gazette.  He  is  pres¬ 
ident  of  the  Muncie  (Ind.)  Star 
and  Press,  the  Huntington  (Ind.) 
Herald  Press,  and  the  Vincennes 
(Ind.)  Sun  Commercial. 

■ 

Dividend  Omitted 

Montreal 

Directors  of  Consolidated  Press, 
Limited.  Toronto,  have  omitted 
quarterly  dividend  of  16*4  cents  a 
share  on  class  A  stock  normally 
payable  July  1.  Arrears  now 
amount  to  9714  cents  a  share.  The 
last  payment  was  1614  cents,  paid 
April  1. 

Jack  Kent  Cooke,  president, 
stated  that  dividend  payments  will 
be  suspended  until  the  company’s 
financial  position  is  improved. 
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Mississippi  Publishing  Co 


Ordered  Dissolved 

Jackson  (Miss.)  News  Wins  Stock 
Sale  Suit  Against  Clarion-Ledger 


Jackson,  Miss. 

The  Jackson  Daily  News  won 
the  lengthy  and  bitter  newspaper 
suit  against  the  morning  Clarion- 
Ledger  in  a  court  decision  July  17. 

'  Chancery  Judge  L.  Arnold  Pyle 
ruled  that  the  17-year-old  holding 
company  between  the  two  papers 
—The  Mississippi  Publishers  Cor¬ 
poration — violates  state  antitrust 
laws  and  ordered  the  corporation 
permanently  barred  from  operation 
in  the  state. 

Stock  Sale  Barred 

He  ordered  a  permanent  injunc¬ 
tion  against  the  Hederman  family, 
owners  of  the  Clarion-Ledger, 
from  purchasing  20  shares  of 
stock  in  the  publishers  company 
from  the  daughter  of  the  News 
editor. 

The  Chancellor  set  up  a  receiv¬ 
ership  to  handle  the  publishing 
corporation’s  business  until  the 
case  is  concluded. 

Attorneys  for  the  Clarion-ledger 
announced  they  would  appeal  the 
case  to  the  state  supreme  court. 

The  Chancellor  took  specific 
note  of  the  “public  interest”  in  the 
case  in  the  decision.  He  stated: 

“Certainly  the  welfare  of  the 
public  here  in  Jackson,  Mississippi, 
as  well  as  the  public  throughout 
*  the  State,  is  to  be  greatly  consi¬ 
dered  by  this  Court  in  dealing  with 
the  mode  of  operations  of  these 
two  daily  newspapers  here  in  con¬ 
troversy.  It  cannot  be  disputed  un¬ 
der  our  free  enterprise  system, 
which  has  developed  ours  as  the 
greatest  and  most  progressive  of 
all  countries  in  the  world  within 
a  very  short  span  of  time,  that  it 
would  be  to  the  best  interest  of 
the  people  of  Mississippi  to  have 
two  daily  newspapers  in  the  city 
engaging  in  open  competition,  one 
with  the  other,  in  expressing  their 
views  on  matters  of  public  interest 
and  in  offering  such  commodities 
as  they  may  have  for  sale  to  the 
public. 

‘Thus  it  is  because  of  this  great 
public  interest  that  this  Court  is 
able  to  lend  an  ear  to  the  conten¬ 
tions  which  have  been  advanced 
I  that  the  entire  scheme  which 
brought  about  the  establishment 
of  Mississippi  Publishers  Corpora¬ 
tion  was  unlawful,  and  that  such 
corporation  was  in  itself  void  from 
its  inception,  and  grant  the  relief 
hereinafter  set  forth.” 

The  Hedermans  had  offered 
$250,000  for  the  stock  to  Mrs. 
Anne  Sullens  Lomax,  Alexandria, 
La.,  daughter  of  Major  Frederick 
Sullens,  veteran  editor  of  the  Daily 


News.  Mrs.  Lomax  had  agreed  to 
the  sale. 

Sullens,  along  with  Walter  John¬ 
son,  manager  and  son  of  the  foun¬ 
der  of  the  Daily  News,  brought  the 
action  against  the  Hedermans  and 
the  Clarion-Ledger  in  May,  1953. 
The  litigation  had  consumed  more 
than  three  weeks  of  testimony. 

The  Daily  News  group  sought  to 
prevent  the  sale  of  the  stock  to 
the  Hedermans  on  the  grounds  it 
was  a  “conspiracy”  to  create  a 
newspaper  monopoly  in  Jackson. 
They  also  sought  in  the  action  to 
dissolve  the  Mississippi  Publishers 
Corporation. 

Chancellor  Pyle  wrote  in  the  de¬ 
cision  that  the  corporation,  or¬ 
ganized  in  1937  under  the  laws  of 
Delaware,  was  “void  from  its  in¬ 
ception,”  and  that  it  was  conceived 
for  “the  elimination  of  competition 
between  the  two  newspapers  and 
to  enable  them  to  sit  as  one  body 
and  fix  advertising  and  circulation 
rates  without  violating  the  law.” 

The  two  newspapers  maintain 
their  own  publishing  plants  joining 
in  the  holding  company  for  the 
sale  of  advertising. 

Corporate  Set-Up 

The  corporation  structure  be¬ 
tween  the  two  papers  was  set  up 
with  each  being  given  700  shares 
of  stock.  The  Daily  News  group 
was  designated  as  class  “A”  stock 
and  the  Clarion-Ledger  as  class 
“B”  stock. 

An  offer  to  purchase  the  20 
shares  of  Mrs.  Lomax’s  70  shares 
of  class  “A”  stock  was  made  by 
Robert  M.  Hederman  Jr.,  manager 
of  the  Clarion-Ledger  in  May, 
1953. 

Under  the  corporation  structure 
between  the  two  papers,  sale  of 
stock  could  not  be  made  until 
other  members  of  the  same  group 
were  given  an  opportunity  to  pur¬ 
chase  the  stock. 

News  Charges 

The  Daily  News  group  charged 
in  the  litigation  that  the  price  of¬ 
fered  by  the  Hedermans  was  five 
to  10  times  the  actual  value  of  the 
stock,  and  that  the  Hederman  fam¬ 
ily  proposed  to  make  additional  ef¬ 
forts  to  purchase  shares  from  Mrs. 
Lomax  if  the  Sullens-Johnson 
group  met  the  first  attempt  by  buy¬ 
ing  the  20  shares. 

Mrs.  Lomax  has  70  shares  in  the 
corporation. 

The  chancellor  ruled: 

“It  is  the  further  opinion  of  this 
Court  that  the  offer  of  the  exorbi¬ 
tant  sum  of  $250,000.00  by  the 
Hed'^rmans  to  Ann  Sullens  Lomax 


by  Court 

for  20  shares  of  stock  constituted 
in  effect  a  bribe,  a  bribe  sufficient 
to  alienate  the  affection  of  Ann 
Sullens  Lomax  from  her  father, 
Frederick  Sullens,  and  to  cause  her 
to  enter  into  a  conspiracy  with  the 
Hedermans  whereby  the  Heder¬ 
mans  would  gain  control  over  the 
Jackson  Daily  News,  which  had 
been  built  and  maintained  princi¬ 
pally  through  the  sweat  and  life¬ 
blood  of  her  father,  Frederick  Sul¬ 
lens,  and  through  whose  efforts  she 
indirectly  acquired  each  and  every 
share  of  said  stock,  not  one  single 
share  having  been  purchased  by  her 
money  or  acquired  through  her  ef¬ 
forts;  that  this  entire  scheme  as 
disclosed  by  the  evidence  in  this 
cause  was  unconscionable  and  un¬ 
lawful  and  cannot  be  sanctioned 
by  a  Court  of  equity.” 

Robert  Hederman  testified  in  the 
case  that  the  move  to  obtain  stock 
in  the  Daily  News  group  was  an 
attempt  to  “stabilize”  the  corpora¬ 
tion,  whose  destruction  had  been 
repeatedly  threatened  by  Johnson. 

Pyle  Hits  Agreement 

“It  is  very  apparent  that  the  en¬ 
tire  agreement  among  the  parties 
concerning  the  union  of  these  news¬ 
paper  properties  was  not  reduced 
to  writing,”  Pyle  wrote. 

Principal  among  the  under¬ 
standings  which  were  never  re¬ 
duced  to  writing  but  which  this 
court  finds  to  be  the  cold  and  cruel 
facts  are  that  the  owners  of  the 
properties  belonging  to  the  Jack- 
son  Daily  News  group  and  the  own¬ 
ers  of  the  properties  belonging  to 
the  Clarion  Ledger  group  never,  at 
any  time,  intended  to  relinquish 
their  dominion  and  control  over 
their  respective  properties,”  he 
added. 

The  agreement  between  the  two 
newspapers,  Pyle  said,  “was  done 
with  the  specific  intent  and  purpose 
of  creating  a  meaas  to  eliminate 
competition  between  the  newspa¬ 
pers  on  the  important  matters  of 
fixing  rates  for  advertising  and 
circulation.” 

“Obnoxious  Scheme” 

Additionally,  he  said,  the  agree¬ 
ment  was  an  “obnoxious  scheme” 
of  compelling  advertisers  who  de¬ 
sired  to  purchase  advertising  space 
in  one  newspaper  to  purchase  an 
equal  amount  of  space  in  the  other 
newspaper. 

Such  an  arrangement,  the  judge 
said,  is  “contrary  to  the  public 
policy  of  this  state  and  inimical  to 
the  public  welfare  and  in  direct 
violation  of  the  spirit  and  intent  of 
the  trust  and  combine  statutes  of 
this  state.” 

Pyle  held  that  there  had  been 
no  bona  fide  purchase  by  the  pur¬ 
ported  Mississippi  Publishers  Cor¬ 
poration  in  1937  of  the  assets  and 
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Sullens  Shifts 
To  Uppei  Case 

Jackson,  Miss. 

.A  fall  that  fractured  his  right 
shoulder  didn’t  even  subtract  from 
the  production  pouring  out  of  the 
typewriter  of  Major  Frederick  Sul¬ 
lens,  editor  of  the  Jackson  Daily 
News. 

Major  Sullens  merely  put  in 
more  time  to  peck  away  single- 
handed  to  grind  out  his  widely- 
read  column  and  his  crisp  editor¬ 
ials.  Hardly  had  the  physician  set 
his  shoulder  than  he  called  for  his 
typewriter. 

But  linotype  operators  in  the 
composing  room  reported  they 
noticed  one  change  in  his  copy — 
he  was  writing  in  upper  case.  He 
figured  he  could  save  pecks  by  not 
having  to  hit  the  capitalizing  key. 

Fred  Sullens,  at  76,  had  whipped 
another  foe. 


properties  of  the  two  newspaper 
publishing  corporations. 

He  pointed  out  that  the  stated 
intention  of  the  two  newspapers  in 
forming  the  corporation  was  to 
find  “some  legal  way”  to  fix  unit 
prices  on  advertising  and  circula¬ 
tion  but  to  continue  to  operate 
separate  and  distinct  newspaper 
corporations. 

“From  such  facts  the  court  fur¬ 
ther  concludes  that  Mississippi 
Publishers  Corporation  was  an  at¬ 
tempted  consolidation  of  two  com¬ 
peting  corporations  existing  under 
laws  of  different  states  .  .  .  with¬ 
out  authority  of  law  under  the 
statutes  of  the  state  of  Mississip¬ 
pi,”  Judge  Pyle  wrote. 

The  litigant  newspapers,  Pyle 
said,  “can  get  no  comfort”  from 
the  opinion  of  the  United  States 
supreme  court  in  the  federal  anti¬ 
trust  case  of  The  Times-Picayune 
Publishing  Company  vs.  U.  S., 
decided  on  May  25,  1953,  in  favor 
of  the  newspaper  company. 

In  the  Times-Picayune  case,  the 
chancellor  pointed  out,  “the  adver¬ 
tiser  had  the  choice  of  placing  his 
advertising  with  a  third  daily  news¬ 
paper,  the  Item,  if  he  did  not 
choose  to  bow  to  the  demand  of 
Times-Picayune  Publishing  Co.” 

He  add^  that  “here  in  Jack- 
son.  Miss.,  the  advertiser  has  no 
such  choice.  He  is  compelled  to 
take  the  forced  combination  rate 
or  nothing.” 

The  decision  said  that  because 
of  the  unlawful  nature  of  the  cor¬ 
poration  the  contract  entered  into 
for  the  purchase  of  the  stock  from 
Mrs.  Lomax  is  “void  and  unen¬ 
forceable”  because  no  party  "owns 
any  valid  shares  of  stock  in  Missis¬ 
sippi  Publishers  Corporation  since 
sakl  corporation  was  void  from  its 
inception.” 

The  chancery  judge  placed  the 
Mississippi  Publishers  Corporation 
in  receivership  and  appointed  L. 
Purser  Hewitt,  managing  editor  of 
the  Clarion-Ledger  and  William  M. 
Lauderdale,  managing  editor  of 
the  Daily  News  as  co-receivers. 
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‘Obey  Me/  Says  Mayor 
Trying  to  Oust  Press 


Toronto 

Newsmen  were  barreJ  from  the 
Board  of  Control's  private  confer¬ 
ence  here  last  week  and  after  bit¬ 
ter  bickering  the  mayor  placed  a 
news  blackout  around  his  office. 

The  scheduled  conference  never 
got  beyond  the  first  item  of  discus¬ 
sion.  It  was  at  this  point  of  the 
meeting  that  a  councilman  stalked 
out  of  the  conference  room  telling 
waiting  reporters  he  “would  not 
be  a  party  to  making  decisions 
about  civic  business  without  the 
press  being  there.” 

■Another  councilman  then  fol¬ 
lowed  by  leaving  the  conference. 
Then  the  councilman  who  left  first 
returned  to  the  meeting  to  argue 
with  the  mayor  for  admission  of 
the  press.  Reporters  were  still 
waiting  outside  of  the  mayor’s  of¬ 
fice  doors. 

Councilman  Walks  Out 

Finally  the  first  indignant  coun¬ 
cilman  walked  out  again  telling  re¬ 
porters  “1  will  never  go  for  closed 
meetings.  I’ve  always  fought  to 
keep  the  public  informed  on  what 
goes  on  at  City  Hall.”  And  he 
added  that  the  mayor  has  no  right 
to  keep  the  press  out  of  a  board 
of  control  meeting.  He  said  the 
parks  commissioner  was  giving  a 
report  on  the  state  of  the  parks  and 
the  public  ought  to  know,  but  “they 
will  never  know  because  the  press 
was  barred.” 

The  walkout  of  the  two  council- 
men  left  the  mayor,  two  other 
controllers  and  the  resigning  parks 
commissioner  alone  in  the  room. 
In  walked  three  reporters  and  the 
fuse  within  the  conference  was  lit. 
It  touched  off  a  verbal  barrage 
from  the  mayor. 

The  reporters  told  the  mayor 
their  editors  had  instructed  them 
to  remain  so  long  as  the  confer¬ 
ence  continued. 

As  soon  as  they  entered,  the 
mayor  told  his  colleagues  the  dis¬ 
cussion  was  off  in  the  presence  of 
the  press.  “You  are  certainly  no 
gentlemen,”  the  mayor  told  the 
newsmen.  “This  is  the  kind  of 
tyranny  I  won’t  stand  for!”  When 
reporters  repeated  their  instruc¬ 
tions  he  asked  them  to  leave  and 
added:  “You’ll  obey  me!  The 

newspapers  aren’t  going  to  tell  me 
what  to  do!” 

Reporters  Remain 

The  three  reporters  remained 
and  for  several  minutes  there  was 
complete  silence.  Again  the  mayor 
asked  them  to  leave.  “Do  as  you 
are  told  please.” 

The  mayor  then  said,  in  the  fu¬ 
ture  reporters  will  not  enter  the 
room  unless  he  gives  permission. 
He  said  they  were  not  acting  like 
gentlemen  and  “the  public  should 
know  how  you  are  acting.” 

One  member  of  the  board  in¬ 
terrupted  to  say  he  was  prepared 


to  go  on  with  the  conference  de¬ 
spite  the  presence  of  the  press. 
“There  isn’t  anything  they  shouldn't 
hear,”  he  said.  Silence.  Piped  the 
mayor.  "I  suppose  you  want  me  to 
get  a  policeman,  and  have  him 
throw  you  out.  If  1  weren't  mayor 
I  might  do  that  myself.” 

The  mayor  then  suggested  the 
meeting  adjourn.  The  controllers 
left.  ^  did  the  reporters.  Later 
the  mayor  said  his  door  was  open 
to  the  press  but  the  privilege  should 
not  be  abused.  “If  the  newspapers 
take  such  an  attitude  I’ll  go  on  the 
radio.  We  will  have  a  new  deal 
on  information  coming  out  of  this 
office.” 

Commented  one  mayoralty  can¬ 
didate.  “.A  mayor  who  locks  the 
press  out  locks  himself  in.” 

■ 

Newsprint  Usage  Up 
0.9  Percent  Over  '53 

Newspapers  reporting  to  the 
American  Newspaper  Publishers 
Association  consumed  384,444 
tons  of  newsprint  in  June  1954  as 
compared  with  381.186  tons  in 
June  1953  and  379,934  tons  in 
June  1952.  This  was  an  0.9%  in¬ 
crease  over  June  1953  and  a  1.2% 
increase  over  June  1952  with  four 
Sundays  each  in  June  1954  and 

1953  and  five  Sundavs  in  June 
1952. 

Stocks  of  newsprint  on  hand  and 
in  transit  at  the  end  of  June  1954 
were  42  days’  supply  for  the  aver¬ 
age  of  all  daily  newspapers  report¬ 
ing  to  the  ANPA.  This  is  an  in¬ 
crease  of  4  days’  supply  compared 
with  the  end  of  May  1954.  There 
were  44  days’  supply  at  the  end  of 
June  1953. 

The  total  estimated  newsprint 
consumption  in  the  U.  S.  for  June 

1954  was  505.847  tons,  compared 
with  501.561  tons  for  June  1953. 
This  includes  all  kinds  of  uses  of 
newsprint.  For  the  fir.st  six  months 
of  1954.  total  estimated  U.  S.  news¬ 
print  consumption  was  3,066,431 
tons  as  compared  with  3,076,828 
tons  for  the  same  period  in  1953 

For  the  first  six  months  of  1954 
the  reporting  newspapers  used  2,- 
330.488  tons  of  newsprint  as  com¬ 
pared  with  2,338.389  tons  of  news¬ 
print  in  1953  and  2.270.687  tons 
in  1952.  This  represents  a  de¬ 
crease  of  0.3%  under  the  first  six 
months  of  1953  and  an  increa.se  of 
2.6%  over  the  first  six  months  of 
1952.  , 

Catholic  Circulation 

Su’pscribers  to  Catholic  newspa¬ 
pers  and  magazines  published  in 
the  United  States  rep»orted  in  the 
Catholic  Press  Directory,  publish¬ 
ed  by  the  Catholic  Press  Associa¬ 
tion,  now  number  20,701.412.  131 
U.S.  Catholic  newspapers  circulate 
to  4  million  subscribers;  426  mag¬ 
azines  to  16.7  million  subscribers. 


Mail  Rate  Boosts 
Killed  By  Congress 

Washington 

S'cond-class  mail  rate  boosts 
are  considered  written  off  for  this 
session  of  Congress  as  a  result  of 
House  action  refusing  to  couple 
postal  workers’  pay  increases  with 
upoed  rates  across  the  board. 

This  action,  a  defeat  for  the 
White  House  and  the  Post  Office 
Deoartment.  even  more  emohat- 
ically  set  the  position  of  the  House 
members  on  higher  mailing  rates 
when  it  was  di.sclo.sed  that  more 
than  two-thirds  of  the  Representa- 
tiv's  have  signed  a  petition  to  con¬ 
sider  the  pay  raise  separately.  This 
is  considered  tantamount  to  over¬ 
whelming  support  for  the  payroll 
measure  divorced  from  postal 
rates,  and  the  number  is  sufficient 
to  override  a  presidential  veto. 

The  House  vote  was  not  close — 
228  against  the  bill  and  171  in 
favor. 


Rice's  Daughter  Gets 
Bulk  of  Estate 

Grantland  Rice,  noted  sports 
writer  and  columnist,  who  died  July 
15.  left  the  bulk  of  his  estate  to  his 
daughter.  Florence  Rice  Butler,  of 
Venice,  Calif.,  according  to  a  pe¬ 
tition  for  probate  of  the  will  filed 
in  Surrogate’s  Court,  New  York 
Citv.  this  week. 

Value  of  the  estate  was  placed 
formally  at  “over  $25,000,”  indicat¬ 
ing  it  is  a  substantial  one.  Counsel 
for  the  estate  said  it  would  be  im¬ 
possible  to  make  an  estimate  of 
the  actual  size  of  the  estate  until 
an  inventory  has  been  completed. 

Under  a  will  dated  Dec.  8,  1950. 
Mr.  Rice  left  all  his  household  and 
personal  effects  to  his  widow,  Mrs. 
Katherine  H.  Rice.  She  also  re¬ 
ceives  the  stock  in  the  co-operative 
apartment  at  his  Fifth  Avenue  resi¬ 
dence  and  life  use  of  their  Summer 
place  at  East  Hampton,  L.  1. 

There  is  a  bequest  of  $3,000  to 
a  nephew,  Grantland  Rice,  care  of 
the  Wasliville  Tennessean.  The 
residuary  estate  goes  to  the  daugh¬ 
ter.  Bankers  Trust  Co.  is  named 
executor.  Tompkins,  Boal  &  Tomp¬ 
kins  are  coun.sel  for  the  estate. 

■ 

Congress  Changes 
Tax  Depreciation  Rule 

WXSHINGTON 

Conferees  of  the  Senate  and 
House  have  agreed  on  President 
Eisenhower’s  proposal  to  acceler¬ 
ate  the  tax  write-off  of  business 
and  industrial  plant  and  equipment, 
a  step  which  equipment  companies 
may  look  to  for  substantial  sales 
opportunities. 

The  revenue  act  change  wipes 
out  the  Bureau  of  Internal  Reve¬ 
nue’s  mandatory  depreciation  rules 
and  gives  an  owner  the  option  of 
tax  depreciating  plant  and  installa¬ 
tions  to  the  extent  of  two-thirds  of 
cost  in  the  first  half  of  its  reck¬ 
oned  useful  life. 


Miss.  Newsmen 
Banned  by 
Gov't  Group 

Jackson,  Miss. 

Capitol  newsmen  here  have  been 
promi.sed  by  Gov.  Hugh  L.  White 
that  they  will  be  allowed  to  sit  in 
for  a  meeting  of  the  chief  execu¬ 
tive  with  some  100  Negro  educa¬ 
tional  leaders  July  27. 

They  have  been  ordered  out  of 
two  recent  meetings  of  the  Legal 
Advisory  Committee  on  Educa¬ 
tion,  which  is  attempting  to  for¬ 
mulate  plans  and  legislation  which 
would  circumvent  the  recent  U.  S. 
Supreme  Court  decision  banning 
segregation  in  schools. 

White  said  that  he  hopes  no  one 
objects  to  newspapermen  attending 
the  July  27  meeting.  He  has  in¬ 
vited  the  white  legal  advisory  com¬ 
mittee  also,  however,  and  some  of 
them  may  object. 

The  governor  says  that  he  has 
never  been  against  letting  the  press 
attend  meetings  of  the  committee, 
but  that  he  is  only  the  chairman. 
Other  members  asked  the  ban  on 
newsmen. 

At  its  last  meeting,  the  commit¬ 
tee  merely  reported  out  a  pro¬ 
posed  constitutional  amendment  to 
be  voted  on  by  the  legislature  and 
subsequently  the  people,  which 
would  allow  statewide  or  county 
optional  abolition  of  the  public 
.school  system  in  favor  of  a  private 
school  plan. 

The  committee  offered  no  ex¬ 
planation  of  the  resolution,  and 
newsmen  have  held  that  the  public 
should  know  the  thinking  back  of 
the  proposal. 

Gov.  White  says  the  newsmen 
are  a  little  super-sensitive,  and  ex¬ 
plained  two  days  later  that  the  ban¬ 
ning  of  public  schools  would  be  a 
“last  resort  move  only.” 

■ 

Press  to  Get  Limited 
Emergency  ID  Cords 

Washington 

Uniform  identification  cards  and 
vehicle  markers  for  federal  cm- 
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ployes  and  other  persons  assigned  S«sti 
to  Cvsential  duties  in  case  of  civil 
defense  emergency  or  natural  dis- 
aster  are  being  issued  by  ECDA  Trib 
but  there  will  be  very  limited  dis- 
tribution  to  new.smen.  Other  means 
will  be  found  to  assist  coverage.  T' 

A  few  certified  correspondents  ^ivi 

will  receive  cards  admitting  them  I’pol 

to  the  Olney.  Md..  center  and  to  *'8^) 
one  other  point  which  is  “classi- 
fied.”  Each  pass  will  be  num-  '‘^n 


bered.  bear  the  photograph  of  the  I 
holder,  be  signed  bv  him. 

■  ‘  cula 

250,000  Members 

Buffalo.  N.  Y.  Sum 

The  Rnffalo  Courier  Express  en-  weel 

rolled  the  250.000th  member — one  com 

of  every  six  of  some  1.500.000  per-  jt  < 
sons  in  its  circulation  area — in  its  mos 
Crusade  for  Safety  on  its  70th  day.  T 
The  crusade  aims  at  safe  driving.  paig 
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WE  LL  WATCH  THIS  ONE  AWHILE 

Shank',  liiiffali}  (N.  Y.>  £frmii(j  Xc7vs 


A  GOOD  JOB  OF  CENSORSHIP? 

Whitman.  Stockton  (Calif. >  Record 


THE  AMERICAN  SCENE 

-Manning.  McXanght  Syndicate 


Minneapolis  Papers 
Wipe  Out  Waste 


Minne.xpolis.  Minn. 

.\  “Wipe  Out  Waste”  campaign 
conducted  at  the  Minneapolis  Star 
and  Tribune,  with  cash  awards, 
merchandise  prize  and  extra  vaca¬ 
tion  providing  the  incentive,  has 
produced  a  flood  of  helpful  sug- 
!estion.s  from  employes  on  how  to 
.ave  money  and  reduce  unneces¬ 
sary  expense. 

*  Built  around  the  newspaper's 
regular  suggestion  system,  the 
"WOW"  campaign,  as  it  wa.s  called, 
produced  l,26h  suggestioas  in  six 
vseeks.  .SI 7  individuals,  represent¬ 
ing  every  department  in  the  plant, 
participated  out  of  a  total  of  1,450 
full-time  employes. 

Cash  .Awards 

Cash  awards  totalling  $1,610.50 
were  paid  on  199  adopted  sug¬ 
gestions. 

Competition  was  .stimulated  as 
each  department  of  the  Star  and 
Tribune  plant  was  divided  into 
teams,  with  a  captain  at  the  head 
of  each  team. 

Top  suggestion  honors  went  to 
Vivian  Larson  of  the  circulation 
txwkkeeping  department,  who  had 
eight  of  her  1 5  suggestions  adopted 
during  the  campaign.  The  winning 
^  team  captain,  based  on  his  team’s 
I  participation  and  his  own  personal 
effort,  was  Richard  Shultz,  cir¬ 
culation  bookkeeping  supervisor. 

.As  a  prize,  each  receives  an  ex¬ 
tra  week  of  vacation  with  pay  this 
Summer  (in  addition  to  the  three 
weeks  they  already  get  from  the 
company)  with  all  expenses  paid 
#  one  of  Northern  Minnesota’s 
most  famous  resorts. 

The  special  waste-reduction  cam¬ 
paign  was  inspired  by  Joyce  A. 


Swan,  vicepresident  and  general 
manager  of  the  Star  and  Tribune, 
who  suggested  it  as  a  way  to  make 
newspaper  employes  conscious  of 
mounting  publishing  costs. 

Carrying  out  the  idea  was  the 
assignment  of  Otto  Silha,  busi¬ 
ness  manager,  and  Ralph  Thorn¬ 
ton,  personnel  director. 

To  promote  the  flow  of  sug¬ 
gestioas.  valuable  merchandise 
prizes  were  given  away  at  drawings 
held  each  week  in  the  Star  and 
Tribune  employes'  cafeteria. 

Eighteen  attractive  items,  includ¬ 
ing  an  outdoor  barbecue  grill,  mo¬ 
vie  camera,  wrist  watches,  home 
appliances,  and  a  complete  set  of 
automobile  tires,  were  awarded  to 
those  eligible  for  the  drawings. 

T  &  E  Awards 

To  become  eligible,  an  employe 
must  have  received  a  cash  award 
during  the  week  for  an  adopted 
suggestion,  or  have  received  a 
“Thought  and  Effort”  prize  chance 
(called  T  &  E’s  by  the  contestants) 
on  a  suggestion  which,  though  not 
adopted,  showed  constructive  think¬ 
ing  and  an  earnest  effort  by  the 
employe  to  eliminate  waste.  About 
900  T  &  E  awards  were  made. 

The  total  eclipse  of  the  sun. 
visible  in  Minneapolis  June  .TO,  pro¬ 
vided  a  dramatic  final  curtain  to 
the  S  and  T  “WOW”  campaign. 

Early  in  the  drive  the  suggestion 
committee  had  sent  smoked  glass¬ 
es  to  each  employe  with  the  slogan 
“Let’s  have  a  total  eclipse  of  waste 
at  the  Star  and  Tribune!” 

The  glasses  did  double  duty.  In 
addition  to  being  a  reminder  to  blot 
out  waste  wherever  possible  on  the 
job.  they  could  be  used  by  em¬ 


ployes  to  view  the  solar  blackout 
that  climaxed  the  contest  period. 

Ten  top  suggesters  and  ten  top 
team  captains  were  guests  of  John 
Cowles,  president  of  the  Star  and 
Tribune,  at  a  “post-eclipse”  break¬ 
fast  honoring  them  at  the  windup 
of  the  campaign. 

At  his  plate,  each  person  attend¬ 
ing  the  breakfast  found  a  member¬ 
ship  card  in  the  “Eclipse  Club.” 
testifying  to  his  achievements. 

“Participation  in  the  ‘WOW’ 
campaign  far  surpassed  anything 
I  had  hoped  for.”  Mr.  Cowles  told 
the  group.  “I’m  delighted  and 
heartened  to  see  this  evidence  that 
our  employes  are  vitally  interested 
in  helping  to  improve  our  day-to- 
day  newspaper  operations.” 

Heavy  Promotion 

Heavy  promotion  was  given  the 
campaign  through  Star  and  Trib¬ 
une  Makers,  the  employe  newspa¬ 
per.  and  by  special  mailing  to  all 
employes.  Posters  on  the  sugges¬ 
tion  boxes  carried  up-to-date  re¬ 
ports  on  winners  and  a  list  of 
prizes  for  forthcoming  drawings. 

\  few  examples  of  prize-winn¬ 
ing  "WOW”  suggestions: 

Equipping  country  newspaper 
delivery  trucks  with  a  box  for  cor¬ 
respondence  between  agents  and 
dealers  and  the  circulation  depart¬ 
ment,  thereby  providing  quicker 
communication  and  saving  on  post¬ 
age.  ($15  ward). 

A  suggestion  on  practicing  good 
public  relations  and  courtesy  which 
was  so  well  written  that  it  is  being 
reproduced  for  posting  on  bulletin 
boards  in  all  departments.  An  idea 
to  “save”  customers.  ($25  award). 

A  regular  inter-department  me¬ 
mo  listing  staff  writers  and  photog¬ 
raphers  scheduled  for  out-of-town 
trips,  so  that  they  could  be  request¬ 
ed  to  pick  up  other  .stories  and 
picti'^es  ne"*  fed  by  someone  else. 
($20  award). 


Re-arrangement  of  material 
racks  in  the  composing  room  make¬ 
up  area  to  provide  an  additional 
six  feet  of  much-needed  table  space, 
($25  award). 

.A  rack  for  holding  newly-sharp¬ 
ened  stereotype  saw  blades  so  that 
they  will  not  rub  against  each  other 
and  become  dull  when  stored. 
($7.50  award). 

Stop  using  legal  size  stencils  for 
printing  letter  size  bulletins,  but 
instead  use  the  shorter  stencils 
which  are  made  for  such  jobs.  ($5 
award). 

When  a  shift  runs  into  overtime 
in  the  composing  room,  employes 
fill  out  their  time  cards  at  their 
machines,  rather  than  waste  time 
going  to  the  time  clock  and  stand¬ 
ing  in  line  at  overtime  rates  to 
punch  their  cards  ($25  award). 

Grinding  down  the  edges  of  the 
jaws  on  newsprint  handling  trucks 
so  they  will  not  tear  into  rolls 
when  picking  them  up,  causing 
several  layers  of  paper  to  be  wast¬ 
ed.  ($25  award). 

Several  “offshoot”  adaptations  of 
the  “WOW”  idea  resulted  in  sav¬ 
ings  to  the  company  because  of  the 
attention  focused  on  waste-cutting. 

Error  Reduction 

Late  in  the  campaign  a  classified 
advertising  employe  suggested  that 
the  last  two  weeks  of  the  drive  be 
devoted  to  a  special  error-reduc¬ 
tion  effort  in  that  department. 

The  result  was  that  for  15  days 
classified’s  street  force  and  pro¬ 
duction  departments  maintained  a 
perfect  record  of  no  adjustments. 
During  this  time  they  handled 
1 1 ,000  pieces  of  copy  and  200,000 
lines  of  advertising. 

.Another  “WOW”  dividend  re¬ 
sulted  when  purchasing  and  pro¬ 
duction  department  heads  experi¬ 
mented  and  found  they  could  use  a 
lightei  gauge,  and  therefore  less 
costly  wire  in  mailroom  tying  ma¬ 
chines. 
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Newspapers  Entitled 
To  15%  Rate  Increase 


J  ®  natural  volution 

IvTlTlT  iQfl  to  the  [vrofit-vanishing  problem. 

Spineless  Solution 

l  popular  rush  to  cut  column 
width-s  may  be  the  easiest  horn  of 
the  dilemma  to  grab  but  is  it  the 
safest  and  soundest  solution  to  the 
h  Bureau  vexing  problem?  Although  this 

clever  scheme  may  be  a  painless 
way  to  increase  advertising  rates 
Mr.  Hutchinson  has  spent  most  some  consider  it  a  spineless  solu- 


By  Frank  B.  Hutchinson  safest  and  soundest  solution  to  the 

Director  of  Community  Research  Bureau  vexing  problem?  Although  this 

clever  scheme  may  be  a  painless 

The  constantly  mounting  cost  —  way  to  increase  advertising  rates 

of  producing  a  newspaper  without  Mr.  Hutchinson  has  spent  most  some  consider  it  a  spineless  solu- 
a  compensating  increase  in  revenue  of  his  life  in  the  weekly  newspaper  tion  and  dangerous  in  the  long  run. 
is,  or  should  be,  the  primary  con-  field.  He  is  executive  editor  of  Certainly  such  a  procedure  has 
cern  of  everyone  connected  with  the  Ridgewood  (N.  J.)  Herald  &  its  limitations  and  questionable 
the  newspaper  business.  No  news-  Sunday  News.  He  has  been  man-  values  when  applied  to  the  smaller 

paper  can  function  effectively  in  ager  of  the  New  York  and  New  newspaper.  Some  of  the  larger 

any  department  unless  there  is  a  Jersey  Press  Associations;  reporter  papers  have  used  the  more  narrow 
safe  margin  of  profit  in  the  busi-  and  editor  of  various  weeklies  and  column  as  part  of  an  over-all  plan 
ness  office.  a  professor  in  both  Rutgers  and  to  improve  the  format.  When  mo- 

Top  management’s  greatest  con-  Syracuse  Universities’  schools  of  tivated  by  a  desire  to  improve  the 
cern  today  is  the  ever  narrowing  journalism.  He  is  currently  teach-  end  product,  the  plan  has  some 

margin  of  profit  in  the  face  of  the  ing  at  Columbia  University.  His  justification,  but  when  used  as  a 

greatest  volume  of  business  in  the  Community  Research  Bureau  has  scheme  to  avoid  a  clearly  indicated 
history  of  the  American  newspa-  done  significant  work  in  the  week-  advertising  rate  increase,  it  is  ques- 
per.  To  remain  virile  and  effec-  ly  field  over  the  last  eight  years.  tionable  to  say  the  least. 


trve  the  average  newspaper  must 


tionable  to  say  the  least. 

Even  the  cold  cynic  who  rejects 


increase  its  income  or  reduce  its  linage  run  rather  than  in  terms  of  the  Rotarian  idea  that,  “He  profits 

expenses.  net  profit  earned.  Because  the  ad-  most  who  serves  best,”  will  find  it 

vertising  manager’s  praise  or  bonus  hard  to  disprove  the  mature  theory 

See  story  on  page  8  wherein  cir-  usually  based  on  total  linage  that  the  'best  service  any  newspaper 
dilation  managers  are  wary  of  rather  than  total  revenue  or  net  can  render  to  any  advertiser  is  to 

higher  circulation  rates.  profit,  to  him  total  linage  becomes  produce  the  most  interesting,  most 

■ - -  king  and  higher  rates  are  to  be  readable  and  most  attractive  news- 

The  only  way  to  increase  income  avoided  as  long  as  possible.  paper  possible, 

without  increasing  expen.ses  is  to  Ifj  view  of  these  facts  the  news-  No  one  has  suggested  to  say 
raise  prices.  In  the  newspaper  paner  shies  away  from  further  ad-  prove  that  the  aver- 

business  this  means  raise  the  price  vertising  rate  increases  and  searches  ^8^  newspaper  can  increase  its  in- 
of  the  paper  or  increase  the  rate.s  fQc  a  place  to  cut  costs  or  a  way  terest  or  improve  its  readability 
charged  the  advertiser.  to  rai.se  rates  without  a  possible  attractiveness  by  changing  to  a 

Price  Has  Doubled  reduction  in  total  linage.  column  and  a  super-slim 

The  price  charged  the  news-  Since  newsprint  is  a  big  item 
paper  reader  has  about  doubled  in  :n  1  one  which  has  gone  up  200  Adverse  Factors 

the  past  15  years,  having  gone  up  percent  since  prewar  days,  it  stands  There  are  certainly  adverse  fac- 
from  two  cents  or  three  cents  to  out  in  a  cost  sheet  like  a  typo-  tors  to  be  considered  along  with 
five  cents.  This  makes  today’s  graohic  error  in  a  72-point  banner,  the  idea  of  a  painless  rate  increase, 
nickel  newspaper  pretty  much  in  And  since  one-way  mat  shrinkage  It  must  be  considered  in  any  sound 
line  with  today’s  fifty<ent  dollars,  ha  1  been  saving  newsprint  and  ef-  aporoach  that  a  newspaper  is  in 
To  go  beyond  the  nickel  would  fecting  painless  advertising  rate  in-  competition  with  other  media  for 
be  hard  to  justify  and  difficult  be-  creases,  the  idea  of  cutting  down  the  reader’s  time  as  well  as  for  the 
cause  of  the  change  barrier.  the  column  widths  seemed  to  bob  advertiser’s  dollar,  and  that  to  the 


narrower  column  and  a  super-slim 
column  rule. 

Adverse  Factors 

There  are  certainly  adverse  fac- 


be  hard  to  justify  and  difficult  be-  creases,  the  idea  of  cutting  down  the  reader’s  time  < 
cause  of  the  change  barrier.  the  column  widths  seemed  to  bob  advertiser’s  dollar 

This  brings  the  publisher  square-  - - - — _ 

ly  up  against  the  alternative  of  BASIC  COST  OF  SALES  PROMOTION 

raising  advertising  rates  or  further  THROUGH  NEWSPAPER  ADVERTISING 

cutting  costs.  DOWN  62.2%  SINCE  1939 

Few  businesses  are  as  reluctant 

to  raise  prices  as  the  newspaper  is  Today  it  costs  the  advertiser  just  6.1  cents  to  place  a  line  of 

to  raise  advertising  rates.  If  they  newspaper  ad'^ertising  before  reader-families  spending  $1  million 

were,  newspapers  would  be  publish-  ®  week,  compared  with  a  cost  of  16.1  cents  fifteen  years  ago. 
ing  more  bankruptcy  notices. 

Newspapers  have  raised  their  ad-  x-  •  •  i  ox  xo 

vertising  rates  from  time  to  time  J^vemug  newspaper  arculat.on .  24  1  mdl.on  42^2  million 

«  .1C  u  .  .L  Total  advertising  line  rate .  S90  02  $179  11 

during  the  past  15  years,  but  they  Average  milline  rate .  $  3  72  $  4  29 

not  raised  rates  in  keeping  Relative  cost  of  newspaper  advertising 
with  the  increased  costs  commen-  based  on  a  quantitative  comparison.  .  100% 

surate  with  the  increased  value  of  Average  reader-family  buying  in  retail 


the  service  advertising  performs 
for  the  advertiser. 

Two  Big  Reasons 
There  are  two  big  reasons  for  a 


store  per  year .  $1,206  00 

Average  reader-family  buying  in  retail 

stores  per  week .  $23  20 

Cost  of  a  line  of  advertising  to  reach  $1 

million  in  buying  per  week* .  16  Ic 


$3,617.00 


newspapers  reluctance  to  raise  ad-  Relative  cost  of  newspaper  advertising 


vertising  rates: 


based  on  a  qualitative  comparison . 


1.  Because  advertising  is  an  in-  Relative  cost  of  newspa  pier  advertising 


tangible  service  it  is  difficult  to  as¬ 
sess  its  real  value,  and  since  the 
publisher  is  more  apt  to  hear  of  its  .  Since  the  end-result  of  advertising  is  not  so  much  to  impress  pieople 
failures  than  its  siiceessec  hx*  is  '®  to  influence  DOLLARS,  the  newspatier  advertiser  is  or  should  be 
inclined  to  u«lercs  ilS^e  fte  value  ?«'■"?  TIMK  a.  inuch  in  DOLLAR  reanlta  per  DOL- 

of  advertiuins  mote  than  anyone.  ‘'^’".'Saio^Klndl? 

2.  Because  of  a  false  sense  of  ABOVE  DATA  from  Editor  &  Publisher  Year  Book,  Sales  Man- 
values,  a  newspajiers  success  is  agement  Survey  of  Buying  Power,  and  the  United  States  Census  of 
measured  in  terms  of  advertising  Business. 


based  on  the  dollars  it  influences. 


IS  DOWN  62  2% 


of  advertising  more  than  anyone. 

2.  Because  of  a  false  sense  of 


degree  to  which  the  newipager  | 
loses  the  reader’s  time  and  iotem  | 
it  will  in  the  long  run  lose  the  ad¬ 
vertiser’s  dollar. 

Here  are  some  facts  which 
should  not  be  ignored: 

1.  All  scientific  studies  pnwt 
that  the  12-em  newspaper  colnmi 
is  too  narrow  for  maximum  jpetd 
and  ease  in  reading,  and  a  funber 
reduction  in  the  column  width  will 
add  to  the  reader’s  subconscioni 
effort  and  reduce  to  some  degree 
at  least  the  newspaper’s  readership. 

2.  Unit  count  limitations  make  it 
difficult  to  get  specific  facts  and 
punch  into  headlines  and  a  further 
reduction  in  the  column  width 
makes  interesting  heads  even  more 
impossible.  And  interesting  heidi 
sell  readership  and  newspapea 

3.  While  the  narrower  columns 
may  save  paper  in  the  pressroom  k 
increases  costs  in  other  depart¬ 
ments.  It  is  obvious  that  the  tighter 
the  count  on  the  heads  the  more 
trouble,  time  and  cost  are  regis¬ 
tered  in  the  composing  room.  And 
the  more  difficult  heads  arc  to  write 
the  more  it  costs  to  produce  them 
on  the  copy  desk. 

Takes  More  Time 

Because  of  the  additional  hand- 
spacing  required,  it  takes  more 
time  to  set  a  10  or  11-em  column 
than  a  12-em  column  of  type.  This 
is  especially  true  with  the  larger 
and  more  legible  body  types  now 
in  use.  It  is  something  short  of 
economy  to  spend  more  money  to 
set  less  news  into  type. 

The  increa.sed  costs  in  the  com¬ 
posing  room  and  on  the  copy  desk 
are  more  important  in  relation  to 
newsprint  “saved”  on  newspapers 
with  smaller  circulations.  The 
same  is  true  in  calculating  the  cost 
in  time  and  trouble  in  making  a 
change-over  to  the  narrower  col¬ 
umns. 

An  examination  of  the  facts 
shows  clearly  that  the  average 
newspaper  cannot  change  to  nar¬ 
rower  columns  without  adding 
some  detriments  along  with  the  as¬ 
sumed  advantages. 

Although  the  analogy  is  subject 
to  some  discount,  it  should  be  ob¬ 
served  that  no  TV  station  of  rec¬ 
ord  has  cut  down  its  wattage  to 
save  power  to  avoid  a  rate  increase 
■And  no  smart  advertiser  would 
suggest  it.  In  the  highly  compe¬ 
titive  bid  for  the  public’s  time  and 
attention,  other  media  are  spend¬ 
ing  millions  to  improve  public  ap¬ 
peal  rather  than  try  to  save  money 
by  a  policy  which  might  jeopardize 
public  acceptance. 

If  the  idea  of  cutting  down  the 
columns  to  save  money  is  ques¬ 
tionable  and  dangerous  in  the  long 
run,  what  about  the  idea  of  rais¬ 
ing  advertising  rates  to  insi^ 
profits  in  the  face  of  increased 
costs? 

Rate  Inerease  Logical 

An  objective  analysis  proves  H- 
yond  question  that  a  furthw  H' 
crease  in  newspaper  rates  is  « 
completely  logical  and  thoroughly 
{Continued  on  page  47) 
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£  y  VW  1  Yet.  Other  brands  which  were 

Ciaaret  Scare  News  Takes 

curtailment  of  “big  brand  news- 

Toll  of  Newspaper  Linage  =Si“;HS 

continuation  of  advertising.  Fatima 

w  Fv-rkeari<^ifiiroc  OW  SP®"*  newspaper  ad-  in  the  five  months  of  1953  spent 

JViay  EiXpenaitureS  \yn  OO  /o#  vertising  in  May,  1953.  This  was  $276,000  but  spent  no  money  in 

FJUear  ■RrrmHc  Hfilrj  Snvp  Drrv  a  decrease  of  $346,000  in  the  com-  the  same  period  of  1954.  Wint-A- 

tUterDranaSneipDOVe  l^oy  period -a  de-  Green.  Turkish  Specials,  Gems, 

crease  of  $150,000  for  the  five  Airflow,  all  “off”  brands  with  new 
SoMptiNG  startling  has  hap-  industry  months.  and  different  sounding  names,  were 

pened  in  the  Hne  $17,000,000  to  adver-  Chesterfield  cigarets  spent  only  pronroted  casu^ly  in  1953  in  a 

consequently  something  startling  newspapers.  Of  $7,568  in  May,  1954  compared  to  market  here  and  there,  and  then 

has  happen^  "  Jen®  Jl  ‘’‘’‘’O'  dollar  spent  for  national  $208,000  in  the  same  month  of  suddenly  dropped  from  the  news- 

months  to  newspaper  advertising  roughly  three  1953-$350,000  less  for  the  year  paper  readers  view, 

tising  of  cigarets.  And  that  some  attributable  to  cigaret  to  date  period.  The  net  result  in  recent  news- 

thing  in  Its  linage.  Cigarets  was  the  fifth  most  Old  Gold  spent  only  $215  for  paper  cigaret  advertising  is  that  a 

meant  many  rosiaoiarsro^  Important  revenue-producing  clas-  newspaper  advertising  in  May  new  type  of  cigaret  has  emerged  to 

enga^  in  the  man^utacture  and  ^  against  an  expenditure  of  $315,000  the  foreground  —  r/ie  filter-tipped. 

distribution  or  looacco  proouc  .  segment  of  newspaper  reve-  for  newspaper  advertising  in  May,  This  merchandising  approach  un- 

But  beyond  th^  immolate  re^r-  „ue  from  national  advertising.  1953.  This  loss  added  to  pre-  doubtedly  is  the  current  answer  to 
cussions  there  have  resulted  losse  Because  of  the  recent  renorts  on  monthly  losses  brought  the  the  “coffin-nail”  theory  red  flagged 

»'  T.*'  “.".i:.™"'':.'*” y«ar  to  dale  Old  Gold  corlailmen.  through  the  reports  of  some  ele- 


aisiriouifv..  segment  of  newspaper  reve-  for  newspaper  advertising  in  May,  This  merchandising  approach  un- 

But  beyond  th^  immolate  re^r-  „ue  from  national  advertising.  1953.  This  loss  added  to  pre-  doubtedly  is  the  current  answer  to 

cussions  there  have  resulted  losse  Because  of  the  recent  renorts  on  monthly  losses  brought  the  the  “coffin-nail”  theory  red  flagged 

ofmuch  linage  and  many  do  lars  year  to  date  Old  Gold  curtailment  through  the  reports  of  some  ele- 

to  some  whose  business  it  is  to  aisaaxantages  of  .smoking  cig-  .  advertisinc  to  over  ment*  of  the  medical  nrofession 

nromote  the  sale  of  ciearets  arets  and  the  possible  curtailment  L"  advertising  to  over  ments  ot  ttie  medical  proiession. 

of  Unnve  scheLles  in  newsnaners  $600,000.  From  the  Study  of  the  accompany- 


advertising  —  newspaper  of  linage  schedules  in  newspapers, 
rtising  agencies.  Media  Records  has  compiled  the 

‘Ceare  TVewc’  presented  here. 


and  advertising  agencies. 

‘Scare  News’ 

The  “scare  news”  which  has 
been  given  so  much  and  such  wide- 


Pall  Mall  spent  $120,000  in  May  ing  chart  compiled  from  Media 
1953,  but  in  May,  1954  this  was  Records  Monthly  Report  on  Cig- 
whittled  down  to  $70,000.  How-  aret  Advertising  in  Newspapers,  it 


The  “scare  news”  which  has  .  ever,  the  five  months’  expenditures  can  be  readily  determined  that  a 

been  given  so  much  and  such  wide-  May,  1954.  As  a  matter  for  newspaper  space  in  both  years  frightened  industry  has  responded 

spread  sensational  publicity  by  the  °f  ^cf^al  record.  Lucky  Strike  for  Pall  Mall  were  about  the  same,  by  curtailing  its  newspaper  adver- 
press  regarding  the  resultant  evil  spent  no  money  in  newspapers  Philip  Morris  was  the  only  one  tising  — in  the  month  of  May  alone, 
effects  of  smoking  cigarets  has  jnrj,"®  first  five  months  of  of  the  “big  brands”  that  continued  compared  to  May  1953,  Cigaret 
made  an  unmistakable  change  in  •  Compared  to  the  same  pe-  a  forceful  approach  through  news-  n<«wsnaner  advertisino  dronned  hv 

the  thinking  of  the  major  cigaret  0^650  000  to  n^^^  paper  advertising.  Although  their  almost  ^8  percent, 

manufacturers.  Brand  names  which  o^ssing  toss  ot  JoPU.UUO  to  news-  five  months  total  was  down  almost  „  *  -r 

have  been  familiar  and  welcomed  Papers.  $600,000,  their  May  expenditure  ne  ,  on  i  ot  a  ren 


papers.  $600,000,  their  May  expenditure  Month  Not  a  Trend 

Camel  newspaper  expenditures  far  newspaper  space  was  an  aggres-  7'he  money  spent  for  newspaper 
in  May,  1954  were  down  to  less  sive  $209,000  this  year  against  advertising  by  all  cigaret  companies 


large  space  users  of  newspaper  ad-  Camel  newspaper  expenditures  far  newspaper  space  was 
vertising  have  shrunk  to  advertis-  in  May,  1954  were  down  to  less  sive  $209,000  this  ye 
ing  pigmies,  and  in  some  cases,  are  fh^n  $60,000  from  the  $406,000  only  $90,000  last  year, 
missing  entirely  from  the  current  jr  ^  t  ic  -m-,  .  t .  . 

unage  i^ader,,.™ 

a  'other  Media  Should  Be  Supplementary  To  Newspapers' 

Lords,  O-Nic-O,  Sano,  Sheffield,  &  Walter  H.  Lowy,  first  vice-  family  as  a  child.  He 
Winston,  Kent  and  many  others  H  president  in  charge  of  advertis-  cated  in  the  Windy  Cit 
have  taken  the  places  of  the  old  g  ing  and  public  relations.  The 
guard.  The  “big  brands,”  with  but  g  Formfit  Company,  Chicago,  is 
one  exception,  are  sitting  this  one  g  another  ad  executive  sold  on 
out.  They  have  taken  a  wall  seat  g  newspaper  advertising.  Just 
to  revise  their  advertising  magic  2  listen  to  this: 
before  plotting  future  advertising  g  “I  consider  newspapers  the 
assaults.  B  nrimarv  medium.  This  does  not 


(Continued  on  page  16) 


Will  Not  Sit  By 

It  would  be  a  good  bet  to  pre¬ 
sume  that  these  titanic  producers 
of  cigarets,  which  have  become  an 
integral  part  of  the  nation’s  econ¬ 
omy,  will  not  sit  by  idly  and  have 
a  multi-billion  dollar  market  cut 
from  under  them.  Throughout  the 
years  we  have  become  accustomed 
and  expect  from  tobacco  manufac¬ 
turers  great  resourcefulness  in 
meeting  changing  circumstances. 
There  is  no  reason  to  believe  that 
in  the  future  they  will  not  continue 
to  demonstrate  these  unusual  abil¬ 
ities. 

Yet,  we  are  concerned  with  what 
IS  happening  today,  for  today  is 
real  and  current.  For  example. 
Lucky  Strike  spent  no  money  for 
cigaret  advertising  in  newspapers 


Walter  H.  Lowy,  first  vice- 
president  in  charge  of  advertis¬ 
ing  and  public  relations.  The 
Formfit  Company,  Chicago,  is 
another  ad  executive  sold  on 
newspaper  advertising.  Just 
listen  to  this: 

“I  consider  newspapers  the 
primary  medium.  This  does  not 
mean  other  media  do  not  serve 
their  purposes,  but  they  should 
be  considered  supplementary. 

“This  is  particularly  true  at 
the  retail  level. 

“Formfit  used  newspapers 
long  before  other  media,  be¬ 
cause  newspapers  could  be  lo¬ 
calized  and  applied  according 
to  the  individual  distribution 
development  of  a  market.” 

Walt  has  an  early  back¬ 
ground  in  railroading  that  would 
make  Casey  Jones  green  with 
envy  and  cause  wonderment  as 
to  how  he  ever  got  into  adver¬ 
tising — especially  advertising  of 
wonfKn’s  intimate  apparel. 

Born  in  New  Orleans  in  1906, 
Walt  moved  to  Chicago  with  his 


family  as  a  child.  He  was  edu¬ 
cated  in  the  Windy  City’s  public 


Walter  H.  Lowy 

The  Formfit  Company 

schools,  graduated  from  Hyde 
Park  High,  and  entered  North¬ 
western  University. 

In  1923  he  was  employed  as 


a  clerk  -  stenographer  by  the  J 
Pennsylvania  Railroad  and  con-  B 
tinned  his  studies  via  night  Q 
courses.  From  the  Pennsy  he  | 
moved  over  to  the  Baltimore  &  B 
Ohio  Railroad  in  a  similar  ca-  g 
pacity  as  a  clerk.  g 

In  1925  Walt  went  to  the  J 
Enoz  Chemical  Co.  as  assistant  4 
sales  manager,  remaining  15  g 
months.  It  was  while  wfth  J 
Enoz  that  he  received  his  de-  g 
gree  from  Northwestern.  g 

He  joined  Formfit  in  1926  as  j 
.advertising  manager  and  was  g 
named  vicepresident  in  charge  B 
of  advertising  in  1933.  Walt  ri 
became  a  director  of  the  com-  4 
pany  in  1938  and  subsequently  J 
was  named  to  his  present  posi-  5 
tion.  = 

At  present,  Walt  is  chairman  3 
of  the  co-op  advertising  com-  g 
mittee  of  the  Association  of  3 
National  Advertisers.  He  is  ac-  g 
tive  in  Chicago  civic  affairs,  4 
and  is  particularly  fond  of  Boy  3 
Scout  work. — R.  B.  Mol.  i 
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Cigaret  Linage 

continued  from  page  15 

is  a  little  higher  this  year  (for  the 
first  tive  months)  than  it  was  last 
year.  That's  because  during  the 
early  months  of  the  year  MR  found 
stronger  promotion  of  cigaret 
brands  than  during  the  same  period 
of  195.'^.  The  May  figures,  how¬ 
ever.  give  full  import  to  the  current 
“scare  news”  condition.  But  one 
month  does  not  constitute  a  trend 
— there  are  .several  chapters  to  the 
whole  story  which  could  be  inter¬ 
esting  to  follow  in  the  near  future: 

( 1 )  With  Total  Cigaret  Adver¬ 
tising  in  newspapers  off  38  percent 
(in  May.  1954  versus  May,  1953) 
non-filter-tippeJ  brands’  advertising 
was  off  almost  a  million  dollars — 
a  67  percent  decrease  from  May, 
1953. 

(2)  The  activity  of  the  new  and 
fancy  named  filter-tipped  brands 
indicate  the  nerve  left  in  the  in¬ 
dustry  and  hiah-light  “opportunists 
at  work.”  In  May,  1953  filter- 
t'nned  cigarets  accounted  for  only 
$73.(K)()  of  the  newspaper  adver¬ 
tising  of  all  brands.  In  May  1954, 
these  filter-tipped  brands  spent  in 
excess  of  $495,000  in  newspapers. 
This  was  an  astounding  increase  of 
almost  600  percent  in  one  year. 
Cigaret  manufacturers  had  recog¬ 
nized  the  straws  in  the  wind  and 
decided  that  something  had  better 
be  done  about  the  wind. 

(3)  The  five  months  of  1954 
totals  reflect  the  same  degree  of 
courage  and  resourcefulness.  The 
industry  total  of  all  cigaret  brand 
expenditures  showed  a  gain  in 
newspaper  advertising  of  over  a 
quarter  million  dollars.  Yet,  sig¬ 
nificantly,  this  gain  came  about 
from  a  loss  of  non-filter-tipped 
brands  of  $1,803,000  and  an 
increase  in  newspaper  advertising 
of  filter-tipped  brands  of  $2,- 
100.000. 

10  Filter  Brands 

(4)  Currently,  (May.  1954  ad¬ 
vertising)  10  brands  of  filter-tipped 
cigarets  are  being  promoted  in 
newspapers,  several  of  them  quite 
forcibly: 


tinning  sense  of  timing  and  the 
demonstrated  courage  of  the  cur¬ 
rent  cigaret  manufacturers  are  en¬ 
couraging  sign  po.sts  for  future 
newspaper  advertising.  The  re¬ 
sourcefulness  and  the  vast  resources 
of  tlie  big  cigaret  companies  are 
the  weights  which  in  the  final  an- 


As  a  casual  observation,  it  would 
appear  that  despite  repeated  warn¬ 
ings  of  any  individual  or  group 
of  individuals,  adult  men  and  adult 
women  will  continue  to  smoke  cig¬ 
arets  in  the  future.  All  that  seems 
necessary  is  a  cooling  off  period 
on  the  part  of  the  smokers  and  co- 


alysis  will  he  the  decisive  balanc-  operation  on  the  part  of  the  mak¬ 
ing  factors  in  this  tremendous  chal-  ers.  Perhaps  this  cooperation  will 


A  dvertising 

No.  of 
C  ities 

L&M  . . 

$220,930 

32 

Winston  . 

. . .  108,082 

41 

V'iceroy 

. .  67,577 

40 

Sano  . . . 

. . .  59,635 

8 

lenge. 

Sad  Reflection 

Certainly,  it  is  a  sad  reflection 
that  the  very  versatility  that  makes 
newspapers  such  a  flexible  adver¬ 
tising  medium  is  now  the  one  fac¬ 
tor  that  mitigates  against  them. 
Because  of  previous  unalterable 
committments,  it  is  not  possible 
for  TV.  radio  or  even  magazines 
to  be  flexible  enough  to  mirror  im¬ 
mediately  the  harmful  reflections 
of  the  changing  conditions  in  the 
cigaret  picture.  However,  analysis 
of  the  chart  below,  which  has 
been  prepared  especially  for  the 


take  the  form  of  a  product  that 
will  screen  out  by  filtration  all  of 
the  harsh  ingredients  that  might 
cause  human  ills.  Certainly  fear¬ 
less  and  aggressive  and  continuing 
advertising  promotion  will  be  an 
impelling  future  factor  Ln  the  un¬ 
restrained  purchase  of  cigarets  by 
the  public. 

One  Thing  Certain 

One  thing  is  certain,  that  while 
tobacco  grows  there  will  exist  a 
market  for  cigarets.  And  while 
there  is  such  a  market,  reckoned 
in  billions  of  dollars,  then  the  a.s- 


industry  at  this  time  by  Media  Rec-  signed  personnel  of  tobacco  proc¬ 
ords.  would  suggest  that  the  flex-  essors  must  and  will  find  a  way  to 
ibility  of  newspapers  is  still  work-  successfully  merchandise  and  ad- 
ing  for  them.  vertise  cigarets. 

DOLLAR  EXPENDITURES 
For  Cigaret  Ads  in  Papers 

(384  Newspapers — 118  Cities  Measured  by  Media  Records) 

May  and  First  5  Months  1954-  1953 


Chesterfield . 

Cort . 

Domino . 


Dunhill. . 
Embassy 
Fatima .  . 


(5)  Eighteen  brands  of  cigarets 
were  advertised  in  May,  1953  [six 
of  them  filter-tipped);  twenty 
brands  were  advertised  in  news¬ 
papers  in  May,  1954  (10  of  them 
filter-tipped). 

Months  of  Strain 
It  is  apparent  that  although 
newspapers  have  not  yet  suffered 
severe  financial  loss  through  the 
curtailment  of  non-filter-tipped  cig¬ 
aret  advertising,  the  next  few 
months  may  be  months  of  sus¬ 
tained  strain.  However,  the  con- 


llale . 

Herbert  Tareyton 

Jezebel . 

Kent . 

Kool . 

Liggett  &  M  yers  Cigaret  s 

L  cS:  M . F 

Lords . 

Lucky  Strike . 

Marlboro . 

Marvels . 

Mentholette . 

01(1  Ciold . 

O-Nic-O . F 

Fall  Mall . . 

Farliament . F 

Philip  Morris .  209,54.") 

Regent . F  . 

Sano . F  59,635 

Self-Lighting .  . 

Sheffield..... .  3,364 

Turkish  Special .  . 

Viceroy . F  67,577 

Wint-A-Green .  . 

Winston . F  108,082 


May 

January  - 

May 

1954 

1953 

1954 

1953 

F 

S 

3,991 

.  * 

3,991 

*  .59,841 

406,166 

888,4.52 

1,032,7.58 

104,065 

95,671 

348,032 

294..592 

7,.568 

208,699 

81.5,682 

482,678 

.F 

1,722 

5,690 

1,797 

F 

6,408 

2,812 

6,408 

2,812 

13,.3.52 

126 

.58,014 

275,628 

F 

144 

7,997 

F 

1,204 

10,264 

6,166 

23,83f( 

39,379 

111,878 

12.5,(’)08 

F  16,705 


220,930 

637 


4,521 

21.5 

153 

70,089 

14,242 


1,196 

132,806 


315,836 


219 
.337,7.53 
122,087 
230,393 
1,189,727 
8,026 


119,949 

38,4.59 

90,672 

10,.587 


111 

16,137 

329 

790 

1.53 

410,87.5 

.307,794 

347,371 


214 

17,200 

16.5 


173,151 
12,666 
iikdio 
202,  ioi 


rOTAL . 

h'ilter-Tipped  Brands. .  .  496,6.58 

Non-Filter-Tipped  Brands  483,681 


*980,339  *1, .541,960  *5,679,348  *5,413,277 


73,193 

1,468,767 


2,351,151 

3,328,197 


Noth:  F  indicates  Filter-Tipped  Brands.  (Cork  or  special  non¬ 
filter-tipped  brands  not  indicated.) 

Compiled  by:  MEDIA  RECORDS,  INC. 


Editors  See 
No  Serious 
Depression 

The  men  who  write  daily  reports 
on  U.S.  business  see  no  serious 
threat  of  a  depres.sion  this  year  or 
next,  according  to  a  sampling  of 
the  opinions  of  American  business 
and  financial  editors  in  key  eco¬ 
nomic  areas. 

The  sampling,  taken  by  Drys- 
dale  Roche  Gibson  Associate.s,  Inc., 
of  New  York,  showed  a  common 
belief  that  the  economy  will  level 
off  this  year  to  slightly  under  1953 
high,  with  a  chance  for  improve¬ 
ment  next  year. 

67%  Concur 

Approximately  67  percent  of  the 
editors  who  gave  their  opinions 
concurred  in  this  estimate,  while 
slightly  more  than  15  percent  felt 
that  an  era  of  stiff  competition  is 
in  praspect  for  business,  with  con¬ 
siderable  fluctuation. 

About  10  percent  thought  that  a 
boom  or  a  period  of  inflation  was 
just  ahead  and  nearly  eight  percent 
cannily  hedged  so  much  that  their 
opinions  could  not  be  deciphered. 
None  said  outright  that  a  depres¬ 
sion  was  imminent. 

The  question  asking  what  the 
biggest  economic  problem  was 
elicited  the  greate.st  variety  of  re¬ 
plies.  Fifteen  percent  agreed  rough¬ 
ly  that  it  was  overcapacity  in  pro¬ 
duction. 

Tlie  others  ran  the  gamut 
through  growth  of  trade  unions, 
high  costs,  big  mark-ups,  farm  .sur¬ 
pluses.  unequal  production  costs, 
peacetime  adjustments,  revaluizing 
the  dollar,  failure  to  buy  abroad, 
the  threat  of  war,  balancing  the 
economy  and  U.S.  foreign  policy. 
One.  who  figured  a  mild  slump 
was  coming,  also  thought  the  big¬ 
gest  problem  was  the  threat  of  in¬ 
flation. 

‘Lying  in  News’ 

An  outspoken  editor  on  a  leading 
daily  in  a  southern  border  state 
considered  that  the  main  economic 
problem  resulted  from  “lying  in 
government,  in  news  and  other 
means  of  communication  to  the 
general  public,”  with  “general  mis¬ 
representation  of  fact  and  coloring 
of  news  with  political  views.” 

Nearly  25  percent  of  those  re¬ 
plying  said  in  different  ways  that 
a  depression  won’t  come  in  the 
U.S.  unless  people  talk  them.selves 
into  it.  The  “cycle  theory”  of  de¬ 
pressions  was  reflected  in  the  opin¬ 
ions  of  approximately  five  percent. 

About  17  percent  agreecl  some¬ 
what  redundantly  that  prosperity 
will  be  maintained  as  long  as 
wages  and  employment  stay  high 
and  goods  can  be  bought  at  rela¬ 
tively  reasonable  prices. 

The  67  percent  who  saw  little  or 
no  danger  of  a  serious  slump  also 
tended  to  believe  that  existing  safe¬ 
guards  or  easily  activateo  govern¬ 
ment  measures  could  avert  a  de¬ 
pression  if  one  threatened. 
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CONNEAUT 


ASHTABULA 


GENEVA 


FREMONT- 


SANDUSKY  HURON 


- - VERMILION  vtOR^ 


NORWAl^'l^'^  / 

OBERLIN  /  /  i 


PAINESVILLE 


■CHARDON' 


‘WARREN 


FOSTORIA  tiffin  • 


WELLINGTON 


Carey'  bucyrus 


INA  v\ 


RAVENNA 


MANSFIELD 
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ASHLAND  /  WOOSTER  •^ASSILLOnX  BARBERTON  ^SEBRING 
/  \  \  \  ALLIANCE 

/  MILLERSBURG  \  NEW  PHILADELPHIA 
MT.  VERNON  DOVER 


Only  the  Cleveland  Plain  Dealer 

delivers  TWO  markets  for  the  price  of  onel 


You’re  sure  to  score  in  the  Plain  Dealer’s  2-for-l 
market . . .  greater  Cleveland  PLUS  the  26  adja¬ 
cent  counties.  Here’s  an  effective  buying  income 
of  5  billion  dollars,  just  waiting  for  your  sales 
pitch!  And  only  the  Plain  Dealer  covers  the 
market  compactly.  All  this  for  one  low  price! 
No  wonder  advertisers  agree:  bat  high  in  North¬ 
ern  Ohio  with  the  Plain  Dealer. 


{ClevtlaHJ) 
Cuyahoga  Cy. 


26  AJjactm 
CouHty  Area* 


Total  Retail  Sales  .  . 

Food  Sales . 

Gen.  Merchandise  Sales 

Drug  Sales . 

Furn.,Hsld.,Radio  Sales 
Eff.  Buying  Income  . 


$1,976,290,000  $1,625,161,000 


522,053,000 

279,064,000 

63,158,000 

100,473,000 

2,998,757,000 


403,545,000 

128,040,000 

38,554,000 

73,949,000 

2,333,759,000 


*Akrou,  Caulom.Youngsloun  not  inclutltd. 
Figurts  — Salts  Maaagtmtul  Surtty,  May,  I9S4 


CLEVELAND 

PLAIN  DEALER 

Cleveland's  Home  Newspaper 

Cresmer  &  Woodward,  Inc., 
New  York,  Chicago,  Detroit,  San  Francisco,  Los  Angeles,  Atlanta 


NIELSEN  STUDIES 
OF  FOOD  STORE  SALES 

Make  The  Plain  Dealer 
Your  Ideal 
Test  City  Medium 
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Dittio  Union 
Evening  Tribune 


Newspaper — AD  AGEINCIES 


Rating  Reports 
On  Weel^es 
In  Progress 

Agency  space  buyers  will  jooi 
be  receiving  Evaluation  Studia 


the  agency  from  the  merchandising 
division  of  the  Portland  (Ore.) 
Oregonian. 

New  Canadian  Ad  Agency 
Opens  Office  in  Toronto 

A  new  Canadian  advertising 
agency,  Pemberton,  Freeman,  Ben¬ 
nett  &  Milne,  whose  ownership  is 
predominantly  British,  has  been 
established  in  Toronto. 

Owners  of  PFB&M  comprise 
three  ad  agencies;  two  British  and 
one  American.  In  London,  Alfred 
Pemberton  Ltd.  and  the  Robert 
Freeman  Company  Ltd.,  handle 
billings  in  excess  of  “one  and  a 
half  million  pounds.”  The  Amer¬ 
ican  owner  is  Victor  A.  Bennett, 
president  of  the  New  York  agency 
bearing  his  name. 

Jack  Milne,  i  .  _  ‘ 
of  PFB&M,  for  many  years  was  a 
senior  executive  with  Walsh  Ad¬ 
vertising  Company,  Ltd.,  in  Can¬ 
ada.  Also  associated  with  the  new 
agency  is  Kim  Beattie,  president  of 
the  Canadian  Public  Relations  As¬ 
sociation. 

PFB&M  has  been  granted  recog¬ 
nition  by  the  Canadian  Daily 
Newspapers  Association. 


Kupper  of  Hartford  Daily 
Resigns  To  Open  Agency 


newspapers  in  18  western  states, 
due  to  the  persistent  efforts  of' 
David  J.  Wasko,  president  of  M^ 
dia  Buyers’  Association  of  Nn 
York  City. 

Evaluation  Studies  have  bee 
made  on  4,258  weekly  newspaper 
in  21  northeastern  states  and  Rat 
ing  Reports  were  made  availabk 
to  media  men. 

Mr.  Wasko  who  has  been  s.'p 
ing  a  continuation  of  these  le- 
ports  for  the  past  two  years,  re- 
managing  director  newcd  his  efforts  early  this  Sim¬ 
mer  and  as  a  result,  Communh; 
Research  Bureau  of  Glen  Rod, 
N.  J.,  which  made  earlier  reports, 
is  now  at  work  on  the  wedlj 
newspapers  of  the  18  states  west 
of  the  Mississippi  River  whidi 
have  a  total  of  3,161  weekly  news¬ 
papers. 

These  18  states  are  scheduled 
for  completion  during  the  Sum¬ 
mer  and  the  remaining  nine  states 

in  the  southeastern  section  are  set 
up  for  early  Fall. 

To  handle  the  accelerated  pro¬ 
gram  CRB  has  expanded  its  stai 
and  Harold  A.  Barnhart,  experi- 

enceJ  weekly  newspaper  editor 
and  graduate  of  Columbia  Univer¬ 
sity  School  of  Journalism  is  ia 

charge  of  the  Weekly  Newspapr 
Evaluation  program. 

Mr.  Barnhart,  who  served  as 
public  relations  officer  in  the  Navy 
in  addition  to  his  other  journalistic 
experience,  was  recently  named 
associate  director  of  Community 
Research  Bureau  and  manager  of 
the  Weekly  Newspaper  Rating  pro¬ 
ject. 

Mr.  Wasko,  who  is  assistant  to 
the  president  of  Morey,  Humm  h 
Johnstone,  Inc.  pointed  out  in  a 
recent  letter  to  Weekly  Newspaper 
Representatives,  Inc.  that  the  Eval¬ 
uation  Study  and  Rating  Reports 
on  Weekly  Newspapers  would  have 
to  be  completed  for  the  48  states 
if  weekly  newspapers  can  hope  to 
receive  the  volume  of  national  ad¬ 
vertising  their  rich  markets  justify 
Through  this  Evaluation  pro¬ 
gram,  each  newspaper  and  the  mar¬ 
ket  it  covers  is  studied  and  the 
newspaper  is  given  an  individual 
rating  based  on  a  four-factor  for¬ 
mula  worked  out  by  Frank  B- 
Hutchinson,  director  of  the  bureau. 

•  Joe  C.  Chamberlin  of  Fitzpa-  7 

trick  &  Chamberlin,  San  Francisco  Sells  1 000th  Directory 
based  newspaper  representative,  is  A  telegram  from  B.  H.  Grim® 
resigning  to  join  the  Los  Angeles  of  BBD&O,  Pittsburgh,  was  the 
office  of  Young  &  Rubicam,  Inc.  1000th  order  for  the  Weekly 
as  an  account  executive.  F xejutive  Newspaper  Representatives,  lnc.'s 
office  of  F&C  will  move  to  Los  1954  National  Directory  of  Week- 
Angeles,  where  Victor  Baumgart-  ly  Newspapers,  company  offidab 
ner  will  become  managing  director,  announced  this  week.  This  marks 
Joe  Burns  will  take  over  manager-  a  new  high  in  sales  for  this  pub- 
ship  of  the  San  Francisco  office,  lication  which  contains  market  and 
Keene  Fitzpatrick  remains  with  the  media  data  on  8,549  weekly  news- 
firm.  papers. 
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Denver  (Colorado)  . 
Cincinnati  (Ohio)  .  . 
Fort  Worth  (Texas) 
Kansas  City  (Missouri) 
Seattle  (Washington) 
Baltimore  (Maryland) 
Miami  (Florida)  .  .  , 

Milwaukee  (Wisconsin) 


SoA  Diego  H  o  mighty-morliet 
•  twenty-third  in  the  notion  — 
worth  over  o  billion  doHort  • 
ond  reached  best  by  the 
SATURATION  coveroge  of 
the  Son  Diego  Union  and 
Evening  Tribune. 


— ^  nTove  — . — 

Car  Sales 
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DMB... 

Detroit  Means  Business! 


Busy  new-car  salesrooms  through¬ 
out  the  nation  mean  busy  plants, 
busy  stores  and  1,356,000  busy 
workers  IN  DETROIT,  where  fac¬ 
tory  wage  rates  are  averaging  a 
national  high  of  $89  weekly. 


In  Detroit, 

Business  Means  THE  NEWS! 


Of  the  3  Detroit  newspapers,  only 
one-THE  DETROIT  NEWS-is 
the  outstanding  sales-producer. 
THE  NEWS  — with  the  highest 
total  circulation,  highest  home- 
delivered  circulation — carries  prac¬ 
tically  as  much  advertising  linage  as 
both  other  Detroit  papers  combined! 


The  Detroit  News 


THE  HOME  NEWSPAPER 


Weekday  Crculalien  451,237— Sunday  Circulation  561,830  ABC  3/31/54 

Eastern  Ot/ice:  110  E.  43nd  St.,  New  York  17  •  Miami  Beach,  Florida :  The  Leonard  Co.,  311  Lincoln  Road 

Chicago  Office:  435  N.  Michigan  Ave.,  Tribune  Tower,  Chicago,  III.  •  Pacific  CoasT;  785  Market  Street,  Son  Froncitco,  Collf. 
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Advertiser  •  Newspaper —  PR  ROUNDUP 


PR  Firms  Join 
Forces;  Boost 
Facilities 

In  a  move  to  make  its  New  York 
office  “second  to  none”  the  public 
relations  firm  of  Theodore  R.  Sills 
&  Company  this  week  announced 
that  Farley  Manning  and  Roger 
Kafka,  principles  in  month-old 
Manning  &  Kafka  Public  Relations, 
had  affiliated  with  the  agency  and 
that  their  staff  would  be  integrated 
with  the  Sills  New  York  staff. 

With  main  offices  in  Chicago,  a 
general  staff  in  Los  Angeles  and  a 
staff  of  food  and  fashion  specials  in 
New  York,  Sills  &  Company  claims 
to  be  the  largest  PR  firm  head¬ 
quartered  outside  of  New  York. 

In  the  joint  operation,  Mr.  Mann¬ 
ing  will  function  as  a  partner  and 
Mr.  Kafka  as  a  member  of  the 
joint  executive  committee. 

Accounts  currently  served  by 
Manning  &  Kafka  include  Paper 
Cup  and  Container  Institute,  Pard 
Division  of  Swift  &  Company,  and 
R  i  p  o  n  Knitting  Works.  Sills  ac¬ 
counts  include  more  than  12  in  the 
fashion  and  food  field  serviced 
from  New  York  plus  industrial  ac¬ 
counts  handled  from  the  Chicago 
and  Los  Angeles  offices. 

Ford  Names  Morris  PR 
Manager  of  Sperial  Products 

Richard  Morris,  formerly  with 
the  news  department  of  Ford  Mo¬ 
tor  Company,  has  been  appointed 
public  relations  manager  of  the 
Special  Product  Division  which  is 
planning  production  of  a  new  car, 
to  be  announced  at  a  later  date 
(via  Young  &  Rubicam,  Inc.) 

Mr.  Morris  joined  Ford  in  No¬ 
vember,  1952,  after  four  years  as 
a  reporter  with  the  Washington 
(D.  C.)  Post  and  two  years  previ¬ 
ously  with  the  Richmond  (Va.) 
Times-Dispatch. 

Bob  Carman  to  Direct 
Daytona  Beach  Publicity 

Robert  D.  Carman,  at  one  time 
on  the  national  advertising  staff  of 
the  Milwaukee  (Wis.)  Journal  and 
prio’-  to  that  a  news  editor  of  the 
Elkhorn  (Wis.)  Independent,  and 
more  recently  head  of  National 
Broadcasting  Company’s  script  de¬ 
partment  in  Chicago,  has  accepted 
the  position  of  director  of  publicity 
for  the  Daytona  Beach,  Fla., 
Chamber  of  Commerce. 

Mr.  Carman  majored  in  adver¬ 
tising-journalism  at  the  University 
of  Wisconsin,  where  he  served  on 
the  announcing-production  staff  of 
state  radio  station  WHA,  and  was 
jazz  record  columnist  and  feature 
editor  on  the  Daily  Cardinal. 

Scott  Jones  Named 
Chicago  PR  Proxy 

Chicago 

Scott  Jones  of  the  public  rela¬ 
tions  firm,  Gardner  &  Jones,  has 


Ads  in  Papers  'Hof 
For  Furnace  Sales 

Nine  point  five  percent  of  heat¬ 
ing  equipment  sales  are  influenced 
in  some  degree  by  newspaper  ad¬ 
vertising,  according  to  a  survey  of 
men  home  owners  to  learn  what 
influenced  their  selection  of  a 
brand  of  heating  plant. 

While  dealer  recommendation 
was  listed  as  influencing  38.3  per¬ 
cent  of  purchases  and  neighbor 
recommendation  was  second  with 
28.9  percent,  newspaper  advertising 
lead  the  field  mediawise.  Tele¬ 
phone  books  were  second  with 
6.3  percent  and  national  maga¬ 
zines  placed  third  with  2.9  per¬ 
cent.  Radio-TV  and  direct  mail 
influenced  1.0  and  0.9  percent  re¬ 
spectively. 

The  survey  was  made  by  Fact 
Finders  Associates,  Inc.,  for  Fuel- 
oil  &  Oil  Heat  magazine.  A  total 
of  1,499  men  home  owners  in  15 
communities  and  cities  from  coast 
to  coast  were  interviewed. 


been  elected  president  of  the  Chi¬ 
cago  chapter  of  the  Public  Rela¬ 
tions  Society  of  America. 

Other  new  officers  of  the  chap¬ 
ter,  whose  annual  terms  began  July 
1,  include:  Vicepresidents:  Sam  L. 
Austin,  vicepresident,  Bozell  & 
Jacobs;  Don  Cowell,  director  of 
public  relations,  Quaker  Oats  Co., 
and  Stewart  S.  Howe,  vicepresi¬ 
dent,  Illinois  Institute  of  Tech¬ 
nology;  secretary:  Miss  Alice  V. 
Donahue,  director  of  public  rela¬ 
tions,  Fred  Harvey  System;  treas¬ 
urer:  Manly  S.  Mumford,  region¬ 
al  director  of  public  relations,  Bor¬ 
den  Company. 

PR  Register  Now  Available 

The  1954  edition  of  the  Public 
Relations  Register,  membership 
listing  of  the  Public  Relations  So¬ 
ciety  of  America,  Inc.,  is  now  off 
the  press,  according  to  Robert  L. 
Bliss,  PRSA’s  executive  vicepresi¬ 
dent,  who  serves  as  editor  of  the 
annual  compendium,  now  in  its 
sixth  edition.  The  register  lists 
more  than  1,700  PR  executives  res¬ 
ident  in  45  U.  S.  states  and  terri¬ 
tories  and  nine  foreign  countries. 

Air  Force  Honors  Council 

Washington 

Gen.  Nathan  F.  Twining,  Air 
Force  Chief  of  Staff,  has  presented 
a  gold-plated  F-94  model  to  Theo¬ 
dore  S.  Repplier,  president  of  the 
Advertising  Council,  to  honor  the 
Council  and  advertisers  for  support 
of  the  Ground  Observer  Corps  pro¬ 
gram  through  their  public  service 
advertising. 

■ 

Burnett  Appointed 

The  Procter  &  Gamble  Company 
this  week  announced  appointment 
of  Leo  Burnett  Company,  Inc., 
Chicago,  as  advertising  agency  for 
its  liquid  detergent,  Joy.  Appoint¬ 
ment  is  effective  Oct.  1. 


NDPA  Debates  | 
Stomp  Plans, 
Suburban  Shops 

Brainerd,  Mim. 

The  Northwest  Daily  Press  A^ 
sociation,  at  its  Summer  meetinj 
at  Gull  Lake  here,  held  a  provoc¬ 
ative  advertising  round-table  dis¬ 
cussion  of  suburban  shopping  cea- 
ters,  retail  stamp  plans  and  auto¬ 
motive  advertising. 

Mrs.  Irene  Bedard,  Hibbit^ 
(Minn.)  Tribune,  was  the  moder¬ 
ator  and  Don  L.  McKenzie,  pub¬ 
lisher,  Crookston  (Minn.)  Thna. 
and  Freeman  von  Schrader,  adver- 
tising  director,  Eau  Claire  (Wis.) 
Leader-Telegram,  were  panelists. 

“What  effect  has  the  develop¬ 
ment  of  suburban  shopping  centm 
had  in  your  various  marketsr  wss 
a  question  put  to  the  group. 

The  general  opinion  was  that  re¬ 
tailers  in  these  new  centers  are 
very  good  promoters  and  tend  to 
keep  downtown  merchants  on  their 
toes.  However,  it  was  also  gener¬ 
ally  agreed  that  there  was  a  high 
mortality  rate  among  retailers  io 
these  shopping  centers. 

“At  what  rate  do  you  accept  new 
car  copy  placed  by  your  local  deal¬ 
ers?”  was  another  question. 

There  was  no  general  agreement 
Some  accept  the  local  rate  and 
others  require  the  national  rate. 

One  suggestion  was  that  new  car 
copy  should  be  the  problem  of  ad¬ 
vertising  agencies  as  they  are  cat 
out  when  copy  comes  from  the 
local  dealer.  It  was  suggested  that 
perhaps  the  agencies  should  make 
some  kind  of  ruling.  This  ruling 
would  serve  as  a  base  upon  which 
newspapers  could  decide  what  rate 
should  prevail. 

Some  newspapers  have  compro¬ 
mised  by  setting  an  automotive 
rate  half-way  between  national  and 
local  rates. 

“Have  retail  stamp  plans  been 
cutting  into  local  ad  revenue?"  wai 
a  third  question  before  the  panel. 

Opinion  seemed  to  be  split  even¬ 
ly.  Two  Minnesota  members  felt 
that  the  stamps  were  a  definite 
threat  to  ad  budgets.  One  South 
Dakota  member  felt  the  stamp 
plans  had  brought  increased  local 
linage.  He  said  they  wake  up  re¬ 
tailers  and  make  their  market  more 
competitive.  Wisconsin  members 
said  they  weren’t  concerned  with 
the  problem  as  their  state  has  leg¬ 
islation  prohibiting  such  plans. 

Thomas  F.  Barnhart,  professor 
of  journalism  at  the  University  of 
Minnesota,  who  recently  visited 
more  than  100  weekly  newspapers, 
said  opinion  seemed  to  be  evenly 
split  among  those  papers,  too,  and 
also  among  retailers  themselves. 

■ 

Inland  Appointed 

Chicago 

The  Coffeyville  (Kan.)  Journal 
has  appoint^  Inland  Newspaper 
Representatives,  Inc.,  as  natk)^ 
advertising  representative,  effectiw 
Aug.  1. 
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What  makes  a  newspaper  great? 


"WAIT  HENRY... YOU’LL  NEED  THIS 


Got  a  dull  week-end  in  prospect? 
The  Elmore,  Minnesota,  Saddle  Club 
invites  you  out  for  a  Goose  Grab 
followed  by  a  game  of  musical  chairs 
on  horseback.  Bring  your  own  goose. 

Or  maybe  you’d  prefer  the  92nd 
annual  St iftungsfest  at  Young  Ameri¬ 
ca,  Minn.  No^dy  can  quite  explain 
what  a  stiftungsfest  is,  but  if  Daryle 
Feldmeir  says  you  will  enjoy  it,  you 
probably  will. 

Feldmeir,  conductor  of  the  Minne¬ 
apolis  Sunday  Tribune’s  “Your 
Week-end’’  column,  is  a  man  who 
cannot  abide  stay-at-homes  and 


stick-in-the-muds.  He  feels  a  com¬ 
pulsion  to  pry  them  loose,  gas  them 
up  and  get  them  out  on  the  open 
road  for  a  round  of  clambakes,  lawn 
socials,  centennial  pageants  and  mis¬ 
cellaneous  get-togethers  scheduled 
throughout  the  3H  state,  224-county 
area  called  the  Upper  Midwest. 

A  former  church  reporter  of  gre¬ 
garious  bent,  Daryle  Feldmeir  is 
adept  at  nosing  out  small  town 
doings  and  big  town  events  that 
promise  family  fun.  His  weekly  half¬ 
page  in  the  Sunday  Tribune’s  fea¬ 
ture  section  is  a  combination  bulletin 
board  and  social  calendar  that  teems 
with  things  to  do,  places  to  go  and 
sights  to  see  in  one  of  America’s  most 
fascinating  and  colorful  regions. 

Come  Kolacky  Day  at  Montgom¬ 
ery,  Minn.,  thousandsof  Minneapolis 
Star  and  Tribune  readers  turn  up  to 
chomp  Czechoslovakian  pastry  at 
Feldmeir’s  mouth-watering  remind¬ 
er.  His  nomination  for  Scenic  Drive 
of  the  Week  can  create  bumper- 
to-bumper  traffic  on  some  of  the 
loneliest,  loveliest  stretches  of  back- 


country  road.  And  for  those  who 
stubbornly  refuse  to  budge  from  the 
hearth  and  home,  he  makes  things 
lively  with  tips  on  house  repairs  and 
how-to-do-its. 

Like  most  of  the  unique  features 
in  the  Minneapolis  Star  and  Tribune, 
“Your  Week-end’’  has  grown  from 
an  editor’s  brainchild  into  a  best- 
read  column  in  the  Upper  Midwest’s 
best-read  newspapers  .  .  .  another 
example  of  the  conscientious  devo¬ 
tion  to  all  of  the  interests  of  all 
readers  which  earns  for  the  Minne¬ 
apolis  Star  and  Tribune  the  enthusi¬ 
astic  acceptance  of  one  of  the  nation’s 
largest  newspaper  audiences. 

Minneapolis 

Star 

EVENING  MORNING  A  SUNDAY 


620,000  SUNDAY-485.000  DAILY 

JOHN  COWIES,  fratitlMf 
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Advertiser  •  Newspaper — CAMPAIGNS 

Siegler  Range  Expands 
Newspaper  Schedules 


Admiral  Invests  Music  Msrchont 

$100  Mil.  in  Ads  Warned  About 

Chicago 

A  total  of  $  100-million  has  been  l^lSCOUHt  JTIOUSGS 
invested  in  advertising  and  pro-  _ 

moting  the  narne  of  Admiral^r^.  oj 

during  the  last  10  years,  R«s  D.  ^  cameras,  mu 

I  sical  instruments,  etc.,  are  sold  W 

told  the  Stock  BrokmAss^ation  J 

of  Chicago  l^t  week.  much  national  advertising,  John  W 

amount,  over  50  percent  has  been  j^^p^errin,  vicepresident,  Crowell 
spent  in  newspapers  for  national  Publishing  Co.,  told  the 

advertising.  National  Association  of  Music 

“Huge  as  that  figure  is.  said  ^t.^^^ants. 

Mr  Siragusa  it  represents  a  very  manufacturer  can  afford 

modest  rafio  to  sales.  For  the  10-  advertising  if  his  distribu- 

year  period.  Admiral  sales  have  ^ 

totalled  approximately  o^  and  a  jjj  larger  cities,”  said  the 

quarter  billion  dollars.  The  sale  distribution  were 

of  Admiral  products  (TV.  radio  jg^ 

and  appliances)  at  retail  have  ap-  j^e  only  adw- 

proximated  two  billiori  dollars  so  ^ 

that  the  advertising  and  promotion  ^^yjd  local  advertising  in  sup- 
expenditure  IS  only  five  percent  of  p^^j  j^g  discount  houses.  Theit 


Chicago 

Siegler  Enamel  Range  Co.,  Cen- 
tralia,  Ill.,  manufacturers  of  Sieg¬ 
ler  Tropical  Floor  Heat  Gas  Heat¬ 
ers,  has  expanded  its  1954  news¬ 
paper  advertising  program  to  in¬ 
clude  over  650  dailies,  with  over 
50  percent  of  its  million  dollar  ad 
budget  going  into  national  and  co¬ 
op  newspaper  copy. 

Siegler  announced  that  Marvin 
Gordon  &  Associates,  Inc.,  Chi¬ 
cago  advertising  agency,  will  han¬ 
dle  the  gas  division,  with  Krup- 
nick  and  Associates,  St.  Louis 
agency,  continuing  to  handle  the 
oil  heater  portion  of  the  account. 

Last  year,  Siegler  used  over  450 
newspapers,  plus  a  list  of  maga¬ 
zine  and  farm  publications  on  a 
consistent  basis  for  both  the  gas 
and  oil  heater  lines.  The  1954 
schedules  are  to  be  greatly  expand¬ 
ed.  On  Gas  heaters  alone,  Siegler 
will  use  500-line  black  and  white 
ads,  1,000-line  and  full  page  color 
ads  in  newspapers,  with  an  occa¬ 
sional  double  truck. 

Heinz  To  Launch  Biggest 
Ad  Drive  in  Its  History 

The  most  extensive  advertising 

DON’T  JUMP/ 


finteany^mrn  I 
'  market  I 

before  you 
investigate^! 
the  SALES^POTENTIALI 
of  the  I 

HAMMOND-EAST  CHICAGO  I 
>  "SUPE«  MARKET"  | 


Tou’ll  be  glad  you  did  .  .  .  when 
you  discover  the  tremendous  buy¬ 
ing  potential  of  this  concentrated, 
contiguous  market  of  over  200,000 
people  with  over  $300,000,000  in 
spendable  income!  1953  retail 
sales  amounted  to  204,980,000 — 
with  the  future  looking  even 
brighter  In  this  2nd  largest  ABC 
City  Zone  in  Indiana.  And  ONLY 
THE  HAMMOND  TIMES  gives  you 
the  complete,  concentrated  cor- 
culation  you  NEED  to  reach  .  .  . 
Influence  . . .  and  SELL  this  dual- 
city  market.  Sales  will  come 
easier  .  .  .  and  more  often  If  you 
rely  on  THE  HAMMOND  TIMES 
to  do  a  complete  selling  Job  for 
you! 


f“SALES-WEDGE"  in  the  DUAL 
Mammond-East  Chicago  Market 


ItpraunMij  by:  BURKE,  KUIPERS  S  MAHONEY,  hK. 


campaign  in  the  history  of  H.  J. 
Heinz  Company  was  launched  last 
week  during  the  annual  mid-sum¬ 
mer  conference  of  101  individual 
Heinz  sales  branches  throughout 
the  U.  S. 

B.  D.  Graham,  vicepresident — 
marketing  at  the  firm’s  Pittsburgh 
headquarters,  said  the  program 
will  feature  intensive  coverage  in 
Life  and  Look  magazines  as  well 
as  day  and  nighttime  television, 
newspapers,  billboards,  store-dis¬ 
tributed  and  baby  books  and  di¬ 
rect  mail. 

Heavy  use  of  newspaper  pages 
(via  Maxon,  Inc.,  Detroit)  will  be 
employed  to  support  the  campaign 
at  the  local  market  level  with  the 
primary  pressure  concentrated  in 
maj'or  metropolitan  centers. 

■ 

Biggers  To  Address 
Corolinas  Admen 

Asheville,  N.  C. 

The  Newspaper  Advertising 
Executives  Association  of  the  Car- 
olinas  will  hold  its  mid-Summer 
meeting  at  the  Battery  Park  Hotel 
here  Aug.  13  and  14. 

Principal  speaker  for  the  occa¬ 
sion  will  be  George  C.  Biggers, 
[president  of  Atlanta  Newspapers, 
Inc.,  and  immediate  past  president 
of  the  ANPA. 

Other  speakers  appearing  on  the 
program  are  Seabrook  Oliver, 
manager,  classified  advertising. 
Charleston  (S.C.)  Post — News  & 
Courier;  Roy  Ray,  mechanical  su¬ 
perintendent,  and  George  Spease, 
general  advertising,  Winston-Salem 
(N.  C.)  Journal  and  Sentinel; 
W.  K.  Glasgow,  advertising  man¬ 
ager  of  the  Jacksonville  (N.  C.) 
News  &  Views.  Warren  Bragg 
and  Fred  Thomson,  of  the  Bureau 
of  Advertising,  New  York,  will 
present  the  3-D  version  of  “Lexing¬ 
ton,  U.  S.  A.” 

■ 

Brewer's  Newspaper 
Ad  Wins  Award 

Haffenreffer  &  Co.,  Inc.,  Boston 
brewers,  received  a  certificate  of 
merit  for  design  of  a  complete  unit 
under  the  Newspaper  Advertising 
category  in  the  Annual  1954  Ex¬ 
hibition  of  Advertising  Art  spon¬ 
sored  by  the  Art  Directors’  Club 
of  Boston,  held  during  the  month 
of  June. 

The  advertisement  which  won 
the  award  depicted  the  Haffenreff¬ 
er  Company’s  newest  product — 
Haffenreffer  Private  Stock  Malt 
Liquor,  and  appeared  in  newspa¬ 
pers  all  over  New  England  and  up¬ 
per  New  York  State.  The  adver¬ 
tisement  was  prepared  and  sub¬ 
mitted  by  the  Hermon  W.  Stevens 
Agency,  Inc.,  Boston. 


Chicago 

If  the  time  ever  comes  when  all 


retail  volume 


_  would  be  no  need  for  him  to  use 

national  magazine  advertising  be- 
Addison  Announces  cause  he  would  not  have  the  deal- 

New  PNNAEA  Officers  that  he  formerly  had  in  the 

neighborhoods  and  communities  of 
Klamath  Falls,  Ore.  America” 
eb)  Addison,  advertis-  CoDfidenc* 

of  the  Klamath  Falls  ..  .  ..... 

Mr.  McPhernn  reminded  his 


•  Brand  Names  Build  Coufidenc* 

ing  director  of  the  Klamath  Falls  m.  •  j  . 

Herald  and  News,  and  president  ^r.  McPhernn  reminded  his 
of  Pacific  Northwest  Newspaper  audience  that  there  would  be  no 
Advertising  Executives  Associa-  discount  houses  or  phony  auctions 
tion,  has  announced  officers  of  the  national  advertising  had  Mt 

PNNAEA  for  the  ensuing  year.  «>“Wence  in  fa- 

,,  .  ,  , ...  mous  brand  names.  He  said  it  was 

Kenneth  Laughhn  advertising 


dirwtor  of  the  Anchorage  (Alas-  ^ines  to  promote  the  sale  of  mer- 
ka)  Times,  h^  been  named  wee-  chandise  through  responsible  mer- 
president  for  Alaska;  William  Erb,  chants 

retail  advertising  manapr  of  the  .^-here  isn’t  any  nationally  ad- 
Victona  (B.  C.)  Colonist  and  ^^^tised  product  that  cannot  be 
rimes,  is  vicepresident  for  British  bought  in  your  hometown,  tbanb 
Columbia;  Jack  M.  Banks,  adver-  the  marvelous  distribution  sys- 

tern  that  has  been  built  up  in  this 
(Wash.)  Sun  IS  vicepresident  for  ..  ^e  asserted, 

the  state  of  Washington;  Paul  W  .^-he  major  problem  that  you 
^hammel,  advertising  director  of  3^  retail  merchants  face  today  is 
the  Moscow  (Idaho)  Idahonian,  j^at  some  of  your  customers  are 
^  vicepresident  for  Idaho;  Norris  ^^^^e  of  the  difference  be- 

P  Stettler  advertising  director  of  purchasing  from  you  and 

the  Pendleton  (Ore)  East  Ore-  f^om  some  irregular  outlet  that 
gonian,  is  vicepresident  for  Ore-  j^ey  do  not  know  so  well.  At 
...  ,  .  times  you  may  be  tempted  to  go 

J®..  into  toe  discount  business  your- 

u  Corfference  which  ^nd  sell  on  a  price  basis  alone. 
w,l  be  held  at  the  Davenport  gut  jf  ^  ,ong,r 

Hotel,  Spokane  Wash.,  Nov.  4-6.  ^^rd  to  give  the  service  that  yon 
Resell  W.  Young  advertising  b^ve  been  giving  and  which  has 
ager  of  the  Sea/r/e  (Wash.)  ^uilt  your  reputation  as  a  respon- 
vicepresident  of  sjbje  merchant.  Therefore,  I  urge 
PNNAEA,  IS  program  director  for  discount  your  reputation 

e  con  erence.  because  that  is  exactly  what  you 

•  Ch^an  of  the  host  committee  jf  ^j^^t  meeting  the 

It-i  re-  p^ces  of  those  irregular  outlets 


tail  advertising  division,  the  Spo¬ 
kane  (Wash.)  Spokesman-Review 
and  Spokane  Daily  Chronicle. 

m 

Rolfe  Names  Merker 


that  offer  no  service  whatsoever. 
Fight  for  Sanity 
“Your  strongest  armor  in  the 
current  fight  for  sanity  in  the 
market  place  is  your  well  earned 


Morris  Merker,  formerly  of  reputation  for  honesty. 

Beverly  Hills  Newslife  and  Los  “I  don’t  think  that  you  or  we 
Angeles  (Calif.)  Examiner  and  have  done  enough  to  emphasize 
more  recently  newspaper  premium  the  importance  of  integrity  and  re¬ 
distributor,  has  been  appointed  liability  in  merchandising.  If 
sales  manager  of  the  newspaper  allow  the  public  to  forget  these 
premium  division  of  the  Rolfe  Co.  qualities  of  any  business  transac- 
of  Los  Angeles,  premium  and  prize  tion,  they  will  be  completely  su^ 
incentive  house  on  the  West  Coast,  ject  to  price  and  nothing  but  price. 
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Classroom  Partnership 

Over  1,400,000  reprints  of  The  Atlanta  JournaTs  ''Our  World  Today'* 
articles  have  been  received  for  study  by  330  schools 


cussion  panels  were  beamed  into  homes  through 
The  Journal  and  Constitution  television  station, 
WSB-TV. 

^‘Our  World  Today” — like  the  Journal’s  live¬ 
ly  activity  with  Georgia’s  119,000  “4-H  Club” 
members  and  many  other  services  in  the  inter¬ 
est  of  y.oung  people — cements  the  bond  of 
friendship  between  these  newspapers  and  their 
nearly  half-a-milliOn  reader  families. 

lonrtml 

L/dTgCSt  circulotion  in  the  South  Covers  Dixie  Like  the  Dew 

430,171  daily— 488,879  Sunday  and 

Represented  by  Kelly-Smith  Co.  THE  ATLANTA  CONSTITUTION 

The  South’s  Standard  Newspaper 


The  fourth  year  of  the  “Our  World  Today” 
program  has  been  just  completed.  Each  week 
during  the  scholastic  year  an  article  and  quiz 
on  current  events,  prepared  by  University  of 
Georgia  professors,  has  been  published  in  The 
Atlanta  Journal. 

Advance  copies  for  students  have  been  mailed 
weekly  to  teachers  of  330  schools  in  Georgia 
and  adjacent  Southeastern  states.  Weekly  dis- 


/ 
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Adv6rtiser  •  NsWSpaDer — BF.T ATT.  SURVEY  vertising,  is  the  issuance  of  a  the  newspaper  has  worked  out  a 

_  ^  ^  _  *r%.  o  r>rkyxr\0rQtfl/^  Tir/\<rram  u/npr«kir  *k^ 


Retail  Jewelers  Expected 
To  Increase  Ad  Space 


Providence,  R.  I, 
With  the  billion-dollar  retail 
jewelry  industry  still  rolling  along 
in  high  gear,  there  are  strong  signs 
in  this  key  manufacturing  center 
of  the  business  that  1954  will  wit¬ 
ness  another  strong  effort  to  utilize 
newspaper  advertising  space. 

The  New  England  Manufactur¬ 
ing  Jewelers  Association  attributes 
this  spur  in  linage  largely  toward 


lowering  of  the  federal  excise  tax  of  newspaper  space  and  prepara 
from  20  percent  to  10  percent  on  tion  of  better  copy  is  the  gaidanct 
April  1.  Reports  received  from  retailers  are  getting  from  th< 


various  sources  have  indicated 
that  many  jewelers,  although  not 
caught  unawares  by  the  tax  drop 
but  uncertain  when  it  would  actu¬ 
ally  come,  resorted  to  newspaper 
space  as  the  quickest  means  of  in¬ 
forming  the  public  of  the  price 
cut.  Retailers  who  preferred  the 
press  rather  than  radio,  direct  mail 
or  other  media  to  announce  the 
tax  decrease,  were  among  the  first 
to  profit  by  higher  business. 

This  is  substantiated  in  part  by 
records  of  the  U.  S.  Internal  Reve¬ 
nue  Bureau  which  reveal  that  the 
May,  1954  excise  tax  on  jewelry 
and  silverware  products  was  $31,- 
204.000  as  compared  to  $16,614,- 
OOO  for  the  same  month  last  year, 
or  practically  doubled.  These  tax 
returns,  however,  are  expected  to 
be  evened  out  further  along  the 


handbook  on  how  to  promote  a  cooperative  program  whereby  the  I 
m  clearance  sale.  Jewelers  through-  group  can  use  the  whole  series  of  I 
M  country,  it  is  known,  have  eight  ads,  to  run  consecutive  I 

old  merchandise  that  they  could  weeks,  half-page  size,  using  color,  | 
^  turn  over  quickly  if  the  public  for  less  money  than  large  indi-  | 

was  advised  of  it,  or  reduced  vidual  ads  would  cost.  j 

prices  offered.  On  the  basis  of  16  cooperative  'i 

To  gauge  the  results  of  their  sponsors,  whose  names  will  be  «• 
Kreisler  and  Forstner  chain  Co.  in  efforts,  JIC  made  a  survey  of  145  signed  to  each  of  the  eigat  ads,  | 
accessories.  areas  and  towns  in  a  cross-section  the  cost  will  be  about  $50  each.  * 

That  this  assistance  is  bearing  of  the  country  to  determine  their  The  series  is  expected  to  start 

fruit  is  shown  in  ANPA  records  extent  of  daily  newspaper  space  shortly  before  the  first  of  .August.  •, 

which  disclose  that  linage  for  for  four  key  holidays:  Mothers  A1  Jacobson,  promotion  adver- 
jewelry  and  silverware  was  up  and  Fathers  Day,  Valentine's  Day  tising  sales  for  the  Herald  and  j 
four  percent  in  1953  as  compared  and  June  Graduation.  Reports  News,  is  in  charge  of  the  program.  | 
to  the  previous  year,  and  that  so  coming  in  showed  that  1953  lin-  | 

far  1954  indicates  signs  of  a  some-  age  for  these  four  days  increased  Buffalo  Merchants*  Co-op  t 

what  proportionate  increase.  82  percent  over  the  previous  year.  Deal  Still  Going  Strong 

Another  spur  to  increased  use  Newspaper  advertising  depart-  Buffalo,  N.  Y. 

of  newspaper  space  and  prepara-  ments  throughout  the  country  re-  The  pulling  power  of  coopera¬ 
tion  of  better  copy  is  the  guidance  questing  it  have  been  placed  on  tive  newspaper  advertising  has 
retai  ers  are  getting  froni  the  JiCs  mailing  list  for  their  leiail  been  conclusively  demonstrated  by 
Jewelry  Industry  Advisory  Conn-  jewelers’  idea  books  which  serve  the  “Extra  Value  Day  Downtown" 


age  for  these  four  days  increased 
82  percent  over  the  previous  year. 

Newspaper  advertising  depart¬ 
ments  throughout  the  country  re- 


tion  of  better  copy  is  the  guidance  questing  it  have  been  placed  on 
retailers  are  getting  from  the  JiC’s  mailing  list  for  their  leiail 


Jewelry  Industry  Advisory  Conn-  jewelers’  idea  books  which  serve  the  “Extra  Value  Day  Downtown" 

cil,  a  research  and  promotion  as  a  miniature  cut  and  copy  seiv-  promotion  sponsored  by  the  Buf- 

stimulant  organization.  Prior  to  ice  concentrated  for  that  particu-  faio  Retail  Merchants  Association, 
the  excise  tax  cut,  the  Council  sent  lar  business.  The  executive  office  Thirty-six  Extra  Value  Day 
out  suggestions  for  promoting  of  the  Council  has  on  file  letters  Downtown  events  have  been  staged 
news  of  the  slash  including  pro-  of  appreciation  from  newspaper  by  Buffalo’s  big  downtown  stores 
posed  newspaper  advertising  copy  ad  men  attesting  their  apprecia-  since  the  program  was  inaugurated 
and  publicity  release  Many  re-  tion  for  this  service.  Those  not  May,  1951  and  the  deal  is  still 
tailers  utihzed  this  help.  already  on  the  mailing  list  can  going  strong.  This  is  believed  to 

Such  effort,  however,  is  typical  get  this  help,  without  charge  of  be  a  record  for  longevity  among 

of  JIC  which  is  continually  send-  course,  by  writing  to  Albert  E.  .similar  cooperative  promotions  un 

mg  out  idea  l^ks  for  getting  Haass.  president.  Jewelry  Indus-  dertaken  by  merchant  groups  any¬ 
more  business,  keyed  to  holidays  try  Council,  608  Fifth  Avenue,  where 

in  which  gift-giving  is  featured  New  York  20,  N.  Y.  The  promotions  have  been  con- 

These  pamphlets  contain  rough  Typical  of  the  reaction  of  re-  jucted  on  the  first  Wednesday  of 
layouts  and  unfinished  art  v/or\  tail  jewelers  toward  the  value  of  pv^rv  mnntVi  PYPPnt  Hnrino  TV. 


These  pamphlets  contain  rough 
layouts  and  unfinished  art  v/ork 


where. 

The  promotions  have  been  con¬ 
ducted  on  the  first  Wednesday  of 
everv  month,  except  during  De- 


which  lay  emphasis  on  hov/  to  newspaper  advertising  for  their  cember,  each’ year 

“sell  your  stores  as  the  place  for  business,  is  this  comment  from  The  unique  merchandising  event 


gifts  for  all.” 

Appreciation  has  been  so  wide¬ 
spread  for  this  service  extended 


Irving  M.  Chayken,  president  of  has  captured  the  attention  of  re- 
Armstrongs  Jewelers,  Inc.  of  Ham-  tailers  and  merchant  groups  all 
mond,  Ind.,  and  chairman  of  the  ov^r  thp  mnntv  u/Kir*h  Havp  cAnoht 


not  only  to  members  of  JiC  but  board  of  Jewelry  Industry  Coun- 


year  after  the  initial  splurge  of  to  any  jeweler  who  asks  for  it,  cil: 


pent-up  buying,  waiting  for  the 
expected  tax  cut,  has  diminished. 

Meantime  manufacturers  are 
continuing  and  in  some  cases  in¬ 
tensifying  their  dealer  aid  efforts, 
particularly  supplying  mat  services 
and  often  paying  their  propor¬ 
tionate  share  of  the  linage  costs. 
In  the  forefront  are:  Bulova, 
Elgin,  Hamilton,  Omega  and 
Gruen  in  the  watch  field;  Towle, 
Reed  &  Barton  in  silverware;  Fri- 
fari,  Kussman  &  Fishel,  Inc.,  and 


that  the  Council  is  now  consider-  “in  my  own  more  than  40  iion's  are  ■now''being  conduct^'Tii 
ing  supplying  better  art  work  with  years  of  experience  m  tlie  retail  numerous  other  large  cities, 
development  of  line  engravings,  jewelry  business,  I  have  used  all  Central  feature  of  the  promo- 
Sketches  could  be  then  easily  ex-  forms  of  advertising.  I  have  ,ion  is  a  double-truck  advertire- 
ecuted  by  several  plants  through-  checked  my  experience  with  all  of  rnent  which  the  association  pub- 
out  the  country  who  could  do  the  them  and  out  of  that  check-up  I  jjshes  on  the  Tuesday  night  pre¬ 
engraving  by  mail,  if  the  newspa-  have  arrived  at  a  policy  that  calls  ceding  each  Extra  Value  Day  in 
per  can’t.  This  service,  of  course,  for  the  expenditure  of  95  percent  the  Buffalo  Evening  News  ^is 
would  expedite  the  work  of  news-  of  my  advertising  appropriation  in  double  truck  contains  from  18  to 
paper  ad  departments  who  prefer  newspaper  space.  Newspaper  space  24  boxes  of  similar  size, 
engravings  rather  than  complete  has  brought  me  more  results  than  ~  paf-h  bov  u  a  tnerial 

display  mats.  those  obtained  from  all  other  ha^n  offer  or^TterbyS 

Another  step  under  considers-  media  combined.  downtown  store 

tion  by  JIC,  and  which  would  “Knowing  this  —  and  knowing  The  double  truck  carries  at  its 


over  the  county  which  have  sought 
to  adopt  the  “Buffalo  Plan”  in 
their  own  areas.  Similar  promo- 


engraving  by  mail,  if  the  newspa-  have  arrived  at  a  policy  that  calls 
per  can’t.  This  service,  of  course,  for  the  expenditure  of  95  percent 
would  expedite  the  work  of  news-  of  my  advertising  appropriation  in 
paper  ad  departments  who  prefer  newspaper  space.  Newspaper  space 
engravings  rather  than  complete  has  brought  me  more  results  than 


display  mats. 


those  obtained  from 


Another  step  under  considers-  media  combined. 


Coro  in  costume  jewelry,  Speidel  tion  by  JIC,  and  which  would  “Knowing  this  —  and  knowing  The  double  truck  carries  at  its 
and  Gemex  watch  bands,  and  further  encourage  newspaper  ad-  the  competition  we  retail  jewelers  ^  distinctive  masthead  calling 

I  Soing  to  face  this  year  for  the  attention  to  the  good  buys  avail- 

I  Christmas  gift  business  from  other  ^ble  to  the  public  on  Extra  Value 

^  _  ^  promotional-minded  industries,  1  Downtown,  as  well  as  the 

I  definitely  planning  to  double  advantages  of  shopping  downtown. 

I  /  l  my  1953  Christmas  advertising  ap-  Supporting  the  double  truck 


"laltimore  rev^ve^ 
^/CarounikX 


Everything  in 


CJiae-Westinghouse 

DBIVE  EQUIPMENT 

Unit  and  Group  Press  Drives 
Controls . . .  Reels . . .  Tensions 
Speed  Pasters 

...provide  teal  production  economy  in 
leading  newspaper  pressrooms  all  over 
America  and  throughout  the  world. 

Cline  Electric 

MANUFACTURING  COMPANY 
340S  W.  47th  St.,  Chicago  32 
Lot  Anqtlot  17  •  Naw  York  17 


propriation  in  newspaper  space  in  published  by  the  association  arc 
'954.  many  individual  page  advertise¬ 

ments  of  various  stores  offering 
Western  Pine  A^.  Mats.  Extra  Value  Day  bargains.  These, 
Spur  Local  Retail  Drive  as  well  as  the  ads  of  smaller  stores. 


Klamath  Falls,  Ore.  appear  under  a  reverse  heading 
When  local  members  of  Western  which  reads  ‘Tomorrow— Wednes- 
tie  Association  received  suggested  ‘'ay  —  Extra  Value  Day  Down- 


Pine  Association  received  suggested  ‘'ay  —  Extra  Value  Day  Down- 
newspaper  advertising  copy  and  town.” 
mats  from  the  association’s  Port-  Downtown  merchaiits 
land  headquarters,  some  of  the  Wednesday  because  prior  to  195 
members  brought  the  copy  to  the  it  had  been  one  of  the  lightest 
Herald  and  News,  signifying  their  days  of  the  week  in  the  down- 
desire  to  use  a  portion  of  the  cab-  town  area.  Theme  of  the  even 
paign  for  their  firms.  was  to  promote  heavier  customer 


town  area.  Theme  of  the  event 
was  to  promote  heavier  customer 


The  advertising  department  of  traffic  in  the  downtown  area. 

EDITOR  6.  PUBLISHER  for  July  24,  1954 


How  to  relieve  traffic  and  tax  headaches 

at  the  same  time 


These  two  photographs  illustrate 
the  cause— and  point  a  way  to  the 
cure— of  a  good  many  tax  and 
traffic  headaches. 

The  one  shows  freight  on  its 
way  to  market  by  rail.  The  other 
shows  freight  moving  by  highway. 

When  freight  goes  to  market  by 
rail,  the  rate  charged  includes  the 
full  cost  of  the  transportation — 
including  the  roadway,  signaling 
and  safety  devices,  and  taxes  paid 
to  the  local,  state  and  federal  gov¬ 
ernments.  In  other  words,  the 
user  pays  his  fxill  and  just  share  of 
all  costs  involved. 

When  freight  goes  to  market  by 
truck,  the  rate  charged  does  not 
editor  &  PUBLISHER  for  July  24, 


always  defray  the  full  share  of 
the  cost  of  the  facilities  used  for 
private  ;)rofit.  A  major  portion 
of  the  cost  of  building  the  high¬ 
way,  maintaining  it,  installing 
and  maintaining  traffic  controls 
and  patrolling  the  road  is  paid  by 
the  private  motorist  and  the  gen¬ 
eral  taxpayer. 

Naturally,  this  hidden  subsidy 
makes  it  possible  for  the  long-haul 
trucker  to  charge  a  lower  rate. 
This,  in  turn,  induces  more  freight 
to  move  by  highway  —  which 
causes  the  cost  of  highway  mainte¬ 
nance  to  be  still  fvirther  increased 
and  traffic  lanes  to  become  even 
more  congested. 


The  railroads  serving  the  busy 
East  feel  that  if  the  big  long-haul 
trucks  paid  their  full  share  of  the 
costs  of  the  nation’s  highways, 
competition  between  train  and 
truck  would  soon  be  on  a  more 
equitable  basis — to  the  benefit  of 
taxpayers,  private  motorists  and 
small  truck  operators. 

In  fact,  it  has  been  the  history 
of  American  business  that  free 
and  equal  competition  works  to 
the  best  interests  of  all  involved, 
providing  the  highest  degree  of 
service  at  the  lowest  possible  cost 
. . .  Eastern  Railroad  Presidents 
Conference,  143  Liberty  St.,  New 
York  6,  N.  Y. 


Advertiser  •  Newspaper 


peals  will  be  directed  through  the 

ads  to  hunters  (15,000,000  li-  V  VV  lieS 


Seagram  Has  Spent 
$l(H)-million  on  Ads 


Of  Oregon  C^t 
96  Million  Plugs 


Seagram  -  Distillers  Corporation 
has  spent  in  excess  of  $100,000,000 
during  the  years  since  Repeal  em¬ 
ploying  the  never-ending  pressure 
of  advertising,  in  a  determined  ef¬ 
fort  to  impress  its  story  of  prod¬ 
uct  superiority  on  the  public’s  con¬ 
sciousness,”  George  E.  Mosley, 
vicepresident  in  charge  of  advertis¬ 
ing  and  promotion,  told  500  Sea¬ 
gram  distributor  heads  and  Sea¬ 
gram  executives  at  the  week-long 
Seagram’s  seventh  annual  meeting, 
held  last  week  in  New  York  City. 

Mr.  Mosley  disclo.sed  that  the 
1954  Seagram  national  advertising 
campaigns  and  budgets  for  its  three 
brands,  Seagram’s  7  Crown.  Sea¬ 
gram’s  V.O.  and  Seagram’s  .An¬ 
cient  Bottle  Gin  were  the  greatest 
in  its  history. 

Taking  as  his  theme,  “Building 
With  Advertising,”  Mr.  Mosley 
described  the  basic  sales  philoso¬ 
phy  of  his  company  as  presenting 
its  products  “only  as  an  adjunct  to 
gracious  living.”  He  traced  the 
rise  of  American  markets  and  the 
increased  desires  and  discriminat¬ 
ing  tastes  of  millions  of  Ameri¬ 
cans  and  demonstrated  to  his  au¬ 
dience  that  Seagram  advertising 


was  keyed,  nationally,  to  inspire 
the  audience  “in  their  search  for 
products  which  make  life  more 
pleasant.” 

The  mutual  interest  of  whole¬ 
saler  and  supplier  in  national  ad¬ 
vertising  was  pointed  out  by  Mr. 
.Mosley  as  he  promised  the  distrib¬ 
utors  that  “as  your  competitive 
situation  increases,  our  advertising 
support  increases.”  He  added  that 
“advertising  must  be  understand¬ 
able  to  be  merchandisable.” 


Salem,  Ort. 
Oregon’s  advantages  as  a  vaca- 
tionland  have  been  advertised  this 
year  more  than  96,000,000  times 


censed),  to  skiers  (one-half  million 
spending  300,000,()00),  to  travelers 
(20,000,000  vacationers)  and  to 
those  enjoying  leisurely  moments 
in  their  homes. 

Seagram’s  7  Crown  and  Sea¬ 
gram’s  V.O.  both  enjoy  leadership 
in  their  type  classifications  and  the 
comparatively  new  Seagram  An-  by  the  Oregon  State  Highway  De- 
cient  Bottle  Gin  is  America’s  fast-  partment’s  travel  information  divi- 
est  growing  gin  and  is  out  to  cap¬ 
ture  through  continued  and  in¬ 
creased  advertising  the  No.  1  spot 
in  the  gin  field.  To  accomplish  this 
Mr.  Mosley  is  following  a  strategy 
based  on  his  determinations  that 
the  gin  market  is  actually  markets 
within  a  market;  the  straight  gin, 
the  Martini,  the  Summer  long 
drink  and  the  hostess  market. 


LOUISVILLE  BELONGS 
ON  ANY 

SUPPLEMENT  SCHEDULE 


DID  YOU  KNOW  ? 


With  its  !)1%  coveraKe.  Die  Louis¬ 
ville  Courier-Journal  Sumlay  Masa- 
zine  compares  favorably  with  the 
50.2%  average  coverage  of  the 
Parade  Newspapers,  with  the  47.5% 
average  coverage  of  the  This  Week 
newspapers,  and  with  the  44.6  7i> 
average  of  the  American  Weekly 
newspapers.  In  addition,  it  offers 
15%  or  better  coverage  of  <i!)  coun¬ 
ties  in  Kentucky  and  southern  In¬ 
diana. 


Jsnd  for  your  freo  copy  of  o  now  factual 
study  of  nowspoper  tupplcmonlt.  Writt 
fai  Promotion  Oeportmont,  fho  Courior- 
Joumol,  louitviflt  2,  Ktniutky. 


*  THE-LOUISVILLE 

(Itottvitr'fonntal 


SUNDAY  MAGAZINE 


Sunday  Courior-Journal  Circulation 
303,238  •  Mambor  of  Ths  Locally- 
Edttad  Group  •  Raprasanted 
Nationally  by  tha  Branham  Company. 


Seagram’s  7  Crown  advertising, 
according  to  Mr.  Mosley,  is  di¬ 
rected  “at  the  one  vast  market  that 
is  America  today,  with  a  national 
knowledge  and  love  of  good 
things.”  Magazines,  newspapers 
and  point-of-sale  will  feature  the 
primary  theme,  “The  Taste  That 
Made  Millions  Sure,”  and  follow 
up  with  “interesting,  attention-get¬ 
ting,  quickly  readable  reminder- 
type  advertising  by  which  we  sus¬ 
tain  the  interest  and  intrigue  which 
has  always  flavored  the  7  Crown 
campaign  and  enabled  it,  in  turn, 
to  sustain  its  hold  on  first  place  as 
the  mo.st  effective  and  durable  of 
all  whiskey  advertising.” 

“When  you  want  more  sell  in  an 
ad,”  Mr.  Mosley  said,  “you  don’t 
necessarily  start  by  putting  it  in 
copy  in  the  form  of  combative 
words.  You  start  with  an  idea, 
then  portray  it  in  headline  and  pic¬ 
ture.  ‘Great  Names  Make  Great 
Gifts’  is  an  alert  idea.  Because  it 
is  arresting  and  convincing.  Be¬ 
cause  it  is  logical.  It  will  be  the 
foremost  of  next  season’s  mer¬ 
chandising  ideas,  I  can  avsure 
you.” 

Mr.  Mosley  attributed  Seagram’s 
V.O.  outstanding  sales  performance 
to  the  “perfect  marriage  between 
the  character  of  the  product  and 
the  character  of  its  advertising. 

“Every  bit  of  V.O.  advertising.” 
he  said,  “has  been  scrupulously  en¬ 
gineered  to  reflect  not  only  the 
high  esteem  in  which  we  hold  this 
fine  product,  but  to  reflect  the  high 
esteem  in  which  we  want  the  public 
to  hold  it.  Through  a  meticulous 
combination  of  pictures  and  words, 
the  advertising  for  Seagram’s  V.O. 
has  reflected  the  dignity,  the  qual¬ 
ity  and  the  prestige  of  the  brand, 
and,  in  doing  so,  has  also  won  the 
respect  of  a  considerable  portion 
of  the  American  public.” 

This  respect  can  be  measured  by 
the  fact  that,  though  a  premium 
product  V.O.  outsells  any  other 
Canadian  whiskey  and  ranks  sixth 
in  national  sales  among  all  the 
whiskey  labels  on  the  market  to¬ 
day. 

Mr.  Mosley  makes  aggressive 
use  of  the  remembrance  value  of 
the  V.O.  slogan,  “Known  By  The 
Company  It  Keeps.”  Special  ap- 


Chi.  Tribune  Plans 
6  School  Promotions 

Chicago 

Illustrations  of  1954  college 
fashions  in  the  Chicago  Tribune’s 
Today  With  Women  section  on 
Aug.  7,  followed  by  a  two-page 
spread  of  color  pictures  on  the  sub¬ 
ject  in  the  Tribune’s  Sunday  mag¬ 
azine  on  Aug.  8  will  launch  a  pro 


sion,  Carl  W.  Jordon,  director,  ha,' 
reported. 

The  tr.avel  division  arrives  at  its 
96  million  figure  by  multiplying  the 
circulation  of  each  magazine  and 
newspaper  used  by  the  number  of 
times  an  Oregon  state  advertise¬ 
ment  has  run  in  each. 

63  Newspapers 

Advertisements  were  placed  thb 
Spring  in  63  newspapers  (via  Cok 
&  Weber),  outside  of  Oregon  and 
in  more  than  a  score  of  national 
magazines  and  automobile  club 
publications. 

The  state  -  financed  advertise¬ 
ments  have  helped  draw  the  117,- 
000  direct  mail  inquiries  for  travel 
information  which  have  been  pro¬ 
cessed  so  far  this  year  by  the  high¬ 
way  department,  Mr.  Jordan  said. 


gram  of  Back-to-School  that  will  about  9,000  more 


extend  through  Sept.  1  and  include 
six  special  editorial  presentations. 

Back-to-college  news,  pictures, 
and  advertising  will  be  emphasized 
during  the  four-day  peri<^  from 
Aug.  7  through  11,  with  a  color 
cover  of  the  Today  With  Women 
section  highlighting  this  aspect  of 
school  interest  on  Aug.  11. 

“Get  Ready  For  High  School” 
will  be  subject  of  the  color  cover 
of  the  Today  With  Women  section 
on  Aug.  25,  and  grammar  school 
fashions  will  be  featured  in  pic¬ 
tures  on  Aug.  28.  On  Sept.  1,  with 
the  opening  of  Chicago  .schools 
less  than  a  week  away,  ‘The  Gram¬ 
mar  School  Look  for  1954”  will 
be  the  theme  of  a  full  color  Page 
One  of  the  women’s  section. 


than  had  been  received  by  this 
time  last  year. 

Sunday  Supplements 

Particular  newspaper  stress  is 
laid  on  California  areas  because  it 
is  estimated  that  more  than  95  per¬ 
cent  of  visitors  entering  the  south¬ 
ern  part  of  the  state  come  from  or 
through  California.  Sunday  sup¬ 
plements  and  travel  sections  arc 
also  used  in  newspapers  from  Sat 
Diego  to  the  Bay  area. 

Supplementing  the  newspaper  ad¬ 
vertising  program,  newspaper 
travel  editors  will  be  entertai^ 
in  the  state  early  in  August.  These 
out-of-state  writers  will  be  shown 
first-hand  the  .scenic  beauties  of  the 
state  and  the  vacation  advantages 


Newspaper  Advertising 

)ard  Mixer,  scheduled  Aug.  11  i  .i  i 

Makes  Good  Textbook 


Board  Mixer,  scheduled  Aug, 
in  the  Florentine  Room  at  the  Con¬ 
gress  Hotel  with  Eleanor  Nangle, 
Tribune  beauty  editor,  and  Rea 
Seeger,  Tribune  fashion  editor,  as 
hostesse.s,  again  will  be  one  of  the 
features  of  the  Tribune’s  back-to- 
school  activity. 


Picture  in  Political  Ads 
Irks  J.  Edgar  Hoover 

Topeka,  Kan. 

J.  Edgar  Hoover,  director  of  the 
Federal  Bureau  of  Investigation 
informed  the  Topeka  Daily  Cap¬ 
ital  last  week  that  use  of  his  pic¬ 
ture  in  newspaper  advertisements 
in  behalf  of  George  Templar  in 
the  Kansas  Republican  guberna¬ 
torial  race  was  without  his  ap¬ 
proval. 

Mr.  Hoover  said  the  FBI  did  not 
inject  itself  into  political  matters, 
and  that  over  the  years  he  had 
declined  to  become  involved  in 
partisan  campaigns. 


Ann  Arbor,  Mich. 

Don’t  just  send  junior  to  the 
store  for  the  bargains,  says  Alice 
M.  Hack,  mathematics  teacher.  Let 
him  also  figure  out  just  what  the 
bargains  are.  She  says  school  chil¬ 
dren  can  be  aided  by  putting  the 
mathematics  in  newspaper  adver¬ 
tising  to  use. 

Studying  football  and  baseball 
standings  is  another  way  newspa¬ 
pers  can  make  math  enjoyable, 
.she  says. 


Adding  D-I-Y  Section 

The  Philadelphia  (Pa.)  Biilltlin 
will  cooperate  with  the  Home 
Builders’  Association  of  Philadel¬ 
phia  and  Suburbs  in  the  presenta¬ 
tion  of  a  Do-It-Yourself  section  »i 
the  1955  Philadelphia  Home  Sho» 
to  be  held  at  Commercial  Museum. 
Feb.  14-19.  It  will  mark  the  fW 
time  that  the  largest  home  show  in 
the  U.S.  has  had  a  D-I-Y  section. 
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NEA  Service,  Inc.  ^200  West  Third  Street  Cleveland  13,  Ohio 


for  your 

Sunday  Comic  Section 


STEADILY  increasing  in  popularity  as  a  daily  strip.  The  Story  of 
Martha  Wayne  now  takes  on  the  added  impact  and  interest  of  a  full 
color  Sunday  page.  The  new  Martha  Wayne  Sunday  story  will  present 
the  most  desirable  type  of  narrative  entertainment  .  .  .  believable 
human  drama,  emotional  conflict  and  adventures  involving  believable 
people. 

Only  a  year  old  in  May,  the  Martha  Wayne  daily  strip  now  appears 
in  more  than  400  newspapers.  You  con  be  confident  that  the  new 
Sunday  page,  with  its  true-to-life  character  portrayal  and  beautiful 
drawing,  will  be  an  exciting  experience  for  your  readers. 


BEGINS  SUNDAY,  SEPT.  19 

Write  or  Wire  for  Color  Proofs  ond  Rotes 


Ministry  Rules 
Against  Wainer 
On  Birth  Record 

By  H.  Stuart  Morrison 

Rio  de  Janeiro,  Brazil 

The  Ministry  of  Justice  has  con¬ 
firmed  the  findings  of  an  investi¬ 
gating  commission  of  the  Cham¬ 
ber  of  Deputies  which  ruled  that 
Samuel  Wainer,  founder  of  the 
Rio  de  Janeiro  newspaper  Ultima 
Hora,  is  not  a  native-born  Brazil¬ 
ian.  The  announcement  was  Lssued 
by  Justice  Minister  Tancredo 
Neves. 

Ultima  Hora  has  been  a  politi¬ 
cal-journalistic  issue  ever  since  it 
was  founded  by  Mr.  Wainer  short¬ 
ly  after  Getulio  Vargas  became 
president  in  1951.  Evidence  that 
the  new.spaper  was  financed  by 
poorly  secured  or  unsecured  loans 
from  the  government-controlled 
Banco  da  Brasil  was  submitted  to 
Congress.  The  fight  against  Ultima 
Hora  was  led  by  Carlos  Lacerda, 
editor  and  publisher  of  the  Rio 
afternooner  Trihuna  da  Imprensa. 

Basic  contention  is  that  Mr.  Wai¬ 
ner  violated  the  Constitution  and 
laws  of  Brazil  in  operation  of  Ul¬ 
tima  Hora.  He  had  obtained  docu¬ 
ments  showing  he  was  a  native- 
born  Brazilian,  the  Brazilian  Con¬ 
stitution  forbidding  ownership  or 
editing  of  a  newspaper  by  any  but 
native-born  Brazilians. 


Mr.  Lacerda  fir-st  published  the 
charge  that  Mr.  Wainer  was  actu¬ 
ally  born  in  Bessarabia,  now  a  part 
of  Russia,  and  had  obtained  false 
documents  purporting  to  show  that 
his  parents  came  to  Brazil  as  im¬ 
migrants  before  he  was  bom.  His 
mother,  according  to  Immigration 
I>epartment  records,  actually  ar¬ 
rived  in  Brazil  in  19 IS  and  his 
father  in  1920. 

The  campaign  against  Ukliima 
Hora  was  not  confined  to  Tribuna 
da  Imprensa  alone,  although  Mr. 
Lacerda  took  the  front  in  the  fight. 
The  Chateaubriand  newspapers, 
Diario  Carioca,  whose  mortgage 
has  been  foreclosed  by  the  Banco 
do  Brasil  and  its  plant  and  build¬ 
ing  turned  over  to  Mr.  Wainer; 
Correioa  da  Manha  and  O  Globo 
cooperated. 

An  investigation  into  affairs  of 
the  Banco  do  Brasil,  made  by  a 
congressional  commission,  finally 
confirmed  that  millions  of  cruzei¬ 
ros  had  been  loaned  to  Mr.  Wai¬ 
ner,  either  with  no  security  or  with 
practically  none.  The  point  was 
stressed  that  Mr.  Wainer  had,  as 
a  reporter  for  the  big  newspaper 
chain  of  Assis  Chateaubriand, 
helped  Vargas  in  his  presidential 
campaign.  When  asked  about  the 
Banco  do  Brasil  loans,  President 
Vargas  commented: 

“I  told  Sam  to  get  some  money 
from  the  bank,  but  I  didn’t  expect 
that  much.” 

Several  different  proceedings  are 


now  underway  against  Mr.  Wai¬ 
ner,  who  has  “officially”  withdrawn 
from  all  connection  with  Ultima 
Hora. 

The  decision  by  the  Justice  Min¬ 
istry  followed  a  request  from 
President  Vargas  that  “action”  be 
taken  in  conformance  with  the 
findings  of  the  congressional  com¬ 
mission.  Some  newspapers  are  de¬ 
manding  that  Mr.  Wainer  be  de¬ 
ported  to  Russia  as  an  undesirable 
alien. 

Police  Indicted 
In  Reporter's  Death 

Rio  de  JANEOto,  Brazil 

Investigation  into  the  death  of 
Nestor  Morreira,  police  reporter 
for  the  government-owned  news¬ 
paper  A  Noite,  as  the  result  of  a 
beating  for  which  two  police  of¬ 
ficials  and  four  policemen  have 
been  indicated,  is  proceeding 
slowly. 

Meanwhile,  Dr.  Herbert  Moses, 
president  of  the  Associacao  Brasi- 
leira  da  Imprensa  (Brazilian  Press 
Association)  renewed  pledges  of 
Brazilian  journalists  that  Morrei- 
ra’s  death  would  not  go  unpunish¬ 
ed.  The  newspapermen  have  de¬ 
manded  the  ouster  of  Rio  de  Ja¬ 
neiro  I*olice  Chief  Ancora,  but  so 
far  President  Getulio  Vargas  has 
taken  no  action. 

“The  Morreira  case  is  a  sad 
case  in  the  history  of  the  police,” 
Moses  said,  “and  there  are  not 
words  strong  enough  to  condemn 


the  brutality  of  the  police.  But  it 
had  one  advantage:  the  clan  of 
journalists  has  rallied  around  the 
ABI,  and  in  a  gentleman!',  way  but 
as  firmly  as  possible,  did  ever)-, 
thing  to  avenge  our  colleague. 

“And  we  will  not  stop  until  wt 
get  a  radical  change  in  the  police. 
We  will  not  stop  until  all  those 
responsible  are  in  jail  or  otherwise 
suitably  punished.” 

Most  recent  hearing  of  the  in¬ 
vestigation  was  featured  by  the 
testimony  of  two  journalists  who 
had  visited  Morreira  in  the  hos¬ 
pital  the  day  after  he  is  alleged  to 
have  been  brutally  beaten  and 
kicked  in  the  Copacabana  police 
station.  They  were  Edmar  Morel, 
police  reporter,  and  Mario  Garo-  f 
falo,  radio  reporter.  Both  said 
Morreira  had,  in  a  moment  of 
consciousness,  told  them  the  police 
had  beaten  him. 

■ 

100th  Anniversary 

Sao  Paulo,  Brazil 

The  100th  anniversary  of  the 
founding  of  the  newspaper  Cor- 
reio  Paulistano  was  celebrated 
with  a  banquet  at  which  Dr.  Joao 
Sampaio,  the  newspaper’s  77-year- 
old  director,  was  the  guest  of 
honor.  Speakers  included  Dr. 
Herbert  Moses,  president  of  the 
Brazilian  Press  Association;  Car¬ 
los  Rizzini,  of  the  Chateaubriand 
newspaper  chain  and  Carlos  La¬ 
cerda,  publisher  of  Rio’s  Trihuna 
da  Imprensa. 
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Now  •  •  •  Ice-cold  soft  drinks  in  Cans 


Ginger  ale  .  .  .  root  beer  .  .  .  orange  .  .  .  cola  .  .  . 
or  grape.  Now  available  in  throwaway  cans,  these  and 
other  delicious  flavors  of  "pop”  are  making  a  hit  from 
Coast  to  Coast.  I 

Soft  drinks  in  cans  didn’t  happen  overnight,  of  course. 
These  new  containers  are  the  result  of  much  research  by 
leading  can-makers  who  are  now  producing  them  in 
both  cone-top  and  flat-top  styles. 

So  many  things  you  use  each  day  come  in  these 


familiar  steel  containers.  Vegetables,  soups,  fruits,  fro¬ 
zen  juices  with  vitamins  and  full  flavors  sealed  in.  And 
whether  you’re  buying  oil,  paint  or  insecticide,  cans 
give  unequalled  protection  against  light,  moisture,  air 
and  dirt. 

Cans  are  made  from  tin  plate,  thin  sheets  of  steel 
which  are  coated  with  tin.  Bethlehem  supplies  can- 
makers  with  high-quality  tin  plate  which  we  produce  at 
our  .Sparrows  Point  Plant  near  Baltimore. 


BETHLEHEM  STEEL 
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London  Letter 

Fleet  Street 
Press  Battles 
Generate  Heat 

London 

The  Astor-owned  Observer  vs. 
the  Beaverbrook  pres.s.  The  brash 
tabloid  Mirror  vs.  the  provincial 
press.  The  Mirror’s  Sunday  sister, 
the  Pictorial  vs.  Beaverbrook’s 
Sunday  Express.  These  are  the 
current  battle.s  of  Fleet  Street. 

Strangely  enough,  it  i.s  the  Press 
Council,  voluntarily  set  up  by  the 
press  to  safeguard  its  freedom  and 
prevent  license,  that  has  aggra¬ 
vated  the  Observer  -  Beaverbrook 
and  Mirror-provincials  squabbles. 

The  Ob.server-Beaverbrook  fight 
has  been  going  off  and  on  since  the 
Sunday  “quality”  newspaper  at¬ 


tacked  the  Beaverbrook  press  for 
“hounding”  Mrs.  Donald  Maclean, 
wife  of  one  of  the  two  missing 
British  diplomats. 

Last  week  the  Observer  pulled 
out  all  the  .stops  in  an  anti-Beaver- 
brook  editorial  titled  “Pre.ss  Gang.” 
It  said  in  part: 

“When  anyone  criticises  the 
Beaverbrook  newspapers  or  other¬ 
wise  offends  their  proprietor,  the 
consequences  are  always  the  same. 
These  papers  make  no  reply  to  the 
particular  criticism  and  rarely  men¬ 
tion  what  has  caused  offense.  In¬ 
stead,  attacks  or  denigrations  arc 
launched  at  the  offender  on  any 
line  thought  to  be  hurtful,  with  a 
fine  disregard  of  truth  or  even 
relevance.  Simultaneously,  the  of¬ 
fender  and  his  relatives  may  expect 
to  be  mentioned  in  the  personal 
gossip  columns  of  those  newspa¬ 
pers  on  pretexts  thought  to  be  em¬ 
barrassing. 


“This  technique  has  been  used 
on  various  individuals  and  institu¬ 
tions,  great  and  small,  for  many 
decades  now.  ...  Its  effect  on  peo¬ 
ple  in  public  life,  the  potential  vic¬ 
tims,  is  usually  somewhat  numb¬ 
ing:  they  hesitate  to  involve  them¬ 
selves  in  such  one-sided  methods 
of  controversy,  and  tend  either  to 
avoid  or  to  fawn  upon  Lord 
Beaverbrook,  like  school  children 
smirking  at  the  boy  with  a  cata¬ 
pult.  .  .  . 

“He  has  a  catapult:  so  have  we 
— and  we  have  every  intention  of 
using  ours.  .  .  .  Newspaper  bullies 
should,  we  think,  be  answered  by 
other  newspapers.” 

The  influential  Observer  has  long 
regarded  the  Mrs.  Maclean  incident 
as  a  classic  example  of  what 
should  be  investigated  by  the  Pre.ss 
Council.  It  has  criticized  that  or¬ 
ganization  for  not  dealing  with 
“serious  complaints”  against  news¬ 
papers. 

On  the  other  hand,  the  Beaver¬ 
brook  press  believes  that  every¬ 
thing  to  do  with  the  Macleans  is 
legitimate  news,  and  that  the  Press 
Council  is  “smug”  and  “pompous” 
enough  as  is. 

*  *  * 

The  provincial  press  played  a 
large  part  in  the  establishment  of 
the  Press  Council.  And  the  news¬ 
paper  with  the  world’s  largest  cir¬ 
culation,  the  Daily  Mirror,  felt 
(perhaps  rightly)  that  it  would  be 
the  most  likely  victim  of  the  watch¬ 
dog  organization. 

In  fact,  one  of  the  first  verdicts 
laid  down  by  the  Council  was 
against  the  Mirror  for  its  poll  on 
whether  Princess  Margaret  should 
marry  Group  Captain  Peter  Town¬ 
send. 

Mirror  chairman  Cecil  H.  King 
took  a  slap  at  the  “holier-than- 
thou”  provincials  (uninspired  drab- 
nes.s”)  and  the  Press  Council 
(which  he  said,  “has  now  reduced 
itself  to  a  minor  joke”)  in  his  an¬ 
nual  statement. 

This  week  W.  L.  Andrews,  ed¬ 
itor  of  the  Yorkshire  Post  and  a 
major  figure  in  the  Council,  got 
his  own  back  via  the  BBC. 

Broadcasting  on  the  200th  anni¬ 
versary  of  his  newspaper,  Mr. 
Andrews  quoted  Mr.  King’s  attack. 
He  replied  that  the  provincial  press 
is  “close  to  its  readers;  [its  editors] 
respect  what  they  can  see  is  truth¬ 
ful  statement  and  honest  opinion.” 

“We  have  no  use  for  fluffy,  titil¬ 
lating  trivialities  that  you  forget 
two  minutes  after  reading  them,” 
Mr.  Andrews  said. 

*  «  I* 

The  third  battle,  Sunday  Pictor¬ 
ial  vs.  Sunday  Express,  is  a 
straightforward  circulation  one 
based  on  which  paper  can  make 
the  most  out  of  its  own  Duke  of 
Windsor  series. 

No  small  question  thus,  either. 
A  good  series  of  articles  can  do 
wonders  for  a  Sunday  paper.  Lord 
Rothermere’s  S  a  n  da  y  Dispatch 
once  gained  a  half  million  readers 
by  running  a  serialized  version  of 
the  book  Forever  Amber. 

EDITOR  S 


1,310,000 

IOWA  PEOPLE 

read  ,  •  .  The 

Des  Moines  Sunday 
Register 

(more  than  500,000  copies) 

980,000  Read  no  other  Sunday  newspaper  .  .  . 

...  as  reported  by  the  Advertising  Research  Founda¬ 
tion  in  its  first  statewide  audience  study  of  14  Sunday 
newspapers  circulating  in  Iowa. 


r«)r  c»)mplcte  facts  on  svhere  these 
people  live,  what  they  earn,  what  they 
t)wn,  see  "A  Study  of  The  Des  Moines 
Sunday  Register  Audience  in  Iowa.” 

For  details  ttn  how  to  get  your  copy, 
write  Advertising  Research  Founda¬ 
tion,  Inc.,  11  West  42nd  St.,  New 
^'ork  36,  N.  Y. 

The  Des  Moines  Sunday  Register 

...  an  “A"  schedule  Newspaper  in  an  "A-J"  market 

GARDNER  COWT.FS,  President 


And  as  the  cost  of  living  goes  I 
up,  the  circulations  of  thv  popular  I 
Sunday  press  have  been  levelling  I 
down.  No  one  knows  how  far  I 
down  they  may  go.  I 

So  the  Pictorial  (over  .'.000,000  I 
circulation)  was  worried  when  the 
Express  (over  3,0(M),0()0)  an¬ 
nounced  that  it  was  going  to  run 
Geoffrey  Bocca’.s  .story  of  the 
Duchess  of  Windsor. 

Fortunately  for  the  Pic,  King 
Features  Syndicate  came  along  at 
that  moment  with  Lady  Furness' 
story  of  her  pre-Mrs.  Simpson  ro¬ 
mance  with  the  Duke.  The  Pic 
bought  it.  (Beaverbrook’s  Evening 
Standard  said  the  Pic  paid  $22,400 
for  it — about  $1  a  word.)  And  as 
it  was  a  completely  fresh  angle  on  v 
the  Duke,  the  Pic  seemed  ahead.  1 
But  the  Duke  himself  whetted  | 
appetites  for  the  Bocca  series  by  c 
issuing  a  statement  that  he  anil  ’ 
the  Duchess  had  never  met  Mr. 
Bocca.  that  his  .story  contained  sev¬ 
eral  inaccuracies  and  that  Mr. 
Bocca  had  no  access  to  the  docu 
ments  or  files  of  the  Windsors. 
What  did  Mr.  Bocca  have  that  the 
Duke  didn’t  like?  One  up  for  the 
Express. 

Then  la.st  Sunday’s  Pic  carried 
the  intriguing  headline  “The  Duke 
of  Windsor  Asks  the  ‘Pic’— 
Don’t  print  my  letters  to  Thelma.  1 
Lady  Furness.”  And  under  the  i 
headline:  I 

“The  Duke’s  solicitors  have  ex-  | 
pressed  to  the  editor  of  the  Pictor-  I 
iai  the  Duke’s  concern  about  cer¬ 
tain  letters  he  wrote  at  that  time 
to  Lady  Furness,  and  which  he  un¬ 
derstood  to  be  in  the  passession  of 
the  Pictorial  awaiting  publication.  S 
‘The  solicitors  .say  the  Duke  * 
will  not  give  his  consent  to  their  ■ 
publication.”  : 

The  Pictorial  did  not  say  wheth¬ 
er  it  would  print  the  letters,  or,  in  , 
fact,  whether  it  had  any  letters.  I 
But  it  is  unlikely  that  anyone  who  | 
bought  the  Pictorial  last  week  will  j 
not  buy  it  again  before  the  series  1 
ends.  Another  score  for  the  Pic-  1 
torial.  I 

Next  move  is  up  to  the  Express.  | 
The  last  move  won’t  be  played  until 
next  year  when,  it  is  understood,  j 
the  Express  will  run  the  Duches.s’ 
authorized  story. 

■ 

Officers  Named 

Indianapolis 
The  Hoasier  State  Press  Asso¬ 
ciation’s  directors  have  elected  ne» 
officers.  E.  H.  Harris,  Richmond 
Palladium-Item,  is  now  the  presi¬ 
dent.  Ware  Edgar,  Knox  Publish¬ 
ing  Co.,  vicepresident;  William  A. 
Dyer,  Indianapolis  Newspapers,  i 
Inc.,  treasurer;  and  Robert  Cum¬ 
mings,  Cannelton  News,  secretary. 

■ 

Name  Changed 

Corporate  name  of  the  Chron¬ 
icle  &  Gazette  Publishing  Co.,  Inc., 
publishers  of  the  Portsmouth  (N.Hl 
Herald  and  the  New  Hampshire  ' 
Gazette,  has  been  changed  to  the 
Her.ild  Publishing  Company. 
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Modern  Guillotine.  Cutting  loose  a  guided  missile  from  the 
launching  sled,  or  severing  the  cables  and  tubing  between 
various  elements  of  a  multi-stage  missile,  presents  a  number 
of  problems.  But  this  explosive  driven  chopper,  which  can  be 
actuated  by  remote  control,  and  makes  a  clean.  fa.st  parting 
of  wires  and  cables,  helps  .solve  some  of  them.  The  case- 
hardened  steel  knife  blade  in  the  device  is  of  USS  Steel. 


Ever  See  a  Skew  Bascule  Bridge?  This  is  one,  crossing  at 

a  45°  angle  over  Miami  Canal  in  Miami,  Florida,  at  S.E.  4th 
Avenue.  Like  its  mate,  built  at  N.E.  36th  Street,  it  is  floored 
with  I-Beam-Lok  Open  Steel  Flooring,  made  by  U.  S.  Steel. 
The  use  of  this  flooring  saved  272  tons  of  deadweight!  This 
bridge  recently  received  the  A.I.S.C.  award  for  the  most 
beautiful  bridge  of  its  class. 


Hung  by  the  Heels.  This  new  dia^ostic  X-ray  machine  makes  it  poiMible 
to  hang  a  patient  by  the  heels  while  a  fluid  that  is  opaque  to  X-rays  is  in¬ 
jected  into  her  spine,  and  travels  slowly  down  toward  her  head  as  the  doctor 
fluoroscopes  her  spine  in  the  search  for  a  possible  tumor.  The  support  for  the 
huge  geared  ring  on  which  the  X-ray  table  is  mounted,  as  well  as  most  of  the 
•sheet  steel  panels  used  on  this  unit,  is  made  from  USS  Steel. 


Roof  RsiSOd  in  S  Hurry,  26O  tons  of  USS  structural  steel  went  up  in  just  25  days  for  the 
roof  of  this  new  Municipal  Civic  Auditorium  in  Corpus  Christi,  Tex.  “Lamella”  con¬ 
struction  was  used  ...  a  kind  of  on-the-bias  system  with  diamond-shaped  areas  between 
intersecting  members.  Only  steel  can  do  so  many  jobs  so  well. 


SEE  THE  UNITED  STATES  STEEL  HOUR.  U’b  a  full- 
hour  TV  program  presented  every  other  week  by 
United  States  Steel.  Consult  your  local  newspaper  for 
time  and  station. 


UNITED  STATES  STEEL 


For  further  information  on  any  product  mentioned  in  thu  advertisement,  write  United  States  Steel,  525  William  Penn  Place,  Pittsburgh  30,  Pa. 

AMERICAN  BRIDGE  . .  AMERICAN  STEEL  t  WIRE  ond  CYCLONE  FENCE  . .  COLUMBIA-GENEVA  STEEL  .  .  CONSOLIDATED  WESTERN  STEEL  . .  GERRARD  STEEL  STRAPPING  .  .  NATIONAL  TORE 
OIL  WELL  SUPPLY  . .  TENNESSEE  COAL  I  IRON  .  .  UNITED  STATES  STEEL  PRODUCTS  .  .  UNITED  STATES  STEEL  SUPPLY  .  .  Divhhm  d  UNITED  STATES  STEU  CORPORATION.  PinsiURfiN 
UNITED  STATES  STEEL  HOMES,  INC.  •  UNION  SUPPLY  COMPANY  •  UNITED  STATES  STEEL  EXPORT  COMPANY  •  UNIVERSAL  ATLAS  CEMENT  COMPANY  s-isu 
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CmCULATION  CLIMBS 

THE  VITALITY  of  newspapers  is  again  illus¬ 
trated  in  the  continuing  growth  of  cir¬ 
culations.  The  figures  show  that  newspapers 
are  still  very  much  in  demand  in  American 
households  and  that  subscribers  are  not  being 
wooed  away  by  other  media. 

The  annual  cross-section  study  of  circula¬ 
tions  appearing  in  this  issue,  conducted  by 
Editor  &  Publisher  with  the  cooperation  of 
the  Audit  Bureau  of  Circulations,  shows  they 
arc  continuing  upward  in  spite  of  strong 
competition  for  readers’  time.  Daily  circula¬ 
tions  have  increased  1.4%,  as  of  March  31 
compared  with  the  year  before — morning 
papers  were  up  2.8%  and  evening  papers  were 
ahead  .12%.  These  approximate  the  figures 
released  this  week  for  all  ABC  newspapers. 

For  183  Sunday  papers,  the  E  &  P  study 
shows  a  circulation  decline  of  1.16%.  The 
ABC  figures  for  416  Sunday  papers,  com¬ 
pared  to  407  a  year  ago,  show  an  increase  of 
.7%.  This  would  indicate  that  E  &  P’s  cross- 
section  had  Sunday  circulation  difficulties, 
particularly  in  metropolitan  cities,  not  experi¬ 
enced  by  Sunday  papers  in  general. 

The  experience  of  individual  papers  in  the 
sample  is  an  indication  of  the  substantial 
growth  being  experienced  by  the  majority  of 
newspapers  in  all  fields.  For  instance,  132  of 
the  183  Sunday  papers  in  the  sample  showed 
circulation  increases.  Among  morning  papers, 

1 10  of  the  138  papers  showed  gains.  For  even¬ 
ing  papers,  134  of  the  195  sampled  registered 
gains. 

These  average  circulation  gains  are  a  con¬ 
tinuation  of  the  upward  trend  dating  back  to 
1938  which  has  been  interrupted  only  by 
paper  rationing  during  World  War  II  and  in 
1952  when  a  slight  drop  was  noted.  The  E  &  P 
International  Year  Book  reported  total 
circulations  reached  a  record  high  as  of  Sept. 
30  last  year  with  a  gain  for  the  year  of  .97% 
daily.  It  is  apparent  that  1954  will  set  another 
circulation  record  and  total  gains  will  exceed 
previous  ones. 

GOVT  SECRECY 

GOVERNMENT  secrecy  is  not  confined  to 
office  holders  and  bureaucrats,  it  is  firmly 
imbedded  in  the  halls  of  Congress  and  as 
such  acts  as  a  precedent  for  similar  action  in 
other  levels  of  government.  Last  week  “Shop 
Talk”  reported  on  an  investigation  of  U.  S. 
Senators’  views  toward  secret  Congressional 
committee  hearings,  conducted  by  the  Sigma 
Delta  Chi  committee  on  freedom  of  infor¬ 
mation. 

It  was  revealed  that  1 1  Senators  favor  secret 
committee  meetings  and  30  would  not  express 
their  views  to  the  SDX  committee. 

E  &  P  printed  the  list  of  Senators  and  where 
they  stand  on  this  issue.  It  was  our  hope  that 
newspapers  around  the  country  would  note 
their  Senators’  positions. 

It  seems  to  us  that  SDX  has  laid  the  ground¬ 
work  for  constructive  reform  in  Congress  to 
eliminate  the  practice  of  writing  legislation 
behind  closed  doors.  Last  year  44%  of  all 
Congressional  committee  meetings  were  held 
in  secret.  The  way  is  clear  for  journalistic 
groups  to  unite  with  SDX  in  formal  discus¬ 
sions  with  Senatorial  leaders  to  open  the 
doors  once  again  and  bring  Congress  closer 
to  the  people  and  vice  versa. 


EDIT'  ?RIAL 


Seek,  and  ye  shall  find  .  .  .  —Matthew, 
VII;  7. 


GOOD  ADVICE 

T  HERE  used  to  be  an  old  expression  that 
“pictures  don’t  lie.”  But  photographers 
and  newsmen,  and  to  an  increasing  extent  the 
readers,  know  this  is  not  always  correct — 
that  pictures  can  give  a  false  impression. 

The  new  president  of  the  National  Press 
Photographers  emphasizes  truth  in  photog¬ 
raphy  in  his  first  message  to  the  membership 
and  he  is  to  be  congratulated  for  speaking  out 
against  a  practice  that  could  become  a  dan¬ 
gerous  evil.  Writing  in  the  July  issue  of  the 
National  Press  Photographer,  Art  Whitman 
of  the  St.  Louis  Post-Dispatch,  tells  the  NNPA 
members: 

“This  year  when  the  issues  between  slavery 
and  freedom  in  the  world  are  so  clearly 
drawn  should  be  the  occasion  for  our  special 
rededication — to  truth.  Our  nation’s  most  ef¬ 
fective  weapon  against  domestic  and  foreign 
communism  is  simply  TRUTH.  We,  as  press 
photographers,  are  under  the  greatest  obliga¬ 
tion  to  truth  because  pictures  carry  the  great¬ 
est  presumption  of  truth. 

“So,  in  our  daily  covering  of  the  news 
after  we  have  observed  and,  if  necessary,  ar¬ 
ranged  the  elements  of  a  situation,  and  before 
pulling  the  slide  from  the  holder,  let’s  ask  our¬ 
selves,  ‘Is  it  true?’  If  the  picture  would  give 
the  reader  a  false  impression  or  misrepresent 
the  situation  to  any  degree,  let’s  just  leave  the 
slide  in  the  holder.  There  is  no  need  to  spell 
out  to  you  photographers  what  a  phony  pic¬ 
ture  is.  Let’s  all  take  the  pledge  to  truth.” 

This  advice  Ls  applicable  to  editors,  who 
tell  their  photographers  to  “get  the  picture,” 
as  well  as  to  the  cameramen. 


POUCE  CALLS 

A  MUNICIPAL  ordinance  in  Burbank,  Calif., 
places  final  authority  in  the  chief  of  police 
to  issue  or  deny  permits  for  the  purpose  of 
listening  to  the  police  radio  as  a  means  of 
learning  of  newsworthy  events.  The  action 
is  intended  to  prevent  photographers,  news¬ 
paper  and  otherwise,  from  learning  of  traffic 
accidents. 

Such  control  of  the  police  radio  by  the 
police  themselves  is  standard  practice  in  the 
big  cities.  But  so  is  it  standard  practice  for 
them  to  grant  permits  to  newspapers  to  listen 
in  for  news  and  photo  tips. 

Adoption  of  such  regulations  for  the  ex¬ 
press  purpose  of  preventing  newspaper  pho¬ 
tographers  from  getting  news  tips  is  the  mark 
of  a  city  administration  which  believes  traffic 
control  and  criminal  activities  are  none  of 
the  public’s  business. 


RATES 

ALTHOUGH  they  are  faced  with  productioo 

costs  which  continue  to  creep  upward, 
most  newspaper  publishers  are  wary  of  in¬ 
creasing  rates — both  circulation  and  advertis¬ 
ing.  Many  of  them  feel  that  the  point  of 
diminishing  returns  has  been  reached  in  both 
rates  and  that  higher  costs  must  be  met  from 
increased  volume,  except  where  more  circula¬ 
tion  and  a  better  product  justifies  a  jump. 

However,  a  few  weeks  ago  William  Shea, 
associate  publisher  and  general  manager  of 
the  San  Diego  Union  and  Evening  Tribune, 
told  the  NAEA  that  circulation  rates  should 
be  increased.  He  said  they  have  not  kept  pace 
with  advertising  rate  gains  and  “if  we  con¬ 
tinue  to  increase  our  advertising  rates  without 
bringing  the  circulation  rates  up  accordingly, 
our  advertisers  will  start  to  get  sick  of  carry¬ 
ing  too  much  of  the  burden.”  Even  this  will 
not  stave  off  some  advertising  rate  increases, 
he  said,  but  argued  that  “circulation  rates 
shall  be  raised  to  an  amount  commensurate 
with  the  raises  that  we  have  made  and  will 
have  to  make  in  advertising.” 

And  this  week,  Frank  B.  Hutchinson,  di¬ 
rector  of  Community  Research  Bureau,  writ¬ 
ing  in  this  issue  on  page  14,  asserts  that  news¬ 
papers  are  entitled  to  a  15%  advertising  rate 
increase.  Citing  afternoon  newspapers,  he 
notes  that  their  milline  rate  has  increased 
only  15%  since  1939  compared  with  a  100% 
increase  in  general  prices  and  a  200%  increase 
in  newsprint  costs.  “Each  afternoon  news¬ 
paper  could  immediately  initiate  a  15%  rate 
increase  and  the  average  milline  would  still 
be  well  under  $5.  This  would  keep  the  total 
of  all  milline  rate  increases  since  pre-inflation 
1939  within  35%. ” 

As  for  the  effect  of  such  a  rate  increase  on 
advertisers,  Mr.  Hutchinson  says  “by  the 
quantitative  milline  rate  comparison,  the 
newspaper  advertiser  never  had  it  so  good 
and  when  analyzed  on  a  qualitative  basis  and 
translated  into  tangible  and  understandable 
terms  it  becomes  clear  that  the  newspaper  ad¬ 
vertiser  is  riding  on  the  crest  of  a  newspaper 
advertising  rate  bonanza.” 

Newspapers  will  not  adopt  these  recom¬ 
mendations  speedily.  An  E  &  P  survey  of  cir¬ 
culation  managers  this  week  (page  8)  reveals 
that  in  most  instances  they  are  cautious  about 
further  rate  increases  under  present  competi¬ 
tive  conditions.  Advertising  managers  may  be 
expected  to  reflect  the  same  caution. 

If  it  were  up  to  us  to  make  a  choice  for 
newspapers  between  an  advertising  and  a  cir¬ 
culation  rate  increase,  assuming  it  was  im¬ 
perative  to  meet  rising  costs,  we  would  favor 
the  former. 

Newspapers  are  mass  media.  They  must 
continue  in  that  role  reaching  the  maximum 
number  of  readers.  Their  principal  competi¬ 
tion  today  comes  from  a  medium  that  enters 
the  home  at  no  cast  to  the  reader — excluding 
the  initial  cost  of  a  TV  set.  As  one  circulation 
manager  succinctly  concluded: 

“Advertisers  use  newspapers  because  they 
want  to  reach  the  maximum  number  of  poten¬ 
tial  buyers  at  the  locale  of  sale.  If  this  path 
to  the  market  at  the  point  of  sale  is  dimin¬ 
ished  because  too  high  circulation  prices  re¬ 
duce  the  number  of  readers  of  newspapers,  the 
advertiser  could  be  forced  into  higher  and 
perhaps  wasteful  expenditures  to  reach  his 
maximum  potential.” 
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monthly  by  the  Illinois  Department 
of  Labor. 


PERSONAL 

mention 


Baseball  writers  covering  the 
All-Star  game  at  Cleveland  last 
week,  signed  a  scroll  for  Edward 
Burns,  Chicago  Tribune  baseball 
writer,  who  is  confined  to  a  Brigh¬ 
ton,  Mass,  hospital.  They  also  sent 
him  a  souvenir  press  button  and 
press  box  ticket  for  the  game. 

*  *  * 

Sam  Stuart  McKeel  has  left 
the  staff  of  Greensboro  (N.  C.) 
Daily  News  where  he  was  the 
courthouse  beat  reporter  to  join 
the  staff  of  the  Charlotte  (N.  C.) 
Observer. 


John  H.  Brooks,  president- 
treasurer  of  Torrington  (Conn.) 
Register,  has  been  reelected  chair¬ 
man  of  the  board  and  a  trustee  of 
the  Torrington  Savings  Bank. 


C.  E.  Palmer,  publisher  of  Hot 
Springs,  Ark.  newspapers,  received 
the  Boys  Clubs  of  America  bronze 
keystone  medalion  and  citation 
signed  by  former  President  Herb¬ 
ert  Hoover  in  recognition  of  long 
and  devoted  service  to  the  Hot 
Springs  Boys  Club. 


Arden  X.  Pangborn,  editor  of 
Portland  (Ore.)  Journal,  talked 
on  “Constitutional  Freedoms”  in 
the  feature  address  to  a  large  class 
of  newly-naturalized  citizens  in  a 
federal  judge’s  court  last  week. 


Ralph  W.  Frankis.  assistant  to 
the  publisher,  Berkeley  (Calif.) 
Daily  Gazette,  since  1948,  has  been 
named  assistant  publisher. 


On  the  Business  Side 

John  M.  Ki  oc  k.  formerly  adver¬ 
tising  manager  of  Lufkin  Rule  Co., 
has  been  appointed  to  the  Detroit 
sales  staff  of  Parade. 


Max  Neal,  former  district  cir¬ 
culation  manager  for  Muncie  (Ind.) 
.Star  and  Press,  has  assumed  new 
duties  as  circulation  manager  of 
Bloomington  (Ind.)  Star-Courier. 
The  weekly  publication  is  chang¬ 
ing  from  mail  delivery  to  carrier 
service. 


Gerald  H.  Coy,  former  adver¬ 
tising  public  relations  director  of 
Columbus  (Ohio)  Citizen,  has  been 
named  business 
manager  and  ad-  ' 
vertising  director 
of  New  Kensing- 
ton  (Pa.)  Daily  .IB'  I 
Dispatch.  He  sue- 
ceeds  Wes  H.  ^  - 

Krecer  who  re-  M  J 

signed  recently  to  / 

take  over  a  week- 
ly  in  Michigan.  ' 

Mr.  Coy  has  also 
been  editor  and 
manager  of  Mar¬ 
tins  Ferry  (Ohio)  Times-Leader 
and  Albert  Lea  (Minn.)  Evening 
Tribune.  He  is  a  member  of  Sigma 
Delta  Chi,  professional  journalistic 
fraternity  and  the  Columbus  Ad¬ 
vertising  Club. 


to  working  as  night  sports  editor  Harold  W.  Johnson,  with  the 
of  the  Chicago  Sun-Times,,  Mr.  Berkeley  (Calif.)  Daily  Gazette 
Fairfall  was  sports  editor  and  han-  for  36  years  and  for  the  past  15 
died  general  news  on  the  Musca-  years  a  daily  columnist  there,  was 
tine  (Iowa)  Journal.  honored  by  community  leaders 

*  «  *  and  associates  at  a  recent  dinner 

John  Scott  Davenport,  author 
of  a  book  on  circulation  practices 
and  formerly  editor  and  publisher 
of  the  weekly  newspaper,  Tiskilwa 
(111.)  Bureau  Valley  Chief,  has 
been  appointed  editor  of  the  Illi¬ 
nois  Labor  Bulletin,  published  bi- 


Stephen  DeBurr,  formerly  with 
the  circulation  department  of  the 
Washington  (D.C.)  Daily  News, 
has  joined  the  Anchorage  (Alaska) 
Daily  Times  as  assistant  circulation 
manager. 


Joe  Bouchard,  formerly  with 
the  sports  department  of  the  old 
Washington  (D.  C.)  Times-Herald, 
has  been  named  sports  editor  of 
{Continued  on  page  34) 


Your  Readers  Will  Watch  For 
And  Welcome  The  Good  Ideas  In 


E.  C.  Ferguson,  managing  edi¬ 
tor  of  Medford  (Ore.)  Mail  Trib¬ 
une,  promoted  the  advantages  of- 
ferexl  by  Medford  and  the  sur¬ 
rounding  area  in  the  lead  article 
in  the  June  issue  of  Oregon  Busi¬ 
ness  Review, 


Designs  for  Living 

By  Effa  Brown 


Fernand  Gagnon,  managing  ed¬ 
itor  of  Three  Rivers  (Que.)  Daily 
Le  Nouvelliste,  has  been  appointed 
director  of  the  newspaper’s  adver¬ 
tising  and  promotion  department, 
replacing  Guy  Bigue,  who  has  be¬ 
come  sales  manager.  Herve  Biron 
replaces  Mr.  Gagnon  as  managing 
editor. 


Stanley  McLauchlan  has  been 
appointed  circulation  office  man¬ 
ager  of  Montreal  (Que.)  Star’s 
Family  Herald  and  Weekly  Star. 

Duncan  H.  McRae  has  been 
named  Eastern  Canada  circulation 
representative  for  the  Family  Her¬ 
ald  and  Weekly  Star. 

*  *  * 

Barnard  (Barney)  R.  Mul- 
lady,  former  general  manager  of 
the  Labor  Press  Association  and 
one-time  reporter  for  New  York 
Daily  News  and  old  Long  Island 
(N.Y.)  Daily  Star,  has  taken  over 
as  circulation  manager  of  the  AFL 
News-Reporter. 

*  *  * 

Larry  B.  Mulvaney  has  joined  Henry  (Hank)  Casserly,  60, 
the  display  advertising  sales  staff  sports  editor  of  Madison  (Wis.) 

editor  (S  publisher  for  July  24,  1954 


Keyed  to  the  booming  “do  it  your¬ 
self”  trend,  “Designs  For  Living” 
shows  your  readers  best  ways  to 
solve  household  repair,  remodeling 
and  interior  decoration  problems. 
Can  run  as  a  daily  feature  (5  col¬ 
umn  inches,  6  times  weekly),  or 
week’s  releases  can  be  ganged  as 
editorial  anchor  of  weekly  pages  for 
building,  decorating  supplies  adver¬ 
tisers.  Send  for  samples  today! 


If  you  are  interrupted  before  a 
painting  job  is  finished,  DON'T 
leave  your  uncleaned  brush  ex¬ 
posed  to  the  air. 


CHICAGO  SUN-TIMES 


In  the  Editorial  Rooms 


DO  wrap  wet  brush  in  aluminum 
foil  so  it  stays  wet.  Also  wrap 
clean  brushes  in  foil  for  storing. 


211  W.  Wockar  Drive,  Chicago  6 
Harry  B.  Baker,  Gen.  Mgr. 
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continued  from  page  33 
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the  Anchorage  (Alaska)  Daily  J 
Times.  * 

*  *  *  c 

1 

Walter  Kerr,  of  the  Washing¬ 
ton  staff  of  New  York  Herald  Trib¬ 
une,  recently  received  from  r 
Georges  Carlier,  Belgian  Charge  \ 

d’Affaires,  the  decoration  of 
Chevalier  of  the  Order  of  Leopold 
in  Washington.  I 

*  *  *  \ 

Paul  Ferris,  formerly  of  the  l 

old  Chicago  Sun  staff,  later  man-  i 
aging  editor  of  Beaumont  (Tex.) 
Journal  (1948-51)  and  more  re¬ 
cently  a  staff  member  of  the  Salary 
Stabilization  Board,  Washington, 

D.  C.,  has  joined  Chicago  Sun- 
Times  news  desk.  i 
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DISPLAY  ADVERTISING  RATES 
Apate  1  6  13  26  52 

Lines  Time  Timet  Timet  Timet  Timet 

664  $460  $390  $365  $335  $300 

282  260  215  205  190  170 

141  145  125  115  no  100 

70  95  85  75  65  60 

35  55  48  43  40  30 


Donald  J.  Sterling  Jr.,  report¬ 
er  for  the  Portland  (Ore.)  Journal 
who  was  one  of  the  staffers  cover¬ 
ing  the  recent  Velde  committee’s 
anti-Communist  hearings  in  Port¬ 
land,  discussed  the  hearings  and  the 
coverage  given  them  at  the  Port¬ 
land  Exchange  Club’s  meeting. 

Kenneth  T.  Weston  has  been 
named  managing  editor  of  the 
weekly  Amity  (Ore.)  Standard. 

0  0* 

Dennis  O’Brien,  formerly  on 
the  feature  staff  of  United  Press  in 
Washington,  D.  C.,  is  now  a  re¬ 
porter  for  Chicago  Sun-Times  as  a 
member  of  the  local  news  staff. 

*00 

George  L.  Crowe  has  joined 
Tucson  (Ariz.)  Daily  Citizen  staff 
as  a  sports  reporter,  resigning  from 
Phoenix  (Ariz.)  Republic  copydcsV 
to  make  the  move. 


THE  FOURTH  ESTATE . . . 

I  0 


By  Trent 


Forrest  (Woody)  Edwards,  As- 
sixiated  Press  correspondent  for 
the  Tokyo  and  Korea  bureaus  since 
November,  1952,  recently  was  sent  *"  Latin;  I  want  to  rent  my  house  to  the  right  people!” 

to  Indo  China  to  report  war  activi-  - - - — 

ties  there.  joined  the  staff  of  Baltimore  (Md.)  fellow  in  1952-53,  has  resigned 

•  •  *  Evening  Sun.  from  Santa  Fe  (N.  M.)  New  Mex- 

RobertT.  Johnson  has  resigned  „  p  *  *  b  ^  f 

t  ^  Harlan  Edwards  has  been  Ucity  for  the  Republican  Party  in 

(Ct  a  \  p  ^  nhvarvor  tn  r<»tiirn  editor  of  the  Jacksonville  New  Mexico.  He  formerly  worked 

(N.C.)  Daily  News  succeeding  lor  ihtt  Albuquerque  (N.  M.)  Jour- 

Vi  h  u;'i/  lwnm/»  PY<v'iitive  EDWARD  BRODERICK,  who  has  re-  nal  as  a  Santa  Fe  correspondent 
where  he  will  become  executive 

editor.  Steve  Loy  will  move  into  *  *  *  *  *  * 

an  editorial  capacity  but  will  con-  Howe,  managing  editor  of  M.  Jerome  Conn,  formerly  a 

tinue  to  write  local  news  as  well.  "v.;-  .  ^ 


nal  as  a  Santa  Fe  correspondent 
and  for  United  Press. 


cuiiuiiai  vapawiiy  i/ui  win  vnn  HowE,  managing  editor  of  M.  Jerome  Conn,  formerly  a 

ue  to  write  local  news  as  well.  charlotte  (N.C.)  News  since  1949,  member  of  the  editorial  staff  of 

has  joined  the  C/ia/mnooifa  (Tenn.)  Lancaster  (Pa.)  News  Era,  has 
Dwight  ^V,  (Deke)  Koppes,  Titnes,  His  wife,  formerly  worn-  joined  Ketchum,  \f3cLeod  & 
rmer  promotion  manager  of  p^gg  ej;tor  of  the  News,  has  Grove,  Inc.,  Pittsburgh  advertising 
tdies  Home  Journal,  has  taken  become  a  member  of  the  Times’  public  relations  agency,  as  a 
er  as  publisher  of  Scottsdale  de^rTm^nt  Public  relations  account  execuUve. 


promotion  manager 


Ladies  Home  Journal,  has  taken  become  a  member  of  the  Times’  public  relations  agency,  as  a 
over  as  publisher  of  Scottsdale  woSs  dep^rTm^nt  Public  relations  account  execuUve. 

(Ariz.)  Arizonian,  successor  to  the  ^o  *  *  *  *  * 

Weekly  Arizonian,  the  territory’s  John  C  McPhee  has  been  Brad  Prince,  former  editor  (rf 
first  newspaper  established  in  1859.  managing  editor  of  Bisbee  Santa  Fe  (N.  M.)  News,  hu 


Ernest  Clark,  special  farm 
writer  for  Louisville  (Ky.)  Cour¬ 
ier-  Journal,  has  been  elected  pres¬ 
ident  of  the  Kentucky  Farm  Press 
and  Radio  Association. 


(Ariz.)  Daily  Review. 


Where  They  Are  Now 


been  named  as  assistant  publicity 
director  of  the  New  Mexico  Re¬ 
publican  party. 

0  0  0 

Walter  S.  Nicholes,  former  re¬ 
porter  for  the  Syracuse  (N.  Y.) 
Herald-Journal,  is  now  teaching 


ana  isaaio  ^ssociauon.  RICHARD  DEVESTEY  edUorial  as-  Herald- Journal,  is  now  teaching 

■o  tv:  n  rtttitc  K-i  Post-  journalism  and  English  at  Jefferson 

Richard  (Farmer)  Brown,  has  Standard,  has  left  to  become  pub-  High  School,  Roanoke,  Va. 

retired  from  the  Springfield  (Mass.)  he  relations  director  for  the  Onon-  *  ♦  ♦ 

Republican  and  Union  after  32  daga  County  Savings  Bank,  Syra-  Jimmy  Creamer  left  the  post  of 
years.  He  has  been  bureau  chief  cuse.  Mnrttonntcrv  (AIh  l  Journal  state 


in  the  Northern  Berkshire  area. 

Edward  Cynarski  succeeds  Mr.  Frank  O.  Muni,  former  promo-  'Ziiu  i'mIsq  V  iv/.w7  hrinsp”orBan 
Br»w„.  .ion  mnnaenr  of  the 

*  *  *  News  (Va.)  Daily  Press  and  goula 

Mrs.  Elizabeth  C.  Coes,  editor  FiWj  - //eraW.  has  joined  Gaynor  *  '  *  *  b 

of  Worcester  County  (Mass.)  ^  Company,  New  York  advertising  Ken  Johnson  has  resigned  to 
Courier,  has  been  indorsed  in  her  agency,  as  publicity  director.  return  to  college  after  two  years 


Jimmy  Creamer  left  the  post  of 
Montgomery  (Ala.)  Journal  state 
editor  to  become  editor  of  the  In¬ 
galls  (Miss.)  News,  house  organ 


district  by  Republican  town  com¬ 
mittees  as  a  candidate  to  the  state 
legislature  for  election  this  No¬ 
vember. 


Andre  St.  Pierre  is  leaving  ed¬ 
itorial  room  of  Montreal  (Que.) 


Ken  Johnson  has  resigned  to 
return  to  college  after  two  years 
in  the  news  department  of  Coos 
Bay  (Ore.)  Times.  He  joined  the 
staff  as  a  sports  writer  and  for  the 


Charles  J.  L.  May,  after  56 
years,  has  retired  from  reportorial 
duties  with  the  St.  Joseph  (Mo.) 
News-Press. 


Louis  R.  Rukeyser. 


graduate  of  Princeton  University  the  East  Hartford  Superintendent 

where  he  headed  the  Pres.s  Club  of  Schools. 

and  former  member  of  Mount  o  o  o 

Vernon  (N.Y.)  Daily  Argus,  has  Melvin  Mencher,  a  Nieman 


La  Presse  to  become  assistant  to  ^  has  been  telegaph  and 

Robert  Hmnault,  public  relations  editor.  He  is  being  replaced 

chief  for  the  Montreal  Transporta-  jjy  \|artin  Smith. 
tion  Commission.  ^ 

Francis  l  paouette  East  Musical  Director  Named 

Hartford  reporter  for  IJartford  William  McMahon,  county  and 
(Conn.)  Times,  has  resigned  to  be-  music  editor  of  the  Atlantic  City 
come  administrative  assistant  to  (N.  J.)  Prcjs,  has  been  nam^miE 
the  East  Hartford  Superintendent  sical  director  for  the  Atlantic  City 
of  Schools.  (Centennial  Celebration.  Mr.  Me- 

*  ♦  ♦  Mahon,  a  professional  singer  him- 

Melvin  Mencher,  a  Nieman  self,  directs  weekly  concerts. 


Francis  L.  Paquette,  East 
Hartford  reporter  for  Hartford 
(Conn.)  Times,  has  resigned  to  be- 
June  come  administrative  assistant  to 
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Special  Editions] 
Record  Variety 
Of  Occasions 

Special  editions  to  record  a  va¬ 
riety  of  occasions  have  been  pub¬ 
lished  within  recent  weeks  by  sev¬ 
eral  newspapers. 

The  Kewanee  (Ill.)  Star-Courier 
marked  the  Centennial  celebration 
of  Kewanee  with  a  144-page  July 
13  issue.  The  edition  included 
nine  sections  and  contained  a  sec¬ 
tion  devoted  to  Kewanee  newspa¬ 
pers. 

Also  in  Illinois,  the  Oak  Park 
Oak  Leaves,  weekly  tabloid,  pub¬ 
lished  its  75th  anniversary  issue 
containing  172  pages,  including 
112,000  lines  of  display  advertis¬ 
ing. 

In  observance  of  its  50th  birth¬ 
day,  the  Tarentum  (Pa.)  Valley 
Daily  News  put  out  an  8C-page 
special  “Golden  Age”  edition.  Is¬ 
sued  in  six  sections,  it  was  printed 
on  goldenish  newsprint. 

Largest  special  editioh  in  its 
history  was  published  July  7  by 
the  Traverse  City  (Mich.)  Record- 
Eagle.  The  annual  Cherryland 
Greeting  Edition,  marking  the  29th 
annual  National  Cherry  Festival, 
contained  48  pages. 

Subscribers  of  the  Red  Wing 
(Minn.)  Daily  Republican  Eagle 
on  July  7  received  the  largest 
single  edition  ever  published.  The 
edition  commemorated  the  100th 
anniversary  of  the  establishment  of 
Goodhue  County  and  ran  120 
pages. 

The  29th  annual  State  of  Maine 
Edition  filling  118  pages  in  the 
morning  Portland  Press  Herald 
and  the  afternoon  Evening  Ex¬ 
press  was  published  July  3.  With 
the  regular  Saturday  papers,  total 
rose  to  132  pages.  It  was  eight 
pages  larger  than  the  1953  version. 

To  mark  the  100th  anniversary 
of  its  city,  the  Superior  (Wis.) 
Evening  Telegram  published  an  I 
eight-section,  76-page  edition,  July 
15. 

In  Watertown,  N.  Y.,  the  Water- 
town  Times  published  a  32-page 
tabloid  insert  for  its  July  12  issue 
devoted  to  development  of  the 
Raquette  River  as  a  source  of 
power. 

And  out  in  Grand  Forks,  N.  D., 
the  Grand  Forks  Herald  marked 
its  75th  anniversary  with  a  62-page 
special  edition.  Also  observed  in 
the  edition  was  the  25th  anniver¬ 
sary  of  M.  M.  Oppegaid  as  editor 
and  publisher  of  the  Herald. 

■  I 

Correction  ' 

In  a  list  of  directors  of  the  new¬ 
ly  formed  United  Press  Newspa¬ 
pers  of  Connecticut  (E  &  P,  July 
10,  page  14)  incorrect  titles  were 
given  for  two.  Their  names  and  j 
correct  titles  are  Sanford  H.  1 
Wendover,  editor,  of  the  Meriden  I 
Journal,  and  E.  A.  V.  Gustafson,  I 
managing  editor  of  the  Middle- 
town  Press.  I 


The  great  Topeka  area  has  attracted  many  fine  Industries  and 
Is  drawing  more  and  more  ot  them  to  this  over-100,000  market 
and  its  network  ot  surrounding  Drive-In  Counties. 

The  Manufacturing  Magnet,  in  turn,  attracts  high  employ¬ 
ment  and  steady  wages.  Result:  The  Topeka  market  is  a  BUY¬ 
ING  market,  per-capita  dollar  wealth  unusually  high. 

Because  ot  its  geographic  location,  Kansas  is  Indeed  the  hub 
ot  the  continent,  the  tocal  point  ot  railroads  criss-crossing 
America.  And  Topeka  shares  abundantly  in  this  industrial 
growth.  Every  new  plant  locating  in  this  section  accelerates 
the  payroll-buyablllty,  and  Topeka  otters  practically  all  essential 
advantages : 

•  Abundant  low-cost  electric  power.  •  Natural  tuel  resources. 

•  Readily  available  water.  •  Intelligent,  skilled,  experienced 
manpower.  •  Rail,  overland,  and  air  transportation.  •  Cen¬ 
tral  location  available  to  all  markets.  •  Superior  housing  and 

living  conditions.  •  Year-round  open  climate.  •  Diver¬ 
sified  agricultural  production.  •  Network  of  industrial 
servicing  facilities.  •  Year-round  recreation  facilities. 

•  Excellent  schools  and  churches.  •  Moderate  cost  ot 
living. 

Topeka's  Remarkable  Growlh  Recently 
Due  in  large  Measure  lo  Varied  Industry 

Just  as  a  husky  blend  ot  agriculture 
and  Industry  gives  Impetus  to  Topeka's 
spend-ability,  it  is  characteristic  ot 
both  people  and  market  to  e.xperi- 
ineiit,  to  sample  the  new  and  better 
things,  to  live  on  a  constantly  ascend¬ 
ing  scale. 

These  factors  make  Topeka  one  ot 
the  proven  dependable  test-campaign 
areas.  Our  people  are  not  timid  when 
it  comes  to  responding  to  advertised 
NEW  products. 

That  this  Magnet-Market  should 
bring  speedy  response  to  test  messages 
is  natural  enough. 


And,  finally,  the  people  ot  Greater 
Topeka  and  of  its  vast  surrounding 
Counties  are  magnet-drawn  to  news¬ 
papers  that  have  grown  up  with  them, 
served  them,  were  vigilant,  always,  in 
their  civic  pride. 


STATE-ja^JOURMAl 

j=(Evening)=  ~ 


I’ubliihcJ  in  rhe  Ca'f^ilal  of  Kan\us.  by 


The  Topeka  Newspaper  Printing  Company,  Inc, 


Represented  By  Tbe  Copper  Publications,  Inc. 


editor  (S  publisher  for  July  24,  1954 
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RADIO  and  TELEVISION 


WSB*s  New  TV  CetiU 

To  Reflect  Old  South 


Ati  anta  ra 

Architectural  traditions  of  the  ^0“^  studios,  film  screening 

Did  South  will  be  combined  with  rooms  the  newsr^m  and  offices 

he  fiexibility  and  practicality  re-  for  other  staff  functions  The 

u.,  i  „  T-A/ u  ■  ^  south  or  entrance  wing  of  the 

luired  by  the  radio-TV  business  in  stories,  the 

in  unusual  new  broadcasting  cen-  ^  than 

the  main  floor  of  the  production 
n  I  r  I  ^  v.-!,  area,  the  second  floor  half  a  story 
L^ated  on  a  history-packed  hill  higher.  Thus  only  half-story  flights 

of  stairs  will  be  needed  from  the 
Siege  of  Atlanta  is  still  visible-  jhe  front  lobby. 

the  new  structure,  overlooking  the  ^he  lobby  to  the  production 

mtersection  of  Peachtree  and  West  ^  from  the  production 

Peachtree  Streets  in  Atlanta’s  north  the  second  story  of  the 

section,  has  been  designed  to  add  wing, 

to  the  ci^  s  classic  atmosphere  of  Qff  the  main  TV  studio,  near 
charm.  The  south  facade,  looking  ,he  lobby  wing,  will  be  an  outside 
down  Peachtree  Street  toward  the  ^judio  for  style  shows  and  other 
cen  cr  of  the  city,  will  be  authentic  productions  requiring  a  garden  set- 
two-story,  center-hallway  Georgian 

architecture,  with  the  re.st  of  the  relatively  large  radio  studio, 

structure  conforming  to  this  basic  35  ^  2I  feet,  is  also  intended  for 
a|l  S'des  of  occasion  as  a  gathering 

e  building  will  be  specially  made  f^^r  clients  and  other  groups, 

to  resemble  the  richly-colored,  ^  snack  bar  nearby  will  increase 
ante-bellum  hand-molded  brick,  the  air  of  hospitality. 

ig  lighted  with  entrance  trim  of  ^  cupola  surmounting  the  clas- 
pin  Georgia  marble.  facade  will  also  serve  a  func- 

Park-Like  Effect  tional  purpose,  as  it  will  house  the 

The  Austin  Company,  which  de-  fan  for  the  water  cooling  tower 
signed  and  will  build  the  new  directly  underneath  the  roof.  The 
broadcasting  center  for  Atlanta  building  will  be  completely  air- 
Newspapers,  Inc.,  has  carefully  conditioned, 
adapted  the  planned  structure  to  Besides  the  present  WSB  -  TV 
the  site,  which  is  being  developed  studio  in  Atlanta,  other  design 
with  a  view  to  preserving  the  num-  and  construction  work  by  The  Aus- 

erous  trees,  many  more  than  a  tin  Company  for  the  newspaper  _ ^  ****»  wui.  ma 

century  old.  The  park-like  effect  and  broadcasting  enterprises  of  ly  by  Carl  Stanton,  NBC  vicepresi-  Q*'*X'*J 

will  be  enhanced  by  general  land-  James  M.  Cox  includes  the  origi-  Jent  in  charge  of  the  film  division,  ■tJCpailSlOn  OtuaiGG 

scaping  to  be  directed  by  Edward  nal  WHIO-TV  studio  in  Dayton,  Seymour  Berkson,  general  manager  San  Francisco 

L.  Daugherty,  landscape  architect,  Ohio,  where  a  large  addition  to  of  INS,  will  make  the  INS-Telc-  Studies  into  additional  newsprint 

of  Atlanta.  house  executive  offices  and  radio  news  Daily  News  Film  Service  production  facilities  in  British  Co- 

All  of  WSB’s  studio  operations  operations  is  now  nearing  comple-  available  to  the  NBC  film  division  lumbia  are  underway  in  British  Co- 

and  business  activities,  including  remodelling  at  the  Miami  “Daily  News  Report”  subscribers.  lumbia,  the  annual  report  of 

television  and  AM  radio,  will  be  Daily  News  plant.  Stanton  explained  the  move  and  Crown  Zellerbach  Corporation 

centralized  in  the  new  '  building  *  .  .  reasons  behind  it:  states.  These  studies  are  being 

when  it  is  completed  early  in  the  Iowa  Paper  Petitions  “The  NBC  film  division’s  ‘Daily  made  at  Elk  Falls,  where  a  new 

Summer  of  1955.  It  will  replace  For  Radio-TV  Station  News  Report’  has  been  produced  mill  subsequently  fully  acquired  by 

the  existing  Austin-designed  studio  Cedar  Rapids,  Iowa  hy  the  NBC  network  news  and  Crown  was  completed  in  1952. 

and  transmitter  building  completed  Sole  control  of  the  Cedar  Rapids  special  events  department.  Quite  New  records  in  paper  produc- 

in  1948  at  the  rear  of  the  same  Television  Co.  under  a  stock  pur-  naturally,  the  material  on  the  pro-  tion,  net  sales  and  earnings  are 

site.  chase  plan  will  pass  to  the  Gazette  gram  has  its  first  use  on  network  reported  by  J.  D.  Zellerbach,  pres- 

Two  large  TV  studios  one  50  Rapids,  when  a  pro-  riews  shows,  and  this  tends  to  make  ident.  The  output  for  newsprint 

X  75  feet  the  other  40  x  50  feet  Position  just  submitted  to  the  FCC  it  incompatible  with  the  require-  alone  totalled  360,432  tpns.  or  34.1 

will  be  legated  on  the  ground  f\oor  approved.  The  station,  KCRI  ments  of  many  local  TV  shows.  ^rcent  of  total  paper  and  pa^r- 

of  the  new  structure  alomr  u/tth  a  operates  radio  and  television  on  “Although  we  have  decided  to  board  production  of  1,058,»W 
talent  workr^m  and  Sg^  me  channel  9.  in  competition  with  discontinue  the  syndication  of  this  tons.  ,™<,„000 

chanical  eauinment  rooms  amt  station  WMT.  program,  we  are  fortunate  in  hav-  Total  net  sales  of  $297,959,000 

storage  rooms'^  Video  control  on  Present  officers  of  KCRI  an-  ing  an  arrangement  with  INS-Telc-  are  18  percent  above  the  preceding 
erations  on  the  main  floor  wilt  he  "ounce  they  will  outline  future  news  advantageous  to  everyone  fiscal  year’s  figure.  Net  mconK  ot 

isolated  from  the  two  control  P'ans  following  approval  of  the  concerned.  Telenews  will  make  its  $26,828,000  compares  with  $j.l.- 

booths  overlookinc  the  studio.s  transaction  by  the  FCC.  Daily  News  Film  Service  available  890,000  for  the  previous  fiscal. 

thus  ncrmiffin™  th^  «  r  ’  to  all  of  our  sub.scribcrs.”  ■ 

tnus  permitting  the  use  of  com-  ___  __  ___  _  -kt  *1 

mon  video  control  equipment  for  NBC  to  Use  INS  ^  W©W  DOlly 

programs  originating  in  either  Film  Telecasts  Incr©aS©S  PriC©S  Middlesboro,  Ky- 

studio.  To  eliminate  distractions.  The  NBC  TV  film  division  is  South  Haven,  Mich.  This  city  got  its  second  daily 

there  will  be  no  visual  contact  with  discontinuing  the  syndication  of  The  5om//i //aven  TriTtMtie,  citing  newspaper,  the  Tri-State  Morning 
the  larger  TV  studio  from  the  its  “Daily  News  Report”  to  local  “the  substantial  increase  in  the  Herald,  last  week.  Previously  the 

master  control  room.  For  fu-  television  stations  in  connection  cost  of  everything  that  goes  into  paper  was  a  weekly.  W.  I.  Jones 

ture  development  with  color  TV,  with  an  agreement  just  concluded  the  making  of  a  newspaper,”  in-  is  president  of  the  publishing  com- 

however,  master  control  will  have  between  NBC  and  International  creased  its  price  from  five  to  seven  pany,  and  G.  Henry  Basham,  for- 

a  viewing  window  looking  down  News  Service,  distributors  of  Tele-  cents  on  July  12,  and  raised  home  mer  editor  of  the  Middlesboro 

into  the  smaller  TV  studio.  news  Film  Service  for  TV.  delivery  rates  from  30  to  35c.  Daily  News,  is  its  managing  editor, 


Boss  and  beauty  bevy  celebrate  1 00th  birthday  of  the  Fostoria 
(Ohio)  Review-Times  by  donning  ancient  headgear.  Edmond  .M.  Hop¬ 
kins,  secretary-treasurer  and  business  manager,  is  surrounded  by  Del^ 
Pierce  (left),  hk  gal  Friday,  national  advertising  and  billing;  Eleanor 
Hicks,  local  ads  and  checking  copies;  Juanita  Moser,  society  editor. 
The  newspaper  issued  a  128-page  Centennial  edition  on  July  7, 
forerunning  tbe  Centennial  Celebration  July  11-17. 
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WBEN-TV 

owned  by  Buffalo  Evening  News 

WFMY-TV 

owned  by  Greensboro  Daily  News 

W  DA  F-T  V 

owned  by  The  Kansas  City  Star 

W  H  AS  -TV 

owned  by  The  Louisville  Courier-Journal 

WTMJ-TV 

owned  by  The  Milwaukee  Journal 


All  represented  by. .  •  the  one  representative  in  advertising  who  really 

'  appreciates  the  importance  of  television.  These  well-known 

newspaper-owned  TV  stations  recognize  the  inherent  and  vital 
differences  among  media.  Their  owners  (like  the  non-newspaper 
owners  of  WAAM  and  WMTW)  have  found  that 
representation  concentrating  exclusively  upon  television  has  merits 
attainable  only  with  Harrington,  Righter  and  Parsons,  Inc. 


Harrington,  Righter  and  Parsons,  Inc. 

Neve  York 
Chicago 
San  Francisco 


television  —  the  only  medium  we  serve 


fV.lAM  Baltimore 

iriiEN-rr  Buffalo 

irFSlY-Tl  Greensboro 
J V DA F-TV  Kansas  City 
irUAS-TF  Louisville 
JFTMJ-ry  Milwaukee 
fFMTJF  Mt.  IVashington 
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It*s  No  Puzzle  About 
Success  of  Pruzzle* 

By  Jcones  L  CoUings 


A  CROSSWORD  puzzle-style  con¬ 
test  that  originated  in  England  and 
is  now  being  created  by  a  Cana¬ 
dian  newspaperman  is  going  big  in 
the  United  States  for  Bell  Syndi¬ 
cate,  Inc. 

The  syndicate  calls  it  the  “Prize 
Crossword  Puzzle  Contest,”  but 
elsewhere  it  is  known  by  various 
names,  notably  “The  Little  Stink¬ 
er,”  as  the  San  Francisco  Chron¬ 
icle  has  tagged  it. 

“In  theory,  it  looks  simple,  but 
actually  it  isn’t,”  explained  Joe 
Agnelli,  executive  vicepresident  of 
Bell.  “There  are  two  or  more  so¬ 
lutions  to  the  clues,  and  the  trick, 
of  course,  is  to  get  the  correct  so¬ 
lution  to  each  one  of  the  clues.” 

How  It  Works 

Before  more  of  Mr.  Agnelli’s 
comments,  first  a  word  on  how 
the  thing  works. 

Once  a  week  the  30  papers  Mr. 
Agnelli  says  are  on  the  list  receive 
a  puzzle,  which  is  for  release  on 
Friday,  Saturday  or  Sunday.  The 
full  solution  can’t  be  published  till 
the  following  Friday  at  the  earliest 
— about  which,  more  later. 

At  any  rate,  the  puzzle  or  pruz¬ 
zle  or  whatever  you  care  to  call 
it  looks  like  an  ordinary  puzzle 
that  .someone  has  been  halfheart¬ 
edly  playing  around  with.  Letters 
are  filled  in  here  and  there. 

With  that  start,  the  contestant 
takes  over.  He’s  supplied  with 
plenty  of  clues,  most  of  which  are 
tricky.  For  instance  No.  1  down 


may  be  clued  as  “One  giving  way 
suddenly  might  well  cause  an  un¬ 
fortunate  mishap,”  and  the  five 
spaces  are  already  filled  in  with 
the  letters  C,  H  and  I,  with  C  H 
together,  then  a  space,  then  I,  then 
a  space. 

Chair  is  the  answer.  That’s  easy, 
you  say,  but  some  of  them  are 
not.  You  have  to  stretch  your 
imagination  from  here  to  where 
that  clever  man  is  in  Canada. 

Going  Great 

The  craze  was  started  several 
months  ago,  and  the  idea  was  to 
ask  Joe  how  it’s  been  going  over. 

Great,  he  answered. 

“This  promotion  -  style  contest 
has  done  so  well,”  he  said,  “that 
we’re  working  up  a  few  more.  Im¬ 
itation  is  the  greatest  form  of  flat¬ 
tery,  they  say,  and  we  have  three 
imitators.” 

Some  client  newspapers  were 
uneasy  about  the  thing  at  first,  he 
said,  because  they  thought  it  was 
too  difficult.  They  complained 
they  weren’t  getting  any  winners 
(paoers  have  been  offering  from 
$25  to  $500  to  winning  entries.) 

“Eventually,  though,”  Joe  said, 
“winners  began  to  crash  through, 
and  in  cases  where  they  didn’t,  the 
paper  gave  the  cash  prize  to  the 
person  or  persons  coming  closest. 

“About  this  time,  what  with  the 
complaints,  the  creator  slipped  in 
an  ea.sy  one  and  it  wasn’t  unusual 
for  a  paper  to  have  15-20  winners 
that  week.” 


Joe  said  that  the  papers  that 
have  been  running  the  puzzle  have 
excellent  response  now,  whether 
they  had  a  so-so  kickoff  or  not. 
The  Brooklyn  Eagle,  for  one,  has 
had  109,000  entries;  the  Pittsburgh 
Press  received  89,000  the  second 
week  the  contest  ran;  and  the 
Seattle  Times  in  its  third  week  of 
play  was  flooded  with  76,946. 

“One  guy,”  Joe  said,  “submitted 
9,000  mimeographed  facsimiles — 
and  still  didn’t  win  a  thing!” 

Answers  to  three  clues  are  given 
with  each  puzzle  for  preliminary 
eliminations.  These,  according  to 
Joe,  eliminate  85-90%  of  all  en¬ 
tries. 

What  about  the  answers,  Joe? 
Do  they  come  in  here,  or  does  the 
fellow  in  Canada  send  them  out  to 
the  newspapers? 

“That’s  a  good  question,”  he 
said.  “No,  we  don’t  see  them  un¬ 
til  after  the  weekly  contest  is  over. 

“For  the  protection  of  clients,  as 
our  promotion  piece  says,  the  full 
solution  and  explanation  of  the 
more  difficult  clues  are  mailed  to 
a  local  bank  executive  designated 
by  each  newspaper. 

“Such  executive  agrees  to  hold 
the  full  solution  until  the  Thurs¬ 
day  morning  following  publication 
of  the  puzzle,  at  which  time  he 
will  deliver  it  to  the  newspaper’s 
representative.” 

■ 

Athens  (Tex.)  Review 
Stock  Is  Sold 

Athens,  Tex. 

Announcement  is  made  by  M. 
M.  Donosky  of  the  sale  of  his  in¬ 
terest  in  the  Athens  Review  to  R. 
E.  (Dick)  Dwelle,  who  has  been 
publisher  and  general  manager  for 
five  years.  For  three  years  after 
Mr.  Dwelle’s  return  from  overseas 
service  during  World  War  II,  he 
was  co-publisher  of  the  Winkler 
County  News,  until  he  joined  the 
•Athens  Review,  at  which  time  he 
bec.ime  part-owner. 

Mr.  Donosky  owns  the  Hills¬ 
boro  (Tex.)  Mirror,  of  which 
Don  Brown  is  vicepresident  and 
general  manager. 

Mr.  Dwelle  and  Mr.  Donosky 
are  associated  with  Nev  H.  Wil¬ 
liams  in  the  ownership  of  the 
Winkler  County  News,  Kermit, 
Tex.  Mr.  Williams  is  the  pub¬ 
lisher  and  general  manager. 

Mr.  Donosky  is  also  president 
and  part-owner  of  the  Citizen 
Newspapers  of  Houston,  Tex.,  of 
which  Howard  Greenwood  is  ex¬ 
ecutive  vicepresident.  That  group 
of  newspapers  was  purchased  by 
Mr.  Donosky  and  associates,  D. 
Gordon  Rupe,  Jr.,  John  M.  Fer¬ 
guson,  Jr.,  and  Charles  Sammons 
from  oilman  Glen  McCarthy,  in 
January,  1953. 

■ 

Saturday's  Features 

Pittsfield,  Mass. 

The  Berkshire  Evening  Eagle 
has  added  a  Saturday’s  features 
section  of  approximately  eight 
pages  each  week.  Robert  H.  Kim¬ 
ball  is  section  editor. 
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CIO  Honors  Memory 
Oi  Louis  Stork 

The  Philip  Murray  Memorul 
Foundation,  created  to  honor  the 
memory  of  the  late  president  of 
the  Congress  of  Industrial  Organi¬ 
zations  and  the  United  Steelwork¬ 
ers  of  America,  announced  a 
$2,000  contribution  to  the  Louis 
Stark  Memorial  Fund,  in  honor  of 
the  veteran  labor  reporter  of  the 
New  York  Times,  who  died  last 
Spring. 

In  turning  over  the  check  to 
Joseph  Loftus  of  Washington,  a 
trustee  of  the  Louis  Stark  Fund, 
Arthur  J.  Goldberg,  general  coun¬ 
sel  of  the  CIO,  said: 

“On  making  this  grant,  it  is  our 
understanding  that  the  Louis  Stark 
Memorial  Fund  will  be  devoted  to 
the  perpetuation  of  Mr.  Stark’s  life 
work  in  improving  a  knowledge 
of  labor-management  relations. 

“It  is  likewise  our  understand¬ 
ing  that  the  Fund  will,  therefore, 
be  used  exclusively  for  educa¬ 
tional  purposes  in  this  area  of 
labor-management  relations. 

“The  trustees  of  the  Philip  Mur¬ 
ray  Memorial  Foundation  feel  it  a 
privilege  to  participate  in  the  con¬ 
structive  memorial  which  die 
trastees  of  your  fund  have  con¬ 
ceived  in  memory  of  our  departed 
friend,  Louis  Stark.” 

■ 

WVPA  Appoints 
Committee  Heads 

Morgantown,  W.  Va. 

Austin  V.  Wood,  vicepresident 
and  general  manager  of  the  News 
Publishing  Company,  of  Wheeling, 
has  been  named  to  the  chairman¬ 
ship  of  the  newly-created  Legisla- 
ture-.Advisory  Committee  of  the 
West  Virginia  Press  Association. 
Others  members  of  the  committee 
are  to  be  named  later  and  will  in¬ 
clude  WVPA  members  with  legal 
or  legislative  background  and  ex¬ 
perience. 

Joseph  H.  Jeffcott,  Philippi  has 
been  named  chairman  of  the 
Weekly  Newspaper  Advertising 
Committee  of  the  WVPA. 

George  W.  Hodel,  general  man¬ 
ager  of  the  Beckley  Newspapers, 
has  been  named  chairman  of  the 
Freedom  of  Information  Commit¬ 
tee  by  Mrs.  Frances  Ogden  Stub¬ 
blefield,  president  of  WVPA. 

Effective  this  month  the  West 
Virginia  Press  Association  will 
close  its  offices  in  Parkersburg  and 
operate  exclusively  from  Morgan¬ 
town. 

■ 

Gal  Heads  Sports  Dept. 

LaGrande,  Ore. 

The  La  Grande  (Ore.)  Evening 
Observer  has  gone  to  the  distaff 
side  in  appointing  Barbara  Robin¬ 
son  as  sports  editor.  She  comes 
to  the  Observer  from  the  Caldwell 
(Idaho)  News-Tribune  where  she 
worked  for  three  years.  Miss 
Robinson  succeeds  John  Myers, 
who  has  been  transferred  to  the 
post  of  wire  editor  of  the  Ob¬ 
server. 
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Human  hnmams!  ■ 

They’re  folks  whose  foibles  are  always  showing 
...good-natured  normals... found  in  families, 
at  soda  fountains,  supermarkets,  commuters’ 
stations,  the  beach  or  barber  shop... who  look 
surprisingly  like  the  reflection  you  see  in  your  morning  mirror . . . 

The  Neighbors 

. . .  are  matronly  matrons,  adolescent  daughters,  papas  with  a 
mild  paunch,  jaunty  juniors .. .  as  American  as  ham  and  eggs . . . 
choice  suburban  and  urban  specimens !  Readers  always  hang 
out  the  welcome  mat  for  this  popular  panel— it  gets  chuckles  and 
circulation  from  every  age  group,  walk  of  life,  and  income  bracket. 
For  proofs  and  prices,  phone,  wire,  or  write  Mollie  Slott,  Manager. 

Chicaga  Trihune^Nfeu?  ITnrJk 

lYciva  BuUMno,  IVfu>  York 
Tribune  Tower,  Chleaoo 
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Amems  netv 


by  fbe  f  mmn  noulkf 

Daphne  du  Maurier 

beeom  $  ^te^f  nm  mkl 


Ready  for  release  September  12*^ 
^af  the  height  of  its  popularity 

■»The  first  du  Maurier  novel  ever  offered 
to  newspapers  .  .  .  Mary  Anne  has  not 
appeared  in  any  serial  form  whatever! 

■»30  parts  —  especially  edited  and  illus¬ 
trated  for  newspapers. 

Call,  wira  collect,  or  writ* 


^cuudedcM,  Bu^ndicate. 


BILL  BERGER,  Mgr.,  575  Madison  Ave.,  N.  Y.  22,  MU.  8-5300 


CLASSIFIED  CLINIC 

Less  Profit  Per  Line 
Brings  Big  Net  Boost 

By  Daniel  L  Lionel 

CAM.  New  York  Herald  Tribune 


Increased  profits,  rapidly  ex¬ 
panding  linage  volume  and  better 
service  to  the  public  followed  the 
institution  of  an  incentive  rate 
structure  for  the  Roanoke  (Va.) 
Times  and  World-News  according 
to  Richard  H.  Wills,  treasurer  of 
the  Times  World  Corp.  which  pub¬ 
lishes  those  papers.  CAMs  who 
were  unable  to  attend  the  recent 
ANCAM  Convention  in  St.  Louis 
when  Mr.  Wills  delivered  an  ad¬ 
dress  on  this  subject  read  a  brief 
allusion  to  the  talk  in  E&P’s  con¬ 
vention  roundup.  Many  have  asked 
for  more  details  of  the  program 
which  have  netted  the  Times  and 
World-News  a  52  percent  increase 
in  linage  and  a  35  percent  boost  in 
profits. 

“Prior  to  1951,”  said  Mr.  Wills, 
who  is  president  of  the  Institute  of 
Newspaper  Controllers  and  Fi¬ 
nance  Officers,  “we  sold  transient 
advertising  on  a  line  basis,  with  a 
moderately  descending  rate  apply¬ 
ing  to  multiple  insertions.  No  cash 
discount  was  applied.  Late  in 
1950  an  analysis  was  made  of  our 
classified  costs  and  new  transient 
rates  were  set  which  descend  ac¬ 
cording  to  the  number  of  lines,  as 
well  as  to  the  number  of  consecu¬ 
tive  days  the  ad  ran.  The  rates 
descend  in  a  pattern  similar  to  the 
one  developed  for  unit  costs,  there¬ 
by  passing  on  to  the  advertisers  the 
saving  which  is  effected  by  each 
multiple  insertion  and  the  addi¬ 
tional  lines  included  in  each  ad. 
A  10  percent  discount  was  pro¬ 
vided  for  prompt  payment. 

“We  followed  the  same  theory 
for  our  contract  advertisers  and  in¬ 
stalled  a  similar  rate  structure  for 
them.” 

Prior  to  the  change,  the  speaker 
pointed  out,  the  revenue  per  com¬ 
bination  line  was  17.2c;  cost  was 


8.5c  and  profit  8.7c.  “Last  year,” 
he  said,  “our  revenue  was  18c,  cost 
10.3c  and  profit  7c.  Our  rate  in¬ 
creased  4.9%;  cost  per  line  in¬ 
creased  21.4%,  and  profit  per  line 
decreased  11%.  However,  our 
classified  advertising  department, 
by  the  use  of  the  new  rate  struc¬ 
ture  and  other  efforts,  produced 
1,437,000  more  lines  in  1953  than 
it  did  in  1950.  This  represented  an 
increase  of  52%.  Profits  for  the 
period  increased  $42,000,  or  35%, 
over  1950. 

Insertions  Increase 

“Transient  insertion  orders  in¬ 
creased  from  2.6  in  1950  to  4  at 
the  latest  count.  Contract  inser¬ 
tion  orders  increased  from  2.3  to  4. 
In  1950,  transient  ads  running  7 
times  or  more  amounted  to  25% 
of  total  transient  lines.  Today  they 
amount  to  49%,  or  almost  double. 
Contract  ads  running  7  times  or 
more  in  1950  amounted  to  only 
8%,  whereas  today  they  amount 
to  55% — an  increase  of  almost 
700%. 

“For  transient  advertising,  the 
number  of  lines  per  order  increased 
from  9  in  1950  to  17  in  1953,  an 
increase  of  89%.  For  contract,  we 
increased  from  38  lines  per  order 
to  51  lines,  an  increase  of  34%. 

“While  many  factors  contributed 
to  these  increases,  they  were  main¬ 
ly  the  result  of  our  classified  ad¬ 
vertising  department’s  selling  more 
lines  per  ad  and  more  multiple 
consecutive  insertions.  Several  de¬ 
vices  were  used  in  obtaining  these 
results,  but  they  could  hardly  have 
been  applied  effectively  without  an 
incentive  and  attractive  rate  struc¬ 
ture  to  offer  to  the  advertisers.” 

The  first  step  in  establishing  such 
rates,  Mr.  Wills  observed,  is  to  ac¬ 
curately  determine  costs.  “In  most 
manufacturing  businesses,”  he 


commented,  “the  cost  is  first  de¬ 
termined  and  the  price  is  set  to  pro¬ 
vide  a  fair  return,  after  making 
due  allowance  for  competition  and 
other  factors.  Classifi^  advertis¬ 
ing  rates  should  be  approached  in 
the  same  manner. 

“If  your  management  has  before 
it  the  accurate  cost  of  a  unit  in  the 
classified  department,  in  the  retail 
department  and  in  the  general  de¬ 
partment — as  it  can  if  it  uses  the 
new  cost  allocation  system  devised 
by  the  Institute  of  Newspaper  Con¬ 
trollers  and  Finance  Officers — then 
it  can  approach  rate-making  on  a 
relative  basis.  Reasonable  esti¬ 
mates  can  be  made  as  to  antici¬ 
pated  revenue  from  each  category, 
and  a  fair  return  of  profit  can  be 
assured  if  the  linage  goals  are  met. 

“Your  linage  goal  can  be 
achieved,  or  even  exceeded  with 
less  effort  than  before,  if  you  have 
an  incentive  rate  structure  with 
which  to  work.” 

*  «  * 

Too  LATE  to  classify:  Israel 
Weinstein,  CAM,  the  Shreveport 
(La.)  Times  will  head  the  newly- 
merged  classified  departments  of 
the  Times  and  Shreveport  Journal. 
Under  the  new  arrangement  ads 
for  either  paper  may  be  placed  at 
the  recently  remodeled  and  air- 
conditioned  front  counter  of  the 
Times  plant.  Both  papers  may  still 
be  bought  separately  or,  in  com¬ 
bination,  at  a  saving  in  rate.  .  .  . 
Jerry  Woodard,  formerly  CAM,  the 
El  Paso  (Tex.)  Times  and  Herald 
Post  who  brought  home  the  James 
V.  McGovern  trophy  to  his  pub¬ 
lisher  from  the  recent  ANCAM 
Convention  becomes  retail  adver¬ 
tising  manager  of  the  Columbus 
(Ohio)  Citizen,  Aug.  1.  Harry 
Kalert,  formerly  CAM.  the  Cleve¬ 
land  (Ohio)  Press,  will  take  over 
as  C.AM  in  FI  Paso.  .  .  .  “Kids 
Klassified  Kolumn,”  a  free  want 
ad  service  started  by  the  Cincinnati 
(Ohio)  Post  for  boys  and  girls 
under  14  who  want  to  earn  extra 
money  with  service  jobs,  is  receiv¬ 
ing  cheers  from  the  parents  as  well 
as  the  youngsters.  Children  write 
their  own  ads.  The  Post  ran  them 
as  written.  This  one  is  typical: 

“I  am  Pamela  Rahn,  I  live 
at  1400  Apjones  St.,  my  age  is 
10.  I  would  like  a  job  baby 
sitting  for  a  child  7  on  down, 
because  when  they  are  about 
8,  9,  10,  they  are  big  enough 
to  watch  themselves.  You  see 
when  they  are  8,  9,  10,  they 
are  almost  as  old  as  I  am  and 
they  might  want  a  job  baby 
sitting  like  I  do.” 

Pamela  now  has  more  babies 
than  she  can  handle.  Larry  Keller, 
CAM,  says  it’s  a  good  thing  they 
set  July  10  as  deadline  for  copy  or 
“we’d  have  been  swamped.” 

■ 

Brothers  Start  Weekly 

Willard  Willner,  and  his  brother, 
Emory,  have  started  publication  of 
the  Edgar  (Wis.)  Weekly  Review 
in  Marathon  County. 
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150th  Birthday 
Planned  by 
Indiana  Paper  i 

Vincennes,  Ind.  1 
The  150th  anniversary  of  the  a 
first  newspaper  in  the  Indiana  Ter-  ^ 
ritory  will  be  celebrated  Aug.  1  ■ 
with  a  dedication  ceremony  here.  I 
The  ceremony  marks  the  sesqui-  9 
centennial  of  the  founding  of  the  9 
Indiana  Gazette  July  31,  1804,  by  9 
Elihu  Stout  of  Lexington,  Ky.  9 

The  Gazette  has  developed  down  m 
through  the  years  into  the  Vincen-  * 
nes  Sun-Commercial,  a  newspaper 
with  a  circulation  of  about  15,000. 

Governors  of  Indiana,  Illinoii 
and  Kentucky  have  been  invited  to  J 
participate  in  a  ceremony  at  which 
will  be  dedicated  a  copy  of  the 
tiny  printing  plant  Stout  used  to 
produce  the  first  issue  of  the  Ga¬ 
zette. 

The  model  of  the  Gazette  plant 
is  a  little  wooden  building  with  a 
fireplace  and  a  brick  floor.  The 
building  was  built  by  the  Lincoln- 
Free  Press  Memorial  Association, 
which  sponsors  the  sesquicenten- 
nial  observance.  The  association 
says  Abraham  Lincoln  is  believed 
to  have  visited  the  office  of  the 
newspaper  in  1830  while  en  route 
from  southern  Indiana  to  Illinois. 

It  contains  a  Ramage  press  iden¬ 
tical  to  the  one  Stout  used  in  those 
long-ago  years,  the  composing 
stone  Stout  used,  type  and  type 
cases  reminiscent  of  the  period, 
and  an  oil  painting  of  Lincoln 
looking  at  a  printing  press  for  the 
first  time. 

At  the  time  Lincoln  is  said  to 
have  visited  the  newspaper  office, 
the  Gazette  had  become  the  West¬ 
ern  Sun.  It  was  the  Daily  Sun, 
when  the  100th  anniversary  of  the 
founding  was  observed  in  1904 
with  installation  of  the  newspaper’s 
first  linotype  machine. 

Eugene  C.  Pulliam,  publisher  of 
the  Indianapolis  News  and  Star, 
consolidated  the  Sun  and  Vincennes 
Commercial  in  the  early  1930s. 

■ 

Sherman  (Tex.)  Ed 
Becomes  GM,  Too 

Sherman,  Texas 
Albert  Nibling,  editor  of  the 
Sherman  Democrat  for  the  past 
seven  years,  has  been  given  the 
additional  duties  of  general  man¬ 
ager,  Ward  C.  Mayborn,  Democrat 
publisher,  announced. 

Mr.Nibling  is  a  veteran  of  25 
years  of  newspaper  work  in  Texas. 
He  formerly  served  as  news  editor 
and  managing  editor  of  the  Tem¬ 
ple  (Texas)  Telegram  whose  own¬ 
er,  Frank  W.  Mayborn,  also  is 
president  of  the  Red  River  Valley 
Publishing  Company,  which  owns 
the  Sherman  daily. 

Mr.  Nibling  spent  10  years  with 
the  Houston  (Texas)  Chronicle  as 
copy  editor,  make-up  editor,  rov¬ 
ing  correspondent,  political  writer, 
and  with  the  Chronicle  Capital 
Nows  Bureau  at  Austin. 
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Another  evidence  of  New  England’s  great 
industrial  activity.  Farrington  Mfg.  Co.’s 
new  $3  million  plant  being  built  in  The  New 
England  Industrial  Center,  Needham,  Mass. 


newspapers  ao  a  Detter  jc 

New  England  than  LIFE? 


Like  to  try  a  total?  Life  puts  4!2"2,094  copies  into  New 
Kiifiland  every  week.  But  any  day  of  the  week  you 
fan  l)uy  circulation  from  just  the  New  Eng¬ 

land  newspapers  listed  below. 


Let's  start  with  New  England's  biggest  city,  Boston. 
.\  major  magazine  should  be  all-powerful  there.  But 
what  do  y(»u  find?  Of  Life's  more  than  o.PttO.OtMt  eireu- 
lation,  just  .‘>'2.(>41  eo|)ies  go  into  Boston.  Yet  the 
Host(m  dailies  have  a  total  daily  circulation  of  approxi¬ 
mately  1  ..500, (too — over  Sii  times  Life's  total  New 
England  circtilation  of  42'2,()04. 


In  so  highly  tamcentrated  a  market  of  pet>ple  and 
wealth,  the  big  difference  in  circulation  can  mean  your 
big  dollar  plus  in  profits. 


Now  let's  take  a  smaller  city.  How  alxmt  Barre,  Yer- 
mont?  Life  .sells  exactly  OH  coi)ies  here.  The  Barre 
Times  sells  8.470.  And  so  it  goes,  Maine  to  Connecti- 
ent.  Life  in  Bangor — 1,845  c(H)ies.  The  Bangor  Daily 
News — l.'lD.OOl  copies.  Life  in  Bridgeport — 7,f)'2'2.  The 
Bridgepetrt  Post — 151,1(54. 


MASSACHUSEHS— Boston  Globa 
(MtE),  Boston  Globa  (S),  Brock¬ 
ton  Entarprisa  B  Timas  (E),  Capa 
Cod  Standard  Timas,  Hyannis(E), 
Fall  Rivar  Harald  Naws  (E),  Fitch¬ 
burg  Santinal  (E),  Gardnar  Naws 
(E),  Havarhill  Gaiatta  (E),  Law- 
ranca  Eagla-Tribuna  (MtE),  Lynn 
Itam  (E),  Naw  Badford  Sunday 
Standard-Timas  (S),  Naw  Badford 
Standard-Timas  (E),  North  Adams 
Transcript  (E),  Pittsfiald  Bark- 
shira  Eagla  (E),  Taunton  Gaiatta 
(E),  Walham  Naws  Tribuna  (E), 
Worcastar  Talagram  and  Evaninq 
Gaiatta  (MtE),  Worcastar  Sun¬ 
day  Talagram  (S). 
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What  Readers  Say 

continued  from  page  2 


diet  the  ADA  or  the  USPHS.  I 
stated  fact,  as  I  have  been  doing 
as  a  newspaper  reporter  for  the 
last  nine  years.  I  served  my  coun¬ 
try  25  years  in  uniform  in  two 
wars  and  I  served  it  faithfully.  I 
love  my  country  and  I  love  prin¬ 
ciples  for  which  a  newspaper  is 
supposed  to  stand.  I  believe  news¬ 
papers  have  been  misled  by 
wolves  in  sheep’s  clothing  or  ser¬ 
pents  in  medical  cloaks. 

John  B.  Atkins 

Birmingham,  Ala. 

Newspapers  Need 
Best  Personnel 

To  THE  Editor:  I  have  been  fol¬ 
lowing  with  considerable  interest 
in  recent  issues  of  Editor  &  Pub¬ 
lisher  the  debate  about  whether 
publishers  really  do  want  the 
■“cream  of  the  crop”  in  their  news¬ 
rooms.  Your  column  in  the  July 
10  issue  highlighted  remarks  by 
the  editor  of  the  Tulsa  Tribune 
and  efforts  by  the  Yakima  Repub¬ 
lic  and  Herald  to  attract  potenti¬ 
ally  good  newspapermen. 

There  is  no  doubt  in  my  mind 
that  the  vast  majority  of  publishers 
do  want  good  staffs,  and  that  edi¬ 
tors  go  through  Hades  at  times 
training  youngsters.  As  a  former 
newspaper  editor,  1  am  quite  well 
aware  of  the  torture  youngsters 
can,  and  do,  put  editors  through. 
And,  by  the  same  token,  I  have 
not  forgotten  the  warm  feeling  that 
comes  with  watching  a  young  re¬ 
porter  develop  into  a  crackerjack. 

The  problem  goes  deeper, 
though,  than  simply  attracting 
good  newspapermen.  The  crux  of 
it  is  holding  them  after  they  have 
developed.  An  integral  part  of  this 
is  salary.  To  be  sure,  newspaper¬ 
men  today  are  paid  more  than 
ever  before.  Yet,  many  of  them 
leave  the  profession  annually  to 
go  into  other  fields  of  writing  or 
editing.  The  reason  is  that  they 
are  offered  higher  salaries  than 
they  could  hope  to  get,  even  10 
years  hence,  in  a  newsroom. 

A  few  years  ago,  as  an  example. 


I  was  offered  the  editorship  of  a 
publication  outside  of  the  news¬ 
paper  realm.  The  salary  was  50 
percent  higher,  plus  other  items, 
including  a  pension  of  70  percent 
of  my  salary,  free  hospitalization 
and  surgical  fees.  I  did  not  particu¬ 
larly  want  to  leave  the  daily  news¬ 
paper  field,  but  my  wife  and  I  de¬ 
cided,  after  much  consideration, 
that  the  offer  was  so  good  that  it 
would  be  foolhardy  to  turn  it  down. 

In  addition,  since  I  left  that 
paper  a  half  dozen  others  on  the 
staff  have  resigned.  They  went  into 
public  relations  at  substantially 
higher  salaries. 

It  is  utterly  perplexing  that  pub¬ 
lishers  (they  control  the  purse 
strings)  let  their  editors  train  good 
men  and  then  sit  idly  by  while  the 
cream  of  the  crop  moves  into 
other  fields  at  higher  incomes.  In 
a  sense,  it  would  seem  that  pub¬ 
lishers  have  permitted  their  valu¬ 
able  properties  to  become  a  minor 
league  training  ground  for  public 
relations  and  advertising  agencies, 
house  organs,  etc. 

After  coming  to  my  present  post, 

I  realized  more  and  more  as  time 
went  by  that  vocationally  I  am  a 
daily  newspaperman  at  heart.  A 
year  and  a  half  ago  I  began  con¬ 
tacting  friends  and  others  in  the 
field  and  advertised  for  a  post  in 
the  columns  of  Editor  &  Publish¬ 
er.  So  far,  I  have  received  only 
polite  replies,  but  no  offers.  It  has 
not  been  because  my  salary  “de¬ 
mand”  has  been  excessive.  It  is 
not  because  I  am  just  a  run-of-the- 
m  i  n  e  newspaperman  (publishers 
and  editors  have  said  they  consider 
me  one  of  the  best).  It  is  not  be¬ 
cause  I  am  tainted  with  the  $64 
political  question. 

The  only  thing  I  can  put  my 
finger  on  is  what  an  editor  told 
me  shortly  after  I  came  here.  “You 
might  as  well  face  it,  - ,  no¬ 

body  will  ever  hire  you  on  a  daily. 
You  are  outside  the  fold.”  I  did 
not  take  him  seriously,  but  now  I 
am  beginning  to  wonder. 

A  daily  newspaper,  after  all,  is 
not  solely  a  means  of  communica¬ 
tion.  It  is  a  business  proposition. 
It  must  attract  and  keep  top-flight 
personnel.  Otherwise,  it  will  lapse 
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THE  SERVICE  THAT  HELPS  IN  THE 
USE  OF  NEWSPAPER  ADVERTISING 
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into  the  doldrums,  and  lose  its 
community  value  and  effectiveness. 

I,  for  one,  am  particularly  happy 
to  note  that  the  publishers  and 
editors  are  paying  so  much  atten¬ 
tion  to  this  problem. 

F.  E.  Colfax 

Newspaper  Pay 
Compares  Fairly  Well 
To  the  Editor:  As  a  journalism 
school  placement  director,  I  feel 
that  I  must  come  to  the  defense 
of  Dwight  Bentel,  whose  accurate 
statements  on  the  job  situation 
have  been  attacked  in  your  letters 
column  by  some  disgruntled  job 
hunters. 

First,  let  us  concede  that  news¬ 
paper  reporting  pays  something 
less  than  engineering  or  medicine. 
But  it  has  improved  greatly  since 
I  started  in  it  20  years  ago,  and 
it  compares  fairly  well  with  many 
other  white  collar  occupations.  (1 
can  assure  you,  from  personal  ex¬ 
perience,  that  reporting  pays  better 
than  teaching  journalism.) 

Second,  let  us  hope  that  the 
ancient  system  of  hiring  new  staff 
members  as  copyboys  and  at  copy- 
boy  wages  is  as  scarce  as  I  think 
it  is. 

Now  for  your  two  anonymous 
letter  writers:  Both  seem  to  exhibit 
a  trait  I  find  in  all  too  many  of 
our  Illinois  graduates — either  they 
work  in  the  big  city  for  the  metro¬ 
politan  paper  or  they  go  into  some' 
other  phase  of  journalism. 

I  would  guess  that  the  subject 
of  the  first  letter  went  not  only  to 
the  Cleveland  paper  which  was  his 
favorite,  but  even  to  the  other 
two  Cleveland  papers,  before  he 
gave  up.  I  would  guess  that  the 
writer  of  the  second  letter  applied 
at  every  paper  within  subway 
range  of  Times  Square. 

I  have  handled  plenty  of  job 
offers  for  inexperienced  men  for 
the  staffs  of  daily  newspapers  in 
the  year  I  have  been  in  charge  of 
placement  at  Illinois  —  none  of 
them  in  Cleveland,  New  York  or 
Chicago.  Does  this  mean  we  have 
no  Illinois  journalism  graduates 
working  in  Cleveland,  New  York 
or  Chicago?  Not  at  all;  it  just 
means  they  didn’t  start  there. 

Your  anonymous  letter  writer 
of  July  3  rants  about  the  experi¬ 
ence  barrier.  Sure  there  is  an  ex¬ 
perience  barrier — on  the  larger 
papers.  Why  shouldn’t  there  be? 
The  typical  large-paper  city  editor 
has  plenty  to  do  to  keep  busy  with¬ 
out  adding  the  training  of  begin¬ 
ners.  And  many  large-city  papers 
want  their  men  to  have  the  all- 
around  training  that  only  work  on 
a  small-city  paper  can  offer. 

So,  do  our  graduates  have  to  go 
to  work  at  $40  a  week,  as  one 
letter  writer  suggests?  No.  Small 
city  does  not  necessarily  mean 
small  pay.  I  received  offers  this 
Spring  for  newspaper  reporting 
jobs  starting  at  $75  and  $80  a 
week,  no  experience  required. 
True,  not  all  papers  pay  this  high. 
The  sad  thing  is  that,  with  Uncle 

EDITOR  & 


1 


Sam  grabbing  off  most  of  the  grad¬ 
uates,  and  with  the  remaining  few 
plus  the  occasional  man  retuming 
from  service  practically  all  want¬ 
ing  to  work  in  Chicago,  I  was  un¬ 
able  to  offer  a  candidate  for  these 
top  paying  jobs. 

My  “pending”  file  is  full  of 
pleading  letters  from  men  who 
left  newspaper  or  wire  service 
work,  after  a  year  or  two  of  ei- 
perience,  for  greener  pastures  and 
what  looked  like  high  pay.  Unfor¬ 
tunately,  this  “high”  pay  was  also 
the  ceiling,  or  nearly  so,  and  the 
work  turned  out  to  be  depressing- 
ly  dull.  So  could  I  please  help 
them  get  back  into  newspaper 
work,  or,  into  public  relatkms- 
where  the  pastures  look  even 
greener  and  the  pay  even  looks 
higher. 

I  can’t  do  much  for  them.  Few 
newspapers  will  give  them  experi¬ 
ence  credit  for  the  house  journal 
work,  and  good  public  relations 
jobs  go  to  men  with  good  solid 
newspaper  (not  house  organ)  ex¬ 
perience. 

The  moral  of  all  this? 

There  are  plenty  of  jobs  on 
.small  daily  newspapers;  few  of 
them  demand  experience;  most  of 
them  pay  fairly  well. 

I’ll  freely  admit  that  some  new^ 
paners  still  are  offering  sub-stand¬ 
ard  pay.  They  are  having  a  helluva 
time  getting  competent  personnel, 
and  the  turnover  is  pretty  rapid 

Some  are  learning;  others  are 
just  letting  the  product  deterio¬ 
rate. 

John  T.  Trebilcocx 
Placement  Director 
School  of  Journalism 
University  of  Illinois 

Carried  Color 

To  THE  Editor;  We  would  like 
to  correct  a  statement  on  page  ?! 
of  Editor  &  Publisher  for  July  10 

On  the  Eisenhower  -  Churchill 
color  photo  follow-up  the  eclipse 
wirephoto,  there  is  a  paragraph 
which  says:  “The  (San  Diego) 
Union  wa.s  the  only  West  Coast 
newspaper  that  published  it  on  a 
spot  news  basis,  the  newspaper  re¬ 
ported  the  AP  as  saying.  Other 
papers  published  it  24  hours-plas 
later.” 

We  don’t  know  about  the  rest 
of  the  state,  but  there  was  at  least 
one  other  California  paper,  namely 
the  San  Jose  Mercury,  which  re 
ceived  the  separations  on  the  night 
of  June  25  and  printed  the  color 
photo  on  page  one  shortly  aft*' 
midnight. 

Inasmuch  as  we  have  used  color 
photos  in  the  Mercury  and  No/t 
for  some  years  on  a  ROP  basts, 
we  certainly  weren’t  going  to  al¬ 
low  the  AP’s  experiment  to  slip  hj- 
We  followed  up  June  30  with  the 
eclipse  in  color  as  supplied  hy 
Minneapolis. 

Daniel  K.  Stern. 
Public  Relations  Director, 

San  Jose  (Calif.) 

Mercury  and  News. 
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most  important  trade  territory,” 
says  Mr.  Rankin. 

“I  believe  that  both  advertising 
and  circulation  rates  of  newspapers 
have  been  raised  to  the  extent  that 
any  further  increase  should  be  jus¬ 
tified  entirely  upon  the  local  situ¬ 
ation.  If  after  a  careful  analysis 
of  every  local  influence  that  would 
be  brought  to  bear  on  the  move, 
including  television,  a  further  in¬ 
crease  in  circulation  rates  seems  to 
be  in  order,  than  it  could  no  doubt 
be  made  without  fear  of  irretriev¬ 
able  loss. 

“The  rapidly  developing  problem 
of  newspaper  earnings  cannot  be 
solved  altogether  by  subscription 
and  advertising  rate  increases.  The 
clement  of  costs  must  be  taken  into 
consideration  and  acted  upon.” 

Rates  Up  133% 

Much  the  same  feeling  is  voiced 
by  Fred  W.  Weber,  Athens  (Ohio) 
Messenger,  who  advocates  careful 
research  on  the  whole  problem. 
Explaining  his  own  situation,  Mr. 
W^r  points  out: 

“Here  on  the  Messenger  we  have 
increased  our  subscription  rates  133 
per  cent  since  1942 — going  from 
15c  a  week  for  our  five  week  day 
issues  and  one  Sunday  issue  to  35c 
a  week  for  our  five  week  day  issues 
and  one  Sunday  issue. 

“During  this  same  period  of 
time  our  advertising  milline  rate 
has  been  increased  only  19  per  cent 
which  is  a  far  cry  from  keeping 
pace  with  general  economic  infla¬ 
tion. 

“Perhaps,  newspapers  the  coun¬ 
try  over  have  advanced  their  ad¬ 
vertising  rates  far  in  excess  to  what 
we  have  done  here  on  the  Messen¬ 
ger,  so  I  don’t  know,  but,  I  do 
know  that  the  newspaper  circula¬ 
tion  rates  throughout  the  country 
have  been  increased  comparably  to 
ours  percentage  wise. 

“I  believe  that  any  product  can 
be  priced  out  of  the  market  and 
with  competition  for  the  reader’s 
time  from  television  being  what  it 
is,  my  advice  would  be  to  refrain 
from  increasing  circulation  rates  at 
this  time.  It  seems  to  me  that  the 
advertising  departments  are  in  a  far 
better  position  to  carry  the  itKrease 
load.” 

Conditions  Change 

George  W.  Hicks,  Pittsburgh 
(Pa.)  Post-Gazette,  says  he  can’t 
quite  agree  with  Mr.  Shea’s  state¬ 
ment  that  circulation  rates  have 
not  kept  pace  with  advertising 
rates.  “I  don’t  know  reasons  or  fig¬ 
ures  he  advances  to  support  his 
statement,”  said  Mr.  Hicks. 

“There  are  some  properties  I 
know  of  where  circulation  rates 
have  increased  66%  since  1940 
while  advertising  rates  have  gone 
“PJ^nly  50% ,”  he  continued. 

“It’s  probably  true  that  the  share 
of  an  average  newspaper’s  income 
coming  from  circulation  is  propor¬ 


tionately  lower  when  compared  to 
advertising  revenues  than  was  true 
10  or  20  years  ago.  But  I  don’t 
think  that  this  is  caused  by  the 
rate  situation.  Rather  it  is  more  a 
case  of  more  and  more  businesses 
becoming  potential  newspaper  ad¬ 
vertisers  and  making  greater  use  of 
their  newspapers. 

‘T  wouldn’t  worry  about  our  ad¬ 
vertisers  getting  sick  of  carrying 
too  much  of  the  burden  of  sup¬ 
porting  newspapers.  I  don’t  know 
of  any  advertiser  who  spends 
money  in  new^apers  out  of  al¬ 
truism. 

“Newspapers  grew  in  importance 
when  the  penny  press  started. 
Newspapers  can  raise  prices  until 
circulation  drops  in  which  case  the 
advertiser  has  to  bear  more  of  the 
cost  than  before  the  rate  per  copy 
went  up. 

“Meanwhile  some  advertising  ex¬ 
ecutives  will  shout;  ‘We  are  losing 
our  status  as  a  mass  medium’ — 
then  comes  the  question  of;  Class 
vs.  Mass.  We  can  interpret  these 
two  words  to  suit  our  own  situa¬ 
tion  or  feelings,  but  at  the  same 
time  I  do  not  feel  any  American 
newspaper  has  priced  itself  out  of 
a  good  mass  coverage  of  any  mar¬ 
ket.  We’re  in  business  to  make 
money.  We  should  get  as  much 
as  our  product  is  worth  to  adver¬ 
tiser  and  reader  alike.  Certainly 
advertisers  should  not  have  to  car¬ 
ry  most  of  the  load;  neither  should 
readers. 

“The  question  is  moot  .  .  .  like 
so  many  others.  We  must  meet  | 
costs  and  show  a  profit.  We  also  i 
must  continue  to  improve  our  I 
product  so  that  we  do  not  lose  our  i 
race  against  comjjeting  media.  If  I 
per  copy  rates  must  go  up  to  give  , 
the  revenue  to  improve  products  i 
and  meet  operating  costs,  that’s  1 
that.  We  just  sell  harder!  It’s  pretty  | 
much  a  question  that  each  newspa¬ 
per  will  have  to  solve  individually. 

I  don’t  think  you  can  generalize 
on  it.” 

Rates  High  Enough 

J.  R.  Marks,  Asheville  (N.C.) 
Citizen-Times,  asserts  there  is  no 
plausible  reason  for  “our  adver¬ 
tisers  will  start  to  get  sick  of  car¬ 
rying  too  much  of  the  burden,”  as 
was  contended  by  Mr.  Shea  in  his 
NAEA  address.  “They  (the  ad¬ 
vertisers)  certainly  do  not  carry 
any  more  of  the  burden  than  they 
shoiilJ.’’  says  Mr.  Marks.  ‘They 
probably  should  carry  a  greater 
load  than  they  now  carry.” 

“Most  circulation  men  are,  in 
my  opinion,  pretty  well  agreed  that 
we  are  charging  just  about  all  the 
traffic  will  bear.  In  our  own  case, 
our  price  for  daily  and  Sunday  has 
gone  from  20c  to  40c  per  week. 
The  price  for  daily  only  has 
climbed  from  15c  to  25c,  while  the 
price  for  Sunday  only  has  climbed 
from  5c  to  15c. 

“One  of  the  best  selling  points 
that  newspaper  advertising  man¬ 
agers  have  is  the  fact  that  the  sub¬ 
scriber  spends  a  lot  of  money  to 


keep  the  newspaper  going.  There¬ 
fore,  the  newspaper  advertiser  is 
buying  space  at  a  price  below 
what  it  costs  to  produce  it.  The 
same  is  true  of  the  subscriber.  In 
fact,  everything  sold  by  a  news¬ 
paper  is  at  a  price  below  what  it 
would  cost  to  produce.  It  is  the 
greatest  cooperative  selling  and 
buying  in  existence. 

“On  a  combination  newspaper 
such  as  we  have  with  a  total  of 
better  than  55,000  combined  daily, 
the  dear  public  in  Western  North 
Carolina  spends  over  a  million  dol¬ 
lars  a  year  to  read  our  newspaper. 
Take  away  that  million  dollars  a 
year  and  the  advertising  rate  would 
have  to  be  much  higher.” 

Ad  Rates  May  Go  Higher 

From  the  Canadian  side,  K.  A. 
McMillan,  Toronto  (Ont.)  Star, 
told  E&P  that  his  impression  of 
present  conditions  in  the  Toronto 
area  is  that  advertising  rates  can 
and  will  move  higher  before  any 
upward  revision  occurs  in  circula¬ 
tion  rates.  He  points  out: 

“During  the  past  five  years  most 
newspapers  have  raised  circulation 
rates  by  roughly  anywhere  between 
50%  and  100%.  Advertising  rate 
increases,  generaly  speaking,  have 
been  less  than  that,  percentagewise. 

“But  even  if  advertising  rate  in¬ 
creases  had  exceeded  circulation 
rate  increases,  that  fact  would  not 
necessarily  be  a  sound  argument 
for  increasing  circulation  rates. 
After  all,  what  advertisers  want 


and  what  they  pay  for  is  circula¬ 
tion.  If  a  newspaper,  operating  un¬ 
der  normal  competition,  charges 
its  readers  too  high  a  price  per 
copy,  it  will  lose  circulation,  to 
the  detriment  of  its  advertisers, 
and  possibly  also  to  the  detriment 
of  its  gross  revenue.” 

Morris  Shorr,  Woonsocket  (R.  I.) 
Call,  believes  that  circulation  rate 
increases  are  commensurate  with 
advertising  rates.  He  feels  the  aver¬ 
age  newspaper  would  suffer  less  if 
it  would  raise  ad  rates  prior  to 
considering  circulation  price  in¬ 
creases. 

He  pointed  out  the  Call’s  cir¬ 
culation  rates  have  gone  up  150% 
since  January,  1938,  while  ad  rates 
have  jumped  only  70%.  “I  know 
that  these  same  approximate  per¬ 
centages  exist  on  many  newspa¬ 
pers,”  said  Mr.  Shorr,  “which 
proves  that  circulation  increases 
are  not  only  pacing,  but  passing 
the  upped  advertising  rates. 

“A  newspaper  confronted  with 
rising  costs  should  effect  all  econ¬ 
omies  possible.  It  must  consider 
its  circulation  rates,  economic  con¬ 
ditions  in  the  trading  area  and 
then  determine  whether  a  price  rise 
would  reach  a  point  of  diminish¬ 
ing  returns. 

“Upped  circulation  rates  in  some 
cases  have  caused  a  circulation 
drop,  so  that  advertisers  received 
less  coverage.  In  a  few  cases  pub¬ 
lishers  were  forced  to  lower  their 
ad  rates.” 


This  spectacular  falls 

figured  in  the  early  history  of  Wyoming 
A  complete  history,  from  raw  materials  to  finished 
product,  is  kept  on  every  batch  of  burgess  mats. 
Should  a  user  have  cause  to  complain,  a  complete  rec¬ 
ord  of  his  shipment  is  available.  This  not  only  enables 
prompt  adjustment,  but  provides  a  means  of  checking 
manufacture  with  performance... 
assisting  Burgess  research  tech¬ 
nicians  in  their  constant  efforts 
to  further  improve  burgess  mats. 

( YtUowttont  Falls) 
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PHOTOGRAPHY 

New  German  Camera 
Shoots  8  Pix  a  Second 

By  James  L.  Ceilings 


Oi  r  OK  Germany,  home  of  the 
Leica  and  the  Rollei,  comes  word 
of  a  new  sequence  camera  capable 
of  eieht  shots  a  second. 

Bcrning  Co.  of  Duesseldorf, 
We-it  Germany,  is  manufacturer  of 
the  speed  product,  w'hich  Ls  called 
the  “Robot  Royal,”  a  3.^  mm.  job. 

The  camera  has  24  x  24  mm. 
negatives  "easily  blown  to  8  x  10 
prints  or  larger.”  It  is,  of  course, 
automatic,  and.  reports  our  F.&P 
correspondent  in  Bremen,  “once 
you  have  wound  the  spring  motor 
and  pushed  the  release  button,  the 
entire  roll  of  film  containing  .*>5  ex¬ 
posures  will  run  through  the  cam¬ 
era  at  the  speed  of  eight  shots  per 
second.  There  is  no  rewinding 
after  each  shot,  and  if  eight  ex¬ 
posures  per  second  are  too  much 
for  you,  you  may  cut  down  the 
speed  to  anything  between  single 
.shots  and  the  above  -  mentioned 
eight  per  second.” 

400  Shots 

There  appears  to  be  few  me¬ 
chanical  limitations  to  the  Robot. 
The  company  making  it  even  has 
a  special  attachment  that  contains 
a  small,  battery-driven  motor  and 
film  strip  of  33  feet  so  that  a  se- 
quency  of  400  shots  can  be  run  off. 

There  is  good  lens  accommoda¬ 
tion  too.  Lenses  are  interchange¬ 
able.  You  can  use  a  Schneider 
(f.  1.9).  Xenar  (f.2.8),  a  30  mm. 
wide-angle  and  a  75  mm.  telelens, 
and.  soon,  there  will  be  a  200  mm. 
telelens  available. 

In  addition,  there  is  an  electric 
remote  release  system,  underwater 
casing,  micro  attachment,  exten¬ 
sion  rings,  and  so  on — all  of  which 
add  up  to  a  sales  price  of  $163. 

The  Bremen  correspondent  says: 

“.\s  for  the  special  field  of  news 
photography,  it  seems  as  if  the 


Robot  Royal  will  not  knock  the 
good  old  Speed  Graphic  out  of  its 
place.  In  this  era  of  TV,  however, 
and  with  readers’  demand  for  more 
sequences,  it  may  do  a  good  job 
in  many  places. 

Highly  Acceptable 

“ludging  from  the  experiences 
of  European  photographers,  the 
Robot  is  highly  acceptable  wherc- 
ever  a  35  mm.  camera  can  be  used 
(i.e..  where  the  time  element  is  of 
minor  importance)  and  where  se¬ 
quences  would  add  drama  and  pre¬ 
ciseness. 

“It  is  only  slightly  heavier  than 
a  Leica  and  it  has  a  shutter  speed 
of  1/500,  which  is  good  for  any 
electronic  flash  unit.  The  problem 
of  the  day  is  that  there  is  no  flash 
unit  that  can  produce  eight  flashes 
per  second  and  meet  the  maximum 
Robot  shooting  speed. 

“So,  if  you  work  under  unfav¬ 
orable  lighting  conditions,  the  re¬ 
loading  capacity  of  your  flash  unit 
sets  the  pace  for  sequence  shoot¬ 
ing  intervals.” 

Our  informant  says  that  many 
of  the  sports  events  in  Germany 
are  covered  with  this  camera,  and 
that  some  French  cameramen  use 
it  for  general  news.  East  Berlin  is 
another  matter,  he  explains. 

There,  the  correspondent  claims, 
raising  a  camera  to  eye  level  means 
arrest  by  the  Volkspolizei  (police). 
As  a  result,  the  camera's  remote  re¬ 
lease  system  has  been  valuable. 

“Western  correspondents,”  he  re¬ 
ports,  “have  made  a  routine  of 
shooting  from  the  hip  in  that  area.” 

A  camera  columnist  for  the 
Frankfurt  Overseas  Weekly,  who 
tested  the  Robot,  has  this  to  say 
about  it: 

“The  Royal  holds  the  same  place 
in  the  35  mm.  camera  field  as  the 
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Robot  Royal — slightly 

Browning  Automatic  holds  among 
guns.” 

Bull  Session 

Paul  Horn  of  the  Dayton 
(Ohio)  Journal  Herald  got  in¬ 
volved  in  a  bull  session  recently 
and  ended  up  on  the  horns  of  a 
dilemma. 

Straightening  this  out,  it  means 
that  the  photographer  with  a  na¬ 
tural  name  for  such  a  situation 
covered  a  rodeo  in  his  hometown 
and  was  attacked  by  a  Brahma 
bull. 

It  .seems  that  Paul  wanted  good 
action  stuff,  so  he  got  in  close 
when  the  bareback  riding  of  the 
bulls  began.  One  Brahma  threw 
his  rider,  then  charged  Paul  when 
the  cameraman's  bulb  flashed. 

He  was  knocked  down  and 
pinned  between  a  fence  and  a 
chute  (Round  I).  When  he  got 
up,  bruised  and  shaken  (Round  2), 
he  was  knocked  down  again. 
Twice  this  happened.  The  animal 
was  finally  distracted  by  flag  wav¬ 
ers  and  Paul  got  away,  smashed 
camera  and  all. 

The  only  consolation  Paul  had 
was  that  he  wasn’t  upended  three 
times  in  one  round.  In  New  York, 
that’s  a  TKO. 

Smoker's  Alibi 

I  The  doctor  sugge.sted  to  Leland 
'  Benfer,  chief  photographer,  Mil- 
I  waukee  (Wis.)  Sentinel,  that  he 
give  up  smoking. 

I  But  Mr.  Benfer  refused. 

I  “I  can’t  give  up  smoking,”  he 
I  said.  “I’ve  got  to  see  that  the 
I  ventilators  in  the  photographers’ 

I  rooms  are  working.” 

■ 

$500  Fine  Imposed 
!  For  Fotog  Assault 

I  Harry  Karl,  wealthy  business- 
I  man  and  husband  of  actress  Marie 
McDonald,  wa.s  fined  $500  this 
week  in  Beverly  Hills  (Calif.) 
municipal  court  for  trying  to  run 
over  two  photographers  with  his 
car. 

He  was  accused  of  making  two 
I  passes  with  his  big  car  at  Robert 
I  Ritchie  of  the  Los  Angeles  Times 
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heavier  Iban  a  Leica. 


and  Jack  Leppert,  TV  cameraman, 
near  Beverly  Hills  City  Hall. 

Karl,  originally  charged  with 
felonious  assault,  pleaded  guilty 
to  a  charge  of  reckless  driving,  a 
misdemeanor.  The  judge  suspend¬ 
ed  $250  of  the  fine  provided  Karl 
commit  no  further  violation  with 
his  car  for  a  year. 

The  photographers  were  trying 
to  make  pictures  of  the  actress 
after  she  had  been  arrested  for 
driving  while  under  the  influence 
of  drugs. 

■ 

Field  Enterprises 
Buy  Chicago  Site 

Cmc.tco 

Field  Enterprises,  Inc.,  has  pur¬ 
chased  for  $300,000  the  Southwe.st 
corner  of  Rush  and  E.  North 
Water  Streets,  including  a  six-story 
building  at  one  time  occupied  by 
the  Kraft  Cheese  Co.  The  site  ad¬ 
joins  the  property  along  Chicago 
River  previously  bought  of  Field 
Enterprises  as  a  location  for  a  new 
Chicago  Sun-Times  plant. 

The  old  Kraft  building,  directly 
across  Rush  St.,  from  the  Wrigley 
Building,  is  to  be  razed  and  a 
dock  completed  along  the  river¬ 
front.  The  land,  comprising  15,000 
square  feet,  will  be  used  to  ex¬ 
pand  the  original  site  of  the  pro¬ 
posed  Sun-Times  plant.  The  origi¬ 
nal  site  has  45,000  square  feet  and 
extends  West  to  North  Wabash. 

■ 

Pulaski  Paper  Names 
Phillips  Publisher 

Pulaski,  Va. 

Thomas  A.  Phillips,  Bristol,  Va.- 
Tenn.,  newsman,  has  been  made 
publisher  and  vicepresident  of  the 
Southwest  Times,  daily  newspaper 
published  here. 

The  appointment  was  announced 
by  Eugene  Worrell  and  Tut  Brad¬ 
ford,  publishers,  respectively,  of 
the  Bristol  Tennessean  and  the 
Bristol  Herald-Courier,  who  re¬ 
cently  bought  the  local  newspaper 
(E&P,  July  10,  page  52).  Mr. 
Worrell  is  president  and  Mr.  Brad¬ 
ford  is  secretary-treasurer  of 
Southwest  Times,  Inc.,  the  firm 
chartered  to  buy  the  newspaper. 
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newspaper  law 


Newspaper  Influence, 
Fair  Trial  Discussed 

By  Albert  Woodruff  Gray 


Application  for  a  new  trial  was 
made  in  a  Federal  District  Court 
in  Missouri  last  year  on  behalf 
of  a  man  convicted  of  counterfeit¬ 
ing.  on  the  plea  that  he  had  been 


The  case  to  which  the  court  re¬ 
ferred  in  which  the  jurors  had 
glimpsed  this  headline  in  a  news¬ 
paper  occurred  in  the  District  of 
Columbia  in  the  trial  of  a  group 


porters  does  what  is  often  most 
excellent  work. 

B'-it  after  the  facts  have  been  as¬ 
certained  as  fully  as  possible  and 
laid  before  the  public,  it  is  mani¬ 
festly  unfair  to  a  defendant  to 
assume  that  no  more  evidence  can 
be  produced  or  to  draw  hasty  con¬ 
clusions  from  such  facts  as  arc 
known  without  the  safeguard  of  a 
public  trial  and  a  careful  scrutiny 
of  the  evidence.” 

A  decision  of  the  Supreme 
Couit  of  the  United  States  ren¬ 
dered  on  the  opinion  of  Justice 
Taney,  of  Dred  Scot  fame,  succint- 


the  restriction  was  imposed  to  pro¬ 
tect  the  publishing  company  in  a 
$12,486.75  judgment  it  holds 
against  the  Majane  firm. 

■ 

$100,000  Libel  Suit 
Tossed  Out  by  Court 

Tucson,  .Ariz. 

A  $100,000  libel  lawsuit  against 
the  Arizona  Daily  Star  (Tucson), 
the  Arizona  Repuhlic  (Phoenix) 
and  the  Associated  Press  was 
thrown  out  of  Superior  Court 
when  Judge  Herbert  F.  Krucker 
ruled  that  the  allegedly  libelous 
news  story  was  a  fair  and  impar- 


dep’rived  of  a  fair  trial  by  the  pub-  conducting  a  gambling  house.  In  ly  states  the  law  in  a  case  of  this  report  of  privileged  court  pro- 
lication  of  newspaper  comments  on  its  Hisnosition  in  this  instance  of  character  as  it  was  a  hundred  years  .. 


his  case.  Last  May  the  appellate 
court  sustained  the  denial  of  this 
application. 

The  government’s  case  had  been 
finished  at  the  end  of  the  first  day 
of  the  trial  and  that  evening  the 
Kansas  City  (Mo.)  5/rtr  carried  a 
story  that  was  in  part. 

“Another  indictment  charging 
Gicinto  with  passing  counterfeit 
money  has  been  returned  by  a 
Federal  grand  jury  in  Denver. 
Earlier  this  year  Gicinto  was  found 
not  guilty  by  a  Johnson  County 
District  Court  jury  at  Olathe,  of 
charges  of  burglary  and  armed  rob¬ 
bery  in  a  hold  up  last  October.” 

In  its  decision  last  May  the  ap¬ 
pellate  court  said  of  newspaper 
comment  as  grounds  for  holding  a 
trial  to  be  unfair,  “Even  if  the 
jurors  read  the  article  referred  to, 
that  alone  is  not  ground  for  a  new 
trial.  The  burden  was  upon  coun¬ 
sel  for  the  defendant  to  show  that 
prejudice  resulted  and  he  faileil 
to  establish  such  prejudice.” 

Judge  Dissents 

Nevertheless  one  of  the  three 
judges  of  this  appellate  court  said 
in  his  dissent  to  this  decision, 

“1  am  unable  to  assume  that  the 
newspaper  article  about  the  de¬ 
fendant,  which  was  being  distrib¬ 
uted  in  the  lobby  of  the  court  house 
building  where  the  case  was  be¬ 
ing  tried  and  was  talked  about  in 
the  elevator  carrying  jurors  up  to 
the  court  room,  had  nothing  to  do 
with  the  verdict. 

“It  does  not  seem  credible  to 
me  that  all  of  the  jurors  remained 
oblivious  to  the  conspicuous 
lengthy  item  in  their  only  daily 
paper  about  the  particular  matter 
they  were  all  directly  concerned 
with  for  days.” 

In  support  of  its  decision  this 
court  cited  another  cxse  which  had 
been  decided  by  that  court  several 
years  before,  in  which  it  was  said 
of  circumstances  of  this  character. 

No  New  Trial 


its  disposition  in  this  instance  of 
the  contention  that  the  influence 
of  the  newspaper  had  deprived 
these  offenders  of  a  fair  trial  the 
appellate  court  said, 

“Tile  offending  headline  was  said 
to  have  conveyed  to  the  jury  the 
information  that  gamblers  were 
betting  ten  to  one  there  would  be 
an  acquittal.  Affidavits  of  three  of 
the  jurors  were  filed  to  show  that 
the  jury  in  taking  a  ride  between 
sessions  of  the  court,  had  seen  this 
headline  and  di.scussed  it  in  the 
jury  room  and  were  influenced  by 
it.” 

Nevertheless  the  appellate  court 
sustained  the  ruling  of  the  lower 
court  in  refusing  to  grant  a  new 
trial. 

When  a  jury  in  Philadelphia  were 
awaiting  the  charge  of  the  court 
in  the  trial  of  a  dealer  in  that  city 
for  selling  oleomargarine  for  but¬ 
ter,  the  Philadelphia  (Pa.)  North 
American  carried  a  story  which 
was  read  by  one  of  the  jurors  and 
the  display  headlines  by  others. 

Case  Cited 

“Oleo  Dealer  Ogden’s  Boasted 
Pull  of  No  Avail.  I.ong  protected 
man  on  trial  in  Federal  Court. 
Protection  for  David  S.  Ogden,  the 
Ridge  Avenue  oleo  dealer,  is  ap¬ 
parently  a  thing  of  the  past.  After 
long  dodging  the  law  he  was 
brought  to  trial  yesterday  in  the 
United  States  District  Court.” 

Here  the  District  Court  granted 
the  application  for  a  new  trial  after 
a  verdict  of  guilty  had  been  re¬ 
turned  by  the  jury.  “The  character 
of  the  comments,”  said  the  court, 
“is  so  clearly  prejudicial  to  the  de¬ 
fendant  that  1  need  spend  but  little 
time  upon  that  proposition  It  is  un¬ 
necessary  to  say  that  such  com¬ 
ments  on  a  pending  case  violate 
the  elementary  rules  that  demand 
justice  and  fair  play  to  a  man  ac¬ 
cused  of  crime. 

“It  the  printed  words  had  been 
spoken  to  a  juror  or  if  they  had 
been  contained  in  a  letter  addres.s 


years 

ago  and  as  it  still  is — “It  would 
perhaps  hardly  be  safe  to  lay  down 
any  general  rule  upon  this  subject. 
Unquestionably  such  evidence 
ought  always  to  be  received  with 
great  caution.  But  cases  might  arise 
in  which  it  would  be  impossible 
to  refuse  without  violating  the 
plainest  principles  of  justice.” 


“The  mere  fact  that  jurors  have  ed  to  him,  an  offense  punishable 


read  newspaper  accounts  of  the 
trial  in  which  they  are  participants 
is  not  ground  for  a  new  trial.  Even 
m  an  instance  where  the  jury  saw 
and  discussed  a  newspaper  head¬ 
line  to  the  effect  that  gamblers 
'sere  betting  ten  to  one  that  there 
"ould  be  an  acquital,  the  action  of 
the  trial  court  in  denying  a  motion 
for  a  new  trial  was  siustained.” 


by  fine  and  imprisonment  would 
have  been  committed  and  it  is  lit¬ 
tle  less  blamable  to  take  the  not 
improbable  chance  of  reaching  the 
juror’s  mind  by  the  method  of  pub¬ 
lication  in  a  widely  read  journal. 

“A  report  of  facts  is  one  thing 
and  due  allowance  should  be  made 
for  the  difficulties  and  inevitable 
disadvantages  under  which  the  re- 
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Publishing  Co.  Suit 
Gaining  Momentum 

Atlantic  City,  N.  J. 

Atlantic  County  Judge  Leon 
I.eonard.  after  hearing  legal  argu¬ 
ments  here  last  week,  allowed  Mrs. 
Marie  L.  Majane,  operator  of  a 
resort  news  carrier  firm,  to  amend 
her  $250,000  countersuit  against 
the  Atlantic  City  (N.  J.)  Pres-s 
Publishing  Company.  Inc.,  by  ad¬ 
ding  two  extra  counts  and  making 
three  persons  parties  to  the  action. 

Under  Judge  Leonard’s  ruling, 
MacDonald  B.  Rice,  Press  circula¬ 
tion  manager;  Thomas  Blewitt,  a 
circulation  department  employe, 
and  Nicholas  Merendino,  a  former 
Majane  employe,  were  added  as 
defendants. 

The  two  additional  counts  charge 
that  Rice,  Blewitt  and  Merendino, 
as  agents  of  the  Press  Publishing 
Co.,  breached  their  duties  by  mali¬ 
ciously  interfering  with  the  Majane 
business,  resulting  in  heavy  finan¬ 
cial  losses. 

Amendments  allow'  charged  the 
three  used  unlawful  means  of  de¬ 
priving  Mrs.  Majane  of  customers, 
induced  others  to  break  contracts 
with  her  and  seeking  to  obtain 
through  improper  methods  route 
lists  and  other  information  belong¬ 
ing  to  the  Majane  firm. 

At  the  .same  time.  Judge  Leonard 
entered  an  order  restraining  Mrs. 
Majane  from  disposing  of  any  sub¬ 
stantial  assets  pending  disposition 
of  the  countensuit,  which  will 
probably  be  tried  during  the  Fall 
term  of  the  court.  The  judge  said 


ceeding.s. 

The  judge  ruled  that  attorneys 
for  Mary  L.  Ouderkirk,  the  13- 
year-old  plaintiff,  had  produced  no 
evidence  of  malice  whatsoever  on 
the  part  of  the  newsgathering  or¬ 
ganizations. 

■ 

Motion  Denied 

Cincinnati 
A  motion  to  throw  out  of  court 
the  $1,000,000  libel  suit  of  Tom 
McCarthy,  WKRC  radio  and  tele¬ 
vision  news  director,  against  the 
Enquirer,  has  been  denied.  Judge 
Joseph  H.  Wocste  ordered  the  case 
tried  in  Common  Pleas  Court.  Mc¬ 
Carthy’s  .suit  alleged  an  Enquirer 
editorial,  Feb.  26,  1953,  comment¬ 
ing  on  his  fight  to  prevent  the 
fluoridation  of  Cincinnati’s  drink¬ 
ing  water,  damaged  his  reputation. 
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the  GOSS  Roll-O-Mat 
a  stereotype  favorite. 
Automatic  push  buttim 
control  and  micrometer 
impression  adjustment 
make  it  an  efficient,  la¬ 
bor  saving  unit.  Sturdily 
built  and  with  a  free 
wheeling  roller  bearing 
upper  cylinder,  it  prom¬ 
ises  long  life,  and  easy 
maintenance. 
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PROMOTION 

No  Ideas?  How  About 
Kids.  Columnists  Asked 


By  T.  S.  Irvin 

There  isn’t  a  day  in  the  year 
that  some  astute  reporter  can’t  turn 
out  for  his  newspaper  at  least  a 
column  about  something  good  and 
constructive  going  on  in  his  com¬ 
munity  for  which  his  newspaper 
is  responsible. 

If  the  day  comes  that  he  honest¬ 
ly  cannot  produce  such  a  column, 
his  newspaper — and  his  newspa¬ 
per’s  promotion  department  —  is 
somewhere  at  fault. 

This  is  a  suggestion,  therefore, 
for  some  newspaper  columnist  who 
may  be  sweating  out  these  July  and 
August  dog  days  wondering  what- 
inhell  to  write  about. 

Why  not  write  about  kids? 
They’re  always  a  good  subject. 
Why  not  write  about  what  news¬ 
papers  do  for  kids?  That  might 
prove  to  be  a  hotter  subject  than 
the  weather.  That  might  produce 
a  column  that  the  National  News- 
paper  Promotion  As.sociation 
would  put  into  a  full-page  ad  and 
get  newspapers  all  over  the  coun¬ 
try  to  reprint — the  way  they  did 
with  Bob  Considine’s  column 
about  the  miracle  at  your  front 
door,  and  with  Eddie  Gilmore’s 
column  about  breathing  free  air 
again  after  a  dozen  years  behind 
the  Iron  Curtain. 

Papers  Help  Kids 

Right  now,  in  communities  all 
over  the  country,  little  towns  and 
big  cities  alike,  kids  are  splashing 
themselves  around  in  swimming 
holes  and  swimming  pools — splash¬ 
ing  themselves  around  safely, 
thanks  to  the  local  newspaper.  This 
is  the  time  of  year  when  news¬ 
paper-sponsored  learn-to-swim  pro¬ 
grams  pay  off  in  more  fun  for 
more  kids,  and  more  kids  coming 
home  safely  to  supper. 

Right  now,  too,  in  Summer 
camps  all  over  the  country,  kids 
are  enjoying  a  few  weeks  of  free- 
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dom  from  city  grime — and  city 
crime — thanks  to  the  local  news¬ 
paper.  This  is  the  time  of  year 
when  fresh  air  camp  programs  for 
underprivileged  kids  pay  off  in 
healthier  youngsters  and  better  fu¬ 
ture  citizens. 

Right  now,  too,  on  sandlot  ball 
fields  all  over  the  country,  kids  are 
shagging  flies  in  left  field,  build¬ 
ing  muscle,  learning  the  joy  of 
playing  with  the  team — thanks  to 
the  local  newspaper.  This  is  the 
time  of  year  when  sandlot  base¬ 
ball  programs  pay  off  in  stronger 
kids  and  better  adjusted  kids. 

We  could  name  a  lot  of  news¬ 
papers  over  the  country  that  en¬ 
gage  in  community  promotions  of 
this  kind — ^but  space,  as  ever,  will 
not  permit.  What  newspaper  pub¬ 
lic  service  programs  do  for  the 
children  of  this  country  just  dur¬ 
ing  vacation  time — and  by  doing 
for  the  children,  do  for  the  parents 
as  well — seems  to  us  to  make  a 
tremendous  promotional  story  for 
the  newspapers. 

What  would  it  take  to  get  it 
told?  Well,  if  we  know  columnists, 
they’d  like  some  facts  and  figures. 
How  about  NNPA  getting  those 
together,  through  a  simple  mem¬ 
bership  questionnaire  perhaps? 
Then  a  fact  sheet  peddled  through 
proper  channels  might  start  a  spark 
of  inspiration  somewhere  among 
our  newspaper  stars.  It  seems  to 
us  it’s  worth  trying. 

Paper  Dolls 

You  don’t  talk  about  rope  in  the 
home  of  a  man  who’s  been  hanged 
for  cattle  rustling.  And  it’s  some¬ 
times  just  as  risky  to  talk  about 
cutting  out  paper  dolls  in  the  office 
of  a  media  executive.  The  Chicago 
Sun-Times  takes  that  risk,  how¬ 
ever,  and  comes  up  with  one  of 
the  niftiest  gag  promotions  of  the 
year. 
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It’s  a  simple  mailing  of  a  cut-out 
paper  doll  that  opens  up,  ac¬ 
cordion-like,  into  a  string  of  paper 
dolls.  “Going  balmy  trying  to  fig¬ 
ure  out  how  best  to  cover  the  Chi¬ 
cago  women’s  market?’’  asks  the 
first  doll.  “Relax,”  she  says,  “here’s 
the  sane,  sensible  way.” 

The  sane,  sensible  way,  of 
course,  is  the  Sun-Times — and  as 
you  look  at  each  of  these  paper 
dolls  you  learn  some  new  fact 
about  woman  readership  of  Chi¬ 
cago  newspapers  that  proves  the 
claim.  Turn  the  dolls  over — and 
they  tell  you,  “Put  them  all  to¬ 
gether — they  spell  sales!” 

It  really  isn’t  fair  to  call  this  a 
gag  promotion.  The  information  it 
provides  is  hard  and  factual  and 
well  worth  filing.  It’s  the  presenta¬ 
tion  that’s  gagged  up — but  after 
all,  what’s  wrong  with  filing  paper 
dolls  if  they  have  something  to  say 
that’s  worth  filing?  We  saw  this 
promotion  standing  up — a  line  of 
paper  dolls  holding  hands — on  an 
ad  exec’s  desk  before  ours  got  to 
us.  We’ll  bet  it  stands  up  on  lots 
of  desks  getting  attention. 

Queen's  English 

Far  from  being  a  purist,  we  still 
must  agree  with  many  critics  of  ad¬ 
vertising — and  of  newspaper  pro¬ 
motion — who  shudder  that  it’s  so 
badly  written.  This  is  a  serious 
complaint.  Bad  writing  doesn’t 
merely  reflect  carelessness  or  in¬ 
ability  to  write  correctly.  Too  often 
it  reflects  bad  thinking.  In  any 
event,  bad  writing,  whether  bad 
enough  to  call  attention  to  its  faults 
or  not,  cannot  succeed  in  com¬ 
munication  as  well  as  good  writing 
can. 

What  brings  this  thought  to 
mind  right  now  is  a  batch  of  proofs 
we  have  in  hand,  just  over  from 
England,  of  a  series  of  small-space 
advertisements  run  by  the  Man¬ 
chester  Guardian.  They  are  simple 
all-type  ads,  but  the  typographic 
design  is  classic  and  attractive. 
They  are  simply  written,  but  the 
writing  is  in  the  best  Queen’s  Eng¬ 
lish  and  a  delight  to  read.  The  ads 
are  circulation  ads — seeking  new 
readers. 

Does  good  English  pay?  Confi¬ 
dentially,  and  we  have  this  from 
the  highest  sources  at  the  Guardian, 
yes — the  ads  are  proving  highly 
successful  in  building  circulation. 

In  the  Bag 

Waterloo  (Iowa)  Daily  Courier 
out  with  new  market  data  folder, 
standard,  for  filing. 

Oklahoma  City  (Okla.)  Daily 
Oklahoman  in  the  mails  with  at¬ 
tractive  little  folder  utilizing  die- 
cut  effectively  to  push  its  Sunday 
magazine. 

El  Paso  (Texas)  Times  and 
Herald  Post  out  with  new  market 
data  folder  selling  El  Paso  as  the 
“key  city  of  the  fabulous  South¬ 
west.”  This  goes  beyond  the  stand¬ 
ard  minimum  to  provide  interest¬ 
ing  copy  and  photographs  that  tell 
some  of  the  reason  why  this  is  such 
a  fabulous  market.  A  good  job. 

EDITOR  & 
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At  Financial 
Pages  Urged 
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San  Diego,  CaE 

Another  look  at  the  financial 
page  is  urged  here  by  Irvine  W. 
Reynolds,  financial  editor,  Sm 
Diego  Union.  Couple  the  look 
with  research,  and  the  business 
news  will  surely  provide  a  surprise, 
he  predicts. 

For  public  interests  have  broad¬ 
ened,  subscribers  are  aware  of  the 
importance  of  business  in  their 
personal  lives,  and  the  time-hon¬ 
ored  concept  that  finance  pages 
draw  few  readers  no  longer  holds 
true,  Mr.  Reynolds  declared. 

“I  feel  that  the  financial  section, 
if  properly  edited,  can  have  wide 
appeal,”  he  advises.  A  graduate 
from  the  field  of  research,  he  has 
proven  that  to  his  own  satisfaction. 

In  proof,  he  reports  that  an  in¬ 
dependent  research  study  here 
showed  the  Union’s  business  news 
column  ranks  with  the  sports  edi¬ 
tor’s  and  the  women’s  editors  col¬ 
umns  in  readership.  The  approxi¬ 
mate  percentages  for  persons  noting 
the  respective  columns  were:  So¬ 
ciety  editor’s  column,  33;  Mr.  Rey¬ 
nolds’  business  news  column,  34, 
and  sports  editor’s  column,  34.5, 
he  advised. 

Newspapers  which  do  not  have 
such  readership  of  business  news 
may  find  the  fault  lies  with  failure 
to  devote  sufficient  space  to  the  fi¬ 
nancial  section,  Mr.  Reynolds  de¬ 
clared.  He  bases  this  on  a  study 
of  financial  pages  throughout  the 
country. 

The  Union-Tribune’s  research 
department  analyzed  the  content 
of  the  financial  sections  of  53  lead¬ 
ing  United  States  dailies  for  a  full 
week.  It  was  found  that  in  edi¬ 
torial  matter,  the  San  Diego  Union 
ranked  seventh  among  the  53.  Al¬ 
so,  it  was  eighth  in  the  space  given 
to  market  tables  and  16th  in  total 
content  of  the  business  section,  Mr. 
Reynolds  advised. 

TTie  Union’s  ample  allotment  of 
space  enables  coverage  of  interpre¬ 
tative  reports  on  business  develop¬ 
ments  as  well  as  spot  news.  These 
provide  a  desired  service  to  reader 
and  industry  alike,  Mr.  Reynolds 
reported. 

Explanations  of  the  meaning  be¬ 
hind  changes  in  bank  rates,  reports 
of  the  part  played  by  insurance 
companies  and  descriptions  of  die 
mutual  funds  type  of  organization 
are  among  stories  developed  for 
the  Union’s  Sunday  business  pages- 

This  service  is  appreciated,  Mr. 
Reynolds  has  found.  Besides,  this 
type  of  information  is  essential  if 
newspapers  are  to  continue  as  an 
important  medium  for  business. 

“Financial  institutions  have  be¬ 
come  major  advertisers,”  he  said. 
“The  question  is  whether  the  news¬ 
papers  are  going  to  sit  back  and 
lose  their  business,  or  whether  the 
newspapers  will  show  them  how  to 
direct  their  message,” 
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15%  Increase 

continued  from  page  14 

justified  that  no  informed  and  rea¬ 
sonable  advertiser  could  raise  a 
sensible  objection. 

Fifteen  years  ago,  in  the  last  nor- 
'  mal  pre-war  and  pre-inflation  year, 

■  afternoon  newspapers  of  America 
i  had  a  circulation  of  24  million  and 
J  a  total  line  rate  of  $90,  giving 
I  them  a  milline  rate  of  $3.72.  To- 
1  day  these  same  papers  have  a  cir- 
i  culation  of  42  million  and  a  line 
?  rate  of  $179,  giving  them  a  milline 
rate  of  $4.29.  This  is  an  increase 
on  a  quantative  basis  of  only  15%,  , 

compared  with  a  100%  increase  in 
general  prices  and  a  200%  increase  ' 
in  newsprint  costs. 

On  the  basis  of  today’s  50-cent 
dollars  — to  say  nothing  of  the 
newspaper’s  improvements  in  tech¬ 
niques,  typography  and  printing —  The 

afternoon  newspapers  could  justify  - 

a  $7.44  milline  rate,  because  of  Today  the  ne 
inflated  prices.  gets  exactly  the 

Although  evening  newspaper  tjai  fo^  g  j  cents 
could  well  justify  a  milline  rate  15  j  cents  in  19 
of  $7.44  on  a  quantative  compari-  Tenili« 

son  basis  alone,  they  could  prob¬ 
ably  hurdle  their  present  crisis  with  n«wspape 

an  average  milline  rate  of  as  little  is  to  1 

as  $5  instead  of  their  present  $4.29.  * 

.  n  _  Ibat  he  got  in  1! 

15%  Rate  Boost 

Each  afternoon  newspaper  in  bargain,  even 

America  could  immediately  initiate  basfs 
a  15  percent  rate  increase  and  the 
average  millme  would  still  be  well 
under  $5.  This  would  keep  the 
total  of  all  milline  rate  increase  fhreriimes  ks  r 
since  pre-inflation  1939  within  paper  advertisin 
35  percent,  compared  with  100  per-  pre-inflation 
cent  price  jumps  for  most  products  jative  compari; 

.  rates  and  the  ; 

Such  a  inodest  rate  increase  potential,  today’ 
would  probably  be  adequate  for  j,!: 

newspapers,  because  they  have  , 

about  doubled  the  price  to  read-  .“  ,  ^  ' 

ers,  have  profited  from  circulation  raised  their  rate 
increases  and  have  initiated  about 
every  possible  operating  economy.  ' 

Should  a  newspaper  lose  a  little 
linage  by  reason  of  a  15  percent  ‘'?5. ' 

rate  increase,  it  would  profit  from  o^tpre  3.1  miilu 
a  saving  in  newsprint  as  well  as  .t, 
from  an  increase  in  revenue. 

Could  the  average  department 
store  or  other  retailer  stand  such  fifteen 

a  rate  increase?  The  retailer 

This  question  brings  us  to  a  I  — — i'^— 
qualitative  analysis  of  today’s  .  - 
newspaper  advertising  rates.  By  J  f  ^ave  i. 
the  quantitative  milline  rate  com-  interests  associat 
parison.  the  newspaper  advertiser  printing,  advert! 
never  had  it  so  good  and  when  radio,  and  you  h 
analyzed  on  a  qualitative  basis  and  with  those  aetivii 
translated  into  tangible  and  under-  New  Zealand,  rei 
•standable  terms  it  becomes  clear  fbe  national  moi 
that  the  newspaper  advertiser  is  paper  devoted  i 
riding  on  the  crest  of  a  newspaper  iaf*d  interests  oi 
advertising  rate  bonanza  never  be-  I 
fore  approached  in  the  long  history  • 
of  the  .American  retailer.  ' 

Reduced  to  tangible  terms  the 
facts  show  that  in  1939  the  adver-  I 
jjser  paid  16.1  cents  to  place  one  ^ 
line  of  advertising  before  enough  '  15  Hamilton  St. 
reader-families  to  account  for  a  '  Annual  Subscrip 
million  dollars  in  weekly  retail  W'riee  tor 

buying.  ; 
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'  -  The  Buffalo  (N.Y.)  Courier- 

I — ir— ,  -  Express,  Albany  Times-Union  and 

I  I  “ —  Syracuse  Post-Standard  are  testing 

' _  D  CTl  I  political  air  with  regard  to  the 

coming  New  York  gubernatorial 
race  with  daily  ballots  offering 
^  readers  four  possible  arrangements 

I  of  the  two  leading  contenders  for 

each  party. 

The  three  newspapers  began 
printing  the  ballots  July  18  and 
ABouy  pooling  information  from  them 

S/Nr  Ju'y  20  with  regard  to  readers' 

liking  for  Gov.  Thomas  E.  Dewey 
and  U.S.  Senator  Irving  M.  Ives, 
Republicaas,  New  York’s  Mayor 
Rober  Wagner  and  Rep.  Franklin 
D.  Roosevelt  Jr.,  Democrats. 

The  newspaper  advertiser  never  had  it  so  good!  The  morning  papers  will  con- 

'■  ■■■  -  —  tinue  listing  results  of  the  poll 

Today  the  newspaper  advertiser  bargain  in  his  rents  and  other  daily  until  balloting  is  completed, 

gets  exactly  the  same  results-poten-  sales  costs.  Clerk  hire  for  retail  Each  ballot  provides  space  for  writ- 

tial  for  6.1  cents  for  which  he  paid  stores  jumped  from  $4.5  billions  in  ing  in  the  name  of  each  person’s 

16.1  cents  in  1939.  1939  to  $13.5  billion  in  1948  and  first  choice  for  governor.  Final  bal- 


3  Newspapers 
Join  In  Making 
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The  newspaper  advertiser  never  had  it  so  good! 


Terrific  Bargain 

If  a  newspaper  advertiser’s  main 


1939  to  $13.5  billion  in  1948  and  first  choice  for  governor.  Final  bal¬ 
ls  now  estimated  at  $17.2  billions,  lots  were  to  be  printed  July  25. 
The  retailer’s  in-store  sales  cost  ■ 


objective  is  to  impress  readers,  he  remained  about  the  same  in 

is  getting  t’ne  same  results  tc^ay  relation  to  his  volume  of  business, 


Mechanical  Unions 


that  he  got  in  1939  for  just  15  per- 


. . .  _  and  unless  his  advertising  tech-  Win  S.  F.  Pay  BoOSt 

cent  more  cost.  This  4  a  terrific  have  declined  rather  than  San  FranOsco 

bargain,  even  on  a  quantitative  loJProY  .  ’  getting  newspaper  Typographical,  mailer  and  cir- 

basis.  advertising  sales  promotion  for  culation  driver  unions  have  signed 

If  the  advertiser’s  main  objective  18-month  agreements  with  San 

is  to  influence  dollars,  as  it  most  Francisco  newspaper  publishers 

assuredly  is,  he  is  getting  nearly  Retailer  Would  Pay  which  call  for  a  $1.50  weekly  boost 

three  times  as  much  for  his  news-  If  would  seem  logical  to  assume  retroactive  to  April  27,  An  addi- 
paper  advertising  dollar  as  he  got  that,  gripe  as  he  does  at  any  sug-  tional  $1  weekly  raise  will  start 
in  pre-inflation  1939.  On  a  quali-  gestion  of  a  rate  increase,  the  J^n-  9. 

tative  comparison  of  newspaper  smart,  American  retailer  would  The  new  agreement,  which  ex- 
rates  and  the  advertiser’s  results-  rather  pay  a  fair  rate  for  his  space  tends  to  Oct.  29,  1955,  provides  for 
potential,  today’s  newspaper  adver-  fhan  to  force  his  newspaper  to  re-  a  reduction  in  the  length  of  the 
tiser  is  up  to  his  ears  in  clover.  sort  to  a  subterfuge  rate  incease  qualifying  period  for  a  third  week 
If  all  afternoon  newspapers  ^  dangerous  change  in  his  of  vacation  from  three  years  to  two 

raised  their  rates  by  15  percent  this  profitable  advertis-  years. 

minute,  advertisers  would  still  be  '"g  medium  .  .  The  agreement  with  the  printers 

enjoying  a  milline  rate  of  less  than  ^P,  m  fi's  right  mind  sets  the  day  scale  at  $2,929  hourly 

$5  and  they  would  still  be  able  to  would  want  bts  newspaper  to  make  now,  with  $109.85  for  a  37V4 
place  one  line  of  sales  promotion  change  which  might  minutely  hour  week.  This  scale  becomes 
before  $1  million  worth  of  weekly  readability,  interest  $2,956  hourly  and  $110.85  weekly 

retail  buying  for  7  cents.  This  is  attractiveness.  Jan.  30. 

less  than  half  the  16.1  cents  he 
was  paying  for  the  san>e  results- 

potential  fifteen  years  ago.  EDITOR  &  PUBLISHER 

The  retailer  is  getting  no  such  1471; 


is  to  influence  dollars,  as  it  most 
assuredly  is,  he  is  getting  nearly 
three  times  as  much  for  his  news- 


I  f  you  have  international  business 
interests  associated  with  publishing, 
printing,  advertising  or  commercial 
radio,  and  you  fant  to  keep  in  touch 
with  those  activities  in  Australia  and 
New  Zealand,  read  Newspaper  News, 
the  national  monthly  business  news¬ 
paper  devoted  to  those  closely  re¬ 
lated  interests  of  "Down  Under." 


mwiP'APER  NEWS'iV 


15  Hamilton  St.,  Sydney,  Australia 
Annual  Subscription  to  U.  S.  $3.20 
Writa  tor  sample  copy. 


EDITOR  &  PUBLISHER 
1475  Broadway 
New  York  36,  N.  Y. 

Enter  my  subscription  to  EDITOR  &  PUBLISHER  at 
the  money  saving  rate  of: 

□  $6.50,  1  year  □  $10.00,  2  years 
Please  check  preference 
Q  Money  Enclosed  □  Bill  Me 


Address 


Zone  ....  State 


Company  .  Position 
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{Continued  from  page  7) 


Period  Ending  March  31, 1953 


PUEBLO 

Chieftain  &  Star-Journal . 
City  Total . 


BRIDGEPORT 

Telegram  Post . 

Sunday  Herald . 

City  Total . 

HARTFORD 

Courant . 

Times . 

City  Total . 

WATERBURY 

Kembliean,  American .  . 

City  Total .  21,''70 


tM) 

'fE) 

(S) 

(M) 

■(E) 

(S) 

17,058 

20,388 

36,095 

16,910 

21,002 

36,085 

17,058 

20,388 

36,095 

16,910 

21,002 

36,085 

CONNECTICUT 

13,416 

76,589 

61,159 

12,711 

75,955 

61,787 

98,333 

99.032 

13,416 

70,589 

159,492 

12,711 

75,955 

161,719 

83,868 

109,766 

109,766 

130,518 

76,931 

105,768 

123,095 

83,868 

130,518 

76,931 

105,768 

123,095 

21,070 

40,338 

44,262 

20,443 

39.362 

43,029 

21,r70 

40,338 

44,262 

20,443 

39,362 

43,029 

WILMINGTON 

News-Journal-Every  Evening. 

Star . 

City  Total . 


DEUWARE 
24,G2C  68,192 

24,626  68'i92 

DISTRICT  OF  COLUMBIA 
147,046 


29,104 

29,104 


23,085 

23^6^ 


66,222 

66,222 


22,356 

22,356 


395,022 
247,368  276,810 


204,237 


WASHINGTON 

News . 

Post  &  Times-Herald** . .  3^,495 

Star . 

Times  Herald . 

City  Total .  38.3,495  394.4i4 

All-day  mper.  f  Does  not  include  Times  Herald. 

Times  Hei^d  ac^ired  by  Post  on  March  17,  1954  and  published  morning  and  Sunday  under 
name  of  Post  &  Times  Herald. 

„  FLORIDA 

JACKSONVILLE 


671,832 


♦262,803 

#204,237 


136,646 

238,666 

375,246 


208,243 

274,014 

.304,840 

787,097 


Journal . 


MIAMI 


News . 

Ciu  Total . 

ST.  PETERSBURG 

Independent . 

Times . 

Citv  Total . 

TAMPA 

Times . 


ATLANTA 

Constitution,  Journal,  Journal 


coluMbua 

Enquirer,  I/cdgcr,  Ledger- 

Enquirer . 

City  Total . 

SAVANNAH 

News . 

Press . 

City  Total . 


IDAHO  FALLS 

Post-Register . 
City  Total. . 


61,567 

61,246 

136,820 

148,087 

135,590 

146,347 

136,820 

61,567 

148,087 

135,590 

61,246 

146,347 

244,295 

284,929 

233,191 

274,125 

125,3)6 

1 10,071 

118,641 

105,109 

244,295 

125,316 

395,000 

233,191 

118,641 

379,234 

31,371 

29,076 

66,426 

70,006 

61,943 

66,444 

66,426 

31,371 

43,113 

70,006 

61,943 

29,076 

50,979 

66,444 

121,133 

1.34,840 

118,057 

132,487 

121,133  43,113 

GEORGIA 

134,840 

118,657 

50,979 

132,487 

178,774 

251,397 

488,879 

173,591 

248,115 

474,5.55 

178,774 

251,397 

488,879 

173,591 

248,115 

474,555 

22,320 

27,024 

44,845 

21,863 

26,998 

44,714 

22,320 

27,024 

44,845 

21,863 

26,998 

44,714 

50,498 

58,565 

49,617 

57,219 

24,234 

24,143 

50,498 

24,234 

IDAHO 

58,565 

49,617 

24,143 

57,219 

4,882 

11,098 

16,017 

4,874 

10.680 

15,623 

4,882 

11,098 

16,017 

4,874 

10,680 

15,623 

ILLINOIS 


.527,620 

573,023 


802,691 


589,225 

1,458,729 


*543,.348 

901,858 


508,243 

560,868 


845,887 


CHICAGO 

American . 

News . 

Sun-Times .  *549,709 

Tribune .  877,636 

City  Total .  )«877,636  1,100,643  2,850,645  #901,858  1,069,111  2,940,200 

♦All-day  paper.  #  Does  not  include  Sun-Times. 


DECATUR 

Herald,  Review,  Herald- 

Review . 

Citv  Total . 

PEORIA 

Star,  Journal,  Journal-Star. . 
Citv  Total . 

ROCKFORD 

Star,  Register-Republic . 

Citv  Total . 

WAUKEGAN 

News-Sun . 

City  Total . 


35,340 

31,005 

53,.544 

34,467 

30,402 

52,129 

35,340 

31.tKI5 

5:1,544 

34,467 

30,402 

52,129 

.33,836 

69.008 

92,813 

3.3,152 

70,132 

92,918 

33,836 

69,008 

92,81.3 

.33,152 

70,132 

92,918 

46,764 

.34,167 

6:1,412 

44,694 

33.890 

61,254 

46,764 

34,167 

63,412 

44,694 

33,890 

61,254 

24,391 

24,391 


25,186 

25,186 


FORT  WAYNE 

Journal-Gasette  &  News- 

Sentinel  . 

City  Total . 

GARY 

Post-Tribune . 

Citv  Total . 

INDIANAPOLIS 

News . 


62,796 

62,796 


77,929 

77,929 


91,498 

91,498 


02,065 

62,005 


7,798 

7,7'.I8 


51.438 

51.438 


48,478 

48,478 


160,588 


Times. 


SOUTH  BEND 

Tribune . 

City  Total . 

TERRE  HAUTE 

Star . 

Tribune,  Tribune-Star. 
City  Total . 


197,800 

302..557 

198,476 

292,025 

97,318 

92,003 

98,324 

95,937 

197,800 

259,656 

394,560 

198,476 

258,912 

387,962 

110,767 

110,767 

113,354 

107,763 

107,763 

108.630 

108.630 

113,354 

28,397 

28,276 

30,719 

47,447 

31,138 

47,898 

28.397 

30,719 

47,447 

28,276 

31,138 

47,898 

VINCENNES 

Sun-Commercial . 
City  Total _ 


CEDAR  RAPIDS 

Gasette . 

Citv  Total . 

DES  MOINES 

Register,  Tribune. 


MASON  CITY 

Globe  Gasette . 

City  Total . 

SIOUX  CITY 
Journal,  Journal-Tribune. 
City  Total . 


Period  Ending  March  31,  IBM 

(M)  (Z)  (S) 

Period  Ending  March  H.hb 

(Mj  (E)  Hi 

13,626 

13,626 

14.150 

14.150 

13386 

13386 

IlM 

I3M 

IOWA 

60.165 

60.165 

60,346 

60,346 

59,063 

59,063 

il.I« 

St.UI 

228,004 

228,004 

I44MI 

144,341 

5.35.570 

535.570 

227,375 

227375 

145.869 

145.869 

b:.«( 

24,191 

24,191 


24,301 

24301 


57,804 

57,804 


22.512 

22.512 


63,406 

63,406 


57,972  23,877  NN 

57,972  23.677  SU 


EMPORIA 
Gasette  . 
f'itv  Total  . 

KANSAS  CITY 

Kansan . 

Citv  Total.. 

TOPEKA 

Capital . 

State  Journal . 
Citv  Total. . 

WICHITA 

Beacon . 

Eagle . 

City  Total  . 


8,916 

8,916 


8,900 

8,900 


27,811 

27,811 


27,915 

27,915 


28,568 

28,568 


62,268 


23,761 

23,761 


64,067 

64.067 


61,794 

61,794 


.  (3M 

24,290 
24,290 


89,690 

89,690 


108..506 

66,358 

174,864 


141,259 

103,454 

244,713 


.  103,058  135,175 

87,760  65,415  lOl.U; 

87,760  168,473  SI’S 


FRANKFORT 

State  Journal . 

City  Total . 

LEXINGTON 

Herald-I.«ader . 

City  Total . 

LOUISVILLE 
('ourier  Journal  &  Times . 

City  Total . 

PADUCAH 

Sun-Democrat . 

City  Total . 


5,572 

5,572 


5,769 

5,769 


5,414 

5,414 


5.643 

5,143 


32,121 

23,920 

53.256 

31,659 

23,892 

SLKI 

32,121 

23,920 

53,256 

31,6S9 

23,892 

S2JR 

207,215 

171,654 

306,673 

205,689 

171,973 

303Jt! 

207,215 

171,654 

306,673 

205,689 

171,973 

JUJU 

30,064 

30,064 


29,196 

29,196 


31302 

31,202 


BATON  ROUGE 

Advocate,  State  Times. . . 

Citv  Total . 

NEW  ORLEANS 

Item . 

States . 

Times  Picayune,  Times 

Picayune-States . 

City  Total . 

SHREVEPORT 

Times,  Journal . 

City  Total . 


LOUISIANA 


3t.l)i 
3II.I»  t 


22,756 

22,756 


32,011 

32,011 


41,432 

41,432 


20,740 

20,740 


31,562 

31,562 


3713 

rjT) 


111,942 

102,216 


108,099 

99301 


IIL67t 


181,263 

181,263 


214,158 


286,759 

400,558 


176,493 

176,493 


207,400 


281» 

3MJ1 


81,698 

81,698 


51,340 

51,340 


92,846 

92,846 


79,675 

79,675 


.55,716 

55.716 


8113 

81,13 


AUGUSTA 

Kennebec  Journal . 

City  Total . 

LEWISTON-AUBURN 

Sun  &  Journal . 

City  Total . 

PORTLAND 

Press-Herald  Express-Telegram 
City  Total . 


12,591 

12,591 


12,685 

12,685 


600,954 

1,493,419 


BALTIMORE 

News-Post,  .\meriran. 

Sun . 

City  Total . 

CUMBERLAND 

News.  Times . 

City  Total . 


30.995 

30.995 

16.284 

16.284 

.30.546 

30,546 

45370 

45,370 

30,587 

30,587 

86,873 

86,873 

45.711 

4.5.711 

MARYLAND 

228,496 

206,044 

434,540 

322..533 

315,247 

637,780 

180,929 

180,929 

176,817 

176,817 

11,880 

11,880 

22,087 

22,087 

29,862 

29,862 

12,740 

12,740 

16,449 

16,449 


31,912 

31,912 


8li.lH 

86.04 


220,394  32l»: 

202.473  3l!,44t 


422,867  634^: 


BILOX 

Hera 

Cit 

JACKS 

(lari 

CH 

MERIC 

Stir 

fit 

VICKS 

Hera 

Cil 


CAPE 

Souti 

Ci 

KANSl 
Star, 
fi 
ST.  K 
Can 
Ci 
ST.  U 
tjlot 
Post 
Ci 
SPRIh 
New 
Ci 


BILLII 

Call 

Ci 

BUTT 

Mot 

Oi 

GREA 

Tril 

Cl 

MISSI 

Mia 

C 


22,976 

22,976 


30.141 

30.m 


ATTLEBORO 

Sun  . 

City  Total. 

BOSTON 


MASSACHUSETTS 


9,840 

9,840 


9,785 

9,785 


GRAN 

Indi 

r 

HAST 

Tril 

r 

LINCI 

Jow 


89,356 

89,356 


Record,  American,  Advertiser. . 

380,867 

189.367 

561,603 

363,448 

176,386 

Christian  Science  Monitor . 

179368 

180.074 

0!oi)e . 

122,000 

154,241 

369,241 

123,520 

157,563 

Herald  k  Traveler . 

126,956 

204,484 

256,121 

127,179 

207,.546 

269,150 

215,767 

281,159 

City  Total . 

LAWRENCE 

898,973 

727,460 

1,402,732 

895,306 

721,569 

Eagle,  Tribune . 

3,002 

35,262 

9,642 

9,642 

2,919 

35,141 

City  Total . 

3,002 

35,262 

2,919 

35,141 

OMAI 

Wm 

C 


13.46:  i 
13,44) 


RENC 

Cii 

( 


NEW  BEDFORD 

Standard  Times . . . 

City  Total . 

WORCESTER 
Telegram-Gaaette . 
City  Total . 


58,894 

58,894 


50,234 

50,234 


58,190 

58,190 


49.60: 

49.80 


53,993 

53,993 


102,536 

102,536 


104,622 

104,622 


52,082  '  101.738 
I  52,682  I  101,738 


108.71: 

108,7i: 


MAN 

I'ni 

( 


PORI 

Hr! 

t 


DETROIT 

Free  Press. . . 

News . 

Times . 

City  Total . 


MICHIGAN 


432,858 


.  477,131 

451,237  561,830 

.  403,334  536,580 

432.858  8.54,571  1,575,541 

{Continued  on  page  49) 


.  450,054  552.^  | 

.  402,888  H8^  I 

394,302  852.942  1.519,44) 
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aii: 

aa 

IW 

mu 

lot.w: 

a;Aj 


i.W 

S.H3 

S2.M 

S2M 

3035!  , 

N.l»  ^ 

30.1%  f 

37,n 
riT)  : 

II2P  ! 


AUSTIN 

Hmid 

Citv  Total . 

DULUTH 

Xfws-Tribuno  &  Hfrald 

ritv  Total  . 

MINNEAPOLIS 
Start  Tribune 

Cilv  Total . 

ST.  PAUL 

Dispatch-Pioneer  Press. . 
t'ilv  Total . 

WINONA 

RepiiWican-Heralil  . 

Citv  Total . 


3ma 


K.I3 

a.ib 


BILOXI-GULFPORT 

Herald  . 

Citv  Total. . . 

JACKSON 

Clarion  lasiger,  News 

Cit  v  Tiplal . 

MERIDIAN 

Star . 

Citv  Total  . 
VICKSBURG 

Herald.  Post . 

City  Total... . 


CAPE  GIRARDEAU 
.Southeast  Missourian 
Citv  Total 
KANSAS  CITY 
Star.  Times 
t'ltv  Total  . . , 

ST.  JOSEPH 
Gaiette-Xews-Press 

Cilv  Total . 

ST.  LOUIS 
tilobe-Demr  crat 
Pnst-D^teh  ... 

Citv  Total . 

SPRINGFIELD 
\f«s.  Leader  A  Press 
City  Total . 


M.M 

W.M 


BILLINGS 

tlairtte . 

Citv  Total . 

BUTTE-ANACONOA 
Montana  Standard  A  Post . 

Citv  Total . 

GREAT  FAUS 

Tritoie  Leader . 

City  Total . 

MISWUU 
Missoulian,  Sentinel 
City  Total. 
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(Continued  from  page  48) 
Period  Ending  March  31, 1954 

!M)  tE)  (S) 


Period  Endin]  March  31, 1953 

tM)  p.E)  (S) 


18.898 

r8,898 


16.598 

16.598 


86.109 

84,997 

82.026 

80.803 

86,109 

84,997 

82.026 

80.803 

49,791 

71,004 

51,361 

68,951 

110,416 

10A.639 

49,791 

110,416 

71.004 

51,361 

108.639 

68.951 

46,763 

47.316 

45.446 

45,916 

46,763 

47,316 

45,446 

45.916 

43,208 

43.084 

43,298 

43.084 

47,547 

47.342 

46,241 

45,941 

47,547 

47,342 

46.241 

45,941 

MINNESOTA 

12.418 

12,247 

12,418 

12,247 

48,.396 

32,840 

70.290 

47,675 

32.484 

68,575 

48,396 

32,840 

70,290 

47,675 

32.484 

1.8.575 

199.518 

287.557 

625,199 

19.3,823 

292,187 

620.877 

199,518 

287,557 

625,199 

193.823 

292.187 

620,877 

90,644 

120,134 

175,946 

89,114 

118.267 

168,746 

90,644 

120,134 

175.946 

89,114 

118,267 

168,746 

20,969 

20.677 

20  960 

20,677 

MISSISSIPPI 

24,176 

23,223 

24,176 

23.223 

47.396 

41,361 

95,474 

44,388 

40,.329 

91,652 

47.39*> 

41,361 

95,474 

44,388 

40,529 

91,652 

20,461 

20,457 

20,916 

20,928 

20,461 

20,457 

20,916 

20,928 

3.142 

8,921 

8,730 

.3,186 

8,907 

8,918 

3,142 

8,921 

8,730 

3,186 

8,907 

8,918 

MISSOURI 

14.226 

14.114 

14.226 

14,114 

342.!8'>l 

.351.19.3 

370.285 

342.062 

349.601 

369.963 

342,9(il 

351,193 

370.285 

342.062 

349,691 

369.963 

42.442 

49.508 

51.069 

42.290 

48.787 

50.635 

42,442 

49.508 

51.069 

42,290 

48.787 

50.635 

29.3,012 

367.491 

290,634 

36.5,230 

406,472 

478,075 

402.596 

472,559 

293,012 

406,472 

845,566 

290,634 

402,596 

837,789 

21.435 

35,5.54 

57.216 

21,27.3 

36,141 

57,115 

2l.4:i5 

.35,5.54 

57,216 

21,273 

36,141 

57,115 

MONTANA 

23.977 

9,531 

35.159 

2.3.654 

8,857 

34.016 

23.977 

9.531 

35.159 

23,654 

8,857 

34.016 

18.435 

11,329 

25,578 

18.676 

11,495 

26.487 

18.435 

11,329 

25,578 

18,676 

11,495 

26,487 

31.542 

6,914 

.35.733 

31,206 

6.870 

.15,207 

31. .542 

6,914 

35.733 

31,206 

6.870 

35,207 

13,256 

3,157 

16,480 

1.3,172 

3,136 

16,497 

13,256 

3,157 

16,480 

131.72 

3,136 

16,497 

19.101 

19.101 


16.211 

16.211 


CAMDEN 

Courier- Poet . 

City  Total . 

JERSEY  CITY 

Jersey  Journal . 

City  Total . 

NEWARK 

News . 

Star-Ledger . 

Citv  Total . 

TRENTON 

Times,  Times- .Advertiser 

Trentonian . 

City  Total . 

UNION  CITY 

Hudson  Dismteh . 

City  Total . 


Period  Ending  BAarch  31. 1954 

M)  (E)  (S) 


Period  Ending  March  31. 1953 

tM)  (E)  tS) 


71,838 

71,838 


94,627 

94,627 


69,725 

69,725 


90,311 

90,311 


.  272,631  295.448 

194,822  .  303,203 

194,822  272.631  598,651 

.  63,031  60,700 

29.581  . 

29.581  63,031  60,700 


52.429 

52.429 


ALBUQUERQUE 

Journal . 

Tribune . 

City  Total.... 
SANTA  FE 
New  Mexican. . . 
City  Total . . . . 


263,677  283,483 

189.429  .  286,542 

189.429  283.6n  570,025 

.  62,559  60.014 

28.631  . 

28.631  62,559  60,014 


50,920 

50,920 


NEW 

35.081 

MEXICO 

46,669 

32,452 

43.101 

24.921 

24.110 

43,101 

35,081 

24,921 

46,669 

32,452 

24,110 

10,995 

11,316 

11,041 

11,145 

10.9*15 

11,316 

11.041 

11,145 

ALBANY 

Kniekerlioeker  News. 

Times-l'nion . 

City  Total . 

BUFFALO 

Courier  Express  ... 

News . 

City  Total . 

GLENS  FALLS 
Poet-Star,  Times ... 

Citv  Total . 

NEW  YORK 

Herald  Tribune . 

Journal-.Ameriran .  . . 

Mirror . 

News . 

Post . 

Times  . 


City  Total . 

TROY 

Record,  Times  Reeonl . . . 

Citv  Total . 

UTICA 

Press,  Observer-Dispatch . 
City  Total . 


53,436 

56.525 

58,8.53 

1 15.66s1 

59,204 

114,43** 

58.853 

53,436 

115,663 

59,204 

5t),535 

114,439 

155,420 

293,4.52 

293,452 

301,283 

147,667 

290,388 

293,553 

155,420 

301,283 

147,667 

290,388 

293,553 

14.a59 

8,492 

13,982 

8,539 

14,059 

8,4*92 

13,982 

8,539 

340,235 

556,188 

353,411 

58.5,7'25 

669,700 

891,489 

679,413 

943,936 

....  86.5.102 

1,652,716 

864,i49 

1,727.2:11 

...  2,039,799 

3.808,374 

2,114,189 

4,007,074 

416,622 

2*96,613 

414i38 

303,707 

....  539,435 

1,201,133 

541,087 

1,182,015 

531,469 

556,.578 

3.784,571  1,617,791  8,401,513  3,872,836  1,650,229  8,749.688 


ASHEVIUE 

Citisen,  Times,  Citiien-Times 
Citv  Total . 

CHARLOTTE 

News . 

Observer . 

Citv  Total . 

GREENSBORO 

News.  Reconi . 

City  Total . 

RALEIGH 

News  A  Observer  . 

Times . 

Citv  Total . 

WINSTON-SALEM 
Journal,  Twin  City  .Sentinel, 

Journal  Sentinel . 

City  Total . 


6,470 

6,470 

40,t>01 

40,601 

6.469 

6,46*9 

40,078 

40,078 

24,59:1 

45,529 

.10,190 

24,183 

45.281 

50,566 

24,5*9:) 

45,529 

50,190 

24,18:1 

45,281 

50,566 

NORTH  CAROLINA 

31,991 

23,115 

50,246 

31,5*19 

23315 

50.28*1 

31,991 

23,115 

50,246 

31,569 

23315 

50,28*1 

69,26k1 

68,463 

135,367 

145,172 

131,820 

140,8*12 

135;167 

69,263 

145,172 

131.820 

68,463 

140,862 

80,424 

24.842 

89,528 

78,423 

24,135 

86,517 

80,424 

24,842 

8*9,528 

78,423 

24,1.15 

86,517 

118,799 

rootle 

16,066 

128,305 

115,926 

16,475 

16,475 

124,080 

118,799 

128,305 

1 15,926 

124,080 

52.229 

34.202 

65,408 

51,323 

33,739 

64,129 

52,229 

34,202 

65,408 

51, .123 

33,739 

64,129 

NORTH  DAKOTA 


FARGO 

Forum  A  Tribune,  Forum  A 

Reptiblican . 

Citv  Total . 

GRAND  FORKS 
Heral.1 
City  Total... 


AKRON 

Beacon  Journal . 
Citv  Total  . . 

CINCINNATI 


28,520 

2.1.621 

52,894 

27,808 

23,.'l27 

51,973 

28.520 

23.621 

52,8*94 

27,808 

23,527 

51,973 

24.011 

11,207 

32.849 

23,513 

10,932 

32,339 

24,011 

11,207 

32,84*9 

23,513 

10,932 

32,.139 

153.025  160.593 

153,025  160,593 


49.M; 


i(B.:i' 

1(B,T1' 


43S.W; 

SSLB* 
mlb: 
1,519,113  ,i 


MANCHESTER 

I' nion.  Leader,  News .  *4  4 .272 

City  Total .  *44,272 


23,462 

46,290 

49,557 

22.200 

46,785 

49,144 

Enquirer . 

197,003 

23,4*12 

46,290 

49.557 

22.200 

46,785 

49,144 

Poet . 

Tiinea-.9tar . 

133,651 

118.871 

261.374 

1.13.415 

117,417 

258,372 

Citv  Total . 

197,001 

133,651 

118,871 

NEVADA 

261,374 

13.1.415 

117,417 

258,372 

CLEVELAND 

News  . 

Plain  Dealer . 

Pit'SS . 

287,557 

11,122 

16,662 

17.764 

10,776 

16,714 

16.443 

(  it/  Total . 

287,5.57 

11,422  16,6*12  17,764 

NEW  HAMPSHIRE 

10,776 

16,714 

16.443 

COLUMBUS 

t'itixen  . 

Disfmtch . 

Ohio  State  Journal 

7.5,190 

34.230 

34.230 


23,450 

2:1.450 


PORTSMOOT^^'^ '^*^*^*''*'  tncludcd  in  graixl  total. 

. .  11,875  . 

Lily  Total .  11.875  . 

»TI  NEW  JERSEY 

ATLANTIC  CITY 

•^Enion .  *31,891  .  23,699  2.5,951 

UtyTotal .  *31.891  .  2.3.699  25.951 

tnective  May  9,  1953  the  evening  I’nioii  was  mergeil  with  morning  Press. 


24.070 

24,070 


11.604 

11.604 


9.,56l 

9,561 


33376 

33376 


20.949 

20.949 


Citv  Total . 

LIMA 

News . 

Citv  Total . 

TOLEDO 

Blade . 

Times  . 

I  itv  Total . 

YOUNGSTOWN 

Vindicator  A  Telegram. 
City  Total . 
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168,650 

157,176 


137,193 


91.tH7  106,822 

166,083  231.9.34 

75.190  257,730  .338,756 

.  .34,209  36,290 

.34.209  36,290 

.  192, .359  166,191 

48.960  . 

48.960  192, .359  166,191 

.  96,157  138,942 

.  96,157  138.942 

(Continued  on  page  50) 


150,318 

150,318 

186,796  . 

.  158,507 

....  151,296 

186,796  309,803 

.  142,258 

28.5,540  . 

.  310,858 

285,.540  453,116 

.  97,1.38 

160,979 

78.687  . 

78.687  258,117 

.  34,1512 

34.512 


.  191,499 

47,.5.39  . 

47,-539  191,499 

.  94.765 

.  94,765 


157.865 

157.865 


276,157 


508,273 

508',273 


117,540 

224,974 


342,514 


36,339 

36,339 


170,7,55 

170,755 


136.92** 

136,92* 
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(Continued  from  page  49) 

Period  Ending  March  31, 1954  Period  Ending  March  31, 1953 
(M)  (E)  (S)  (M)  (E)  (8) 

OKLAHOMA 

14,967  7,373  19,721  15,012  7,326  19,565 

14,967  7,373  19,721  15,012  7,326  19,565 

12,082  4,089  15,268  12,042  4,201  15,060 

12,082  4,089  15,268  12,042  4,201  15,060 

153,341  110,591  263,397  153,479  111,005  257,099 

153,341  110,591  263,397  153,479  111,005  257,099 

85,498  72,362  146,418  81,798  70,481  143,831 

85,498  72,362  146,418  81,798  70,481  143,831 

OREGON 


Period  Ending  March  31, 1954  Period  Ending  March  31,  no 

(M)  (E)  (S)  (M)  (E)  (I) 


FORT  WORTH 

Press . 

Star-Telegram . 

City  Total . 

HOUSTON 

Chronicle . 

Post . 

Press . 

City  Total . 

SAN  ANTONIO 

Express,  News . 

Light . 

City  Total . 

WACO 

News-Tribune,  Times-Herald  & 

Tribune  Herald . 

City  Total . 


54,246  . 

129,513  230,401 

183,759  230,401 


ENIO 

New;s,  Eagle . 

Citv  Total _ 

MUSKOGEE 
Phoenix,  Times-Democrat. 

City  Total . 

OKLAHOMA  CITY 
Oklahoman  &  Times 

City  Total . " 

TULSA 

World  &  Tribune . 

City  Total . ” 


.  188,412 

184,461  . 

.  128,303 

184,461  316,715 


190,568  216,551 

.  206,567 

124,258  . 

314,824  423,118 


63,668  115,630 

101,992  135,116 

165,660  250,746 


EUGENE 
Register-Guard. , . 

City  Total . 

PORTLAND 
Oregon  Journal. . . 

Oregonian . 

City  Total . 

SALEM 

Capital  Journal . . 
Oregon  Statesman 
City  Total . 


31,253  31,175 

31,253  31,175 

188,24  0  209,761 

ooo  U9 

188,24  0  499’,303 

18,499  . 

.  17,467 

18,499  17,467 


LOGAN 

Herald- Journal . 

City  Total . 

OGDEN 

Standard  Examiner . 

City  Total . 

SALT  UKE  CITY 
Tribune,  Deseret  News-Salt 

Lake  Telegram . 

City  Total . 


27,245  27,293 

27,245  27,293 


PENNSYLVANIA 


ALLENTOWN 

Cali,  Chronicle  Jc  Call-Chronicle 
City  Total . 

JOHNSTOWN 

Democrat  &  Tribune . 

City  Total . 

♦  All-day  paper. 
PHILADELPHIA 

Bulletin . 

Inquirer . 

News . 

City  Total . 

PITTSBURGH 

Poet-Gaiette . 

Press . 

Sun-Telegraph . . . 

City  Total. .... 

READING 

Eagle,  Times . 

City  Total . 


90,487  17SJS 
90,487  I7SJS 


90,475  87374  173,946 
90,475  87,374  173,946 

VERMONT 


90,614 

90,614 


64,980  ! 

64,980  •. 

*62,540 

.  *62,540 

Not  included  in  grand  total. 


BURLINGTON 
Free  Press. . . 

News . 

City  Total . 
RUTLAND 

Herald . 

City  Total. 


......  711,758  716,143  .  704  306  688,464 

637,243  .  1,169,184  643,677  .  1,170,805 

W9,951  .  138,268  . 

637343  891,709  1,885,327  643,677  842,574  1,859,269 

264,990  .  260,407 

.  292,493  488319  290,227  492,383 

198,808  461,274  193,910  493,381 

264,990  491,301  949,793  260,407  484,137  985,764 

35.924  49,320  57,313  35,680  48,963  55,574 

35.924  49,320  57,313  35,680  48,963  55,574 

RHODE  ISLAND 


ALEXANDRIA 

Gaiette . 

City  Total . 

NORFOLK 

Virginian-Pilot,  Ledger  Dispatch 
City  Total . 

RICHMOND 

Times  Dispatch  t  News  Leader 
City  Total . 

ROANOKE 

Times  A  World-News . 

City  Total . 


123,841  99,957  178,077  124,453  100,255  17ijn 

123,841  99,957  178,077  124,453  100,255  175,171 


PROVIDENCE 

Bulletin . 

Journal . 

City  Totj.... 
WOONSOCKET 
Call  A  Reporter. 
City  Total.... 


.  146,480  .  14  5  255 

180,698  45,767  .  179,i79 

45,730  146,480  180,698  45,767  145355  179,179 

.  25,705  .  25,483  . 

.  25,705  .  25,483  . 

SOUTH  CAROLINA 

38,423  7,298  38,486 

41,447  8,772  41,934  38,423  7,298  38,486 

49,897  29,262  60,075  48,491  29,074  59,596 

49,897  29,262  60,075  48,491  29,074  59,596 

39,155  .  28,563  . 

JM55  .  82,725  74,070  .  80,813 

76,455  29,155  82,725  74,070  28,583  80,813 

73,877  25,222  78,94  9  72,547  28,229  77,832 

73,877  25,222  78,949  72,547  26,229  77,832 

29,895  10,602  37,784  28,625  10,679  36,662 

29,895  10,602  37,784  28,625  10,679  36,662 

SOUTH  DAKOTA 


43,908  4  0,825  80,216  43,599  4  0,804  7t,47i 

43,908  40,825  80316  43399  40,804  79,4^ 

WASHINGTON 


BREMERTON 

Sun  A  Daily  News  Searchlight 
City  Total . 

SEATTLE 

Post-Intelligencer . 

Times . 

City  Total . 

SPOKANE 

Chronicle . . . 

Spokesman  Review . 

City  Total . 

YAKIMA 

Republic  Herald . 

City  Total . 


ANDERSON 
Independent,  Mail... 

City  Total . 

CHARLESTON 
News  A  Courier,  Post 

City  Total . 

COLUMBIA 

Record . 

State . 

City  Total . 

GREENVILLE 

News,  Piedmont . 

City  Total . 

SPARTANBURG 

Herald,  Journal . 

City  Total . 


.  263JM 

214,377  247,« 

214377  511,18 


189,314  .  269,475  184301 

.  205,454  240,497  . 

189,314  205,454  509,972  184,301 


15,555  18.612  30,903  14,675  18,049  2IJ44 

15,555  18,612  30,903  14,675  18,049  29J44 

WEST  VIRGINIA 

85.372  .  88,64  2  86,463  .  99.W 

.  61.357  64.860  .  60.373 

85.372  61357  153,502  86,463  60,373  149.78 


CHARLESTON 

Gaiette . 

Mail . 

City  Total . 

HUNTINGTON 
Herald-Dimtch,  Advertiser  A 

Herald  Advertiser . 

City  Total . 

MORGANTOWN 

Dominion-News,  Post . 

City  Total . 

WHEELING 

News  Register,  Intelligencer. . . 
City  Total . 


ABERDEEN 

American-Newa. 
City  Total... 
MITCHELL 

Republic . 

City  Total... 
RAPID  CITY 

Journal . 

City  Total... 
SIOUX  FALLS 
Argus  Leader. . 
City  Total... 


20,539  20,498 

20,539  20,498 

17,847  . 

17,847  . 

23,261  23300 

23361  23,200 


20,438  20,437 

20,438  20,437 


39,821  20,365  50,332  4  0,399  20.442  53,W 

39,821  20,365  50,332  4  0,399  20.442  63.063 


22,420  31,256  4  9,297  21,655  30.410  46,81 

22,420  31356  49,297  21,655  30.410  46,«1 

WISCONSIN 


51,619  50,910 

51,619  50,910 

TENNESSEE 


GREEN  BAY 

Press  Gaiette . 

City  Total . 

MADISON 

Wisconsin  State  Journal,  Capital 

Times . 

City  Total . 

MILWAUKEE 

Journal . 

Sentinel . 

City  Total . 

SUPERIOR 

Telegram . 

City  Total . 


KNOXVILLE 

Journal . 

News-Sentinel . . 

City  Total . 

MEMPHIS 
Commercial  Appeal. 

Press-Scimitar . 

City  Total . 

NASHVILLE 

Banner . 

Tennessean . 

City  Total . 

UNION  CITY 

Messenger . . 

City  Total . 


.  89,655  80,000 

108,578  112,933  . 

108,578  202,588  80,000 


.  82,012 

105,741  109,318 

105,741  191330 


42,720  42,048  74,940  40,482 

42,720  42,048  74,940  40,482 


254,707  199,214  .  250,862 

.  129,705  . 

254,707  199,214  129,705  250,862 


.  343,979  475,026  .  339,205 

179,458  .  234,977  176,743  . 

179,458  343,979  710,003  176,743  339305 


90,201  . 

.  187,345  111,082 

90,201  187,345  111,082 


.  20,467  .  20,986 

.  20,467  .  20.986 

WYOMING 

9,955  10.240  10,193  9,875  10.282 

9,955  10,240  10,193  9,875  10,282 


CHEYENNE 
Eagle  and  State  Tribune. 

City  Total . . 

SHERIDAN 

Press . 

City  Total . 


TEXAS 


DALUS 

News . 

Times  Hei^d. 
City  Total.. 


192329 

l'92329 


.  200,701 

155,852  160,398 

155,852  361,099 


.  191,066 

148,260  151,017 

148,260  342,083 
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ample,  are  now  using  a  great  deal 

of  lap®-  ,  .  • 

‘Thus  the  effect  of  the  TTS  cir¬ 
cuit  on  editorial  operations  can 
only  be  judged,  in  the  final  analy¬ 
sis,  by  the  individual  newspaper 
and  its  editorial  staff. 

“If  the  newspaper,  using  more 
copy  from  the  TTS  circuit,  has  the 
same  number  of  pages  as  it  did  in 
1952,  then  it  was  likely  to  have 
reduced  the  space  for  local  stories 
and  syndicate  copy. 

“If  the  newspaper  increased  the 
number  of  pages,  did  the  local 
news  and  advertising  space  also 
increase?” 

The  Bureau  of  Media  Research 
of  the  Department  of  Journalism, 
Indiana  University,  a  few  months 
ago  issued  its  preliminary  report 
on  the  content  of  the  Indiana  As¬ 
sociated  Press  wire  and  the  impact 
of  TTS.  This  report,  like  the  U.P. 
report,  compared  the  1952  and 
1953  wire  content — in  other  words, 
compared  the  content  of  the  news¬ 
papers  in  the  Teletypewriter  cir¬ 
cuit  year  and  the  year  after  the 
Teletypesetter  changeover. 

Six  AP  editors  reported  getting 
more  items  into  the  paper  after 
TTS  circuits  were  installed,  1 1  re¬ 
ported  the  same.  One  reported 
doing  more  editing,  seven  less,  nine 
the  same. 

Fewer  ‘Zero’  Items 
There  was  a  decrea.se  in  “zero” 
items  in  1953.  In  1952,  the  num¬ 
ber  of  items  used  by  none  of  the 
newspapers  was  156.  In  1953,  the 
rejection  rate  decreased  72  per¬ 
cent.  Only  43  takes  of  AP  copy 
were  unus^  by  all  the  newspapers. 
Percentagewise,  “zero”  items  in 
1952  amounted  to  16.3  percent  of 
the  957  AP  items.  In  1953,  it  was 
5.3  percent  of  809  items. 

These  figures  suggested  once 
again  that  more  newspapers  were 
using  more  copy  in  the  TTS  year. 

The  “Summary  and  Possible 
Conclusions”  reached  in  the  AP 
survey  in  Indiana: 

“The  Bureau  of  Media  Research 
made  a  comparative  study  of  the 
content  of  the  AP  wire  for  PMs 
for  a  week  in  February,  1952  and 
the  equivalent  week  in  February, 
1953.  The  wire  items — and  the 
number  of  paragraphs — after  being 
placed  into  26  news  categories  and 
four  dateline  areas  were  traced  in 
23  afternoon  newspapers,  all  mem¬ 
bers  of  the  Indiana  Associated 
Press. 

‘The  key  to  the  two  years  was 
the  installation  of  TTS  in  the 
Spring  of  1952. 

“Any  results  arising  from  the 
comparison  of  the  content  for  the 
two  years  would  show  the  over¬ 
all  effect  of  TTS  on  editorial  op¬ 
eration. 

‘This  is  what  happened: 

“TTS  carried  a  fewer  number 
of  items. 

‘The  newspapers  took  a  larger 
editor  &  PUBLISHER  : 


number  of  items  from  TTS. 

“TfS  carried  a  fewer  number  of 
paragraphs — less  space. 

“The  newspapers,  tising  TTS  in 
1953,  gave  more  space  to  AP  news 
items. 

‘The  percentage  of  items  and 
paragraphs  taken  from  the  wire 
showed  a  significant  increase  with 
TTS. 

Significant  Increase 
“AP  items  on  TTS  were  put  into 
type  by  more  newspapers. 

“TTS  stories  on  AP  had  slightly 
fewer  paragraphs. 

“Newspapers  were  running  long¬ 
er  stories  with  TTS. 

“Newspapers  were  doing  about 
the  same  amount  of  trimming  with 
TTS  as  they  did  with  full-line  type. 

“In  general,  more  AP  copy  was 
used  by  more  newspapers. 

“TTS  had  an  impact  on  Indiana 
afternoon  AP  papers. 

“About  half  of  the  editors  (the 
number  would  be  higher  if  all  AP 
managing  editors  were  polled)  in¬ 
dicated  they  liked  TTS.  Many  of 
them  in  their  comments  stressed 
that  tape  mechanically  made  pos¬ 
sible  a  more  efficient  news  opera¬ 
tion. 

“It  must  be  emphasized  at  this 
point  that  the  results  in  this  re¬ 
port  are  for  a  group  of  23  AP 
papers  and  the  percentages  are  rep¬ 
resentative.  There  will  be  some 
papers — typically  a  small  one,  un¬ 
der  2,500  class,  for  example — that 
will  use  very  little  AP  copy,  full¬ 
line  or  TTS.  Other  newspapers — 
an  example  would  be  one  in  the 
20-25,000  group — are  now  using  a 
great  deal  of  tape. 

Individual  Problem 
‘Thus  the  effect  of  the  TTS  news 
wire  reflected  in  this  report  raises 
a  problem  that  can  only  be  judged 
by  the  individual  newspaper. 

“If  the  newspaper,  using  more 
TTS,  has  the  same  number  of 
pages — the  same  news  hole — as  it 
did  in  1952,  then  it  was  likely  to 
have  cut  down  its  space  for  local 
stories  and  syndicate  copy.  Editor 
&  Publisher,  and  other  trade  pa¬ 
pers,  continually  report  that  news¬ 
papers,  owing  to  economic  factors, 
constantly  are  seeking  to  main¬ 
tain  and  increase,  when  possible, 
their  advertising  linage.  It  is  un¬ 
likely  that  the  newspapers  reduced 
their  ad  space  in  1953.” 

■ 

Publisher  Plans 
$114,000  Repayment 

Ironton,  Ohio 
Mrs.  Fronia  Sexton,  publisher  of 
the  Ironton  Courier,  charged  with 
embezzlement  of  approximately 
$114,000  from  the  Citizens  Bank 
of  Ironton,  has  reached  an  agree¬ 
ment  with  the  American  Surety 
Company  for  repayment  of  the 
money,  her  attorney  said.  She  has 
resigned  as  president  of  the  bank. 

The  attorney  said  the  surety 
company  agreed  that  management 
of  several  Ironton  properties  would 
remain  in  the  hands  of  Mrs.  Sexton 
and  her  family. 

for  July  24,  1954 


'Divorce  Granted' 
Reconciles  Families 

Miami,  Fla. 

A  series  of  12  articles  on  di¬ 
vorce  called  “Divorce  Granted,” 
which  were  recently  published  in 
the  Miami  Daily  News,  have  been 
responsible  for  reconciliation  ef¬ 
forts  by  members  of  18  families. 

Kenneth  Kruger,  head  of  the 
Family  Service  Bureau,  said  that 
individuals  from  the  broken  fam¬ 
ilies,  including  II  husbands,  ap¬ 
plied  for  service  after  reading  the 
News’  articles.  They  said  they 
hadn’t  sought  aid  sooner  because 
they  did  not  know  of  the  Family 
Service,  a  national  institution,  un¬ 
til  they  read  about  it. 

Mr.  Kruger  said  that  some  of  the 
families  have  already  been  recon¬ 
ciled. 


Robertson  Estate 
Helps  Hospital 

Montreal,  Que. 

Final  passing  of  accounts  of  the 
estate  of  the  late  John  Robertson 
was  made  in  Toronto  Surrogate 
Court  by  Judge  Ian  McDonell. 
About  $850,000  is  turned  over  to 
the  Toronto  Hospital  for  Sick  Chil¬ 
dren.  The  sum  is  in  addition  to 
$8,800,000  received  by  the  hospital 
from  the  estate  since  Mr.  Robert¬ 
son’s  death  in  1918. 

Mr.  Robertson,  who  founded  the 
Toronto  Telegram,  left  his  estate 
to  the  hospital.  Under  the  terms  of 
his  will  the  hospital  is  to  receive 
only  the  income  from  the  estate. 
A  value  of  $1,750,000  was  set  on 
the  estate  at  the  time  of  the  prob¬ 
ate  of  the  will. 

■ 

Maine  Daily  Suspends 
Following  Fire 

Publication  of  the  Rumford 
(Me.)  Daily  Times  has  been  tem¬ 
porarily  suspended  as  the  result 
of  a  $160,000  fire  which  swept  the 
daily,  the  Rumford  Weekly  Times, 
radio  station  WRUM  and  a  lum¬ 
ber  company.  The  radio  station 
resumed  broadcasting  14  hours 
later. 

The  Weekly  Times  and  weeklies 
of  Rangeley  and  Wilton,  Me., 
printed  in  Rumford,  plan  to  print 
at  Lewiston. 

Albert  A.  Rowbotham,  publisher 
of  the  newspapers,  said  he  hoped 
soon  to  rebuild  facilities.  Tempo¬ 
rary  offices  for  the  newspapers’ 
staff  were  set  up  in  a  vacant  store. 

■ 

Lodge  Dedicated 

Buffalo,  N.  Y. 

A  health  lodge,  erected  and 
equipped  with  funds  given  by 
Edward  H.  Butler,  editor  and  pub¬ 
lisher  of  the  Evening  News,  was 
dedicated  at  the  Buffalo  area  Boy 
Scout  Council’s  Camp  Scouthaven, 
on  nearby  Crystal  Lake,  July  19. 
David  E.  Peugeot,  News  promo¬ 
tion  editor,  made  the  pre.sentation 
in  behalf  of  Mr.  Butler,  who  is  in 
Europe. 


2  Colo.  Papers 
Join  Forces  to 
Fight  Gambling 

Denver,  Colo. 
The  Denver  Post  and  the  Colo¬ 
rado  Springs  Free  Press  this  week 
joined  forces  to  combat  alleged 
full-scale  gambling  at  tourist  at¬ 
tractions  near  Colorado  Springs. 

Towards  the  latter  part  of  the 
week  District  Attorney  James  F. 
Quine,  of  Colorado  Springs,  act¬ 
ing  under  pressure  from  Colorado’s 
Gov.  Dan  Thornton  and  Atty.  Gen. 
Duke  W.  Dunbar,  filed  abatement 
proceedings  against  two  resorts  sus¬ 
pected  of  operating  casino  -  type 
gambling. 

Reporters  from  the  two  papers 
reported  that  big-time  syndicate 
gambling  has  returned  to  the  Colo¬ 
rado  Springs  area  on  a  “wide-open 
basis  with  at  least  two  elaborate 
casino-type  establishments  operat¬ 
ing  roulette,  blackjack  and  dice 
games”  for  the  lucrative  tourist 
trade. 

The  Post  was  called  in  on  the 
investigation  after  several  reporters 
from  the  Free  Press  were  recog¬ 
nized  trying  to  get  in  the  establish¬ 
ments  and  turned  away. 

Fred  O’Dorisio,  member  of  the 
Post’s  editorial  art  staff,  given  an 
advance  fund,  was  sent  to  both 
establishments  and  reported  he 
took  part  in  dice  and  blackjack 
games.  He  lost  the  entire  advance 
fund. 

Dice  Gaines  Different 
Dan  Cronin,  Free  Press  news 
editor,  said  the  dice  game  at  one 
place,  Chipita  Park  Ranch,  was 
run  differently  than  the  state-spon- 
.sored  games  in  Las  Vegas — ^where 
a  requirement  is  that  the  dice  hit 
the  side  of  the  table  and  bounce 
for  the  roll  to  count. 

“They  stack  chips  across  either 
end  of  the  table,  the  place  usually 
kept  clear  to  bounce  the  dice,”  Mr. 
Cronin  said.  ‘They  had  a  string 
stretched  acrass  the  center  of  the 
table  and  the  only  hoase  require¬ 
ment  was  that  the  dice  cross  the 
string — a  distance  of  about  a  foot 
and  a  half.” 

Mr.  Cronin  said  he  was  handed 
two  new  dice  by  the  stickman 
when  his  winnings  reached  a  pile 
of  $40. 

“I  rolled,  up  came  a  seven  and 
I  lost  my  $40,”  he  said. 

At  the  other  establishment, 
Thunderhead  Ranch,  Mr.  O’Dorisio 
and  Mr.  Cronin  tried  their  luck 
at  dice  and  blackjack.  They  re¬ 
ported  the  “house  man”  almost 
always  got  17  or  18  in  blackjack 
and  wxs  “difficult  to  win  from.” 

And  they  reported  that  dealers, 
croupiers,  “stick-men,”  and  house 
men  were  at  all  tables  at  both  es¬ 
tablishments. 

Other  Free  Press  staff  members 
who  took  part  in  the  investigation 
include  Constantine  Poulos,  man¬ 
aging  editor,  and  Bert  Castleberry, 
circulation  manager. 
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Sydney  Charles  Gain,  former 
columni.st  (“Mustard  and  Cress”) 
for  Calgary  ( Alberta  t  Herald,  after 
lengthy  iliness  in  Ottawa’s  Baker 
Sanatorium,  July  12. 


Joseph  Mikola.iczok.  64.  former 
managing  editor  of  New  York’s 
Poli.sh-language  daily,  Kiirjer  Nar- 
odony,  in  Buffalo,  July  12. 


Clayton  E.  Sims,  52,  credit 
manager  of  Portland  (Ore.)  Ore¬ 
gonian,  collapsed  at  the  wheel  of 
his  car  and  was  dead  on  arrival  at 
a  Portland  hospital,  July  6. 


Anna  L.  Dingley.  86,  former 
part-owner  and  state  and  magazine 
section  editor  of  Lewiston  (Me.) 
Journal,  in  Wellesley,  Mass.,  July 
15. 


W.  L.  Moody,  Jr., 

Dies  in  Galveston 

Galveston,  Texas 

W.  L.  Moody,  Jr.,  89,  president 
of  the  News  Publishing  Co.,  Inc., 
publi.shers  of  the  Galveston  News 
and  Galveston  Tribune,  died  of 
pneumonia  in  a  local  hospital  July 
21. 

Mr.  Moody  was  one  of  the  na¬ 
tion’s  leading  financiers  with  large 
interests  in  banking,  cotton,  invest¬ 
ments,  ranching,  the  American 
National  Insurance  Company  and 
the  National  Hotel  chain. 

He  acquired  the  News  in  1923, 
the  Iribune  in  1926  and  was  asso¬ 
ciated  in  acquiring  the  Texas  City 
(Texas)  Siin  in  1948.  The  surviv¬ 
ing  children  are  W.  L.,  Ill;  Mrs. 
.Mary  Moody  Northen,  a  director 


of  the  publishing  company;  and; 
Mrs.  Libbie  Moody  Thompson,  1 
wife  of  Rep.  Clark  W.  Thompson. 


ANNOUNCE.M  ENTS 


Publications  for  Sale 


The  News  celebrated  its  centen- !  M.VJOK  \vkkk.ly  for  sale.  uroMiiw 

•  ,  . ^  «7n  nnn  _ _  ?• 


nial  12  years  ago.  (E  &  P,  April 
11,  1942,  page  11).  Mr.  .Moody 
received  3,000  greeting  cards  on 
his  86th  birthday.  The  publisher 
of  the  News  and  Tribune  is  David 
C.  l.eavell. 


Press  Aide  Named 

Bonn,  Germany 
The  United  States  High  Com¬ 
missioner’s  office  has  announced 
the  appointment  of  John  R.  Bruce 
of  San  Francisco  as  its  press  at¬ 
tache.  Mr.  Bruce,  former 


atmut  $70,000  annually  in  on«  of  tli« 
bt’St  markets  in  southeast.  Town  of 
j,000.  (.'oiiiity  of  40,000.  Wonderfa] 
equipment  ineludinK  power  cutter,  tn. 
tomatic  job  presses,  power  drill,  p,^. 
foratnris,  folder,  Gos.s  Cox-O-Typt 
newsiKiper  press,  two  fine  linotype. 
Housed  in  modern  air  coOiliHl  building 
$10,000  down  payment  required,  la 
reply  show  evidence  of  good  cliarieter 
jirofessional  ability  to  o|>erate  major 
liroperty  and  financial  ability.  Balanco 
after  down  i>ayment  financed  anyway 
you  like  at  five  percent  interest.  Prin- 
ripalM  only.  Box  3019,  Kditor  &  Pub¬ 
lisher. 


1  CALIFORNIA  KXCLL'SIVE  WEEKLY 
I  in  an  isolated  rural  field.  Fertile  farms 


orUCC,  lormer  press  l  insure  prosperous  trading  area.  Good 
attache  of  the  United  States  Em-  Grossing  $2h.998,  netting  ow 

h,>r-in  f  ^^  ''OO.  Price  .fi7..Y00,  $12,500  down. 


bassy  in  Teheran,  succeeds  Lowell  i 
Bennett,  who  has  been  transferred 
to  Paris. 


John  E.  Cmlaghan,  84.  editor 
of  Springfield  (Mass.)  Daily  News 
for  27  years  until  his  retirement 
in  1937.  in  a  Springfield  hospital, 
Julv  14. 


Cii ORGE  Grogin.  57.  former  New 
York  news  p''otographer  for  the 
old  Graphic  and  a  pioneer  in  in¬ 
troducing  photo  flash  bulbs  to 
newspapers  throughout  the  coun¬ 
try,  of  a  heart  attack  in  Blauelt, 
N.  Y..  July  15. 


Mxrtha  Linsley  Spencer,  78, 
poetry  editor  of  Hartford  (Conn.) 
Times  for  pa.st  25  years,  July  17. 


Classified  Section 


LINE  RATEfS  For  EACH  Consecutive  Insertion: 


Suburban  ('alifurnia  weekly  with  good 
plant  Including  two  automatic  ptvssw. 
Grisss  $26,000,  price  the  same.  $13,000 
iluwn.  This  rapidly-growing  communi¬ 
ty  of  fine  homes  otters  you  a  pleasant 
opiH>rtunity  for  a  capital  gain.  JO- 
SKl’ll  .\.  SN'VDKR.  Newspaper  Bro¬ 
ker.  lOl.lO  Gulver  Blvd.,  L'lilver  City, 
Calif.  VE-92267. 


Publications  Wanted 


SITI  ATIO-NS  WAXTKO— (Payable  With  Order) 

4  times  45c  line  each  insertion;  3  60c:  3  &  55c:  1  ®  66c 

Add  16c  for  Box  Service 


ALL  OTIIKR  CI,A8.SIHC.\TIOXS: 

4  times  6  90c  line  each  insertion;  3  @  06c:  2  @  $1.00;  1  ®  $1.10. 
3  line  minimum;  15e  additional  for  box  service. 


I  M(t.\KY  .\  \  .YlL.MtLK  for  investment 
'  in  daily  ncw.sjiapers  contemidating  re¬ 
organization,  outright  sale  or  liquids- 
tion  of  )>artia1  holdings.  Write  conS- 
dential  to:  S.  George  Little,  Ocneril 
E'eature-  Corp.,  250  Park  .\venuf. 
New  York.  N.  Y. 


Deadline  Wednesday  2  P.M.  (After  last  mail). 

COUNT  ao  units  per  line,  no  abbreviations  (add  1  line  for  box  informa- 
tioiu.  boxholtlers  iticntities  heltl  in  strict  confidence.  Replies  mailed 
daily,  tditor  &.  Publisher  reserves  the  rigrht  to  edit  all  copy 


WILL  invest  $50,000  to  purchase  dai¬ 
ly  in  Chart  .Vreas  6,  7.  8,  or  11. 
Write  Box  3014.  Kditor  &  Publisher. 


New  York  36,  New  York, 


1700  Times  Tower, 
Phone.  BKyant  9-3052. 


Edward  J.  Restelli,  24,  for¬ 
merly  on  the  advertising  staff  of 
New  Britain  (Conn.)  Herald,  vud- 
denlv  in  Los  Angeles.  Julv  16. 


National  Advertising  Space 

Sul)\vays  art*  OK — ^rasisrocts 
(n  t  n'siilts  in  sSAXDKRS  DANDY 
Livinjfstoii  Co.  (N.Y.)  ABC  Thrte 


NEWSPAPER  SliRVICES 


Newspaper  Brokers 


•  • 


Mark  Dhnlevy,  66,  co-publisher 
of  Lansing  (Iowa)  Allamakee 
County  Journal,  at  Lansing,  July 
14. 


WK  Handle  Only  Substantial  Dailies 
and  Wt-eklies.  Other  Brokers  Do  Not 
Have  Our  Listings.  Queries  Invited. 
,1.  It.  GABBKRT 

3937  Orange  Riverside,  California 


CONFIDENTIAL  I.XFORMATION 
Daily  Newspai>e.r  Properties 
W.  H.  Glover  Co.,  Ventura,  California. 


Mrs.  Edward  Schneyer.  for¬ 
mer  society  editor  of  Newhiirgli 
(N.  Y.)  News,  in  Fayetteville, 
N.  Y..  July  19. 


MID-WK-ST  Newspaper  Opportunities 
HERMAN  H.  KOCH 
2510  Nebra-ska  St.,  Sioux  City,  Iowa 


MAY  BliOTHEKS,  Binghamton.  N.  Y. 
Established  1914.  NcwspaixMs  bought 
and  sold  without  iiiiblicity. _ 


William  H.  Jordan,  85,  political 
editor  of  San  Francisco  Examiner 
until  retirement  in  1939,  in  Berk¬ 
eley,  Calif.,  July  17. 


F’or  better  newspaper  properties. 
Good  selection  dailies,  weeklies. 
ODETT  &  ODETT,  Brokers 
P.  O.  Box  527,  San  Fe^rnando.  Calif. 


SALES,  Apprai.sals,  Management  Con¬ 
sultants.  NEWSPAPER  SERVICE  CO., 
610  Georgia  Bank  Bldg.,  Atl-anta,  Ga. 


Walter  Nfilson,  66,  former 
member  of  Chicago  Tribune  adver¬ 
tising  department  until  retirement 
in  1946,  at  a  Los  Angeles  hos¬ 
pital,  July  14. 


ifk  PERSONAL  Service  backed  by  30 
years'  experience  in  the  West.  A.  W. 
Slypes  &  Co.,  625  Market  Street,  San 
E’raneisco  5.  C.alifornia. 


Frederick  F.  Wilson.  53.  for¬ 
mer  head  of  San  Diego  (Calif.) 
U niou-Trihune  unlW  1947  and  more 
rccendy  a  member  of  Long  Beach 
(Calif.)  Independent,  af(er  three 
year>'  illness  in  a  long  Beach  hos¬ 
pital,  July  14 


LEN  FEIGttNER  AGENCY 
-Y  33  Year  Successful  Brokerage  Rec¬ 
ord.  Courteous,  confidential,  personal 
ized  service.  Weeklies  and  dailies 
Imught  and  sold,  anywhere.  Box  192, 
Mount  Pleasant,  Michig.a.n. 


Photography 


Newspaper  Appraisers 


NEWSPAPER  VALUATIONS 
Tax  and  all  other  purposes 
Expe'clenced  court  witness 
35  years  in  newspaper  work 
A.  S.  VAN  BKNTHUY.SEN 
446  Ocean  Ave.  Brooklyn,  N.  Y. 


WASHINGTON  PHU'l'O  COVER.4GE 
— Tiiindy  hometown  interest  photo  on 
assignment  first  print  8  x  10  $4.00 
each  subjeet,  additional  print  $1.00 
each.  ASSOCIATE  PHOTO  SERVICE, 
.National  Press  Building,  Washington 
4.  D.  C. 


Periodical  Subscriptions 


Publications  for  Sale 


WRITE  for  our  free  Bulletin  of  West¬ 
ern  Newspaper  buys.  Jack  L.  Stoll  &  . .  „ _ 

Associates,  4958  Melrose  Avenue.  Los  '  eisHER  subsoription  to  your  home 


Are  you  the  last  one  on  the  Ofire 
reading  list! 

Then  enter  ,a.n  EDITOR  &  PIB- 


Angeles  29,  California. 


SEVERAL  weekly  newspaper  proper¬ 
ties  of  profit  and  promise  in  tlie  cen¬ 
tral  south  .and  southeast,  down  pay¬ 
ments  ranging  from  $5,000  to  $35,000. 
Write  us  about  what  you  want  and 
how  much  you  can  invest.  PUBLISH¬ 
ERS  SERVICE,  P.  O.  Box  3132. 
Greensboro,  Nortii  C  arolina 


tPTAHI  Unopposed  weekly,  town  of 
5,000;  top  notch  equipment,  full  crew; 
$36,000  gross;  elderly  owner  retiring. 
A  really  fine  proiH?rty  and  only 
$10,000  down  handles!  Write  fully  to 
The  DIAL  Agency,  640  W.  Willis,  De 
troit,  Michigan. 


address. 

—  $6.50 — one  full  year  (.52)  issues. 
Write  GMCB,  Editor  &  Publisher. 


Press  Engineers 


LORENZ 


Printing  Machine  Co..  Inc. 
Printing  PrwvS  Engine'«*rs,  Machinists: 
dismant.lp,  move  and  erect  anywhert. 
(I6-26— 31  St.,  Long  Island  City  6,  N.Y. 

STillwp.ll  e-0098-0099  _ _ 


IN  KLORIDA.  $80,000  down  buys  a 


MASON-MOORE-TRACY.  Inc. 
Printing  Press  Engineers 
Machinists  and  Movers 


iSSSTl  .“io'c'S".!:  Sibk  SS;:  Web.  onset.  Hat  Bed  Esperls! 


All  fully  staffed.  MAY  BROTHER.'?, 
Binghamton,  New  York.  Newspaiter 
Brokers  since  1914. 


W 


Newspaper  Appraisers 


Herbert  F.  Orriss.  63.  associate 
editor  of  Santa  Barbara  (Calif.) 

Press  and  widely  know  n  Cali¬ 
fornia  political  writer,  in  Santa 
Barbara,  July  17. 


APPRAISALS  ANYWHERE  FOR 
Fire  Insurance,  Taxes,  Mergers,  Re- 
placpniwit.  Purchases,  Refinancing, 
Mortgage  Ivoans.  Liquid.ations,  etc. 

PRINTCRAFT 

REPRESENTATIVES 

277  Bro.adway  New  York  7,  N.  Y. 
“Newspaper  Pl.ant  Spceialists” 


Don’t  let  summer  heat  fool  you, — 
because  there’s  great  activity  In 
Editor  &  Publisher’s  Classified  Col¬ 
umns  EVERY  Summer. 


TEXAS  WEEKLY:  LARGEST  PAPER 
in  oil-irrigation  county.  Population 
1.800;  circulation  1,250;  huge  jjoten- 
tial,  growing  fast;  mo.st  equipment 
new.  Price  $45,000  with  $10,000 
biiibling,  half  down  in  ca.-.li.  We  think 
iK'st  property  on  market,  in  West 
Texas.  Bailey-Krehbiel,  Box  396,  Sali- 
na.  Kansas. 


will  move,  ereet  or  ri'pair  presses 
.\  N  Y  W  H  E  R  E  , 

28  E.  4th  StriH't.  New  5'ork  3,  N.  i. 

Phone  spring  7-1740 _ 


DI SM  A  NTLED — .M  DA'  E IV— ERECTED 
Serviec — Main  ten  anee — Reliairs 


TRUCKING  AND  RIGGING 
We  Do  Export  Boxing 


OPPORTUNITY  to  convert  weekly  to 
d.aily.  Eastist  growing  town  in  Alid- 
south.  Will  sell  up  to  one  third  inter¬ 
est.  Volume  now  almve  $.50,000.  Big 
industrial  development.  exiis*etiKl  to 
double  i>opulation  of  13,000.  Illness  of 
imlilislier  reason  for  offer.  W.rite  John 
Ward,  Kennedy  Va  Hospital.  Mem¬ 
phis,  Tennessee. 


SAM  S.  PUNTOLILLO  CORP. 


SPECIALIZING  in  Duplex 
and  Gi>s.s  Flat-lM’d  Webs 


Lincoln  .\v 
Bhoiic 


Uyndhnrst, 
■neva  8-3744 
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Press  Engineers 


SKIDMORE  &  MASON.  INC. 

ERBXITIXr. 

MOVING 

DISMANTUNG 

551  W.  22ncl  St..  New  York  11.  N.  Y. 
PHONE  ORegon  5-77fiO _ 


■  E.  P.  WAI.LM.4X  &  OO. 
M*chini»t*,  Mover*.  .Erectors,  Repairs, 
ilauitenance,  Erections  all  types  of 
presses  Coast  to  Coast 
Tel  3-4164  975  N.  Church  Street 

Rockford  Illinois 


MACHINERY  and  SUPPLIES 


Composing  Room 


MACHINERY  and  SUPPLIES  :  MACHINERY  and  SUPPLIES 


Press  Room 


LlXOTYPEiS  and  Intertypes.  Models 
5,  8,  14,  26,  Intertypes  B — C — CSM, 
thoroughly  rebuilt,  also  many  good 
used  machines  available  attractively 
priced.  Eight  page  Goss  Comet.  North¬ 
ern  Machine  Works  323  North  Fourth 
St.,  Philadelphia  6.  Pcnsylvania. 


Newsprint 


AVAILABLE  THIS  FALL 

Out  of  the 

PHIL.\niELPHl.\  BULLETIN 
60  HOE  UNITS  with  20  FOLDERS 
available  as  Sextuple*  or  Octuplcs. 
Mteel  Cylinders  —  Roller  Bearings  — 
•Spray  Fountains — Reels  and  Tensions. 
Very  reasonably  priced. 
INSPECTION  BY  APPOINTMENT 

DUPLEX  STANDARD  TUBULARS 

12-20-24  pages  w-ith  Stereo. 

HOE  AND  GOSS 

.Single  and  Double  Width  Presses 
Every  size  and  Description. 

*  *  * 

Write  U*  your  Requirements. 

BEN  SHULMAN  ASSOCIATES 

300  Fifth  Avenue,  New  York  36.  N.  Y, 
BRyant  9-1132 

FOR  SALE:  80  HP,  220  V.  DC. 
Drive  and  control  panel.  Bargain. 
Tompkins,  712  So.  Clark,  Chicago  5, 
Illinois. 


Wanted  to  Buy 


HELP  WANTED 


NEWSPAPER  PRESSES 
COMPLETE  PU4NTS 

BEN  SHULMAN  ASSOCIATES 

500  Fifth  Avenue,  New  York  36,  N.  Y. 


8  PAGE  DUPLEX  and 
GOSS  Flatbed  presses. 

SAM  S.  PUNTOLILLO  CORP. 
311  Lincoln  Ave.,  Lyndhurst,  N. 


TUBULAR  Curved  Plate  Router,  Mat 
Roller  and  Sta-Hi  Machine.  Free  Press, 
Nampa,  Idaho. 


OXE  BOLL  OR  C.VRS — Fine  Canadian, 
Samples.  Fast  delivery.  Low  Prices. 
ALgonquin  4-8728,  New  York  City. 


Press  Room 


HOE  ROTARY 
32  Page  Press 

Press  22H  CutolT. 

AC  or  DC  Drive; 
Stereotype  available. 

TOMPKINS 

712  So.  Clark,  Chicago  5,  Ill. 


64  PAGE  Cottrell  Magazine  press,  four 
pistes  wide,  maximum  9"  x  12"  signa¬ 
ture.  Latest  model,  dryer  worth  more 
than  price  of  entire  outfit.  AC  electri¬ 
cal  equipment.  See  running.  Save  thou¬ 
sands.  Turner  Printing  Machinery, 
Inc.,  2630  Payne  Avenue,  Cleveland 
14,  Ohio.  TOwer  1-1810.  Branches: 
Chicago— Detroit. 

A  COMPLETE  PACKAGE 

PRICED  TO  SELL 

THREE-DECK  24  Page  Seott  Rotary 
press;  all  pressroom  eqiiipmimt,  chases 
.ind  roll-in  table.  I’liblisber  baa  pur¬ 
chased  new  press.  Can  be  seen  in 
uperation. 


100  OR  125  H.  P.  2  Motor  A.  C.  3  Ph. 
60  Cycle  Press  Drive  with  control  or 
100  H.  P.  without  control.  Must  he 
good  condition  mechanically  and  elec¬ 
trically.  NEWS  PRODUCTION  CO.. 
Inc.,  P.  O.  Box  790,  Macon,  Georgia. 


Classified  Advertising 

CLASSIFIED  ADVERTISING  SALES- 
M..\N.  Must  be  experienced  in  competi¬ 
tive  field.  Excellent  opportunity  young 
man  with  car.  Fast  growing  small  cir¬ 
culation  daily  with  tremendous  future 
in  Ohio.  State  present  salary.  Our  staff 
knows  of  tills  ad.  Box  2942,  Editor  & 
Publisher. 


Everything  Goes 

$12,000 


For 


Write  Box  3015,  Editor  &  Publisher. 


8-PAGE  Goss  Comet  flatbed  press,  H 
and  14  page  folder.  16  Chases  and  AC 
Motor. 

24.PAGE  Hoe  Straightline,  single 
width  press  with  stereotype  equipment. 

32  and  48  HOE  Presses  with  double 
folder — 2244"  cutoff. 

Hall  Form  Tables  and  elevating  Ta- 
hies. 

Furnaces — all  sizes 
cLA^T  and  curved  casting  boxes. 
ROYLE  and  Wesel  Flat  Routers. 
oESEL  Electric  Proof  Presses  and 
other  makes. 

.Send  for  current  lists: 
THOMAS  W.  HALL  CO. 
Stamford,  Conn. 


PRESS  ROOM 

FIVE  UNIT  MEZZANINE  TYPE 

SCOTT  PRESS 

Excellent  Condition 
22%"  cutoff 

PRESS  has  one  color  and  four  black 
units. 

UNDER  fed.  Substructure  height. 
WILL  acconrmndate  n-els.  Conveyor 
and  two  double  folders  included. 
CAN  be  seen  in  operation  by  appoint¬ 
ment  only. 

Richardson-Sovde  Co.  Inc. 
700  South  Fourth  Street 
Minneapolis  15,  Minnesota 
BR.  1115 

GOSS  High  Speed  Magazine  or  news¬ 
paper  press,  capable  of  producing  64 
page  comic,  32  page  tabloid,  16  page 
newspaper,  9"  x  12"  signature.  2244" 
cut-off.  Four  plates  wide.  Color  cylin¬ 
der.  Modernized  high  speed  folder,  AC 
electrical  equipment.  Stereotype  equip¬ 
ment.  Available  at  once.  See  operating. 
Turner  Printing  Machinery.  Inc.,  2630 


WANTED  —  Goss  double-width  unit, 
H'/i  inch  printing  diameter,  45  de¬ 
gree  stagger,  22  \  inch  cutoff ;  also 
color  hump  for  same.  Pasadena  Inde¬ 
pendent,  34  North  Raymond  Avenue, 
Pasadena  1,  California. 


W.vNTED — PONY  AUTOPLATE  MA¬ 
CHINE  FOR  S.VLE — 32.Page  semi¬ 
press  with  both  curved  and  Mat  stereo 
vquittment  and  furnace  included.  AC. 
NEWSPAPER  PUBLISHERS  SUP¬ 
PLY  CO..  1639  N.  Lorel  Ave.,  Chicago 
39,  Illinois. 


IF  YOU  ARE  an  experienced  Classi¬ 
fied  Display  salesman  and  are  stopped 
where  you  are  now,  this  newspaper 
with  over  30,000  circulation  has  an 
ideal  spot  for  you.  We  are  located  in 
Uie  midwest,  east  of  Chicago  with  a 
strong  organization.  Effort  and  know¬ 
how  is  a  must  I  After  proving  yourself 
you  will  he  named  Assistant  Classified 
Manager  at  an  attractive  salary,  .'tome 
college  training  would  be  heliifiil  but 
not  necessary.  Write  fully  including 
age,  with  your  complete  background 
and  availability,  to  Box  2931.  Editor 
k  Publisher. 

_ Dtgptaiy  Advertiriiig _ 


WANTED  to  purchase,  seventy-two 
cylinder  clips  sixty  degres-a  and  five 
eighth  inches  w-ide.  Twelve  sixty  de¬ 
gree  centre  rings  three  quarter  inches 
wide.  Phone  four  six  four  one.  Peter¬ 
borough,  Ontario,  Canada,  collect — if 
available. 


QUARTER  (44)  folder  for  Duplex 
Tubular  press.  State  prioe  and  loca¬ 
tion.  Box  3066.  .Etiitor  &  Publisher. 


HELP  WANTED 


Administrative 


NEWSPAPER  Bookkeeper-.Acconntatzt. 
Young  man  trained  in  accounting  prac¬ 
tice  »-ith  newspaper  experience.  Posi¬ 
tion  w-ith  varied  duties  and  responsi¬ 
bilities  with  daily,  30.000  circulation. 
Chart  Area  2.  Box  2836,  Editor  k 
Publisher. 


l^ayne  7="  clevXnT  14?'  6hVo.  I  ADMINISTRATIVE  ASSISTANT 

TOwer  1-1810.  Branches:  Chicago — 

LARifK  New  Ynrk  Oity  tlaily  is  seek- 
ini'  a  briirht  youn^r  man  with  a  hiisine^s 
julministration  (lej?po«  to  work  in  its 
executive  offices. 


u 


s  e 


d  P 


r  e  s  s  e  s 


■it  Sirce  newspapers  constantly  are 
replacing  presses  with  new  GOSS 
units,  we  usually  have  a  list  of 
good  used  presses  available  or  which 
may  be  available  soon,  for  newspa¬ 
per.*  of  all  sizes. 

•k  GOSS  engineers  can  adapt  such 
equipment  to  your  specific  needs. 

★  CORRESPONDENCE  invited. 

THE  GOSS 
PRINTING  PRESS  CO. 

5601  W.  31  Street  Chicago,  Illinois 


THIS  is  a  challenging  position  with  a 
intKlerale  starting  salary,  however, 
there  is  a  real  fill  tire.  Exi>eriHnce  on 
it  siiinll  daily  or  weekly  would  he  help¬ 
ful.  Write  giving  age  and  experience. 
Box  3043,  Editor  k  Publisher. 


DISPLAY  SALESMAN.  NUMBER 
ONE  man  on  staff  of  6.  Ability  to 
write  strong  copy  most  important. 
Layouts  next.  Fast  growing  area  in 
Ohio.  Newspaper  in  small  circulation 
category  but  also  very  fast  growing. 
Wonderful  future.  State  preseut  salary. 
Box  2808,  Editor  k  Publisher. _ 

TOP-NOTOH  one  man  advertiiing  de¬ 
partment  by  Sept.  1.  Weekly  newspa¬ 
per  in  boomi:^  Texas  Rio  Grande  Val¬ 
ley,  opportnnity  unlimited.  Salary  and 
good  commission.  Give  experience.  Box 
2810.  Editor  k  Publisher. 


YOUNG  MAN 
OPPORTUNITY  IS 
KNOCKING! 

on  a  live  and  progressive 
daily  newspaper  in  the  mH- 
west,  east  of  Chicago  where 
effort  .ind  sales  will  award 
you  with  a  bigger  job  in  the 
future. 

REQUIREMENTS;  25  to  40. 
at  least  5  years  of  experience 
selling  display  advontising. 
promotional-minded  with  no 
nrental  blocks,  some  college 
training  is  helpful  but  not 
necessary.  Excellent  starting 
s.slary.  Write  giving  full  in¬ 
formation  concerning  Past 
experiences  and  availability 
to  Box  2930,  Editor  k  Pub¬ 
lisher. 


ADVERTISING  MANAGER,  under  40, 
Chart  Area  1,  50,000  city,  long-estab¬ 
lished  daily.  .\pi>ly  letter  only,  full 
details,  exi>erience,  income  require¬ 
ments,  availability.  E.  I/ewis,  Room 
506,  250  Park  Ave..  New  York,  N.  Y’. 


Circulation 


SACRIFICE 

8  UNIT  HOE  VERTICAL— 
t>"M  Folder,  Steel  Cylinder, 

•toller  Bearing,  Kohler  Reels. 

avaimble  immediately 

Locat€d  At  Brooklyn  Eagle. 

ben  SHULMAN  ASSOCIATES 

oOO  Fifth  Avenue,  New  York  36,  N.  Y. 


3^0  lOO-h.p.  .\C  motor  drives,  com¬ 
pete  with  control  boards.  Also  30,  35. 

h.p.  AC  drives.  George  C.  Oxford. 
“"X  903,  Boise.  IrLaho. 


GO.SS  Octuple  Press 

Straightline  Pattern  2244  Cutoff. 
HOE  32  Page  Press 
2  Units  2244  Cutoff. 

HOE  64  Page  Press 

4  Units  23-9/16  Cutoff. 

HOE  Octuple  Press 
4  Units  2244  Cutoff. 

Substructure  k  Reels. 

John  Griffiths  Co.  Inc. 

415  Lexington  Ave.,  New  York  17 

1948  MODEL  E  Duplex  flat  biMl  press 
availabU*.  on  Pacific  Toast. 

Pox  3041,  Editor  Sc  PublisluT. 

Stereotype _ 

CHEMCO  Whirler,  gas  burner  $300; 
Tiirbinaire  zinc  etcher,  20"  x  22"  size 
•$325.  Perfect  condition,  used  about 
four  years.  ITEM.  Sumter,  S. 


YOUNG,  aggressive  man,  with  all- 
around  circulation  experience  to  take 
complete  charge  circulation  depart 
ineiit.  Not  interested  in  “hot  shots” 
This  position  offers  exceptional  oppor¬ 
tunity  to  grow  with  medium-sized 
daily  paper,  Chart  Area  10.  Man  who 
ca.n  produce  in  home-delivered  circula¬ 
tion  c,an  make  real  money.  If  YOU 
can  qualify  for  job  give  full  details 
backgroiinil,  age,  marital  status.  Write 
Box  2900.  Editor  k  Publisher. 

Y’OUNG  M.\N  with  Home  Delivered 
circulation  experience  with  ability  to 
get  maximum  sales  co  operation  from 
carrier  boys.  Right  m.an  will  be  made 
Circulation  M.in.agcr  at  once  of  morn¬ 
ing  and  Sunday  Kentucky  daily.  Give 
full  details  experience,  age,  marital 
status;  General  Manager,  Herald, 
Middleslmro,  Kentucky. 

_ Classified  Advertising _ 

EXPERIENCED  classified  man  to 
head-np  fhree-pcrsom  staff  on  8,300  cir¬ 
culation  county  Seat  ilaily.  R.  A.  Hig¬ 
gins,  The  Gazette,  Xenia.  O. 


DISPLAY  ADVERTISING  SALES¬ 
MAN.  Permanent,  opportunity-filled 
position  open  on  high  class  midwest 
daily.  We  want  a  young  hustler,  com¬ 
petent  with  copy  and  layout,  ambitious 
and  reliable.  We  offer  security,  steidy 
advance-ment,  uniistial  extra  ben^ts, 
top  working  conditions  including  five- 
day  week,  congenial  staff.  Clean,  pros¬ 
perous.  one-paper  community  of  40.- 
000.  Give  details  of  training,  experi¬ 
ence.  personal  data,  references.  Box 
2907.  Editor  &  Publisher.  _ 

ADVERTISING  salesman,  Floriila  aft¬ 
ernoon  daily.  Mus,t  he  result  producer. 
State  experience  and  salary  cxpi-eted 
in  first  Ictf'-r.  Tlic  Times,  McllMiurn,-. 
Klprida. _ _ _ _ 

ADV.EUTISING  SALESMAN  on  his 
way  up.  to  handle  major  advcrti-ing 
classifications.  One  who  has  had  expe¬ 
rience  with  Retail  Food  Accounts  mo-st 
desirable.  We  want  the  kind  of  man 
w-lio  is  anxious  and  aiilc  to  move  into 
a  Iiosition  of  greater  responsibilit n;«. 
Preference  given  to  a  man  presently 
i-niployed  on  a  smaller  Midwe.stern 
daily  newspafier.  There  are  exeeptlonal 
opportunities  here  for  siieli  a  man. 
w-hose  future  is  before  liiiii.  .Vll  ajipli- 
eations  held  confidential.  Write  or  wire 
Louis  I),  Young,  advertising  rlireetor. 
The  Indianapolis  Times,  Indiana.  A 
Seripl>«  Howard  Newspaper. 
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HELP  WANTED 


Display  Adrertisiiig 


HELP  WANTED 


Editorial 


HELP  WANTED 


Editorial 


ADVERTISING  MAN — mu^t  be  expe-  OITY  EDITOK,  12,000  afternoon  dai-  SPORTS  Editor,  also  cub  reporter,  by 
rienced.  Fine  working  conditions  on  ly.  Fast,  accoxate,  imaginatiye;  side  fast  growing,  aggreeodye  daily  in  Mio- 
fast  growing  paper.  Most  be  sober,  to  direct  staff  in  comiplete  local  cov-  nesota  city  of  10,000.  Write  particn- 
make  attractive  layouts  and  service  erage.  Above-average  pay,  working  lare  to  Box  3002,  Rditor  h  Publisher, 
accounts  efficiently.  Write  state  age,  conditions  for  above-average,  experi- 
experience,  references  and  salary  ex-  enced  man.  Chart  Area  2.  Box  2922. 


experience,  references  and  salary  ex-  enced  man.  Chart  1 
pected  to:  Florence  Morning  News,  I  Editor  &  Publisher. 
Florence,  South  Carolina. 


TECHNICAL  EDITOR 


Advertising 

Presentation 

Writer 

THERE’S  an  opportunity  oa  cm  ^ 
America’s  leading  advertising 


DESK  MAN  on  Labor’s  DaUy — Must  PUBLISHER  of  two  top  nstiontd  con-  America’s  leading  advertising 
AnVFRTI.<4INfi  ««.le»in,>n  unA  HoniLrt.  I  experienced  in  general  labor  move-  sumer  magazines  (located  in  Chica^)  diums  in  a  large  Eastern  cHy  f«r  i 
mont  staffers  exT>erienced  and  becin-  >n«nt.  Write  full  details  of  background  treatang  home  building  and  remodeling  man  who  can  write  preseotaticai  te 
ntrs  soueht’  bv^Pen^^lvtnia  dlilv  ‘0  White,  Manager,  Box  6177.  subjects  ni^s  talented  wnter  and  help  salesmen  increase  sdvertiiia, 


ners,  sought  by  Pennsylvania  daily  • 

and  weekly  papers.  Send  application  Charleaton.  West  Virginia 
to  PNPA,  304  Telegraph  Bldg.,  Harris-  EXPANDING  our  newsix 
burg,  Pe-UDisylvania.  diate  opening  for  a  young 


EXPANDING  our  newsroom.  Imme¬ 
diate  opening  for  a  young  city  editor- 
.  r,  .  ,  p  reporter.  Competent  staff,  growing  pa- 

ADVERTISING  Ssiesman,  who  oan  per.  Write  Mr.  Emerson,  Daily  Trib- 
write  copy  and  make  attractive  lay-  |  une.  Great  Bend,  Kansas, 
outs  wanted  by  progressive,  old  estab¬ 


lished,  Daily  and  Sunday  newspaper  NUMBER  TWO  job  in  our  newsroom  3000,  Editor  &  Pub- 

of  15,300  loirdalstioii.  Good  salary  >»  open  for  capable  experienced  news-  _ 

with  incentive  bonuses,  insurance,  3  man  who  can  direct  staff  of  four  while  TBLEGR.\PH  EDITOR  for  lively 
weeks  paid  vacation.  Write  H.  C,  at  same  time  producing  good  copy  him-  morning  paper  in  Florida.  Chance  to 


subjects  needs  talented  writer  and  help  salesmen  increase  sdvertiiisi 
editor  with  thorough,  first-hand  knowl-  billings.  We’re  looking  for  an 
K-dge  of  heme  oonstruction,  wiring,  rienced  salesman  who  oan  writs,  w 
plumbing,  etc.  Must  be  able  to  develop  an  experienced  writer  vkg 
practical,  imaginative  ’’do-it-yourself”  can  sell  in  print.  Write  complete  4s. 
jirojects — not  for  the  hobbyist  but  for  tails  in  first  letter,  including  ssUn 
the  homeowner.  Send  complete  resume,  expected.  Box  3007,  Editor  h  Put. 
including  desired  salary  and  date  Usher. 


TELEGRAPH  EDITOR  for  lively 
morning  paper  in  Florida.  Chance  to 


_ Photography _ 

WE  NEED  new  picture  stories.  BEM- 
8ATIONAL  —  NEWSY  —  ACTIOS 


Hiller,  Laredo  Times,  Laredo,  Tex.  |  self.  Camera  ki^wl^ge  desirable  but  ngg  imagination.  Must  write  interest-  — CHEESECAKE.  Pictures  must 


not  necessary.  Must  understand  copy  pointed  headlines,  know  the  v^ue 

AD\  ERTISING  SPACE  SALESMEN,  preparation,  page  layout,  head  writ-  qj  time.  Prefer  young  experienced 
Eastern  Pennsylvania  and  New  Jersey.  i“K.  copy  reading  and  countless  other  man.  Send  details  first  letter.  Box 
Opportunity  for  aggressive,  high  cal-  chores  in  newai^m  of  12,000  class  3012,  Editor  &  Publisher. 

iber  representatives.  Creative  selling  daily.  For  full  details  reply  air  mail  - 

experience  and  merchandising  back-  Daily  News,  Box  1660,  Anchorage,  WOMAN  REPORTER  and  feature 
ground  desired.  Send  resume  Box  Alaska.  writer  for  fine  northern  Ohio  weeklv. 

3036,  Editor  &  Publisher. 


the  story.  50%  Royalties.  P.  L  P, 
305  East  75,  New  York  21,  New  York. 

Mechanical 


SINGLE  MAN  as  City  Editor  on  small  will  train!  -Fell  Vll  in  firs 

EXCELLENT  OPPORTUNITY  for  1  ^‘“l^ed.’^Wri  Wox  ^944,  E^t^^^  Box  3035,  Editor  &  Publisher. 
m^n^Tsrbtbt^NewV^rl^Cify  lai^.' 1  ^AN,  under  35.  wi, 


WOMAN  REPORTER  and  feature 
writer  for  fine  northern  Ohio  weekly.  FOREMAN  WANTED 
Excellent  opportunity.  If  inexperi-  t,  •  , 

enced.  will  train.  Tell  all  in  first  letter.  MUST  be  thoroughly  experienced  eow 


YOUNG  MAN,  under  35,  with  some 


lioeing  room  foreman  familiar  viU 
’TTS,  top  notch  machinist,  and  proves 
background  in  running  smooth  open- 


Good  salary  plus  incentive  plSos.  In  AFTERNOON  Daily  in  Michigan  in  ‘  1““- 

rai’e's‘ex,iHenc'^"sala°rrlan“.^'e''^  iniT’?^oorfer°^o“'^o\erCitv*Tan'  W  trades  ^me  ba“grj;fnd  lUl  l^.n  lith  ^es?  refe^enctS 

sales  experience,  salap  rans»e,  family  enetd  reporter  to  cover  City  Hall,  •  .  >mjsinA«a  nrAfA.rahia  Jnhn  aibjion.  Delta  Demoexhi. 


sales  experience,  salary  range,  family 


T>i«w  1  _  _ _ 1  food  business  preferable,  but  not  es-  Write  John  Gibson,  Delta  Bemoertt- 

^ ^  303«,  ‘"P  “  sential.  Job  covers  wriUng,  analyzing.  Times.  Greenville,  Mississippi. 


Editor  &  Publisher. 


assist  news  editor.  This  is  Number  2 


WANTED  Advertising  man  with  good  datrand  rrfei^uce  Box  363^  Edi^^^^ 
promotional  directive  to  head  5  man  e.  Publisher  man.  Send  complete  resume,  mmimum 

advertising  staff.  Increased  income  - ^ -  starting  salary  to  Alan  Olson,  The 

EDITORI-VL  and  proofroom  positions  American  Institute  of  Food  Distribu- 


commensurate  with  obtained  results. 
Wirite  Box  3028,  Editor  &  Publisher. 


WANTED  Composing  Room  foremu 
for  small  Eastern  daily,  must  under¬ 
stand  equipment  maintenance,  operator 


wofk.^J^vicIng  ofac”oSnts°'ExXn‘t  Lg^talltef  prefS‘TubmU^  I  DESK  EDITOR  on  32  page  weekly  on 

opportunity  for  young  man.  Fine  Mid-  l^at^ns  wlt\*  {^ulrof  appIi?at‘io^  to  Jr”'L”*P„baer'"’^- 

west  community  «n  .5,500  circulation  ^be  Register,  P.O.  Box  1620,  Denver  I  D®’'  *  Publisher, 

daily.  Box  3042,  Editor  &  Publisher.  j  Color^o 


EDITOKI.VL  and  proofroom  positions  American  insiiiuie  oi  r  ooa  uistriou-  "--r".  .  makeiin  Good 

available  on  large  National  Catholic  tion  Inc  420  ^xington  Avenue.  w£  wo^kr,"^ 

wex-ldy  newspaper!  Chart  Area  10.  New  York  17,  N.  Y. _  Write  Box  3029,  Editor  &  Publiibet. 


daily.  Box  3042,  Editor  &  Publisher. 


Editorial 


-Public  RclatioM 


WRITERS  SERVICES 


Literary  Agency 


S^^^edlur  Zmfng  dailTZa*,^'?i  WOMAN.  21-25,  jouraslism  ilripri^r^Lae/^E^aluMion  wd  JuSj 

BEoiBNiHo  w,,»  fuV  chS.  V.  Lp..!?., 

fldenoe  for  reporter  on  widely  known  experience.  Merit  raisTO  given.  Southwestern  daily,  36.000,  Chart  ’ 

Texas  weekly.  Long  hours,  small  pay.  Excellent  working  conditions.  New  air-  Area  9.  Coordinate  newspaper  and 
but  top  training  for  moving  up.  Box  conditioned  plant.  Minplete  back-  television  promotions.  Typing  a  must 


2811,  Editor  &  Publisher.  ground,  references  first  letter.  Person- 

-  al  interview  necessary  before  hiring. 

SPORTS  WRITER  AND  GENERAL  3005,  Editor  &  Publisher. _ 


— shorthand  helpful.  RMponsibls  to 
general  manager.  Write  or  wire.  Box 
2833,  Editor  &  Publisher. 


REPORTER  for  small  five-day  after¬ 
noon  daily.  Journalism  grad  or  equiva¬ 
lent  in  experience.  Should  have  car. 
Growing  city  of  18, 000  near  Rich- 


M.ILE  OR  FEM.ALE  ONE  OF  THE  midwest’s  beet  noo-met- 

ropoUtan  daUses  wants  an  nnutnal 
•Morguekeeper”  for  an  Eastern  state  promotion,  re- 

«ilv  newsni^.r  of  more  than  50.000  linage  sUtistics,  make  Some 


SELL  your  free  lance  stories  to  tie 
huge  house  organ  field— a  rich  msrkell 
Free  literature  from  Gebbie  Pr»i» 
Services,  19  E.  48  St.,  New  York  Okj. 
New  Y’ork. 


mond.  Good  chance  to  learn  and  ad-  daily  newspaper  of  more  than  50,000 

vance.  Write  full  deUils  to  The  News,  circulation.  Give  experience,  salary  i 

gopewell,  Virginia. _  Xx ‘sSoS^S  J^rj^pTeVerTf rere^s^f  ex^^ptS  YOU  MOVING? 

WANTED  a  reporter  to  cover  Court  &  Wblisher. ’  ’  salary  and  advancement  opportunities  '  — -  -ii—  -««ir.  f«r  *  ehs 


salary  and  advancement  opportunities  Plesse  allow  two  weeks  for  s  a^aaft 
here  tor  a  young  family  man  who  of  address  and  be  sure  to  give  m  th» 


House.  County  seat  town.  7,000,  small  -  . . .  .T*'®  ‘*® 

daily  paper.  Prefer  Experience.  Write  NEW'S  Editor  wanted,  to  take  charge  wants  to  get  ahead  in  the  advertising  OLD  as  well  as  the  NKW  eosms 

er  phone  Thomas  E.  West,  Morris  of  a®"'*  on  twice-a-week  paper.  Good  “eld.  Give  personal  dats,  referral,  Sayea  rum 

Daily  Herald,  Morris,  IllinoU.  and  permanent  position  in  fine  town,  ssls^  requiremente.  Box  2926,  Editor  Editor  Sc  Publisher  OirculstvoB  IHpc. 


Write  all  first  letter,  salary,  etc.  Re- 
PERMANENT  opening  for  competent  I»»l>l‘»a"  fndependent.  Humboldt.  Is. 
reporter-photographer  on  Metropolitan  _ 

weekly  tabloid.  Experience  necessary  REPORTER 

to  cover  regular  beat  and  SMignments.  ““d  _ 

Must  be  reliable,  sober,  energetic.  Give  SPORTS  EDITOR 

full  particulars,  background  and  sal-  EXPERIENCED  and  reliable  mature 

ary  expected  in  first  letter.  Joseph  reporter,  all  around  experience,  for 


Sc  Publisher. 


Morgan,  Plash  Weekly,  56  Adelaide  Reneral  assignments  on  fsst-growing 
East,  Toronto  1,  Canada.  Florida  morning  and  evening  combina- 

DAILT  IN  Busy  Montana  city  needs  pzper- 

SSr?  EXPERIENCED  young  sporto  editor, 

2911,  Elditor  &  Publisher. _  opportunity  to  establish  himself  and 

grow  with  this  organization. 

GENERAL  REPORTER  SEND  qualifications  to  managing  edi¬ 
tor,  Herald-Tribune  and  Journal,  6ara- 
WANTED  for  permanent  position  on  sots,  Fla. 

13,000  P.M.  daily.  Young  man  with 

Hoosier  or  midwest  background  only.  REPORTER  Toung  man  for  a^rts, 
■Some  pracrical  expeirlenice  desirable  reporting.  Six^vening  daily. 


but  not  essential. 

WRITE  OR  CALL  COLLECT 
Manager — Pharos  Tribune 
Logansport,  Indiana 

NEW  PRODUCTS  EDITOR  ...  Old 
established  Southern  Oonoectient  pub¬ 
lisher  has  permanent  position  for  Edi- 


11,000  circulation.  Chart  Area  8. 
Write  fully  Box  3020,  Editor  Sc  Pub¬ 
lisher^ _ 

WE  WANT  a  smart  young  man  or 
woman  who  can  meet  people  well, 
conduct  an  interview,  write  clean, 
clear  copy,  take  constructive  criticism 
of  his  copy,  and  travel  about  16  weeks 
a  year  for  the  editorial  staff  of  a  na- 


tor  of  New  Produots  (Section  in  several  tiona]  business  paper.  Send  samples  of 
publications  featuring  both  consumer  your  oopy,  interviews  preferably; 


and  industrial  new  produots.  Write  usual 


in  confidence  giving  past  experienes 
and  salary  requirements  to  President. 
Box  21K>3,  Editor  A  Publisher. 


much  you’re  worth.  Write  H.  Cun¬ 
ningham,  Box  1315,  Des  Moines  6, 
lews. 


Um  chart  aria  Number  in  Ad  copy  for  diowing 

LOCATION  wkboirt  IDENTIFICATION _ 

EDITOR  &  PUBLISHER  for  July  24.  195< 


INSTRUCTION 


highest  SAUAKIES  .  .  .  Bigseat 
Job*  in  Clnaiified  go  to  thono  who ’to 
rot  the  goodi.  Yaarn  of  exporienco  «re 
not  nocewnrUj  proof  that  yon  KNOW. 
the  20-WEEK  Howard  Pairioh  Conrae 
in  CUtiifiod  can  up  your  oa.rniaga — 
change  your  whoJo  futurol 
entire  correspondence  program  ou- 
perriied  by  Classified  specialiata.  Writ- 
ven  exam*  positirely  required.  Yon 
either  make  the  grade  aatiafaotorUy 
»nd  are  CERTIFIED — or.  you  PLUNK 
and  get  dropped  from  School’#  rolla. 
SCORES  of  top  newspaper#  now  repre¬ 
sented  by  staff-members  in  braining. 
PULL  20-Week  Course  $44.  Registra¬ 
tion  fee  $6.  Pay  balance  $2  weekly  19 
week*.  Enroll  immediately — or  request 
full  data  return  mail. 

HOWARD  PARISH 

School  of  Classified  Advertising 
2900  N.W.  79tb  St.,  Miami  47,  Florida 


SirUATIONVi  WbNTFn 

_ Administrative _ 

FROM  SC'K.4TOU  to  five  community 
Mpers  and  $200,000  annual  ^oes  in 
five  years  in  highly  competitive  field 
it  record  of  this  publisher  who  just 
told.  Trained  in  all  phases  of  daily 
and  weekly  operation.  20  years  ad  and 
editorial  experience  on  small  town  and 
metropolitan  papers.  40  and  family. 
Top  man  for  ad.  editorial,  busineas 
department  or  publisher  who  wants 
to  lighten  load.  Prefer  West  Coast. 

Box  2941.  Editor  &  Publisher. _ 

YOUTHFUL  editor-publisher,  28  but 
experienced  all  phases  daily  oporation, 
seeks  responsibility  in  editorial,  adver¬ 
tising  or  administration  larger  daily. 
Available  September  20.  BJ,  veteran, 
family.  Resume  on  request.  Box  2901, 
Editor  k  Publisher. 


PROMOTION  MINDED  editor-manag¬ 
er  with  solid  news,  ad,  pix  and  plant 
background;  knows  what  makes  busi¬ 
ness,  presses  and  readers  hum.  Seeks 
Eastern  challenge.  Box  3023,  Editor 
k  Publisher. 


Artists — Cartoonists 


ARTIST-CARTOONIST,  40,  experi¬ 
enced  in  all  phaeea  of  newspaper  and 
syndicate  art,  prefer  to  specialize  in 
new*  cartoons.  Finest  references.  Box 

291 S.  KditOT  A  Publisher ■ _ 

SPORTS  and  Political  Cartoonist  de¬ 
sires  staff  job.  Also  interested  in  Ad- 
rertising  Art.  Young  married  nun, 
college  and  art  «chool  background. 
Will  move  anywhere.  Box  3031,  Edi¬ 
tor  A  Publiaher. 

ClrorfaHoti 

CIRCULATION  Maiuger  and  Assis¬ 
tant  now  employed  wiahea  to  advance 
to  a  larger  operation.  References. 
Know  all  phases,  A.B.C.,  Little  Mer- 
ol^t,  city,  mail  and  country.  Sale# 
minded,  revenue  and  expense  con¬ 
scious.  Prefer  paper  in  the  30,000  to 
80.000  group,  located  in  the  Midweet 
or  Weat.  Write  Box  2947,  Editor  * 
PuUiaher. 


ASSISTANT  Circulation  Manager, 
ww  employed  with  desire  to  advance. 
Pull  knowledge  of  ABC  and  Little 
Merchant  Plan.  Promotional  minded 
and  cost  conscious.  College  graduate. 
Proven  background  with  snvall,  me¬ 
dium  and  metropolitan  papers.  Can 
oner  beat  references.  Box  3026,  Edi¬ 
tor  k  Publisher. 

twenty  years  a  Circulation  Man¬ 
age,  considerable  experience  in  Dia- 
P-ay.  Classified,  Editorial  and  some 
Business  office.  Desire  to  relocate 
South  or  Southwest.  Will  consider  any 
r^sonahle  offer.  Confidence  respected. 

Box  3022,  Editor  A  Publiaher. 


STATE  OF  FLORIDA 

steeped  in  the  trade  in 
WSO  a  and  postwar  1940’#.  accepting 


SITUATIONS  WANTED 


Classified  Advertlsiiig 


DISSATISFIED  with  your  present 
CI>#sified  set-up t  Cl#»sifled  Maiuger, 
28  years’  experience  on  small,  medium 
and  large  papeira,  can  build  your  claa- 
aified  to  record  beighta.  Uutabandlng 
record,  age  44,  married.  Preaenbly  em¬ 
ployed,  West  Coaat.  Oo  anywhere.  Box 

2815,  Editor  A  Publiaher. _ 

400%  INCREASE— 100,000  claas.  59 
new  contracts  signed  this  year.  7 
years  of  solid  gains.  Box  2927,  Editor 
A  Pabliaher. 


WEEKLY  EDI’TOR,  ad  salesman,  28, 
seeks  ad  position  on  good  small  daily. 
Chance  to  advance,  ^x  2800,  Editor 

HERE  is  an  opportunity  for  a  pub¬ 
lisher  to  gain  an  employee  where  de¬ 
sire  is  to  help  yon  bnild  your  small 
daily  or  weekly  into  a  better  paper. 
kyi  years’  experience  in  publishing 
business.  3  years  as  ad  manager  of 
trade  magaxine.  Hard  worker,  plenty 
of  ideas,  age  28— am  a  gal.  Box  2725, 
Editor  A  Publiaher. 

ADVERTISING  MANAGER,  mature, 
responsible.  Skilled  in  copy,  layout, 
sales.  Sound  methods.  Available  now 
for  beat  offer  from  strong  siivsll-city 
daily,  mild  climate.  Details,  pleaae. 
Box  2739,  Editor  A  Publisher. 

ADVERTISING  MANAGER,  or  bnsi- 
nees,  former  publisher,  iMitive,  41,  will 
consider  cities  up  to  20,000  popula¬ 
tion.  W.  W.  Frye,  Box  567,  Wagemer, 
Oklahoma. 


EDI’TOR — Clean  makeup,  brisk  writer. 
Want  managing  desk  or  sound  report¬ 
ing  beat.  Wooing  Chart  Area  2  at 
$4,700.  Single,  29,  Vet.  Available 
September  1.  Box  2722,  Editor  A  Pub¬ 
lisher;^ _ 

SPORTS  EDITOR-WIRITER.  3  years’ 
all-around  experience.  Features,  «ol- 
umn;  makeup.  Vet,  J-grsd,  27,  single. 
Top  references.  Have  car,  will  travel. 
Box  2730,  Editor  A  Pabliaher. 

DRAMA-MOVIE  editor  desires  change. 
Six  years  large  dailies.  Box  2827, 
F.difor  A  Publisher. 


SITUATIONS  WANTED 


Editorial 


OVERSEAS  ASSIGNMENT 
wanted  by  reporter,  pnblioity  writer. 
Year  on  daily,  two  on  eervice  weekly, 
two  on  publicity.  Knowledge  Oarman, 
Speed  graphic.  Lual  for  travel  any¬ 
where,  all  the  time.  Box  2834,  Editor 
A  Publisher. _ 

RADIO  NEWSCHIBP,  84.  two  year# 
dailies,  now  teaching  in  New  York. 
Will  handle  recponsible  job  nimbly. 
All  replies  answered.  Box  2906,  Editor 
A  Publisher. _ 

IMMEDIATELY  available.  Oo  any¬ 
where.  Reporter-photographer  with  car 
and  camera.  Draft  exempt,  23,  single. 
3  years’  experience  small  dailiea. 
Court-house,  city  hsU,  eports,  general 
coverage,  featuree.  Box  2929,  Editor 
A  Publisher. _ 

REPORTER^— 5  years’  experience,  all 
beati,  MA,  eingle,  top  health  and  ref¬ 
erences.  Chart  Areas  9,  10  or  12.  Box 
2905,  Editor  A  Publisher. _ 

REPORTER-Photographer,  5,000  week¬ 
ly,  desires  position  on  Chart  Area  2 
weekly,  versatile  newsman,  advertising 
experience,  veteran,  family,  college 
graduate.  Box  2928,  Editor  A  Pnb- 
liaher. _ _ _ 

REPORTER  with  three  years’  experi¬ 
ence  on  small  dailies  looking  for  spot 
with  future  in  Chart  Areas  2,  3.  Box 
2936,  Editor  A  Publisher, 

REPORTER,  Deskmsn,  two  years’  ex¬ 
perience.  Courte,  features.  General  As¬ 
signment  Midwest  daily.  Vet,  24,  sin¬ 
gle,  B.S  Journnliam.  Travel  anywhere. 
Box  2943,  Editor  A  Publisher. _ 

SPORTS-general  assignment  reporter 
now  employed  wants  new  job  by  Sep¬ 
tember  15.  Prefer  sports.  J-grsd,  sin¬ 
gle,  27,  slight  physical  handicap. 
Know  make-up,  head  writing,  photog¬ 
raphy  and  FairohUd.  Write  Box  2921, 
Editor  A  Publiaher. 


SPORTS  writer,  34,  now  employed 
editor  60,000  AM-PM,  wants  to  relo¬ 
cate  in  aporti-eonecious  spot  anywhere. 
Top  desk,  make-up  man.  Cam  give  best 
references.  Box  2908,  Editor  A  Pub- 

lisher. _ _ 

WOMEN’S  PAGE  editor  or  reporter, 
37,  six  years  aU-aroiuvd  experience. 
Wants  job  Chart  Area  12  where  now 
employed.  Box  2934,  Editor  A  Pub¬ 
lisher. 


WEEKLY  EDITOR,  28.  single,  wants 
feature  writing  spot  on  good  daily. 
Can  handle  siporta,  straight  news,  fea¬ 
tures,  camera,  not  afraid  to  work.  Job 
must  have  fnture.  Past  daily  experi¬ 
ence.  Write  Box  2803,  Editor  A  Pub¬ 
lisher. 


YOUNG,  (32)  journalism  graduate 
with  six  years  of  newspaper  experi¬ 
ence  looking  for  broader  field.  Have 
edited  dally  with  10,000  pins  cdrenla- 
tion  for  psst  four  years.  Would  like 
job  as  general  reporter  on  midwestem 
daily.  Box  2812,  Editor  A  PublUher. 


SPORTS  EDITOR,  small  daily;  wanu 
larger  paper,  bigger  opportonity,  in 
city  on  ocean.  Box  2835,  Editor  A 
Publisher. 


ASTUTE  Reporter.  Writer  with  wit, 
style,  leet.  3  years*  experience  large 
and  medium  dailies.  Young,  MA,  Vet. 
Box  2925,  Editor  A  Publisher. 


FULLY  qualified,  15  years’  experience 
big  dailies,  wire  service,  plus  radio- 
TV,  seeks  editorial  Job  in  Chart  Area 
4.  Single,  85,  college,  available  on 
nsnal  notice.  Box  2940,  Editor  A 
Pn'olisher. 


GENERAL  assignment  reporter,  3 
months’  dally  experience,  16,000  eir- 
eulaSion.  Single.  25,  vet,  BA  journal¬ 
ism.  Oo  Anywhere,  esn  relocate  im¬ 
mediately.  Box  2912,  Editor  A  Pnb- 
lisher. 


GENERAL  News,  college  grsdnate, 
single,  26,  North,  Northeast.  Box  2910, 
Editor  A  Pnblisber. 
NEWSPAPERWOMAN,  22.  svaUsbIs 


»  a.vignments  now.  |^po«t8  for  ^ptembw  1  as  reporter  for  daily  ps- 
^•iMUte.  mortgage,  and  indnstrisl  per.  J-school  grsdnste,  two  years 
photos  for  boat-  newspaper  experience  on  dsUiet.  Ex- 
sVtj  o  "'*•  Write  Osrl  Femer,  celleot  reference#.  Box  2908,  Editor 

»174  Sunset  Drive,  Miami  43,  Florida.  A  Publisher. 
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.UiL-ROUND  NEWS  MAN,  experi¬ 
enced  daily,  weekly,  semi-weekly,  is 
looking  for  good  spot  with  future. 
Dick  Howe,  715  Iowa  Avenue,  Iowa 
City,  Iowa. 


COMPETENT  wire  editor,  desk  man, 
age  38,  seeks  work  on  California  or 
Deep  ^uth  daily.  Box  3027,  F^itor 

A  I^ibligher. _ 

COPYREADER,  morning  daily,  wants 
change  to  afternoon  spot.  Box  3016, 

Editor  A  Publisher. _ 

EDITHIR  Ohio  weekly  w-ants  similar 
job  Florida  or  Southwest.  Also  take 
reporting  or  Xlot  job  PM.  daily.  Top 
qualifications,  $5,000  minimum.  Box 
3038,  Editor  A  Publisher. 
EDITOR-WRITER:  Fully  responsible 
and  experienced  all  phases  small  mag- 
aiine  (feature  writing,  editing,  photog¬ 
raphy,  production.)  .Vdditional  experi¬ 
ence  news  reporter,  advertising  writer 
(sgency  and  free  lance).  Age  28,  B.A. 
^eks  poeition  editor  or  staff  writer. 
Philadelphia  preferred,  not  essential. 
Write  Editor,  7031  Clover  Lane,  Up¬ 
per  Derby,  Pennsylvania. 


EXPERIENCED  reporter  and  rewrite 
man  would  like  to  connect  with  a 
newspaper  in  Chart  Area  1  or  2.  I 
have  had  six  year,*’  exjierience  with  a 
wire  service  in  New  York  City,  cov¬ 
ering  police  and  courts.  Also  thorough¬ 
ly  experienced  in  general  news  report¬ 
ing,  rewriting,  political  coverage,  etc. 
I  am  thoroughly  capable,  reliable  and 
I  know  my  business  from  A  to  Z. 

Box  3018.  Editor  A  Publisher. _ 

EXPERIENCED  Jlditor-Reporter.  Sev¬ 
en  years  in  top  slot,  small  daily.  So¬ 
ber,  industrious,  will  travel.  Age  31. 
Seek  permanent  location  Chart  Areas 
2,  4,  12.  Box  3001,  Editor  A  Pub¬ 
lisher. 


SITUATIONS  WANTED 


Editorial 


OOPYREADER,  32,  employed,  versa¬ 
tile,  seeks  post  in  Chart  Area  1  or  2. 
Box  3010,  Editor  A  Publisher. 


EXPERIENCED  WRITER,  Ooaumnist, 
rewrite-man,  26,  vet,  knowledge  aports, 
entertainment,  humor  fields  seeks 
newspaper  position;  resume.  Box 
3030,  Editor  A  Publisher. 


’54  WOMAN  J-grad  with  some  general 
experience  on  weekly  wamts  beginning 
job  in  East.  Midwest  or  South.  Pre¬ 
pared  to  work  hard  for  moderate 
ary.  Write  E.  Macfie,  Garden  City, 
Michigan.  _ 


1  WANT  TO  SWAP  hard  work  for 
modest  pay — plus  opportunity  to  learn 
news  trade.  Box  3033,  Editor  A  Pub¬ 
lisher. 


MANAGING  EDITOR-telegraph  editor 
small  daily.  Six  years’  experience  all 
beats,  features,  sports.  S^k  wire, 
sports  or  managing  editorship  on  me¬ 
dium  or  large  daily.  Married,  31.  Box 
3011,  Editor  A  Publisher.  _ 


NEW  JERSEYAN.  employed  as 
deskman -reporter,  wants  to  relocate 
here  or  New  York.  Offers  youth,  imag¬ 
ination,  six  years’  varied  editorial  ex¬ 
perience.  A.  B.,  Box  3021,  Editor  A 
Publisher.  _ 


NEWS  EDITOR,  Washington,  D.  C., 
daily  15  years,  national  award  win¬ 
ning  columnist,  available  any  challeng¬ 
ing  assignment.  Box  3013,  Editor  A 
Publisher.  _ 


NEWSMAN  with  15  year*  daily  and 
syndicate  experience  wants  rewrite  or 
city  editorship.  Box  3603,  Editor  A 
Publisher. 


PROFESSOR,  EX-NEW’SMAN 
WANTS  DAILY  POSITION 

COLLEGE  professor  and  ex-newsman 
wants  job  as  reporter,  sports,  or  tele¬ 
graph  man  on  daily — preferably  small 
daily  in  Southwest  .  .  .  taught  college 
journalism  seven  years  .  .  .  also  seven 
years’  experience  in  all  types  of  jobs 
on  dailies  in  South  .  .  .  working  this 
summer  on  vacation  job  on  small  Okla¬ 
homa  daily  .  .  .  experience  also  in¬ 
cludes  college  public  relations,  sport# 
publicity,  student  publications  adviser, 
et  al.  Box  3017,  Editor  A  Publisher. 


RO’TGGRAVURE  editor  and  feature 
writer  six  years.  Now  dir^ting  col¬ 
lege  news  bureau,  teaching  journalism. 
Desire  employment  on  motropolitan 
daily  or  magazine.  Age  81.  Excellent 
references.  Box  3025,  Editor  A  Pub- 

lisher . _ 

Y’OUNO  Columbia  journalism  gradu¬ 
ate,  some  newspaper  experience,  wants 
job  reporting  and/or  editing  on  small 
daily  or  weekly  near  N.Y.C.,  prefer¬ 
ably  Iiong  Island.  Box  3032,  Editor  A 
Publisher. 


DO  yon  want  fuiiy  pictures!  I  can 
provide  these  at  very  little  more  than 
you  are  used  to  paying.  Have  four 
cameras  always  out  of  repair  and  a 
car  that  can  be  counted  on  ^  have  a 
flat  tire  on  important  asaignmenta. 
Write  Boy  2904,  Editor  A  Publisher. 

EXPERT  NEWSPAPER  photographer: 
8  years’  experience;  best  references; 
availsble  now.  George  Day,  115  Ellis, 
Peoria,  lUlnoia.  _ 

Promotion — Public  Relations 

WHERE  can  I  find  the  spot  that  can 
use  12  years  news,  ad,  photo,  manag- 
eru-vl  background!  like  people,  flare 
for  ideas,  planning,  organization.  Want 
challenge.  Box  3024,  Editor  A  Pub¬ 
lisher. 


_ Mechanical 

COMPOSING  ROOM  SUPERINTEND¬ 
ENT — 47  years  old,  25  years’  experi¬ 
ence  in  supervising  capacity.  Knows 
composing  room  and  operation  of  re¬ 
lated  departments  from  A  to  Z.  Out¬ 
standing  cost  record.  Family  prefers 
smaller  town  reason  for  firing  up 
present  position  on  large  daily.  Nego¬ 
tiations  must  be  confidential.  Write 
Box  3037,  Editor  A  Publisher. _ 

TELETYPESE’TTER-LINOTYPE  oper¬ 
ator  deeirea  change.  Prefer  Oalifomia 
or  Southwest.  Young,  competent,  male. 
Union.  Address  Box  3069,  Editor  A 
'  Publisher. 
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Shop  Talk  at  Thirty 


By  Robert  U.  Brown 

If  any  editor  wants  to  start  a 
hot  weather  controversy  he  should 
take  a  look  at  the  series  in  the 
Westchester  County  newspapers 
proposing  a  change  in  baseball 
park  rules  to  eliminate  the  “cheap 
home  run.”  It  looks  sure  fire  to 
us.  Westchester  County  Publish¬ 
ers,  Inc.,  operates  eight  dailies  and 
five  weeklies  in  the  county  just 
North  of  New  York  City. 

Written  by  “Old  Timer,”  the 
three  articles  complain  “it’s  about 
time  somebody  did  something 
about  the  cheap  home  run  which 
is  slowly  but  surely  ruining  the 
grand  and  glorious  game  of  base¬ 
ball.”  He  cited  the  “well-pitched 
three-hitter  ruined  in  the  ninth 
inning  by  a  mashie-shot  blooper 
into  a  right-field  stand  so  close  to 
home  base  the  catcher  could  al¬ 
most  toss  his  mask  after  the  ball.” 

A  map  of  a  ball  park  diagrams 
this  proposal:  “The  outfield  is  split 
into  three  zones.  Lines  from  home 
base  are  extended  30  feet  right  and 
30  feet  left  of  second  base  to  the 
stands.  Markers  are  erected  where 
these  lines  reach  the  stands.  Any 
drive  into  the  stands  between  these 
two  markers  is  a  home  run. 

“But  a  drive  into  the  right  field 
stands  to  the  right  of  that  marker 
is  only  a  three-bagger.  And  a  drive 
into  the  left  field  stands  to  the  left 
of  that  marker  is  only  a  two-bag¬ 
ger.” 

Explaining  this  discrimination, 
the  writer  says  a  long  hit  to  right 
field  is  to  the  batter’s  advantage — 
because  of  the  length  of  the  throw 
he  has  a  chance  to  reach  third.  But 
on  the  same  length  hit  into  left 
field  the  batter  would  be  held  at 
second  base  because  of  the  short¬ 
ness  of  the  throw  from  left  field  to 
third. 

The  articles  cite  the  dimensions 
of  big  league  parks  noting  that  in 
the  National  League  the  distances 
from  home  plate  to  the  fence  rang¬ 
es  from  258  feet  in  New  York  to 
353  feet  in  Chicago,  and  in  the 
American  League  from  296  feet  in 
New  York  to  352  in  Chicago.  Dis¬ 
tances  in  right  and  center  fields  are 
also  given. 

“We  hold  the  archaic  belief  that 
a  home  run  in  Milwaukee  should 
be  a  circuit  clout  in  Brooklyn.  And 
that  a  fly  caught  in  Brooklyn 
should  also  be  an  out  in  Pitts¬ 
burgh,”  the  writer  states. 

Home  runs  have  been  coming  in 
large  doses  this  year — 35  in  one 
day  in  the  big  leagues,  according 
to  these  article.s,  and  six  in  the  .All- 
Star  game.  The  fans  love  ’em. 

Therefore,  we  can’t  imagine  a 
better  gimmick  to  get  the  fans 
screaming  during  the  hot  weather, 
depending  on  whose  team  is  win¬ 
ning,  than  to  suggest  such  a  change 
in  the  rules. 

*  ♦  * 

Thf  new  technique  in  distribut¬ 


ing  publicity  releases  on  Teletype¬ 
setter  tape  has  some  disadvantages 
for  both  the  editor  and  the  pub¬ 
licity  man,  it  .seems  to  us. 

We  just  received  a  sample  pub¬ 
licity  release  on  tape  consisting  of 
eight  paragraphs.  It  was  accom¬ 
panied  by  an  alleged  printed  ver¬ 
sion  of  what  was  on  the  tape.  It 
was  single  spaced,  making  it  diffi¬ 
cult  for  an  editor  to  edit  if  he 
didn’t  want  to  use  the  tape.  It  had 
no  record  of  who  put  out  the  re¬ 
lease  or  where  it  came  from. 

The  editor  has  to  take  the  tape 
on  faith  and  assume  that  it  says 
what  the  mimeographed  version 
claims.  If  he  can’t  “read”  TTS 
tape,  he  won’t  know  whether  it 
conforms  or  not  unless  an  alert 
proofreader  calls  a  discrepancy  to 
his  attention. 

Without  full  identification  as  to 
the  source  of  this  material,  this 
type  of  publicity  would  be  suspect 
in  our  book.  We  imagine  many 
editors  feel  the  same  way.  It  ends 
up  that  the  publicity  man  is  wast¬ 
ing  his  client’s  money. 

The  only  possible  safeguard  is 
that  the  outfit  which  does  the  ac¬ 
tual  tape  punching  and  distributing 
has  the  integrity  to  prohibit  any 
misuse  of  its  service.  That  would 
be  reassuring  to  the  editor.  But 
in  this  instance  not  even  the  name 
and  address  of  the  punching  house 
appeared  with  the  material  or  on 
the  envelope. 

*  ♦  ♦ 

The  Associated  Press  Managing 
Editors  Association  will  hold  its 
annual  meeting  in  Tampa,  Fla., 
during  the  middle  of  November. 
A  news  story  appieared  a  few  weeks 
ago  to  the  effect  that  Earl  Mullen, 
executive  director  of  the  Pan 
American  Commission  in  Tampa, 
had  sent  out  a  call  for  100  local 
senoritas  to  serve  as  hostesses  at 
a  big  Latin  Quarter  banquet  and 
dance  for  the  editors  on  Nov.  17. 

Tlie  stories  said  each  senorita 
must  provide  her  own  Spanish  cos¬ 
tume.  with  comb  and  mantilla. 
“Chanerones  will  be  in  attend¬ 
ance.” 

That  made  it  look  as  if  the 
Tampa  fathers  do  not  trust  the  na¬ 
tion’s  managing  editors.  However, 
Mr.  Mullen  writes  us  that  “the 
note  about  chaperones  is  in  accord¬ 
ance  with  the  old  Spanish  custom 
that  a  young  lady  of  good  family 
cannot  appear  in  public  without  a 
chaperone.  In  Tampa’s  Latin 
Quarter  we  still  find  it  advisable 
to  follow  these  old  Spanish  cus¬ 
toms. 

"Should  you  comment  on  this 
news  item,  please  explain  this  rea¬ 
son  for  the  chaperones  so  that  the 
chaperone  arrangement  will  not  be 
misconstrued  as  a  reflection  upon 
•■Xmerica’s  managing  editors.” 

Having  attended  every  manag¬ 
ing  editors’  meeting,  except  one. 


Camden  C-P 
Begins  Work 
On  New  Plant 


E&P  CALENDAR 

Aug.  2-9 — American  News¬ 
paper  Guild,  annual  conven¬ 
tion,  Los  Angeles,  Calif. 

Aug.  6-9 — Newspaper  Asso¬ 
ciation  Managers,  meeting, 
Del  Coronado  Hotel,  San 
Diego,  Calif. 

Aug.  13-14  —  Newspai^r 
Advertising  Executives  Associa¬ 
tion,  of  the  Carolinas  meeting. 
Battery  Park  Hotel,  Asheville, 
N.  C. 

Aug.  14-20  —  International 
Typographical  Union,  96th  an¬ 
nual  convention,  St.  Paul  Hotel, 
St.  Paul,  Minn. 

Aug.  16-21  —  International 
Photo  Engravers’  Union  of 
North  America,  annual  conven¬ 
tion,  Hotel  Statler,  Boston, 
Mass. 

Aug.  20-21  —  Texas  Daily 
Newspaper  Association,  Sum¬ 
mer  meeting,  Galvex  Hotel, 
Galveston,  Texas. 


since  January,  1946,  we  are  glad 
to  perform  this  service  in  the  in¬ 
terests  of  one  and  all.  Mr.  Mullen 
overlooks,  however,  the  fact  that 
it  is  customary  for  many  of  the 
managing  editors  to  take  their 
wives  along  who  are  quite  capable 
of  keeping  the  situation  well  under 
control. 

■ 

Canada  Paper  Makes 
Top  Position  Changes 

Montreal 

A  special  meeting  of  the  board 
of  directors  of  the  Lethbridge  (Al¬ 
berta)  Herald  Company  has  named 
Hugh  P.  Buchanan  president  and 
managing  director.  He  succeeds  his 
father.  Sen.  W.  A.  Buchanan,  who 
died  here  July  1 1  at  the  age  of  78. 

H.  G.  Long,  43  years  with  the 
company  and  general  manager  for 
the  last  seven  years,  has  been 
named  vicepresident  and  publisher. 
Charles  R.  Matthews,  37  years 
with  the  company,  remains  as  sec¬ 
retary-treasurer,  the  post  he  has 
held  for  15  years. 

•Appointed  to  the  board  of  direct¬ 
ors  were  Senator  Buchanan’s 
widow.  Alma,  and  Donald  W. 
Buchanan,  a  son. 
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Camden,  N.  ). 

Ground  was  broken  July  19  for 
the  new  plant  of  the  Camden 
Courier-Post  on  a  16-acre  site  at 
Cuthbert  and  Hampton  RoaJs, 
Delaware  Township. 

Members  of  the  Stretch  family, 
owners  of  the  newspaper,  weit 
among  those  present  for  the  cere¬ 
monies.  They  are  Mrs.  Harold  K 
Stretch,  Sr.,  president  and  pub^ 
lisher;  and  her  children,  William 
A.  Stretch,  general  manager;  Har¬ 
old  ,A.  Stretch,  vicepresident;  and 
Miss  Jane  A.  Stretch,  associate  ej-  | 
itor. 

Other  Courier-Post  executives  at¬ 
tending  the  ceremony  were  Frank 
H.  Ryan,  editor;  Neal  E.  Dyer, 
business  manager  and  mechanical 
superintendent;  Maurice  L.  Platt, 
advertising  director;  Harold  M. 
Snyder,  circulation  manager;  and 
Leroy  P.  Evans,  comptroller. 

The  new  building,  exclusive  of 
the  land,  will  cost  in  the  neigh¬ 
borhood  of  $700,000.  New  equip¬ 
ment  will  include  an  8-unit  Double 
Folder  Goss  Headliner  press, 
capable  of  printing  60,000  papers 
an  hour  and  equipped  to  prinling 
color.  An  outlay  of  almost  $1,000- 
000  will  be  made  for  the  press. 

The  new  building  is  expected  to 
be  completed  within  a  year.  Cor¬ 
porate  office  of  the  Courier-Post 
will  remain  at  Third  and  Federal 
Streets  in  Camden.  Production  and 
distribution  will  be  at  the  plant. 

Others  attending  the  ground¬ 
breaking  ceremonies  were  represen¬ 
tatives  of  Hughes  Soulkrod  Co., 
contractors  for  the  excavation  and 
foundation  work;  and  representa¬ 
tives  of  Louis  T.  Lauder  Asso¬ 
ciates,  the  architects  and  engineers. 

■ 

Correction 

It  was  incorrectly  stated  in  EAP 
(July  17,  page  35)  that  William .V 
Townes  has  been  made  managing 
editor  of  the  Miami  (Fla.)  Herald. 
He  has  been  made  night  managing 
editor  and  is  serving  as  avsistantto 
George  Beebe,  managing  editor. 
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loday  you  have  twice  as  much  electricity  available  as 
you  had  in  1946  because  of  new  power  plants  built  by  electric 
light  and  power  companies,  and  you’ll  have  50%  more 
by  1960.  So  you’ll  always  have  plenty  ready  when  you  want  it, 
That’s  why  there’s  no  need  to  increase  the  public  debt 
by  building  federal  government  power  projects. 


\amcn  of  the 

Electric  Light  and  Power  Companies 
publishing  this  advertisement 
arailable  from  this  magazine. 


LIGHT  FOR  freedom 
POWER  FOR  i’ROGRESS 


No.  5  in  a  series  of  Rare  Creatures: 


SILVER 


THROATED 


WOO 


pours  his  heart  out  to  the  retailer  and  forgets  about  the  customer 


The  Woo  is  a  manufacturer  who  thinks  his  fate 
is  in  the  hands  of  retailers  alone. 

He  pours  out  his  heart  and  gold  and  prizes  to 
storekeepers  -  then  has  nothing  left  to  woo  the 
shopper  —  the  one  who  buys  his  product. 

Naturally  the  importance  of  newspaper  adver¬ 
tising  escapes  him,  just  as  his  customers  do. 

Fortunately  the  Woo  is  a  rare  creature.  Most 
manufacturers  know  that  it’s  smart  to  woo  store¬ 
keepers  —  but  even  smarter  to  win  consumers! 


So  the  wise  manufacturer  does  just  what  the 
storekeeper  himself  does  —  he  advertises  in  news¬ 
papers. 

Which  is  plain  common  sense,  because  prac¬ 
tically  everybody  reads  the  newspaper. 

No  wonder  manufacturers  increased  their  news¬ 
paper  advertising  14.3%  in  1953  — an  all-time 
record. 

All  business  is  local . , .  and  so  are  all  news¬ 
papers! 


This  message  prepared  by  Bureau  of  Advertising.  American  Newspaper  Publishers  Association,  and  published  by  the 
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